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Manchurian  ‘War’  Costly  To  Newspapers; 
Far  Flung  Area  Hard  To  Cover 


News  Stories  Girdle  Globe  by  Cable  and  Radio  at  1  8  to  30  Cents  Per  Word — Correspondents  from 
Tbkio,  Shanghai  and  Peiping  Penetrating  Northern  Manchuria 


News  of  the  “war”  between  Japan 
and  China  is  costine  the  cress  asso- 


and  China  is  costing  the  press  asso¬ 
ciations  and  newspapers  with  special  cor¬ 
respondents  there  from  18  to  iW  cents  a 
word  for  press  rate  transmission  alone. 

But,  EluiTOR  &  Publisher  was  told  this 
week,  as  hostilities  seem  to  be  increasing 
in  vAemence  and  as  prospects  of  a  major 
conflict  loom,  preparations  are  being 
made  and  are  now  being  carried  out, 
to  spot  correspondents  in  strategic  places 
throughout  China  and  particularly  in 
northern  Manchuria  where  the  warring 
elements  are  centering.  China  is  a  vast 
territory  and  the  job  of  covering  a  war 
there  will  present  major  difficulties.  The 
international  implications  of  the  struggle, 
and  its  relations  to  Russia  and  to  the 
League  of  Nations,  however,  make  it  a 
news  event  that  cannot  be  handled  in  a 
routine  manner. 

Men  located  in  press  bureaus  in  Tokio, 
Shanghai  and  Peiping  are  moving  into 
northern  Manchuria.  Already  men  are 
moving  with  the  troops.  Mukden,  for 
instance,  a  terminal  point  to  the  north, 
is  being  covered  by  a  number  of  Amer- 
ian  news  men. 

Big  names  are  coming  into  play.  The 
Unit^  Press  last  week  dispatched  its 
well-known  Berlin  bureau  manager,  Fred¬ 
erick  Kuh.  up  through  Moscow  and 
through  the  great  stretches  of  Siberia, 
to  Manchuli  which  is  the  first  settlement 
on  the  Manchurian  side  of  the  Russian 
border,  and  where  activity  is  expected. 
Mr.  Kuh  arrived  there  and  was  sending 
dispatches  Thursday,  Nov.  12,  after  a 
wearisome  11-day  railroad  trip.  At  that 
time  he  was  the  only  American  news¬ 
paper  correspondent  there. 

Karl  Von  Wiegand,  the  famous  Hearst 
reporter  and  war  correspondent,  was 
abruotly  requested  to  leave  the  sunny 
clinmte  of  Tunis,  on  the  north  coast  of 
Africa,  and  get  to  Manchuria,  where  it 
will  be  bitter  cold  soon,  as  quickly  as 
possible.  He  was  on  his  way  early  this 
week  by  airplane  and  railroad  to  Mukden, 
according  to  Editor  &  Publisher’s 
latest  information. 

The  Chinese  Eastern  railroad  comes  out 
of  Russia  at  Manchuli  and  penetrates 
iwrthern  Manchuria  in  an  easterly  direc¬ 
tion.  The  important  terminal  points  on 
this  railroad,  which  is  operated  jointly 
by  China  and  Russia,  are  Anganchi  and 
Tsitsihar,  on  the  Nonni  River,  and  at 
Harbin.  At  the  latter  point  the  rail- 
foad's  course  swerves  in  a  right  angle 
and  proceeds  westerly  to  Changchun  and 
^  down  to  Port  Arthur  and  Dairen. 
From  Changchun  on,  the  railroad  becomes 
the  South  Manchurian  Railroad,  which 
IS  leased  by  the  Japanese.  The  Japanese 
ORTi  a  strip  of  territory  along  the  railroad. 

The  Japanese  have  gone  outside  of 
’heir  own  territory,  into  the  Nonni 
Riyer  district  and  at  Harbin,  to  protect 
their  freight  imports  on  their  own  rail- 
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bandits"  striking  in  places  as  far  but  not  so  extensively.  These  are 
separated  as  the  Nonni  River  and  cheaix-r,  but  they  are  also  slower.  The 
Tientsin,  the  news  coverage  presents  a  cost  of  a  radiogram  direct  to  New  York 
major  problem.  from  Tokio,  via  San  Francisco,  is  2d 

Most  of  the  news,  so  far,  has  come  cents  a  word;  from  Shanghai  17  cents. 
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This  map  published  by  the  New  York  Times,  Nov.  8  shows  the  territory  in 
which  hostilities  between  China  and  Japan  are  rentering,  and  from  which 
newspaper  correspondents  are  filing  their  dispatches.  The  arrows  point  to 
localities  where  battles  have  occurred  this  week. 


^d,  it  is  reported.  They  are  at  the 
•^ni  River,  it  is  said,  because  the 


punesc  have  been  interfering  with  the 
importation  of  the  soy  bean  crop.  This 
IS  one  of  the  most  strategic  points  on 
me  railroad  line  and  hostilities  were  re- 
PWed  there  this  week.  This  point  is 
^ut  150  miles  northwe.st  of  Harbin  and 
^  miles  directly  north  of  Mukden, 
"ith  “maurauding  bands  of  Chinese 


out  of  Tokio,  although  the  Chinese 
capital,  Peiping,  has  contributed  a  large 
share.  Dispatches  from  many  of  the 
points  mentioned  above  are  a  new  note 
in  the  coverage,  and  are  increasing 
rapidly.  The  correspondents  in  Mukden 
are  growing  in  mimtwr.  and  this  date¬ 
line  is  appearing  in  American  news¬ 
papers  much  more  frequently. 

Most  of  the  news  is  routed  over  the 
Great  Northern  Telegraph  land  wires 
through  Siberia  and  Russia  to  Libau, 
Latvia,  thence  by  cable  to  Copenhagen 
and  London  and  to  New  York.  The 
rate  is  about  .10  cent*  a  word  to  London. 
Most  messages  arc  sent  in  this  manner 
becau.se  it  is  faster  than  any  other  means. 
Editor  &  Publisher  was  told.  The 
United  Press  and  International  News 
.Service  have  an  added  advantage  in  using 
this  system  in  that  their  European  clients 
can  get  the  news  while  it  is  enroute  to 
the  United  States.  The  commercial  radio 
from  Tokio  and  China  to  San  Francisco 
and  the  naval  radio  are  also  being  used 


News  is  being  cleared  from  Mukden, 
Shanghai,  Peiping  and  Tokio.  Often 
dispatches  are  sent  both  ways :  by  radio 
over  the  Pacific  and  by  the  Great 
Northern  cable,  completely  circling  the 
globe.  This  is  done  for  the  purpose  of 
safeguarding  receipt  of  the  messages,  and 
in  the  case  of  the  U.P.  and  I.N.S.,  to 
supply  clients  enroute  with  the  news. 

()ddlv  enough  there  seems  to  be  no  at¬ 
tempt  at  censorship  from  any  of  the  send¬ 
ing  points.  The  recent  censorship  at 
Slianghai  has  been  abandoned,  and  there 
have  been  no  reports  of  it  being  insti¬ 
tuted  elsewhere. 

Here  is  the  major  line-up  of  the  press 
associations  in  China  and  Japan: 

The  United  Press’  coverage  is  under 
the  direction  of  Miles  W.  Vaughn,  man¬ 
ager  of  the  Far  Eastern  division,  who 
has  headquarters  at  Tokio.  D.  C.  Bess, 
who  has  been  in  Peiping,  has  moved  for¬ 
ward  to  Mukden,  leaving  his  office  in  the 
charge  of  an  assistant.  H.  R.  Ekins  is 
in  Shanghai.  Mr.  Kuh,  as  already  men¬ 


tioned,  is  on  the  Russian  border.  In 
addition,  according  to  L.  F.  Kecmle,  cable 
editor  in  New  York,  U.P.  correspond¬ 
ents,  part-time  men,  are  spotted  through¬ 
out  the  country,  in  all  the  principal 
cities. 

Glenn  Babb,  of  the  Associated  Press, 
has  goiK’  north  to  Mukden  from  Shang¬ 
hai.  Shanghai  is  being  covered  by  Mor¬ 
ris  J.  Harris.  In  Tokio  is  James  G. 
Howe.  There  is  a  Chinese  correspondent 
at  Nanking.  The  Associated  Press  is 
allied  with  the  Reuter  and  Rengo  press 
associations,  the  former  British  and  tire 
latter  Japanese,  which  have  correspond¬ 
ents  t'hriiughout  the  territory  of  dis¬ 
turbance.  Their  dispatches  are  edited  by 
A.P.  men  at  sending  points  and  sent  on 
to  the  I’nited  States. 

The  International  News  Service  bu¬ 
reau  at  Tokio  is  headed  by  lames  R. 
Young,  at  Peiping  by  John  Goette,  at 
Shanghai  by  Ted  Thackrey,  who  was  at 
one  time  managing  editor  of  the  New 
York  Teleyram.  Edward  Hunter,  of  the 
Peiping  staff,  is  said  to  have  been  the 
first  American  corresixmdent  to  get  to 
Mukden.  He  has  been  there  three 
weeks.  Mr.  \’on  Wiegand  will  likely 
make  his  head<iuarters  in  Mukden,  from 
which  he  will  move  on  to  the  "battle- 
front"  on  the  Nonni  River.  Mr.  Von 
Wiegand  is  representing  both  the  I.N.S. 
and  the  I’niver.sal  Service. 

The  -Vcic  York  Times  is  receiving 
dispatches  from  Hugh  Hyas  in  Tokio. 
Hallett  .Abend  is  traveling,  and  at  last 
rc|K.rt  was  at  Tsitsihar,  near  Anganchi 
on  the  Nonni  River.  William  Finch, 
who  i.s  also  on  the  go,  was  last  reported 
in  the  southern  territory  between  Shang¬ 
hai  and  Peiping. 

Victor  Keen,  Far  Eastern  correspond¬ 
ent  of  the  Neiv  York  Herald  Tribune, 
started  early  this  week  for  northern 
Manchuria.  Coverage  of  his  headiiuar- 
ters  at  Shanghai  has  been  arranged  for. 
W'ilfred  Fleisher  is  dispatching  daily 
messages  from  Tokio. 

Reginald  Sweetland’s  latest  dispatches 
to  the  Chicayo  Daily  Nezvs  foreign  serv¬ 
ice  are  coming  from  Mukden.  B.  W. 
Fleisher  in  Tokio  is  also  sending  stories 
to  the  Daily  News.  The  New  York  Sun 
foreign  service  has  Eklgar  Snow  on  a 
roving  assignment  in  Manchuria,  and 
Newton  Pklgers  in  Tokio. 

Charles  Stephenson  Smith,  chief  of  the 
.Associated  Press  foreign  service,  told 
Editor  &  Pui.lishfji  that  although  the 
.A.P.  was  prepared  for  any  emergency 
that  might  arise,  he  did  not  look  for 
extensive  hostilities. 

“In  the  first  place,’’  he  said,  "it  is  get¬ 
ting  too  cold  in  that  section.  The  Jap¬ 
anese  and  Chinese  will  not  fight  in  the 
cold.  I  believe  it  will  all  blow  over  in 
a  few  weeks.’’  Mr.  Smith  lived  in 
Manchuria  for  three  years. 

United  Press  Cable  Editor  Keemle  said 
that  Mr.  A'aughn  in  Tokio  is  a  Far 
Eastern  veteran  and  had  been  anticipating 
trouble  of  this  nature  for  years  and  his 
strategy  had  been  thought  out  long  in 
advance.  He  estimated  that  there  were 
about  100  men  employed  by  the  U.P.  in 
China  and  Japan,  including  the  part-time 
correspondents,  and  that  the  sudden  rush 
of  news  from  the  Orient  had  not  been 
a  tax  on  U.P.  facilities  because  it  had 
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always  covered  the  territory  extensively 
for  its  Far  Eastern  and  other  clients. 

Newton  C  Parke,  director  of  foreign 
service.  International  News  Service, 
pointed  out  that  the  “war”  as  a  story 
assumed  immense  proportions  because  of 
its  bearing  on  international  problems. 
Correspondents  in  all  the  European  cap¬ 
itals,  and  especially  at  Geneva,  he  said, 
are  particularly  interested  in  develop¬ 
ments. 

An  interest!^  sidelight  of  the  “war” 
is  ^e  manner  in  which  the  Japanese  and 
Chinese  newspapers  in  New  York  are 
handling  the  situation.  On  the  occasion 
of  the  battle  at  the  Nonni  bridge  last 
week  the  Chinese  Journal  had  a  headline : 
“Japanese  Begin  Firing  on  Us!  The 
Battle  Front  Is  Five  Miles  Long  I  Nan- 
king-Canton  Peace  Conference  on  Rocks  ? 
The  Manchurian  Betrayers  Have  Failed! 
The  Japanese  Government  Stands  With¬ 
out  Help!  Nanking-Canton  Should 
Take  This  Opportunitv  to  Unite  Against 
Outsiders!”  This  paper,  which  is  sen¬ 
sational  in  character,  carried  a  cartoon 
titled  “Countrymen!  Get  Up  and  Kill 
All  Japanese!”  All  in  the  Chinese  lan¬ 
guage  of  course. 

The  Japanese  Times,  which  gets  its 
news  from  the  Japanese  Associate  Press 
and  Japanese  United  Press,  is  more  con¬ 
servative.  On  the  same  story  the  Chinese 
Journal  used  its  shrieking  headlines,  the 
Japanese  Times  wrote:  “China  Asks 
Direct  Negotiations  with  Japan  Under 
Resolution  of  L.eague  of  Nations  Coun¬ 
cil  ;  Japan  Refuses.” 

Circulations  of  both  papers,  according 
to  a  story  in  the  New  York  Evening 
Post,  have  pone  sky-rocketing  during  the 
recent  hostilities.  The  Japanese  Times 
circulation  is  about  3,000  and  the  Chinese 
Journal,  6,000. 


ARCHIBALD  VICE-PRESIDENT 


CHARGES  DISMISSED 


Judge  Refuse*  to  Consider  Kidnaping 
Accusation  Against  Reporter 

Charges  of  kidnaping  made  against 
Arthur  O’Sullivan,  New  York  Daily 
News  reporter,  Harold  McKinley,  pro¬ 
prietor  of  the  Columbia  Hotel  at  Oyster 
Bay,  I.,  and  his  brother  Robert  Mc¬ 
Kinley,  were  dismissed  by  County 
Judge  Paul  Bonynge  in  Mineola,  L.  I., 
Nov.  12. 

Judge  Bonynge  granted  the  motion  of 
Arthur  Moynihan.  counsel  for  the  three 
men,  asking  dismissal  of  the  charge  on 
the  ground  of  insufficient  evidence. 

The  McKinley  brothers  were  said  to 
have  told  O’Sullivan  they  had  a  “tip” 
that  Conrad  Dickerson,  16  yeats  old, 
son  of  Amos  Dickerson,  of  Bayville, 
U  I.,  had  valuable  information  concern¬ 
ing  the  murder  of  Benjamin  Collings, 
who  was  bound  and  thrown  overboard 
from  his  yacht,  the  Penguin,  in  L^ng 
Island  Sound  on  the  night  of  Sept.  9 
last.  It  was  alleged  the  three  men  went 
to  the  Dickerson  home  and  took  young 
Dickerson  in  an  automobile  to  Hushing, 
where  they  sought  to  obtain  from  him 
information  regarding  the  Collings’  case. 
The  kidnaping  charge  was  made  by 
young  Dickerson  and  his  father. 

In  dismissing  the  charge,  Judge 
Bonynge  commented:  “These  men  may 
have  believed  they  were  acting  as  public- 
minded  citizens  in  endeavoring  to  obtain 
information  which  might  aid  in  clearing 
up  a  felony  case.” 


Omaha  Bae-News  Advertising  Director 
I*  Promoted  by  Directors 

Fred  I.  Archibald,  advertising  director 
of  the  Omaha  Bee-News,  has  b^n  elerted 
vice-president  of  the  Bee-News  Publish¬ 
ing  Company,  it  has  been  announced,  fol¬ 
lowing  a  meeting  of  the  board  of  direc¬ 
tors  of  the  company. 

Mr.  Archibald  will  continue  to  act  as 
advertising  director  as  well  as  vice-presi¬ 
dent  of  the  publishing  company. 

PULITZER’S  SON  TO  MARRY 

The  engagement  of  Seward  Webb  Puli¬ 
tzer,  son  of  Ralph  Pulitzer,  and  grand¬ 
son  of  the  late  Joseph  Pulitzer,  to  Miss 
BiHie  Boldemann,  San  Francisco  society 
girl,  was  announced  in  San  Francisco 
Nov.  11.  Mr.  Pulitzer,  who  is  20  years 
old,  attended  Harvard  for  a  y^r  and 
then  entered  the  Stevens  Institute  of 
Technology  at  Hoboken,  N.  J.  Last 
year  he  accompanied  his  father,  former 
editor  of  the  New  York  World,  to 
Africa. 


CIGAR  ACCOUNT  TO  HARTMAN 

The  advertising  account  of  the  Con¬ 
solidated  Cigar  Company  has  been  placed 
with  L.  H.  Hartman,  Inc.,  444  Madison 
Avenue,  New  York,  a  new  agency  opraed 
by  L.  H.  Hartman,  formerly  a  vice- 
president  and  partner  in  Lord  &  Thomas 
and  Logan,  Inc.  The  appointment  is 
effective  Jan.  27,  1932.  The  Consolidated 
company  manufacturers  Dutch  Masters, 
Henry  George,  Adlon,  El  Sidelo,  and 
other  brands. 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  16-18 — Association  of  Na¬ 
tional  Advertisers’  Convention, 
Wardman  Park  Hotel,  Washing¬ 
ton,  D.C. 

Nov.  19-21 — University  Press 
Club,  annual  meeting.  University 
of  Michigan,  Ann  Arbor. 

Nov.  19— Sixth  District  Round¬ 
table  Conference,  Advertising  Fed¬ 
eration  of  America,  in  connection 
with  Chicago  Advertising  Council, 
Chicago. 

Nov.  20 — N.  Y.  State  Society  of 
Newspaper  Editors,  meeting, 
Syracuse. 

Nov.  22-23— Texas  Associated 
Press  Managing  Elditors,  annual 
meeting,  Galveston. 


J.  F.  ELMORE  INDICTED 


CHANGES  ON  S.  F.  CHRONICLE 

In  addition  to  the  recently  announced 
appointment  of  Karl  Anderson  as  manag¬ 
ing  editor  of  the  San  Francisco  Chroni¬ 
cle,  a  promotion  from  the  position  of 
managing  news  editor,  several  other 
changes  have  been  made  in  the  Chronicle 
staff.  H.  E.  McGillicuddy  is  the  new 
financial  editor.  Ben  Macomber,  veteran 
editorial  writer,  has  been  given  charge  of 
the  editorial  page.  Fred  Bebergall  has 
been  appointed  foreman  of  the  composing 
room. 


Teacher  Who  Slashed  Editor  Charged 
With  Attempt  to  Murder 

(By  telegraph  to  Editor  &  Publisher) 

Dothan,  Ala.,  Nov.  12. — Indicted  by 
the  Houston  county  grand  jury  for  at¬ 
tempt  to  murder  in  connection  with  a 
knife  attack  upon  L.  Smith  Deal,  editor 
of  the  Wiregrass  Journal  here,  James  F. 
Elmore,  former  county  school  teacher, 
was  released  under  bond  of  $2,000. 

The  case  was  not  presented  to  the 
grand  jury  until  Mr.  Deal’s  recovery 
appeared  certain.  He  remains  in  a  hos¬ 
pital.  slowly  recovering  from  a  severed 
jugular  vein  inflicted  by  Elmore,  Octo- 
ber  2. 

Elmore’s  attack  followed  an  editorial 
in  Editor  Deal’s  paper  replying  to  a  let¬ 
ter  from  Elmore  which  censored  Ekal 
for  reproducing  an  editorial  regarding 
the  discontinuance  of  the  Birmingham 
Independent. 

NEW  YORK  MIRROR  SUED 


J.  B.  STEVENSON  PROMOTED 

J.  B.  Stevenson  has  been  appointed 
central  district  advertising  manager,  it 
was  announced  recently  by  the  West- 
inghouse  Electric  &  Manufacturing 
Company.  He  takes  the  place  of  J.  M. 
McKibbin.  who  was  recently  appointed 
sales  promotion  and  advertising  man¬ 
ager  of  the  newly  organized  industrial 
department. 

NEW  EUGENE  (ORE.)  DAILY 

The  Eugene  (Ore.)  Morning  News 
entered  the  daily  field  Nov.  6.  It  for¬ 
merly  was  the  Eugene  Record,  a  weekly. 
It  will  be  represented  in  the  national  field 
by  M.  C.  Mogensen  &  Co.,  Inc.  Richard 
Horn  is  editor  of  the  News.  The  Eugene 
Register  and  Guard  consolidated  last 
year. 


CONTEST  FOR  SMALL  ADS 

A  contest  “to  develop  the  typographi¬ 
cal  possibilities  of  small  newspaper  ad¬ 
vertisements”  will  be  conduct^  by  the 
Neze  York  Times.  Prizes  of  $100,  $50 
and  $25  are  offered  for  the  best  single¬ 
column  newspaper  advertisements  14  to 
100  lines.  Advertisements  on  any  prac¬ 
tical  subject  designed  for  general  display 
in  the  Times  may  be  submitted  up  to 
Jan.  31,  and  will  he  judged,  75  points  for 
typographical  appearance,  and  25  points 
for  suitability  W  newspaper  reproduc¬ 
tion.  Freak  displays  are  barred. 


NEW  PRINTING  FIRM 

Texas  Star  Printing  and  Publishing 
Company  has  been  organized  in  Houston. 
Capital  stock  consists  of  3,000  shares  of 
no  par  value.  The  incorporators  are; 
F.  A.  Kessler.  James  A.  Brown  and 
Clarence  W.  Pavne. 
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B.B.B.  CONTINUES  DRIVE 
ON  PRICE  CUTTING 

New  York  Group  Will  Ask  Adhsrsact 
Both  to  Spirit  and  Letter 
of  "Fair  Play 
Standards” 


Continuing  the  campaign  of  the  Bet¬ 
ter  Business  Bureau  of  New  York  for 
observance  of  the  “Fair  Play  Standards" 
recently  issued  to  retail  advertisers,  tiit 
Bureau  prepared  this  week  to  issue  a  ne« 
statement  on  the  subject.  This  state¬ 
ment,  in  the  form  of  a  letter  to  the  135 
merchants  who  have  now  accepted  the 
code,  will  ask  observance  of  the  stand¬ 
ards  in  spirit  as  well  as  letter,  accord¬ 
ing  to  H.  J.  Kenner,  manager  of  the 
Bureau,  and  will  also  ask  for  reports  on 
any  violations  noted. 

If  violations  are  reported,  Mr.  Kenner 
said,  the  Bureau  will  discuss  each  in¬ 
stance  with  the  advertiser  and  seek  an 
agreement  by  the  latter  to  comply  with 
the  code. 

The  new  letter,  Mr.  Kenner  said,  will 
place  the  responsibility  for  observanct 
of  the  code  squarely  upon  each  retaile 
who  has  subscribed  to  it.  Advertise¬ 
ments  of  non-signers,  however,  will  bt 
checked  as  well  as  copy  of  the  signa 
tories,  in  the  effort  to  obtain  genera! 
compliance  with  the  standards. 

Mr.  Kenner  said  the  new  national 
committee  on  predatory  price  practice 
would  meet  Nov.  17  at  the  Netherla^> 
Plaza  Hotel,  in  Cincinnati.  The  com¬ 
mittee  will  include  the  managers  of  sever 
Better  Business  Bureaus  and  eight  or 
ten  business  leaders  whose  names  willb 
announced  when  acceptances  from  aD 
have  been  obtained. 

The  evening  of  the  same  day  Major 
Benjamin  Namm,  of  the  Namm  Storr 
Brooklyn,  an  outspoken  opponent  oi 
price-cutting,  is  to  address  the  Retail 
Merchants  Association  of  Cincinnati. 


Clergyman,  Asking  $25,000,  Says  He 
Was  Termed  a  “Grafter” 

A  libel  suit  for  $25,000  damages  was 
filed  against  the  New  York  Daily 
Mirror  Nov.  10  in  the  New  York  County 
Supreme  Court  in  behalf  of  John  S. 
K^rovsky,  Archbishop  of  the  Greek 
Catholic  Church  in  the  diocese  of  North 
America. 

The  plaintiff  charged  that  an  article 
published  on  last  April  13  said  that  he 
was  a  “grafter.”  The  headline  read: 
“Bishop  Faces  Graft  Suit  in  Church 
War  (Charges.” 

A  general  denial  has  been  entered  by 
the  defendants.  As  a  further  defense  it 
is  set  up  that  the  story  constitutes  a  fair 
comment  of  judicial  proceedings,  being 
based  on  a  suit  which  was  filed  in  court. 


FAITHFULL  CHARGES  DROPPED 


WASHER  ACCOUNT  TO  FREY 

Charles  Daniel  Frey  advertising  agency 
has  obtained  the  account  of  Hurley 
Machine  Company,  Chicago  Washing 
machine  manufacturers,  introducing  the 
Golden  Bowl  washer.  A  newspaper 
campaign  is  planned. 


Court  Finds  No  Action  on  Parents,  kn 
Says  Girl’s  Memory  I*  Issue 

Charges  of  criminal  libel  brought  bi 
Stanley  E.  Faithfull  and  his  wife,  Hda 
parents  of  the  late  Starr  Faithful! 
against  Sidney  M.  Sutherland,  news 
paper  man,  and  Joseph  M.  Patterson 
publisher  of  the  New  York  Daily  New 
were  heard  Nov.  11  in  Yorkville.  Court 
Magistrate  Overton  Harris  ruled  that  k 
libel  against  the  parents  had  been  shor 
in  the  series  of  articles  written  about  tk 
dead  girl  by  Sutherland,  and  dismissed 
the  portion  of  the  charges  relating  to  tk 
parents. 

However,  Magistrate  Harris  said  k 
had  found  evidence  that  Starr  FaithMs 
memory  had  been  libeled,  and  announced 
that  on  Nov.  17  he  would  be  prepared  to 
hear  any  evidence  to  the  contrary  tint 
counsel  for  the  defendants  might  wish  to 
offer. 


FORMING  TORONTO  PRESS  CLUB 

Tentative  plans  for  the  formation  oi 
Press  Club  have  been  laid  in  Toroitt 
following  an  organization  meeting  oi 
morning  and  evening  newspapermea  E 
executive  committee  was  named  as  ik 
lows:  (Charles  Oliver  and  William  Rst 
tray.  Globe;  Gordon  Hogarth  and  Fft 
Strangways,  Telegram;  Arthur  Claii> 
bers  and  Harry  Collins,  Star;  Kea  Me 
Taggart  and  B.  M.  Tate,  Jr.,  -l/flii  ^ 
Empire;  Pat  Ussher,  Canadian  Press 
Hal  Miller  was  named  temporary  seca 
tary. 

AIR  LINES  TO  NEWCOMB 

I.udington  Air  Lines,  Inc.,  operatoi 
hourly  air  service  between  New  Yod 
Philadelphia,  Baltimore,  Washington  sk 
Norfolk,  have  appointed  James  F.  Nf* 
comb  &  Co.,  New  York,  as  their  adve 
tising  agents.  Newspapers  and  map 
zines  will  be  used. 


TWO  JOIN  O’KEEFE  AGENCY 

A.  Liddon  Graham  and  J.  Roy  Mo 
Lennan  have  joined  the  staff  of  the  P-' 
O’Keefe  Advertisinpr  Agency,  Inc.,  Nf* 
York. 
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*■  Members  Also  Consider  Newsprint  Market  and  Press  Agentry  at  Fall  Convention  in  Los  Angeles — 
President  Chandler,  Ill,  Is  Unable  to  Attend — John  Stewart  Bryan  Presides 
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(By  telegraph  to  EIditor  &  Publisher) 

T  OS  AXGELES,  Xov.  12. — The  fall 
-L  convention  of  the  American  News¬ 
paper  Publishers  Association  which 
openetl  yesterday  held  mornir^  business 
sessions  discussing  newsprint,  color 
printing,  publicity  and  radio  cornpetition. 

Problems  of  radio  competition  were 
discussed  on  request  of  the  board  of 
directors  for  an  indication  as  to  what 
attitude  members  desired  -it  should  as¬ 
sume  on  a  measure  pending  in  Congress 
to  subject  radio  advertising  to  the  same 
laws  which  govern  other  advertising 
mediums  in  respect  to  lotteries. 

The  sentiment  of  the  convention  was 
that  no  official  action  should  be  taken 
by  the  .\.X.P.A.  on  the  problems  of 
radio  advertising,  since  the  publishers 
recognized  the  rights  of  the  broadcasters 
to  handle  their  own  problems.  A  vote 
was  refused  but  it  was  the  feeling  of 
members  that  radio  advertising  should 
be  handled  under  the  same  regulations 
as  other  advertising. 

Discussion  of  newsprint  problems 
Wednesday  was  led  by  W.  G.  Chandler 
of  the  Scripps-Howard  Newspapers.  He 
warned  of  the  demoralized  condition  of 
the  market,  with  spot  newsprint  offered 
$3  to  $12  under  contract  prices,  and 
forecast  even  lower  rates  for  next  year. 

John  Stewart  Bryan  of  the  Richmond 
fVa.)  News-Leader  presided  at  the  ses¬ 
sions.  Harry  Chandler,  publisher  of  the 
Los  Angeles  Times  and  A.N.P.A.  pres¬ 
ident.  was  still  ill  and  unable  to  attend 
any  of  the  sessions  and  Howard  Davis, 
business  manager  of  the  New  York 
Herald  Tribune,  vice-president,  was  un¬ 
able  to  be  present.  About  100  publish¬ 
ers  were  present  when  the  meeting 
opened.  The  convention  sent  a  tribute 
to  Harry  Chandler  by  his  .son  Norman, 
his  father’s  assistant,  who  is  sitting  with 
the  .A.N.P.A.  directors  in  his  father’s 
place. 

S.  R.  Winch,  of  the  Porllattd  Oregon 
.humal,  in  discussing  “New  Sources  of 
Revenue,”  pointed  out  that  newspapers 
must  look  to  economies  in  circulation 
and  to  increased  distribution  for  greater 
profits. 

L.  B.  Palmer,  general  manager  of  the 
Association,  reported  in  detail  on  the 
various  branches  of  Association  work 
and  the  savings  in  dollars  and  cents 
made  by  publishers  through  use  of 
.\ssociation  facilities. 

Wednesday  afternoon  tbe  publishers 
and  their  wives  were  gue.sts  of  the 
Metro-Goldwyn-^fayer  studios  at  lunch. 
Diuis  B.  Mayer  told  them  the  moving 
picture  industry  spent  $.35,000,000  annu¬ 
ally  with  newspapers  because  “it  bail 
gradually  and  almost  unanimously  come 
to  believe  that  newspaper  advertising  is 
the  most  advantageous  to  them.” 

Wednesday  evening  the  Los  Angeles 
Chamber  of  Commerce  was  host  to  the 
delegates  at  a  banquet  at  the  Hotel  Bilt- 
more.  It  was  also  to  have  been  a  testi¬ 
monial  to  President  Harry  Chandler 
hut  he  was  unable  to  attend.  The 
Giamber  officials.  Gov.  James  Rolph, 
n ill  Rogers  and  Vice-President  Charles 
Curtis,  all  extolled  Mr.  Chandler. 
Norman  Chandler  represented  his  father. 

President  Hoover  sent  a  greeting  anil 
a  tribute  to  Mr.  Chandler. 

At  the  Thursday  meeting,  problems  of 
color  printing  were  discussed.  J.  R. 
Knowland,  publisher  of  the  Oakland 

1  in  a  formal  paper  said 

color  printing  was  still  a  matter  of  ex¬ 
periment.  It  raised  problems  of  possible 
eapid  production  and  meant  an  increased 
cost  of  40  per  cent,  he  said.  He  had 
inquiries  to  l.fMO  publishers  and 
I'M  responses  from  43  per  cent.  Of 
mese  only  about  half  were  interested 
m  color  printing.  Hilton  U.  Brown 
^bted  the  wisdom  of  color  printing  on 
_  Lack  of  machinery  for  speed 
production,  and  cost  were  the  chief  ob- 
Jertions,  he  said. 

"•  E.  Macfarlane,  business  manager 


of  the  Chicago  Tribune,  reported  that 
the  Tribune  is  installing  a  high  speed 
color  press  next  year  on  which  it  is 
hoped  to  get  speed  production  in  colors 
with  1.50  line  half  tones. 

The  California  method  of  handling 
the  press  agent  was  described  by  John 
B.  Long,  manager  of  the  California 
Newspaper  Publishers  Association.  His 
group  finds  that  press  agents  are  more 
numerous  than  newspapermen,  espe¬ 
cially  in  Southern  California,  the  home 
of  the  movies.  When  any  member 
suspects  hidden  advertising  propaganda 
in  news  releases,  the  matter  is  referred 
to  the  headquarters  office  for  investiga¬ 
tion  and  report. 

George  M.  Rogers,  general  manager 
of  the  Cleveland  Plain  Dealer  and.  chair¬ 
man  of  the  A.N.P.A.  mechanical  com¬ 
mittee,  effiered  the  services  of  his 
committee  in  solving  mechanical  problems 
arising  in  members'  plants. 

W.  E.  Wines,  manager  of  the 
A.N.P.A.  mechanical  department  dis¬ 
cussed  color  printing  problems  and  W.  J. 
Mathey,  manager  of  the  traffic  depart¬ 
ment,  reported  on  experiments  in  sub¬ 
stitution  of  thinner  paper  in  wrappers. 

A  group  of  35  publishers  who  traveled 
to  the  coast  together  were  met  at  River¬ 
side,  Cal.,  Tuesday  and  brought  to  the 
Ambassador  Hotel,  where  the  conven¬ 
tion  is  meeting,  by  automobile.  That 
night  all  were  guests  of  the  Motion 
Picture  Academy  of  Arts  and  Sciences, 
when  the  annual  announcement  of  the 
picture  awards  was  made. 

I>uring  the  Chamber  of  Commerce 
banquet  the  wives  and  daughters  of  the 
delegates  were  guests  of  the  Fox  Studios 
at  a  fashion  show. 

“It  has  been  a  great  meeting,”  said 


A  FORMER  newsiiaiierman  has  with- 
drawn  as  president  of  the  Pacific 
Coast  Baseball  League  and  plans  to  re¬ 
turn  to  the  newsiiaper  business,  and  a 
publisher  has  been  elected  to  fill  his 
place. 

Outgoing  is  Harry  Williams,  a  I^is 
•Angeles  newspaperman  eight  years  ago 
when  he  accepted  the  league  presidency. 
Incoming  is  Hyland  'Tly’’  Baggerly, 
publisher  and  owner  of  the  Los  (Sat os 
(Cal.)  Mail-Xeics.  and  formerlv  sport¬ 
ing  editor  of  the  old  San  Francisco 
Bulletin,  now  the  San  Francisco  Call- 
Bulletin. 


L.  B.  Palmer,  “and  the  Californians  are 
showing  us  a  wonderful  time.” 

A  bridge  was  to  be  given  for  the  visiting 
ladies  by  the  local  ladies  committee  dur¬ 
ing  the  Friday  morning  session.  In  the 
afternoon  a  golf  tournament  was  to  be 
held  at  the  Rancho  Golf  Club  for  the 
•Ambassador  Trophy  and  other  prizes. 
During  this  tournament  the  ladies  were 
to  attend  a  tea  in  the  clubhouse.  The 
evening’s  entertainment  was  a  Spanish 
Fiesta  on  Olvero  Street  in  the  city’s 
Spanish  quarter. 

After  the  convention  the  delegates  and 
their  guests  will  be  week-end  guests  of 
W  illiam  Wrigley  on  Catalina  Island. 


ASK  SALE  RATIFICATION 


Court  PoRtponet  Action  on  Newsprint 
Merger  Until  November  20 

(By  telegraph  to  Editor  &  Publisher) 
Montrkai.,  Que.,  Nov.  12. — Ratifica¬ 
tion  was  asked  in  proceedings  before  the 
Superior  Court  this  morning  of  the 
proposed  sale  to  the  Consolidated  Paper 
Corporation,  Ltd.,  of  the  assets  of  the 
Port  .Alfred  Pulp  and  Paper  Corpora¬ 
tion,  the  St.  Maurice  Valley  Corpora¬ 
tion,  the  Anticosti  Corjioration  and  the 
Belgo-Canadian  Paper  Company,  Ltd. 
The  petition  was  presented  in  each  in¬ 
stance  after  shareholders  had  approved 
the  terms  of  compromise  at  special 
meetings.  .At  the  request  of  lawyers  the 
petitions  were  postponeil  for  hearing  to 
Nov.  20,  and  it  was  indicated  at  the 
same  time  that  in  the  case  of  the  Belgo- 
Canadian  Paper  Company  the  procewl- 
ings  would  be  fought  by  a  shareholder. 

In  the  basis  of  agreement  adopted  by 
the  special  meeting  of  shareholders,  it 
was  decided  that  in  the  case  of  the  Port 


To  Mr.  Baggerly  belongs  the  credit 
of  having  discovered  such  talented  car- 
tiHinists  as  Tad  Dorgan,  who  depicted 
“Indoor  Sports”;  Roln-rt  Ripley  of 
“Believe  It  or  Not”  fame;  Rulie  Gold¬ 
berg.  creator  of  BiHib  McNutt,  and  Pete 
Lilanuza.  He  gave  Charles  Van  Ixxan 
his  first  by-line,  and  assisted  Hyjie  Igoe, 
Inixing  exiK-rt  and  cartiKiuist,  in  the 
“old  days.” 

Mr.  Baggerly  gave  up  sports  writing 
several  years  ago  and  ac(|uired  his  own 
newspaper,  a  weekly  at  Ijjs  fiatos, 
which  lies  between  San  Francisco  and 
San  Jose. 


Alfred  Company,  holders  of  preferred 
shares  would  receive  one  and  one-half 
shares  and  common  stock  owners  one- 
quarter  of  a  share  in  the  new  company, 
the  Consolidated  Paper  Corporation,  for 
each  share  held  in  the  old  company. 
The  agreement  as  regards  the  St.  Mau¬ 
rice  Valley  Corporation  would  give  to 
holders  of  preferred  shares  of  $100  each 
one  and  one-half  shares  in  the  new  com¬ 
pany  and  to  the  common  stcKk  owners 
one-quarter  of  a  share. 

The  same  allotment  is  provideil  for 
preferred  shareholders  of  Anticosti  Cor¬ 
poration,  while  in  the  case  of  the  Belgo- 
Canadian  Paper  Company  the  preferred 
shareholders  would  receive  three  shares 
in  the  new  company  for  one  in  the  old 
aiul  the  common  stiKk  holders  two-fifths 
of  a  share  for  one  in  the  old. 

COAST  AG^CIES  ELECT 
HONIG  PRESIDENT 

Preaident  Benaon  of  Four  A*a  Makea 
Pleaa  for  Honeatly  Made, 
Honeatly  Preaented 
Merchandiae 

(SpeeiaJ  to  Editor  &  Publisher) 

Santa  Bariiara,  Cai-,  Nov.  7.-;— Con¬ 
vinced  that  the  greatest  opportunity  the 
advertising  profession  has  ever  been 
offered  now  presents  itself  and  that  ad¬ 
vertising  will  play  a  great  part  in 
curing  the  economic  ills  of  the  nation, 
members  of  the  Pacific  Association  of 
.Advertising  Agencies  adjourneil  their 
sixteenth  convention  here  Nov.  6,  after 
electing  Louis  Honig,  San  Francisco, 
presiilent.  Mr.  Honig  is  president  of 
Erwin,  VVasey  &  Co.  of  the  Pacific 
coast. 

Other  officers  are;  Henry  Stevens, 
manager,  San  Francisco  Branch,  J. 
VV'alter  Thompson  Co.,  first  vice-pres¬ 
ident ;  R.  P.  Milne,  president,  Milnc- 
Ryan-Gibson,  Inc.,  Seattle,  second 
vice-president ;  1C.  L.  Lynch,  _  San 

Francisco,  secretary-treasurer.  Direct¬ 
ors:  Dan  B.  Miner,  Dan  B.  Miner 
•Agency,  I^s  Angeles ;  Don  Francisco, 
vice-president  for  Pacific  coast.  Lord 
&  Thomas  and  Logan ;  David  M.  Bots- 
ford,  vice-president,  Botsford,  Constan¬ 
tine  &  Gardner,  Portland;  Henry  O. 
Hawes,  manager,  San  Francisco  office, 
•McCann-Erickson,  Inc. 

.Senator  Samuel  .M.  Shortridge,  prin¬ 
cipal  speaker  at  the  annual  Anchors 
.A’Weigh  banquet  in  the  Biltmorc,  reit¬ 
erated  the  imiHirtance  of  advertising  in 
the  business  of  the  nation. 

John  Benson,  president  of  Four  A’s, 
declareil  that  individualism  in  advertis¬ 
ing  has  run  amuck  and  that  organiza¬ 
tion  must  curb  it  and  transform  it  into 
teamwork. 

He  declareil:  “We  brinight  this 
trouble  upon  ourselves  by  being  igno¬ 
rant,  blind  and  greedy,  by  exploitation 
and  jxKir  sjxirtsmanship.  VVe  were 
stupidly  out  of  date  in  thinking  that  the 
huge  volume  and  high  sjKX’d  of  a  mo¬ 
torized  age  could  lx*  dealt  with  on  a 
horseback  liasis  of  everybixly  for  him.self 
and  no  attention  paid  to  traffic. 

“The  worst  of  it  all  is  that  people 
have  lost  faith  in  business,  management, 
uroperty.  values,  commixlities,  prices, 
investment,  jobs—  even  in  the  credit  of 
the  British  government.  The  great 
neeil  of  the  hour  is  confidence  and  that 
is  the  cue  for  the  advertising  man. 
Confidence  can  be  instilleil  by  advertis¬ 
ing  if  it  will  evidence  in  its  copy  not 
merely  the  desire,  but  the  ability  to 
serve  the  consumer  with  merchandise 
adapteil  to  his  neeil,  honestly  made  and 
honc.stly  presented.” 


SIMMS  JOINS  NEA 

Leroy  A.  Simms,  formerly  managing 
editor  of  the  Birmingham  Post,  has  joined 
the  Cleveland  staff  of  NEA  Service. 


BAGGERLY  HEADS  COAST  LEAGUE 


Myhind  Raiggerly 
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SUNDAY  NEWSPAPER  IS  A  NECESSITY 
JUDGE  HOLDS  IGNORING  “BLUE  LAW^’ 

Kansas  Supreme  Court  Ruling  Favors  Kansas  City  Star — 
County  Attorney  Evoked  Outdated  Statute  to  Prohibit 
Sale  of  Sunday  Papers  in  Dickinson  County 


DINNER  TO  MRS.  HEARST 

A  testimonial  dinner  to  Mrs.  William 
Randolph  Hearst,  in  recognition  of  her 
work  in  connection  with  her  Free  Milk 
Fund  for  Babies,  will  be  held  at  the 
Commodore  Hotel,  New  York,  Nov.  18. 
The  occasion  is  the  tenth  anniversary  of 
the  fund. 


HOOVERS  SEEK  SOURCE 
OF  “TALKIE”  STORY 


President’s  Wife  Annoyed  When 
Newspapers  Print  Details  of 
Her  Voice  Tests  for  Sound 
Newsreels 


(By  telegraph  to  Editoi  &  Publishes) 

Kansas  city,  mo.,  Nov.  9.— “The 

Sunday  paper  is  looked  upon,  and 
has  grown  to  be,  a  necessity,  and  this 
court  so  holds.” 

V\'ith  these  words,  the  Kansas  Su¬ 
preme  Court  Saturday  decided  that  an 
old  “blue  law”  statute,  forbidding  un¬ 
necessary  labor  on  Sunday,  was  out¬ 
moded  in  so  far  as  newspapers  were 
concerned  by  the  demands  of  a  people 
interested  in  world  affairs,  and  decided 
in  favor  of  the  Kansas  City  Star  in  a 
case  appealed  from  Dickinson  county, 
where  a  Star  distributor  had  been  ar¬ 
rested  for  deli\ering  pajiers  on  Sunday. 

Thornton  D.  Scott,  county  attorney  of 
Dickinson  county,  drew  up  the  complaint 
against  Berle  Needham,  the  distributor, 
charging  him  with  “selling  newspapers 
and  employing  persons  to  distribute  them 
on  Sunday”  and  alleging  that  this  was 
“unnecessary  labor”  on  the  Sabbath  as 
outlined  in  the  old  statute.  In  a  hearing 
before  Judge  Cassius  M.  Clark  of  the 
Dickinson  county  district  court,  the 
county  attorney’s  two  counts  against 
Needham  were  quashed.  He  immediately 
apiiealed  to  the  state  Supreme  Court. 

The  higher  court’s  decision  was  writ¬ 
ten  by  Judge  William  A.  Smith  and  it 
revealed  a  lil)eral  viewpoint  on  the  part 
that  metropolitan  newsjMpers  play  in  the 
life  of  the  eonimunities  in  which  they  are 
distributed.  It  recognized  the  right  of 
the  citizen  to  obtain  information  on  sub- 
jwts  in  which  he  was  interested,  from 
sports  to  jxilitics,  and  that  because  of  the 
widespread  demand  for  this  information 
the  Sunday  newsjiaiier  “is  a  necessary 
article  and  the  work  of  distributing  is 
a  work  of  necessity”  thus  being  exempt 
from  the  operations  of  the  statute. 

X'iewing  the  principal  functions  of  the 
newsiwjicr.  Judge  Smith’s  opinion  said: 
“At  this  stage  of  the  world’s  progress, 
with  the  means  of  gathering  news  that 
are  available,  we  have  grown  to  expect 
far  more  exjieditious  service  on  the  part 
of  newsiiajiers  of  the  state  than  was  re¬ 
ceived  in  the  days  when  the  statute  in 
question  was  passed. 

"W'hen  we  know  that  Colonel  Lind¬ 
bergh  and  his  wife  are  flying  towards 
Japan  one  evening,  we,  on  the  otlicr  side 
of  the  glolie,  who  are  compelled  to  re¬ 
main  at  home,  have  grown  to  exj^ct  to 
read  alxiut  their  successful  landing  the 
next  morning  in  the  papers.  The  school¬ 
boy  knows  who  the  stars  for  Harvard 
and  Yale  are  and  desires  to  know  how 
they  performed  in  the  big  game  on  Sat¬ 
urday. 

“In  order  to  bring  us  this  informa¬ 
tion,  the  news  gatliering  agencies  are 
far  flung  to  the  utmost  end  of  the  earth. 
This  court  will  take  judicial  notice  of 
the  fact  that  these  demands  are  met  by 
the  Sunday  newsiapers  of  our  larger 
cities. 

“From  the  small  boy,  whose  first 
thought  on  arising  Sunday  morning  is 
the  comic  section,  to  the  son  grown 
older,  who  turns  eagerly  to  the  sport 
page,  the  young  daughter,  who  peruses 
the  society  columns,  and  father  and 
mother,  who  turn  their  attention  to  the 
more  serious  pages,  the  Sunday  paper 
is  looked  upon,  and  has  grown  to  be  a 
necessity,  and  this  court  so  holds.” 

In  lassing  ui>on  a  contention  raised  in 
the  suit  by  County  .Attorney  Scott  that 
the  question  of  whether  a  Sunday  news¬ 
paper  was  a  necessity  was  a  question  of 
fact  to  l>e  decided  by  the  jury.  Justice 
Smith  said :  “To  hold  this  to  be  a  ques¬ 
tion  of  fact  would  be  to  construe  the 
statute  so  that  one  community  might 
have  its  Sumlay  pajier,  while  another 
might  not  and  would  make  all  enforce¬ 
ment  of  the  statute  a  liKal  issue.  We 
liave  concluded  this  was  not  the  intent 
of  the  legislature.” 

In  commenting  editorially  on  tlie  de¬ 
cision,  the  Star  said :  "The  news(«|«er 
has  liecome  a  |«rt  of  the  nvulern  c<mi- 
munity  litc.  Witliotit  its  information 


democratic  government  on  a  large  scale 
could  not  endure.  Without  its  advertis¬ 
ing  modern  business  could  not  be  car¬ 
ried  on.  The  Kansas  Supreme  Court 
officially  recognizes  what  everybody 
knows — that  the  print  shop  is  one  of  the 
bases  of  modern  civilization.” 


NEWS  MAN  AIDS  RETURN 
OF  KIDNAP  VICTIM 

John  T.  Rogers  of  St.  Louis  Post- 
Dispatch  Assists  Police  in 
Arrest  of  Several 
Suspects 


(By  telegraph  to  Editor  &  Publisher) 

St.  Lons,  Mo.,  Nov.  11. — Through 
the  aid  and  counsel  of  John  T.  Rogers 
of  the  St.  Louis  Post-Dispatch  staff  the 
police  today  arrested  the  alleged  go-be¬ 
tween  in  the  Berg  kidnaping  and  several 
persons  suspected  of  being  principals  and 
accomplices  in  the  crime. 

The  police  action  followed  the  return 
of  .Alexander  Berg,  wealthy  fur  dealer, 
the  victim,  alone  last  midnight  to  his 
apartment  in  the  Park  Plaza  Hotel  after 
lx;ing  held  captive  since  last  Friday. 
Morris  (j.  Levinson,  attorney  for  Berg, 
was  notified  Monday  to  get  in  touch 
with  an  attorney.  Paul  A.  Richards,  in  a 
downtown  office  building,  and  give  him  a 
fee  of  $1,000.  Thus  Richards  would  be 
agent  for  Ixith  the  kidnapers  and  the  kid¬ 
naped. 

Since  Mr.  Rogers  had  recently  caused 
the  return  of  a  victim  in  a,  similar  kid¬ 
naping,  Mr.  Levinson  asked  him  to  call 
on  Air.  Richards  and  ascertain  whether 
the  latter  really  represented  the  crimi¬ 
nals,  and  Mr.  Rogers  agreexl  to  do  this. 

“Here,”  recites  jiart  of  the  news  story 
run  in  the  Post-Dispatch,  “the  reixirtcr 
acted  on  his  own  initiative  and  resixinsi- 
bility,  without  the  knowledge  of  his  office. 
When  he  called  on  Richards,  to  his  sur¬ 
prise  Richards  not  only  declared  himself 
the  kidnapers’  agent,  but  exhibited  what 
inirported  to  lie  a  note  for  $.^).000  signed 
!>y  Berg  .and  payable  to  Richards.  He 
reported  'nis  intervie;v  to  I.evinson  and 
to  his  office,  and  immediately  thereafter 
Rogers  and  I^vinson  gave  all  the  details 
to  Chief  of  Police  Gerk  and  Circuit  -At¬ 
torney  Miller.” 

Levinson  then  carried  out  the  arrange¬ 
ments  with  Richards.  The  $50,000  note 
was  to  l)c  redeemer!  with  cash  today, 
W'ednesday,  on  condition  that  Berg  was 
returned  last  night.  The  kidnaiiers 
dropiied  Berg  from  a  motorcar  about 
midnight  last  night  in  Northwest  St. 
Louis,  and  he  hired  a  taxicah  and  rode 
straight  home.  Within  three  hours  the 
police  arrested  Richards  and  his  wife 
and  subsequently  several  who  were  sus- 
I>ected  of  being  connected  with  the  crime. 

The  opening  paragraph  of  a  copy¬ 
righted  article  in  today’s  Post-Dispatch 
says:  “Despite  diplomatic  statements 
made  to  the  press  from  lime  to  time  that 
‘the  Berg  family  refuses  to  cooperate 
with  the  authorities,’  Chief  of  Police 
Gerk  was  fully  informed  of  everv  step 
taken  to  bring  about  the  release  of  Alex¬ 
ander  Berg  and  the  arrest  of  the  kid¬ 
napers’  agent.” 

Air.  Rogers’  previous  experience  with 
kidnapers  occurred  last  April  28  when 
they  turned  over  to  him  on  a  lonely  road- 
near  East  St.  Louis  a  \  ictim.  Dr.  1.  D. 
Kelley,  a  socially  prominent  and  wealthy 
citizen,  whom  they  had  held  captive  a 
week.  .-X  stranger  calleil  Rogers  at  his 
home  on  the  telephone,  met  him  in  a  car 
at  a  designateil  corner,  and  drove  him  to 
the  siMit  near  I-^st  St.  Dniis  where  Dr. 
Kelley  was  release*!  to  him. 


INDIANA  DAILY  APPOINTS 

I.orwizen  \  Thompson.  New  A’ork. 
lus  Iteen  apfiointed  to  represent  tlie 
l.afayt’llc  (Ind  1  Journal  unit  C  ourier 
nationally,  effective  Jan.  I. 


DENHARDT  TO  RECOVER 
FROM  PISTOL  WOUND 

President  of  Bowling  Green  (Ky.) 

Times-Journal  Shot  as  Result 
of  Dispute  Following 
Election 

The  condition  of  Gen.  H.  H.  Den- 
hardt,  president  of  the  Borvling  Green 
(Ky.)  Times-Journal,  evening  paper,  and 
former  lieutenant 
governor  of  Ken¬ 
tucky,  shot  and 
critically  wounded 
Nov.  5,  as  the 
result  of  an 
election  dispute, 
was  reported 
much  improved 
this  week  and, 
barring  complica¬ 
tions,  his  physi¬ 
cians  expect  a 
speeily  recovery. 
Gen.  Denhardt 
Gen.  H.  H.  Denhardt  wa*  through 
the  right  lung  by 
W’ill  K.  Dent  about  8  o’clock  Thursday 
morning  as  he  left  a  restaurant.  Gen. 
Denhardt,  who  was  unarmed,  ran  when 
he  saw  Dent  flourishing  a  gun  at  him. 
Dent  pursued  firing  five  times.  Two  of 
the  bullets  jienetrated  the  door  at  the 
entrance  of  the  Board  of  Trade  office, 
Tenth  and  State  streets,  where  Gen. 
Denhardt  had  fletl.  .Another  bullet  en¬ 
tered  his  back  jienetrating  the  lung  and 
ranging  upward,  it  passed  through  his 
Ixxly  making  a  clean  wound  which  has 
aided  much  in  his  rapid  recovery. 

Dent  was  arrested  and  later  released 
on  $5.(XX)  bond  pending  the  outcome  of 
(ien.  Denhardt’s  injury. 

The  shooting  was  the  aftermath  of 
election  trouble  lietween  Henry  B.  Hines, 
a  Democratic  worker  and  Dent  on  elec¬ 
tion  day  in  a  precinct  just  outside  of  the 
city.  Dent  beat  up  Hines  who  is  past 
70,  and  Hines  fired  at  him  once  but 
missed. 

Gen.  Denhardt  the  following  day  is 
alleged  to  have  upbraided  Dent  over  the 
telephone  for  attacking  a  man  the  age 
of  Hines.  Thursday  morning  Dent 
shot  Gen.  Denhardt. 

The  publisher  is  a  war  veteran  and 
was  thrice  cited  for  bravery  on  the  bat¬ 
tle  fields  during  the  World  War.  He 
was  born  and  reared  in  Bowling  Green 
and  was  graduated  from  the  law  depart¬ 
ment  of  Cumberland  University,  I..ebanon, 
Tenn.  He  since  has  practiced  law  here. 
He  has  been  active  in  Democratic  circles, 
serving  as  city  attorney,  county  judge, 
and  eight  years  ago  was  elected  lieuten¬ 
ant  governor.  He  has  never  been  de¬ 
feated  for  office. 

Gen.  Denhardt  from  early  youth  has 
been  an  enthusiast  in  military  affairs. 
He  joined  the  militia  when  a  boy  and 
rose  from  the  ranks  to  brigadier  general. 
He  left  .America  for  foreign  service  as 
a  major  and  returned  a  colonel  a'nd  later 
was  promoted  brigadier  general.  He 
served  on  the  Texas  border  prior  to 
World  War. 


EXAMINATION  OPPOSED 

Stipulating  that  testimony  sought  in 
an  examination  before  trial  is  neither  ma¬ 
terial  or  necessary,  the  law  firm  of  De- 
Witt  &  X'an.-Xken  New  A’ork  opposed  a 
motion  in  the  New  York  County  Supreme 
Court  on  Nov.  10  made  by  counsel  for 
Charles  K.  W.  Thorne  who  has  brought 
suit  against  Liberty  Magazine  for  $100,- 
(XX>.  Air.  Thorne  charges  that  an  article 
published  on  .April  11.  19.11.  intended  to 
mean  that  he  was  guilty  of  treas<»n  and 
that  he  was  a  German  spy.  It  was  en- 
title<l.  “•  iernian  Spies  in  .America,”  The 
attorneys  for  the  defeTvIant  also  moved 
to  have  the  suit  dismissed.  Decision  in 
the  matter  was  reserved  bv  Justice  Rich¬ 
ard  M  .Mitchell. 


By  George  H.  Manning 

ll'ashiitgton  Correspondent,  Editor  &  Publisher 

Washington,  D.  C,  Nov.  9. —  An¬ 
other  investigation  is  now  underway  in 
an  effort  to  determine  how  the  press 
came  to  know  that  Mrs.  Hoover  was 
making  “talkie”  tests  in  the  privacy  of 
the  Executive  Mansion  in  the  hope  of 
improving  her  voice  in  the  movie  sound 
reels. 

Ike  Hoover,  chief  usher  at  the  White 
House,  called  the  President  of  the  White 
House  Correspondents  .Association  on  the 
carpet  trying  to  find  the  source  of  the 
“leak”  but  the  latter  denied  responsi¬ 
bility  on  behalf  of  the  photographers. 
Members  of  the  Secret  Service  detail 
were  quizzed  on  the  subject  and  then 
ordered  to  help  in  the  inquiry  with  the 
result  that  they,  in  turn,  asked  the 
White  House  correspondents  to  ’‘come 
clean”  so  that  they  themselves  might  be 
absolved  of  any  blame. 

News  that  the  tests  were  being  made 
was  published  on  Nov.  6,  and  so  riled 
was  the  P'irst  Lady  over  the  stories  that 
she  immediately  ordered  a  discontinuance 
of  the  tests  and  served  notice  to  the 
newsreel  men  that  they  would  be  barred 
from  the  comin"  reception  of  representa¬ 
tives  of  the  4-H  clubs  at  the  White 
House.  It  was  even  hinted  that  the  pic¬ 
ture  men  would  be  barred  from  all  fu¬ 
ture  White  House  activities. 

Theodore  G.  Joslin.  of  the  Secretariat. 
d'‘rlared  that  the  President  was  put  out 
over  the  affair,  but  contended  he  “knew 
nothing  at  all  alxiut  it  as  it  was  entirely 
Airs.  Hoover’s  affair.”  The  Presiden¬ 
tial  wrath  was  inspired,  no  doubt,  by  the 
fact  that  the  story  did  not  come  from 
one  of  the  “stated  official  sources,”  from 
which  all  White  House  news  must  come, 
by  Presidential  direction. 

The  story  in  question  merely  said  that 
Airs.  Hoover,  as  much  a  stickler  for 
efficiency  as  her  husband,  was  making 
the  tests  in  an  effort  to  learn  what  tone 
or  inflections  gave  her  voice  the  best  re¬ 
sults  on  the  screen,  much  after  the  man¬ 
ner  of  a  man  practicing  speech-making 
before  a  mirror.  She  decided  after 
reading  the  news  story,  however,  to  re¬ 
fuse  even  to  see  a  showing  of  her  lira 
efforts,  and  inferred  that  she  was  through 
with  the  sound  men. 

This  investigation  of  “news  leaks”  is 
the  latest  of  a  series  started  in  an  effort 
to  learn  who  told  the  press  that  a  dog 
from  the  Presidential  kennels  bit  a  mem- 
l)er  of  the  Rapidan  camp  marine  guard: 
who  was  responsible  for  the  story  that 
the  President  hurried  away  from  the 
camp  without  breakfast  one  morning  and 
broke  a  good  many  stock  car  speed 
marks  hurrying  to  Washington  to  take 
care  of  an  important  international  mat¬ 
ter  ;  who  told  the  correspondents  that 
the  White  House  curtains  had  patches: 
and  by  what  right  the  press  discussed 
too  intimately  details  of  the  moratorium 
proposals. 

The  latter  situation  was  responsible 
for  a  re<|uest  by  the  White  House  that 
correspondents  submit  their  stories  on 
the  more  pressing  economic  questions  to 
Air.  Joslin  for  scrutiny  before  publishing 
them,  and  a  demand  that  all  White  House 
news  come  from  the  stated  sources. 


COPY  SOLICITOR  SENTENCED 

.Albert  Guise,  convicted  of  obtaining 
money  under  false  pretences  by  iiosing 
as  an  advertising  solicitor  for  a  Detroit 
(Alich. )  Republican  Club  yearbook,  was 
sentenced  to  two  to  10  years  in  the 
state  prison  by  Judge  John  V.  Brennan 
of  Detroit,  Nov.  4. 

CORRA  HARRIS  JOINS  DAILY 

Corra  Harris,  novelist,  short  story  and 
editorial  writer,  has  liecome  a  new«paptf 
columnist.  Beginning  Nov.  15.  slie  win 
Contribute  three  columns  a  week  to  tht 
.Itlania  Journal's  e<litorial  page,  on  Son"' 
♦lays,  \\  eilneMlays,  and  Fri<lays, 
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EDGAR  GUEST  LONGS  FOR  ‘GOOD  OLD  DAYS’ 


Noted  Poet  of  Detroit  Free  Press  Says  Modem  Rewrite  System  Dulls  Reporters*  Writing  Urge  and 
Lessens  Staff  Spirit — Began  as  Office  Boy  on  Free  Press  in  1895 


44^  HERE  has  been  a  loss  in  the 


gain  made  by  increased  production 
and  speed  methods  of  American  news¬ 
papers  during  the  past  25  years.” 

This  paradoxical  statement  is  the 
answer  of  Edgar  A.  Guest,  Detroit 
Free  Press  poet,  to  the  question  of  how 
present-day  newsjaper  methods  from  a 
reportorial  viewpoint  compare  with  those 
in  vogue  when  he  was  a  reporter  on  the 
Free  Press  staff  25  years  ago. 

With  the  rewrite  desk  handling  a 
large  portion  of  the  stories  in  the  mod¬ 
ern  newspaper  offices  only  a  few  mem¬ 
bers  of  the  staff  have  an  opportunity  to 
write  the  stories  they  work  on.  This, 
Mr.  Guest  believes,  is  part  of  the  loss 
that  modern  methods  have  brought 
about. 

"I  couldn’t  imagine  myself  getting  a 
good  story  and  having  to  turn  it  over 
to  someone  else  to  write,”  he  says. 
“Only  part  of  the  thrill  in  my  work  as 
a  reporter  was  in  getting  the  story,  the 
other  lart  was  in  writing  it  and  seeing 
it  in  print. 

“Stories  now  pass  through  one  or  two 
men.  They  are  too  uniform.  It  is  in 
this  that  the  mixlern  newspaper  is  suf¬ 
fering  its  greatest  loss — individuality  of 
its  writers. 

“.Although  the  rewrite  desk  serves  its 
purpose  and  is  vital  under  modern 
methods,  it  does  take  some  of  the  color 
out  of  stories  that  would  be  better  left 


By  LAWRENCE  C.  SALTER 


(luarter  of  a  century  ago  were  failures,” 
he  says. 

“They  are  l)etter  edited,  have  better 
make-up  and  serve  the  public  needs  better 
and  faster.  The  newspaper  of  25  years 


i 


The  rewrite  system  also  is  responsible 
for  a  decline  in  ambition  on  the  part 
of  staff  members,  Mr.  Guest  contends. 

“The  average  good  newsiaperman 
wants  to  see  his  story  in  print.  If  he 
counts  his  job  done  with  the  mere  tele¬ 
phoning  in  of  facts  then  the  reporter 
has  lost  all  desire  to  write.  When  that 
is  true  he  has  suffered  as  a  writer  and 
his  paper  also  suffers. 

“1  couldn’t  stand  working  on  my  old 
police  beat  today  under  the  present 
method  of  handling  stories. 

“Modern  methods  make  it  rather  diffi- 
cult  for  the  average  reporter  to  develop 
originality,  an  asset  that  obviously  is 
almost  priceless.” 

Mr.  Guest  believes  there  is  another 
loss  caused  by  modern  methods  that  is 
almost  as  great.  It  is  best  described  as 
the  team  spirit.  In  the  old  days  when 
he  was  a  reporter  the  staff  always 
^hered  together  after  the  paper  had 
been  put  to  bed  and  adjourned  to  some 
nrarby  restaurant.  Each  man  knew  all 
the  others  on  the  staff. 

Modern  methods  and  larger  newspa¬ 
pers  have  eliminated  the  ‘gang’  spirit,” 
he  says. 

‘‘The  reporters  don’t  get  into  the 
olhee  as  often  as  they  used  to.  There 
was  something  to  the  spirit  of  the  old 
Free  Press  gang  that  met  in  the  old 
local  room_  several  hours  a  dav  that 
seems  lacking  today. 

.  newspaper  loyalty  grew  up 

in  the  ojd  gang  from  working,  eating 
*  »  I?  ■ together.  Teamwork  can¬ 
not  be  effectively  obtained  when  mem- 
*he  team  do  not  know  each 
There  are  members  of  the  staff 
.u  •'"-."■no  seldom,  if  ever,  come  into 
the  office. 

’I  was  surprised  the  other  day  to  run 
i^iss  a  member  of  the  staff  who  had 
been  working  on  it  for  three  years  and 
I  never  had  met  him  or  knew  that  he 
was  working  on  it.  He  never  came 
into  the  office  and  never  wrote  a  story 
as  I  could  learn.” 

,  Guest  was  careful  to  point  out 
that  he  df)es  not  believe  the  present-day 
jKW’spaper  staffs  do  not  have  individual 
loyalty  to  their  paper.  They  must  have 
OT  they  would  n<»t  remain  on  the  staff, 
•x  MVS.  Rut  the  old  team  spirit  seems 
to  be  lacking. 

Mr.  (lucst  also  says  he  does  not  mean 
to  in^r  that  present  day  newspap<-rs  are 
than  they  were  25  years  ago. 

^  if'  lietter,  if  they  were 

""t  then  we  wlv»  workesl  on  them  a 


Edgar  A.  Guest 


ago  wouldn’t  be  tolerated  by  the  reading 
public  of  today.  Modern  nee<ls  require 
nuKlern  methods  thus  the  changes  in 
l(Kal  room  procedure  that  have  brought 
about  the  losses  which  I  have  pointed 
out.” 

One  question  that  perhaps  is  asked 
of  memljers  of  the  Free  Press  staff  by 
the  iniblic  more  often  than  any  other  is 
‘What  kind  of  a  chap  is  this  F.dgar 
Guest  r’  ” 

Perhaps  the  Iiest  way  to  answer  that 
question  is  to  point  out  that  he  still  is 
Eddie  to  the  staff  and  he  wouldn’t  have 
it  any  other  way. 

He  isn’t  seen  in  the  city  room  as 
often  as  members  of  the  staff  would  like, 
but  he  seldom  comes  to  the  office  with¬ 
out  dropping  in  for  a  visit  with  those 
in  the  city  room.  His  rise  to  wealth 
and  fame  haven’t  changed  the  Eddie 
Guest  who  used  to  be  an  office  boy. 

Another  characteristic  indicative  of  the 
man  is  that  he  prefers  to  Ik-  called  a 
plain  newspaperman.  High  names  and 
high  places  are  not  to  his  liking.  His 
office,  from  which  for  25  years  has  come 
at  least  one  poem  a  day,  is  open  and  al¬ 
though  he  is  a  busy  man  he  always  has 
time  to  stop  and  talk  over  olil  times 
with  any  memlier  of  the  staff  or  describe 
an  amusing  experience  of  his  while  in 
some  other  city  to  make  a  speech. 

That  describes  in  a  way  what  kind  of 
a  fellow  Eddie  Guest  is  so  far  as  his 
relationships  with  the  Free  Press  staff 
are  concerne<l. 

Born  in  Birmingham.  England.  .Aug. 
8.  1881.  he  was  brought  to  the  I'nit^ 
States  10  years  later.  He  was  educated 
in  the  grammar  and  high  schools  of 
1  Detroit,  and.  as  he  likes  to  say.  in  the 
editorial  nxims  of  the  Detroit  Free  Press. 

In  1895,  when  he  was  14  years  old. 
Ed<lie.  who  had  lieen  working  in  a  drug 
store,  obtained  a  position  as  an  olfice 
Imiv  for  the  Free  Press.  His  first  job 
was  marking  basel>all  scores  on  a  bulletin 
Ixiard  in  front  of  the  Free  Press  building. 

For  two  years  he  was  but  an  office 
Imiv.  Then  he  talked  his  way  into  the 
editorial  department.  He  worked  f»n  the 
various  l>cats  and  as  a  general  reporter. 
Then  he  was  placed  on  the  exchange 
de»k  and  later  e*lited  a  column  called 
"Blue  Monday."  The  n*an  who  had  con¬ 
ducted  the  column  l»efi»re  him  had  headed 
his  c'llumn  with  some  verse  and  E/ldic 
followe*!  suit. 

Tims  E/ldie  prfigresse*!.  step  by  step, 
frimi  the  office  U>>  to  tlie  jxa-t  wh<ise 


name  today  is  known  in  every  American 
home. 

-Another  thing  alxmt  Flddie  is  that  he 
lives  as  he  writes.  Those  thenws  around 
which  he  writes  his  poems  are  real  to 
him.  They  are  an  integral  part  of  his 
life.  His  home,  his  family  and  his 
friends  are  just  as  they  are  reflectetl  in 
his  poems. 

Next  to  his  family  and  his  friends  golf 
is  his  pet  hobby.  His  home  in  Detroit 
is  next  to  a  golf  course  and  his  summer 
home  at  Pointe  Aux  Barques,  Mich.,  is 
only  a  few  steos  from  a  course. 

During  the  25  years  FMdie  has  been 
on  the  feature  staff  of  the  Free  Press 
he  has  written  nearly  lO.IXX)  poems.  He 
himself  doesn’t  know  the  exact  number 
nor  just  when  they  first  were  syndicated, 
but  it  was  about  20  years  ago  that  his 
work  had  attracted  so  much  attention 
that  the  popular  demand  resulted  in  syn¬ 
dication.  Since  that  time  he  has  aver¬ 
aged  at  least  one  poem  a  day  in  addition 
to  .special  work.  His  work  has  been 
syndicated  for  the  past  15  years  by  the 
Ge<irge  Matthew  -Adams  syndicate. 

He  keeps  three  weeks  ahead  of  the 
publication  date  of  his  poems  which  are 
published  seven  days  a  week  in  more 
than  310  daily  papers.  In  the  writing 
of  his  poems  Fxldie  still  is  a  newspaper¬ 
man.  All  of  his  work  is  done  by  him¬ 
self  on  a  typewriter.  He  never  dictates 
any  of  it  nor  writes  it  in  longhand. 

i-ike  other  famous  persons,  Eddie  has 
his  fan  mail,  but  it  differs  from  most 
other  fan  mail  in  that  it  largely  con¬ 
cerns  those  things  of  which  Eddie  writes 
— home,  the  family,  friends  and  the  other 
things  that  l<x>m  so  large  in  the  life  of 
the  man  in  the  street. 

The  type  of  his  fan  mail  and  his  atti¬ 
tude  toward  it  also  are  indicative  of  the 
man.  Often  after  he  has  written  a 
magazine  article  or  delivered  a  lecture 
he  will  receive  from  .50  to  100  letters  a 
day.  There  are  letters  of  thanks,  others 
asking  for  aid  or  telling  of  the  writer’s 
problems,  and  even  suggestions  for 
poems  the  writers  would  like  to  have 
I'.ddie  write.  He  takes  them  all  seri¬ 
ously.  and  often  the  suggestions  bear 
fruit  in  a  poem. 

A  shoe  manufacturer  in  Brockton, 
Mass.,  wrote  Eddie  and  told  him  to  have 
his  feet  measured  for  a  pair  of  shoes. 

"You’ve  done  so  much  for  my  head 
and  heart  that  I’d  like  to  do  something 
for  your  feet.”  the  manufacturer  wrote 
in  explanation  of  his  gift. 

Eddie  takes  his  callers  just  as  seriously 
as  he  does  his  fan  mail.  He  always  has 
open  house.  Strangers  coming  to  his 
office  for  a  peek  at  the  man  they  admire 
are  immediately  ushered  in.  They  greet 
him  with  trepidation,  wondering  just 
what  their  reception  will  be.  Within  a 
few  minutes  laughter  can  be  heard  com¬ 
ing  from  his  office  and  if  you  peek  in. 
F-ddie  and  his  latest  friend  are  swapping 
stories  and  on  the  most  intimate  of 
terms.  Eddie’s  charm  isn't  confined  to 
his  writings. 

Perhaps  his  most  famous  poem,  the 
one  that  still  is  a  “best  seller"  even 
though  it  was  printed  in  1916.  is  “Home." 
nublishe<l  in  the  hook,  “.A  Heap  o’ 
I-ivin.” 


ROUSE  I.T.U.  VICE-PRESIDENT 


also  voted  to  amend  the  constitution  to 
provide  for  an  additional  delegate  to  the 
international  convention  for  each  2,500 
memtiers  above  1,000  members  in  any 
local  union.  The  vote  was  28,737  for  the 
amendment  and  31,7.14  against. 

Mr.  Rouse  for  16  years  was  president 
of  the  New  York  Tyi)ographical  Union, 
the  "Big  Six,”  but  was  defeated  in  June 
this  year  by  Austin  Hewson,  of  the  Xew 
York  Daily  Xeu’S. 


COMMITTEE  TO  SURVEY 
CLASSIHED  NAMED 


Marshall  P.  Trippe  of  Indianapoli* 
Newt  Chairman  of  Group  Which 
Will  Seek  New  Utet  for 
Small  Adt 


Mar.shall  P.  Tripiie,  Indianapolis 
Xcies,  has  In-en  apix)inted  chairman  of  a 
committee  delegatetl  the  task  of  making 
a  national  survey  of  classified  advertis¬ 
ing,  as  approved  by  the  Ixiard  of  direc¬ 
tors  of  the  N'ewspaiKT  Classified  .Adver¬ 
tising  Managers  at  a  recent  meeting  in 
Chicago.  Mr.  Trippe  will  Ive  assisted  by 
Roy  E.  Ballou,  Peoria  (Ill.)  Star,  and 
W  H.  Pickett.  Cincinnati  Enquirer. 

O.  S.  Wesive,  l.oiiisi'ille  Courier- 
Journal  and  Times,  president  of  the 
classified  association,  explained  to  Editor 
&  Pi  Bi.isjiKR  tliat  the  purpose  of  this 
committee  is  to  assemble  and  catalog 
prospective  new  uses  for  classified  adver- 
ti.sing. 

“This  committee  is  to  determine  what 
classifieil  advertising  uses  have  already 
lieen  develojied  in  newspajK^rs,”  .said  Mr. 
Wespe,  “and  suggest  jiossible  future  ex¬ 
pansion.  In  obtaining  this  information 
they  will  assemble  the  classified  sections 
and'  rate  cards  of  newspaiiers  throughout 
the  country,  Ixith  large  and  small, 
scanning  them  carefully  for  any  construc¬ 
tive  thought  or  suggestion  that  can  lie 
passeil  along  to  the  membership  as  hav¬ 
ing  possibilities  for  application  to  news- 
paiiers  in  general.  Their  recommenda¬ 
tions  will  lie  made  in  the  form  of  a  re¬ 
port  at  the  next  national  convention.” 

Another  function  of  the  survey,  ac¬ 
cording  to  Mr.  W’espe,  will  lie  to 
determine  what  agencies  are  usurping  the 
functions  always  jierformed  by  classified 
advertising  for  the  community.  This 
committee  is  to  determine  what  steps 
should  lie  taken  by  various  newspapers 
in  this  respect. 


REPORTERS  WITH  GRANDI 


New  York  Men  ElecleJ  to  Succeed  tke 
Late  Theodore  Perry 

(By  tflfa'atlt  to  Kf»T>ia  &  Pi  iLiiHri) 
Indiavai'ii.is,  N'ov.  9. — I-eon  H. 

Rouse  of  New  A'ork  was  elected  vice- 
presi*lent  of  the  International  Tyjx>graph- 
ical  I'nion  by  a  majority  of  .5ho  votes 
over  (’lainle  M  Baker  of  !san  Francisco, 
it  was  an'xiuii<e>l  here  toilay  at  union 
lieadquarter».  Mr  Rouse  stH-ceeiB  Theo¬ 
dore  Perry  of  Itvlian ip<ilis  wlio  died  re¬ 
cently 

Mr  Rouse  fiollnl  25.223  vMes  atvl 
Baker  24 '4h  Memliers  of  the  uni<in 


Preas  Axociation  Men  and  Italian 
Writer*  Sail  With  Minister 

Among  those  accompanying  Dino 
Grandi,  Italian  Minister  for  Foreign 
-Affairs,  on  his  trip  to  the  United  States 
are  John  Evans,  of  the  .Associatetl 
Press  bureau  at  Rome;  Stewart  Brown, 
of  the  United  Press  bureau  at  Rome, 
and  a  small  group  of  Italian  newspaper¬ 
men,  fine  of  whom  Count  Fumasoni 
Bomli.  is  representing  the  International 
News  Service  and  Universal  Service. 

Mr.  FNans  will  return  with  Grandi, 
ami  Mr.  Brown  vs-ill  stay  in  this  coun¬ 
try  until  the  first  of  the  year. 

The  i>arty  sailed  N'ov.  7  from  Naples 
on  the  ('onte  (irande.  The  ship  will 
diK'k  in  N'evs’  York  N'ov.  lb  ami  Signor 
tirandi  will  go  immexiiately  to  Wash¬ 
ington.  <  )n  the  3Hh  he  will  go  to 
Philadr1|)hia ;  the  21st  ami  22nd  will  be 
sjient  in  Baltimore  ami  the  2.3rd  in  New 
York.  He  will  return  home  on  the  23rd. 


NAN  BRITTON  ASKS  NEW  TRIAL 

Motion  for  new  trial  in  the  case  of 
N'an  Bruton,  autlxir  of  “the  President’s 
Daughter.”  who  lost  in  her  $.5<».ll(Kt  lilvel 
suit  III  inleral  court  in  Tole<lo  last  week, 
was  (ilr*l  in  tlie  court  Nov.  7.  by  her 
attorney.  William  b’  Mar»teller  o< 
t  le  elaml 


s.  • 
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always  covered  the  territory  extensively 
for  its  Far  Eastern  and  other  clients. 

Newton  C.  Parke,  director  of  foreign 
service.  International  News  Service, 
pointed  out  that  the  “war"  as  a  story 
assumed  immense  proportions  because  of 
its  bearing  on  international  problems. 
Correspondents  in  all  the  European  cap¬ 
itals,  and  especially  at  Geneva,  he  said, 
are  particularly  interested  in  develop¬ 
ments. 

An  interesting  sidelight  of  the  “war" 
is  the  manner  in  which  the  Japanese  and 
Chinese  newsi»pers  in  New  York  are 
handling  the  situation.  On  the  occasion 
of  the  battle  at  the  Nonni  bridge  last 
week  the  Chinese  Journal  had  a  headline : 
“Japanese  Begin  Firing  on  Us!  The 
Battle  Front  Is  Five  Miles  Long!  Nan- 
king-Canton  Peace  Conference  on  Rocks  ? 
The  Manchurian  Betrayers  Have  Failed! 
The  Japanese  Government  Stands  With¬ 
out  Help!  Nankine-Canton  Should 
Take  This  Opportunitv  to  Unite  Against 
Outsiders!”  This  paper,  which  is  sen¬ 
sational  in  character,  carried  a  cartoon 
titled  “Countrymen!  Get  Up  and  Kill 
All  Japanese!”  All  in  the  Chinese  lan¬ 
guage  of  course. 

The  Japanese  Times,  which  gets  its 
news  from  the  Japanese  Associate  Press 
and  Japane.se  United  Press,  is  more  con¬ 
servative.  On  the  same  story  the  Chinese 
Journal  used  its  shrieking  headlines,  the 
Japanese  Times  wrote;  “China  Asks 
Direct  Negotiations  with  Japan  Under 
Resolution  of  L.eague  of  Nations  Coun¬ 
cil  ;  Japan  Refuses." 

Circulations  of  both  papers,  according 
to  a  story  in  the  New  York  Evening 
Post,  have  jjone  sky-rocketing  during  the 
recent  hostilities.  The  Japanese  Times 
circulation  is  about  3,000  and  the  Chinese 
Journal,  6,000. 


ARCHIBALD  VICE-PRESIDENT 


CHARGES  DISMISSED 


Omaha  Bee-New*  Advertising  Director 
I*  Promoted  by  Directors 

Fred  I.  Archibald,  advertising  director 
of  the  Omaha  Bee-News,  has  bwn  elei^ed 
vice-president  of  the  Bee-News  Publish¬ 
ing  Company,  it  has  been  announced,  fol¬ 
lowing  a  meeting  of  the  board  of  direc¬ 
tors  of  the  company. 

Mr.  Archibald  will  continue  to  act  as 
advertising  director  as  well  as  vice-presi¬ 
dent  of  the  publishing  company. 


Judga  Refuses  to  Consider  Kidnaping 
Accusation  Against  Reporter 

Charges  of  kidnaping  made  against 
Arthur  O’Sullivan,  New  York  Daily 
News  reporter,  Harold  McKinley,  pro¬ 
prietor  of  the  Columbia  Hotel  at  Oyster 
Bay,  L,.  I.,  and  his  brother  Robert  Mc¬ 
Kinley,  were  dismissed  by  County 
Judge  Paul  Bonynge  in  Mineola,  L.  I., 
Nov.  12. 

Judge  Bonynge  granted  the  motion  of 
Arthur  Moynihan,  counsel  for  the  three 
men,  asking  dismissal  of  the  charge  on 
the  ground  of  insufficient  evidence. 

The  McKinley  brothers  were  said  to 
liave  told  O’Sullivan  they  had  a  “tip” 
that  Conrad  Dickerson,  16  years  old, 
son  of  Amos  Dickerson,  of  Bayville, 
U  I.,  had  valuable  information  concern¬ 
ing  the  murder  of  Benjamin  Collings, 
who  was  bound  and  thrown  overboard 
from  his  yacht,  the  Penguin,  in  L^ng 
Island  Sound  on  the  night  of  Sept.  9 
last.  It  was  alleged  the  three  men  went 
to  the  Dickerson  home  and  took  young 
Dickerson  in  an  automobile  to  Flushing, 
^ere  they  sought  to  obtain  from  him 
information  regarding  the  Collings’  case. 
The  kidnaping  charge  was  made  by 
young  Dickerson  and  his  father. 

In  dismissing  the  charge.  Judge 
Bon)Tige  commented :  “These  men  may 
have  believed  they  were  acting  as  public- 
minded  citizens  in  endeavoring  to  obtain 
information  which  might  aid  in  clearing 
up  a  felony  case.” 


PULITZER’S  SON  TO  MARRY 

The  engagement  of  Seward  Webb  Puli¬ 
tzer,  son  of  Ralph  Pulitzer,  and  grand¬ 
son  of  the  late  Joseph  Pulitzer,  to  Miss 
BiHie  Boldemann,  San  Francisco  society 
girl,  was  announced  in  San  Francisco 
Nov.  11.  Mr.  Pulitzer,  who  is  20  years 
old,  attended  Harvard  for  a  y^r  and 
then  entered  the  Stevens  Institute  of 
Technology  at  Hoboken,  N.  J.  Last 
year  he  accompanied  his  father,  former 
editor  of  the  New  York  World,  to 
Africa. 


CIGAR  ACCOUNT  TO  HARTMAN 

The  advertising  account  of  the  Con¬ 
solidated  Cigar  Company  has  been  placed 
with  L.  H.  Hartman,  Inc.,  444  Madison 
Avenue,  New  York,  a  new  agency  opened 
by  L.  H.  Hartman,  formerly  a  vice- 
president  and  partner  in  Lord  &  Thomas 
and  Logan,  Inc.  The  appointment  is 
effective  Jan.  27.  1932.  The  Consolidated 
company  manufacturers  Dutch  Masters, 
Henry  George,  Adlon,  El  Sidelo,  and 
other  brands. 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  16-18 — Association  of  Na¬ 
tional  Advertisers’  Convention, 
Wardman  Park  Hotel,  Washing¬ 
ton,  D.C. 

Nov.  19-21 — University  Press 
Club,  annual  meeting.  University 
of  Michigan,  Ann  Arbor. 

Nov.  19 — Sixth  District  Round¬ 
table  Conference,  Advertising  Fed¬ 
eration  of  America,  in  connection 
with  Chicago  Advertising  Council, 
Chicago. 

Nov.  20 — N.  Y.  State  Society  of 
Newspaper  Editors,  meeting, 
Syracuse. 

Nov.  22-23 — Texas  Associated 
Press  Managing  Elditors,  annual 
meeting,  Galveston. 


J.  F.  ELMORE  INDICTED 


CHANGES  ON  S.  F.  CHRONICLE 

In  addition  to  the  recently  announced 
appointment  of  Karl  Anderson  as  manag¬ 
ing  editor  of  the  San  Francisco  Chroni¬ 
cle,  a  promotion  from  the  position  of 
managing  news  editor,  several  other 
changes  have  been  made  in  the  Chronicle 
staff.  H.  E.  McGillicuddy  is  the  new 
hnancial  editor.  Ben  Macomber,  veteran 
editorial  writer,  has  been  given  charge  of 
the  editorial  page.  Fred  Bebergall  has 
been  appointed  foreman  of  the  composing 


Teacher  Who  Slashed  Editor  Charged 
With  Attempt  to  Murder 

(By  telegraph  to  Editor  &  Publisher) 

Dothan,  Ala.,  Nov.  12. — Indicted  by 
the  Houston  county  grand  jury  for  at¬ 
tempt  to  murder  in  connection  with  a 
knife  attack  upon  L.  Smith  Deal,  editor 
of  the  Wiregrass  Journal  here,  James  F. 
Elmore,  former  county  school  teacher, 
was  released  under  bond  of  $2,000. 

The  case  was  not  presented  to  the 
grand  jury  until  Mr.  Deal’s  recovery 
appeared  certain.  He  remains  in  a  hos¬ 
pital,  slowly  recovering  from  a  severed 
jugular  vein  inflicted  by  Elmore,  Octo- 
ber  2, 

Elmore’s  attack  followed  an  editorial 
in  Editor  Deal’s  paper  replying  to  a  let¬ 
ter  from  Elmore  which  censored  I^al 
for  reproducing  an  editorial  regarding 
the  discontinuance  of  the  Birmingham 
Independent. 


NEW  YORK  MIRROR  SUED 


J.  B.  STEVENSON  PROMOTED 

J.  B.  Stevenson  has  been  appoint^ 
central  district  advertising  manager,  it 
was  announced  recently  by  the  West- 
inghouse  Electric  &  Manufacturing 
Company,  He  takes  the  place  of  J,  M. 
McKibbin,  who  was  recentljr  appointed 
sales  promotion  and  advertising  man¬ 
ager  of  the  newly  organized  industrial 
department. 


NEW  EUGENE  (ORE.)  DAILY 

The  Eugene  (Ore.)  Morning  Nesvs 
entered  the  daily  field  Nov.  6.  It  for¬ 
merly  was  the  Eugene  Record,  a  weekly. 
It  will  be  represented  in  the  national  field 
by  M.  C.  Mogensen  &  Co.,  Inc.  Richard 
liorn  is  editor  of  the  News.  The  Eugene 
Register  and  Guard  consolidated  last 
year. 


CONTEST  FOR  SMALL  ADS 

A  contest  “to  develop  the  typographi¬ 
cal  possibilities  of  small  newspaper  ad¬ 
vertisements”  will  be  conduct^  by  the 
Nerv  York  Times.  Prizes  of  $100,  $50 
and  $25  are  offered  for  the  be.st  single¬ 
column  newspaper  advertisements  14  to 
100  lines.  Advertisements  on  any  prac¬ 
tical  subject  designed  for  general  display 
in  the  Times  may  be  submitted  up  to 
Jan.  31,  and  will  be  judged,  75  points  for 
typographical  appearance,  and  25  points 
for  suitability  for  newspaper  reproduc¬ 
tion.  Freak  displays  are  barred. 


NEW  PRINTING  FIRM 

Texas  Star  Printing  and  Publishing 
Company  has  been  organized  in  Houston. 
Capital  stock  consists  of  3,000  shares  of 
no  par  value.  The  incorporators  are : 
F.  A.  Kessler,  James  A.  Brown  and 
Clarence  W,  Pavne. 
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CONTINUES  DRIVE 
ON  PRICE  CUTTING 


New  York  Group  Will  Ask  Adherence 
Both  to  Spirit  and  Letter 
of  “Fair  Play 
Standards’’ 


Continuing  the  campaign  of  the  Bet- 
~  of  N<  ■■ 


Clergyman,  Asking  $25,000,  Say*  He 
Was  Termed  a  “Grafter’’ 

A  libel  suit  for  $25,000  damages  was 
filed  against  the  New  York  Daily 
Mirror  Nov.  10  in  the  New  York  County 
Supreme  Court  in  behalf  of  John  S. 
K^rovsky,  Archbishop  of  the  Greek 
Catholic  Church  in  the  diocese  of  North 
America. 

The  plaintiff  charged  that  an  article 
published  on  last  April  13  said  that  he 
was  a  “grafter.”  The  headline  read; 
“Bishop  Faces  Graft  Suit  in  Church 
War  (Charges.” 

A  general  denial  has  been  entered  by 
the  defendants.  As  a  further  defense  it 
is  set  up  that  the  story  constitutes  a  fair 
comment  of  judicial  proceedings,  being 
based  on  a  suit  which  was  filed  in  court. 


WASHER  ACCOUNT  TO  FREY 

Charles  Daniel  Frey  advertising  agency 
has  obtained  the  account  of  Hurley 
Machine  Company,  Chicago  Washing 
machine  manufacturers,  introducing  the 
Golden  Bowl  washer.  A  newspaper 
campaign  is  planned. 


Court  Finds  No  Action  on  Parents,  bst 
Says  Girl’s  Memory  Is  Issue 

Charges  of  criminal  libel  brought  by 
Stanley  E.  Faithfull  and  his  wife,  Helen, 
parents  of  the  late  Starr  Faithfull, 
against  Sidney  M.  Sutherland,  news¬ 
paper  man,  and  Joseph  M.  Patterson, 
publisher  of  the  New  York  Daily  News, 
were  heard  Nov.  11  in  Yorkville.  C^urt 
Magistrate  Overton  Harris  ruled  that  no 
libel  against  the  parents  had  been  shown 
in  the  series  of  articles  written  about  thf 
dead  girl  by  Sutherland,  and  dismissed 
the  portion  of  the  charges  relating  to  the 
parents. 

However,  Magistrate  Harris  said  he 
had  found  evidence  that  Starr  Faithfull’s 
memory  had  been  libeled,  and  announced 
that  on  Nov.  17  he  would  be  prepared  to 
hear  any  evidence  to  the  contrary  that 
counsel  for  the  defendants  might  wish  to 
offer. 


FORMING  TORONTO  PRESS  CLUB 

Tentative  plans  for  the  formation  of  a 
Press  Club  have  been  laid  in  Toronto 
following  an  organization  meeting  of 
morning  and  evening  newspapermen.  An 
executive  committee  was  named  as  fol¬ 
lows:  Charles  Oliver  and  William  Rat¬ 
tray,  Globe;  Gordon  Hogarth  and  Fred 
Strangways,  Telegram;  Arthur  Cham¬ 
bers  and  Harry  Collins,  Star;  Ken.  Mc- 
Taggart  and  B.  M.  Tate,  Jr.,  .Mail  & 
Empire;  Pat  Ussher,  Canadian  Press 
Hal  Miller  was  named  temporary  secre 
tary. 


AIR  LINES  TO  NEWCOMB 

Ludington  Air  Lines,  Inc.,  operating 
hourly  air  service  between  New  York. 
Philadelphia,  Baltimore,  Washington  and 
Norfolk,  have  appointed  James  F.  New¬ 
comb  &  Co.,  New  York,  as  their  adver¬ 
tising  agents.  Newspapers  and  mags- 
zines  will  be  used. 


ter  Business  Bureau  of  New  York  for 
observance  of  the  “Fair  Play  Standards” 
recently  issued  to  retail  advertisers,  the 
Bureau  prepared  this  week  to  issue  a  new 
statement  on  the  subject.  This  state-  !' 
ment,  in  the  form  of  a  letter  to  the  135 
merchants  who  have  now  accepted  the 
code,  will  ask  observance  of  the  stand¬ 
ards  in  spirit  as  well  as  letter,  accord¬ 
ing  to  H.  J.  Keimer,  manager  of  the 
Bureau,  and  will  also  ask  for  reports  on 
any  violations  noted. 

If  violations  are  reported,  Mr.  Kenner 
said,  the  Bureau  will  discuss  each  in¬ 
stance  with  the  advertiser  and  seek  an 
agreement  by  the  latter  to  comply  with 
the  code. 

The  new  letter,  Mr.  Kenner  said,  will 
place  the  responsibility  for  observance 
of  the  code  squarely  upon  each  retailer 
who  has  subscribed  to  it.  Advertise¬ 
ments  of  non-signers,  however,  will  ^ 
checked  as  well  as  copy  of  the  signa¬ 
tories,  in  the  effort  to  obtain  general 
compliance  with  the  standards. 

Mr.  Kenner  said  the  new  national 
committee  on  predatory  price  practices 
would  meet  Nov.  17  at  the  Netherlands 
Plaza  Hotel,  in  Cincinnati.  The  com¬ 
mittee  will  include  the  managers  of  seven 
Better  Business  Bureaus  and  eight  or 
ten  business  leaders  whose  names  will  be 
announced  when  acceptances  from  all 
have  been  obtained. 

The  evening  of  the  same  day  Major 
Benjamin  Namm,  of  the  Namm  Store, 
Brooklyn,  an  outspoken  opponent  of 
price-cutting,  is  to  address  the  Retail 
Merchants  Association  of  Cincinnati. 


FAITHFULL  CHARGES  DROPPED 


TWO  JOIN  O’KEEFE  AGENCY 

A.  Liddon  Graham  and  J.  Roy  Me 
Lennan  have  joined  the  staff  of  the  P.  F 
O’Keefe  Advertising  Agency,  Inc.,  Ne« 
York. 
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A.N.P.A.  DISCUSSES  RADIO  AND  COLOR 

Members  Also  Consider  Newsprint  Market  and  Press  Agentry  at  Fall  Convention  in  Los  Angeles — 
President  Chandler,  111,  Is  Unable  to  Attend — John  Stewart  Bryan  Presides 


(By  telegraph  to  Etoiroa  &  Publishek) 

T  OS  ANGELES,  Xov.  12.— The  fall 
i-s  convention  of  the  American  News¬ 
paper  Publishers  Association  which 
opened  yesterday  held  morning  business 
sessions  discussing  newsprint,  color 
printing,  publicity  and  radio  competition. 

Problems  of  radio  competition  were 
discussed  on  request  of  the  board  of 
directors  for  an  indication  as  to  what 
attitude  members  desired -it  should  as¬ 
sume  on  a  measure  pending  in  Congress 
to  subject  radio  advertising  to  the  Mme 
laws  which  govern  other  advertising 
mediums  in  respect  to  lotteries. 

The  sentiment  of  the  convention  was 
that  no  official  action  should  be  taken 
by  the  .A.N.P.A.  on  the  problems  of 
radio  advertising,  since  the  publishers 
recognized  the  rights  of  the  broadcasters 
to  handle  their  own  problems.  A  vote 
was  refused  but  it  was  the  feeling  of 
members  that  radio  advertising  should 
be  handled  under  the  same  regulations 
as  other  advertising. 

Discussion  of  newsprint  problems 
Wednesday  was  led  by  W.  G.  Chandler 
of  the  Scripps-How'ard  Newspapers.  He 
warned  of  the  demoralized  condition  of 
the  market,  with  spot  newsprint  offered 
$.s  to  $12  under  contract  prices,  and 
forecast  even  lower  rates  for  next  year. 

John  Stewart  Bryan  of  the  Richmond 
(Va.)  Ncivs-Leader  presided  at  the  ses¬ 
sions.  Harry  Chandler,  publisher  of  the 
Los  Angeles  Times  and  A.N.P.A.  pres¬ 
ident,  was  still  ill  and  unable  to  attend 
any  of  the  sessions  and  Howard  Davis, 
business  manager  of  the  Neiv  York 
Herald  Tribune,  vice-president,  was  un¬ 
able  to  be  present.  About  100  publish¬ 
ers  were  present  when  the  meeting 
opened.  The  convention  sent  a  tribute 
to  Harry  Chandler  by  his  son  Norman, 
his  father’s  assistant,  who  is  sitting  with 
the  A.N.P.A.  directors  in  his  father’s 
place. 

S.  R.  Winch,  of  the  Portland  Oregon 
Journal,  in  discussing  “New  Sources  of 
Revenue,”  pointed  out  that  newspapers 
must  look  to  economies  in  circulation 
and  to  increased  distribution  for  greater 
profits. 

L.  B.  Palmer,  general  manager  of  the 
Association,  reported  in  detail  on  the 
\’ariou3  branches  of  Association  work 
and  the  savings  in  dollars  and  cents 
made  by  publishers  through  use  of 
.•\5Sociation  facilities. 

Wednesday  afternoon  the  publishers 
and  their  wives  were  guests  of  the 
Metro-Goldwyn-Mayer  studios  at  lunch. 
Louis  B.  Mayer  told  them  the  moving 
picture  industry  spent  $.S5.O0O,OOfl  annu¬ 
ally  with  newspapers  because  “it  had 
gradually  and  almost  unanimously  come 
to  believe  that  newspaper  advertising  is 
the  most  advantageous  to  them.” 

Wednesday  evening  the  Los  Angeles 
Chamber  of  Commerce  was  host  to  the 
delegates  at  a  banquet  at  the  Hotel  Bilt- 
more.  It  was  also  to  have  been  a  testi¬ 
monial  to  President  Harry  Chandler 
hut  he  was  unable  to  attend.  The 
Chamber  officials.  Gov.  James  Rolph, 
Will  Rogers  and  Vice-President  Charles 
Curtis,  all  extolled  Mr.  Chandler. 
Norman  Chandler  represented  his  father. 

President  Hoover  sent  a  greeting  and 
a  tribute  to  Mr.  Chandler. 

At  the  Thursday  meeting,  problems  of 
color  printing  were  discussed.  J.  R. 
Knowland.  publisher  of  the  Oakland 
(Cal.)  Tribune,  in  a  formal  paper  said 
color  printing  was  still  a  matter  of  ex¬ 
periment.  It  raised  problems  of  possible 
rapid  production  and  meant  an  increased 
cost  of  40  per  cent,  he  said.  He  had 
wnt  inquiries  to  1,040  publishers  and 
had  responses  from  43  per  cent.  Of 
these  only  about  half  were  interested 
m  color  printing.  Hilton  U.  Brown 
doubted  the  wisdom  of  color  printing  on 
dailies.  _  Lack  of  machinery  for  speed 
production,  and  cost  were  the  chief  ob¬ 
jections,  he  said. 

W.  E.  Macfarlane,  business  manager 


of  the  Chicago  Tribune,  reported  that 
the  Tribune  is  installing  a  high  speed 
color  press  next  year  on  which  it  is 
hoped  to  get  speed  production  in  colors 
with  l.'iO  line  half  tones. 

The  California  method  of  handling 
the  press  agent  was  described  by  John 
B.  Long,  manager  of  the  California 
Newspaper  Publishers  Association.  His 
group  finds  that  press  agents  are  more 
numerous  than  newspapermen,  espe¬ 
cially  in  Southern  California,  the  home 
of  the  movies.  When  any  member 
suspects  hidden  advertising  propaganda 
in  news  releases,  the  matter  is  referred 
to  the  headquarters  office  for  investiga¬ 
tion  and  report. 

George  M.  Rogers,  general  manager 
of  the  Cleveland  I'lain  Dealer  and.  chair¬ 
man  of  the  A.N.P.A.  mechanical  com¬ 
mittee.  offered  the  services  of  his 
committee  in  solving  mechanical  problems 
arising  in  members’  plants. 

W.  E.  Wines,  manager  of  the 
A.N.P.A.  mechanical  department  dis¬ 
cussed  color  printing  problems  and  W.  J. 
Mathcy,  manager  of  the  traffic  depart¬ 
ment,  reiHirted  on  experiments  in  sub¬ 
stitution  of  thinner  paper  in  wrappers. 

A  group  of  35  publishers  who  traveled 
to  the  coast  together  were  met  at  River¬ 
side,  Cal.,  Tuesday  and  brought  to  the 
•Ambassador  Hotel,  where  the  conven¬ 
tion  is  meeting,  by  automobile.  That 
night  all  were  guests  of  the  Motion 
Picture  Academy  of  Arts  and  Sciences, 
when  the  annual  announcement  of  the 
picture  awards  was  made. 

During  the  Chamber  of  Commerce 
banquet  the  wives  and  daughters  of  the 
delegates  were  guests  of  the  Fox  Studios 
at  a  fashion  show. 

“It  has  been  a  great  meeting,”  said 


A  FORMER  newspaperman  has  with- 
drawn  as  iiresident  of  the  Pacific 
Coast  Baseball  League  and  plans  to  re¬ 
turn  to  tbc  newspaper  business,  and  a 
publisher  has  lieen  elected  to  fill  his 
place. 

Outgoing  is  Harry  Williams,  a  I^is 
.Angeles  newspaperman  eight  years  ago 
when  he  accepted  the  league  jiresidcncy. 
Incoming  is  Hyland  '‘Hy’’  Baggcrly, 
publisher  and  owner  of  the  [.os  Gatos 
fCal.)  \Iail-\etvs.  and  formerlv  sport¬ 
ing  editor  of  the  old  San  Francisco 
Bulletin,  now  the  5'o«  Francisco  Call- 
Bulletin. 


L.  B.  Palmer,  “and  the  Californians  are 
showing  us  a  wonderful  time.” 

A  bridge  was  to  be  given  for  the  visiting 
ladies  by  the  local  ladies  committee  dur¬ 
ing  the  Friday  morning  session.  In  the 
afternoon  a  golf  tournament  was  to  be 
held  at  the  Rancho  Golf  Club  for  the 
•Ambassador  Trophy  and  other  prizes. 
During  this  tournament  the  ladies  were 
to  attend  a  tea  in  the  clubhouse.  The 
evening’s  entertainment  was  a  Spanish 
Fiesta  on  Olvero  Street  in  the  city’s 
Spanish  quarter. 

After  the  convention  the  delegates  and 
their  guests  will  be  week-end  guests  of 
William  Wrigley  on  Catalina  Island. 


ASK  SALE  RATIFICATION 

Court  Postpone*  Action  on  Newaprint 
Merger  Until  November  20 

(By  telegraph  to  Editob  &  Publisher) 
MoNTRt-:Ai.,  Quf..,  Nov.  12. — Ratifica¬ 
tion  was  asked  in  proceedings  before  the 
Superior  Court  this  morning  of  the 
proposed  sale  to  the  Consolidated  Paper 
CorjHiration,  Ltd.,  of  the  assets  of  the 
Port  /Alfred  Pulp  and  Paper  Corjiora- 
tion,  the  St.  Maurice  N’alley  Corpora¬ 
tion,  the  Anticosti  Corporation  and  the 
Belgo-Canadian  Paper  Company,  Ltd. 
The  petition  was  presented  in  each  in¬ 
stance  after  shareholders  had  approved 
the  terms  of  compromise  at  special 
meetings.  .At  the  ref|uest  of  lawyers  the 
petitions  were  postponed  for  hearing  to 
Nov.  20.  and  it  was  indicated  at  the 
same  time  that  in  the  case  of  the  Belgo- 
Canadian  Paper  Company  the  procee<l- 
ings  would  be  fought  by  a  shareholder. 

In  the  basis  of  agreement  adopted  by 
the  special  meeting  of  shareholders,  it 
was  decidefl  that  in  the  case  of  the  Port 


To  Mr.  Baggcrly  Ijelongs  the  credit 
of  having  discovered  such  talented  car- 
tiKinists  as  Tad  Dorgan,  who  depicted 
“Indoor  Sjiorts”:  Kolx-rt  Ripley  of 
“Believe  It  or  Not”  fame;  Rutie  Gold¬ 
berg,  creator  of  Bixib  McNutt,  and  Pete 
Lilanuza.  He  gave  Charles  Van  I-oan 
his  first  by-line,  and  assisted  Hyjie  Igr»e, 
boxing  cxiR-rt  and  cartfKinist,  in  tbe 
“old  days.” 

Mr.  Baggerly  gave  up  sports  writing 
several  years  ago  and  acquired  his  own 
newspaper,  a  weekly  at  I-os  Gatos, 
which  lies  between  San  Francisco  and 
.''an  Jose. 


.Alfred  Company,  holders  of  preferred 
shares  would  receive  one  and  one-half 
shares  and  common  stock  owners  one- 
quarter  of  a  share  in  the  new  company, 
the  Consolidated  Paper  Corporation,  for 
each  share  held  in  the  old  company. 
The  agreement  as  regards  the  St.  Mau¬ 
rice  Valley  Corporation  would  give  to 
holders  of  preferred  shares  of  $1()0  each 
one  and  one-lialf  shares  in  the  new  com¬ 
pany  and  to  the  common  sUKk  owners 
one-quarter  of  a  share. 

The  same  allotment  is  providetl  for 
preferred  shareholders  of  Anticosti  Cor¬ 
poration,  while  in  the  case  of  the  Belgo- 
Canadian  Pajier  Comiiany  the  preferred 
shareholders  would  receive  three  shares 
in  the  new  company  for  one  in  the  old 
and  the  common  .stiRk  holders  two-fifths 
of  a  share  for  one  in  the  old. 

COAST  AGENCIES  ELECT 
HONIG  PRESIDENT 

President  Benton  of  Four  A’*  Make* 
Plea*  for  Honestly  Made, 
Honestly  Presented 
Merchandise 


(Speeiat  to  Editor  &  Publisheb) 

Santa  Bariiara,  Cai.,  Nov.  7. — Con- 
vincerl  that  the  greatest  opportunity  the 
advertising  profession  has  ever  been 
offereil  now  presents  itself  and  that  ad¬ 
vertising  will  play  a  great  part  in 
curing  the  economic  ills  of  the  nation, 
members  of  the  Pacific  Association  of 
••Advertising  Agencies  adjourned  their 
sixteenth  convention  here  Nov.  6,  after 
electing  Louis  Honig,  San  Francisco, 
president.  Mr.  Honig  is  president  of 
Erwin,  \Vasey  &  Co.  of  the  Pacific 
coast. 

Other  officers  are :  Henry  Stevens, 
manager,  San  Francisco  branch,  J. 
Walter  Thompson  Co.,  first  vice-pres¬ 
ident;  R.  P.  Milne,  president,  Milne- 
Ryan-Gib.son,  Inc.,  Seattle,  second 
vice-president ;  E.  L.  Lynch,  _  San 
h'rancisco,  secretary-treasurer.  Direct¬ 
ors:  Dan  B.  Miner,  Dan  B.  Miner 
••Agency,  Los  Angeles;  Don  F'rancisco, 
vice-president  for  Pacific  coast.  Lord 
&  Thomas  and  Logan ;  David  M.  Bots- 
ford,  vice-president,  Botsford,  Constan¬ 
tine  &  Gardner,  Portland;  Henry  O. 
Hawes,  manager,  San  Francisco  office, 
•McCann-Erickson,  Inc. 

Senator  Samuel  M.  Shortridge,  prin¬ 
cipal  speaker  at  the  annual  Anchors 
•A’Weigh  banquet  in  the  Biltmore,  reit¬ 
erated  the  importance  of  advertising  in 
the  business  of  the  nation. 

John  Benson,  president  of  Four  A’s, 
declareil  that  individualism  in  advertis¬ 
ing  has  run  amuck  and  that  organiza¬ 
tion  must  curb  it  and  transform  it  into 
teamwork. 

He  declareil :  “We  brought  this 
trouble  upon  ourselves  hy  being  igno¬ 
rant,  blind  and  greedy,  by  exploitation 
and  piKir  siKirtsmanship.  We  were 
stupidly  out  of  date  in  thinking  that  the 
huge  volume  and  high  speed  of  a  mo¬ 
torized  age  could  be  dealt  with  on  a 
horseback  basis  of  evcrybtxly  for  himself 
and  no  attention  paid  to  traffic. 

“The  worst  of  it  all  is  that  people 
have  lost  faith  in  business,  management, 
liroperty,  values,  commiKlities,  prices, 
inve.stment,  jobs-  even  in  the  credit  of 
the  British  government.  The  great 
nee<l  of  the  hour  is  confidence  and  that 
is  the  cue  for  the  advertising  man. 
Confidence  can  be  instilled  by  advertis¬ 
ing  if  it  will  evidence  in  its  copy  not 
merely  the  desire,  but  the  ability  to 
serve  the  consumer  with  merchandise 
adaptcfl  to  his  need,  honestly  made  and 
honestly  presented.” 


SIMMS  JOINS  NEA 

Leroy  A.  Simms,  formerly  managing 
erlitor  of  the  Birmingham  Post,  has  joined 
the  Cleveland  staff  of  NEA  Service. 


BAGGERLY  HEADS  COAST  LEAGUE 


llyluml  Baggerly 
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SUNDAY  NEWSPAPER  IS  A  NECESSITY 
JUDGE  HOLDS  IGNORING  “BLUE  LAW” 

Kansas  Supreme  Court  Ruling  Favors  Kansas  City  Star — 
County  Attorney  Evoked  Outdated  Statute  to  Prohibit 
Sale  of  Sunday  Papers  in  Dickinson  County 


DINNER  TO  MRS.  HEARST 

A  testimonial  dinner  to  Mrs.  William 
Randolph  Hearst,  in  recognition  of  her 
work  in  connection  with  her  Free  Milk 
Fund  for  Babies,  will  be  held  at  the 
Commodore  Hotel,  New  York,  Nov.  18. 
The  occasion  is  the  tenth  anniversary  of 
the  fund. 


HOOVERS  SEEK  SOURCE 
OF  “TALKIE”  STORY 


President’s  Wife  Annoyed  When 
Newspapers  Print  Details  of 
Her  Voice  Tests  for  Sound 
Newsreels 


{By  telegraph  to  Editor  &  Publisher) 


ANSAS  CITY,  MO.,  Nov.  9.— “The 
Sunday  paper  is  looked  upon,  and 
has  grown  to  be,  a  necessity,  and  this 
court  so  holds.” 

V\'ith  these  words,  the  Kansas  Su¬ 
preme  Court  Saturday  decided  that  an 
old  “blue  law”  statute,  forbidding  un¬ 
necessary  lalxjr  on  Sunday,  was  out¬ 
moded  in  so  far  as  newspapers  were 
concerned  by  the  demands  of  a  people 
interested  in  world  affairs,  and  decided 
in  favor  of  the  Kansas  City  Star  in  a 
case  appealed  from  Dickinson  county, 
where  a  Star  distributor  had  been  ar¬ 
rested  for  delivering  pajiers  on  Sunday. 

Thornton  D.  Scott,  county  attorney  of 
Dickinson  county,  drew  up  the  complaint 
against  Berle  Needham,  the  distributor, 
charging  him  with  “selling  newspajiers 
and  employing  iiersons  to  distribute  them 
on  Sunday”  and  alleging  that  this  was 
“unnecessary  labor”  on  the  Sabbath  as 
outlined  in  the  old  .statute.  In  a  hearing 
Ijefore  Judge  Cassius  M.  Clark  of  the 
Dickinson  county  district  court,  the 
county  attorney’s  two  counts  against 
Needliam  were  quashed.  He  immediately 
apiiealed  to  the  state  Supreme  Court. 

The  higher  court’s  decision  was  writ¬ 
ten  by  Judge  William  A.  Smith  and  it 
revealed  a  lilieral  viewpoint  on  the  part 
that  metropolitan  newspapers  play  in  the 
life  of  the  communities  in  which  they  are 
distributed.  It  recognized  the  right  of 
the  citizen  to  obtain  information  on  sub- 
j^ts  in  which  he  was  interested,  from 
sports  to  jKilitics,  and  that  because  of  the 
widespread  demand  for  this  information 
the  Sunday  newsjiaiier  “is  a  necessary 
article  and  the  work  of  distributing  is 
a  work  of  necessity”  thus  being  exempt 
from  the  operations  of  the  statute. 

X'iewing  the  principal  functions  of  the 
newsiiajier.  Judge  Smith’s  opinion  .said: 
“At  this  stage  of  the  world’s  progress, 
with  the  means  of  gathering  news  that 
are  availalile,  we  have  grown  to  expect 
far  more  exiieditious  service  on  the  part 
of  newsjiaiiers  of  the  state  than  was  re¬ 
ceived  in  the  days  when  the  statute  in 
question  was  passed. 

“When  we  know  that  Colonel  Lind¬ 
bergh  and  his  wife  are  Hying  towards 
Japan  one  evening,  we,  on  the  otlier  side 
of  the  glotie,  who  are  comiielled  to  re¬ 
main  at  home,  have  grown  to  exiiect  to 
read  alxiut  their  successful  landing  the 
next  morning  in  the  papers.  The  school¬ 
boy  knows  who  the  stars  for  Harvard 
and  Vale  are  and  desires  to  know  how 
they  iierformed  in  the  big  game  on  Sat¬ 
urday. 

_  “In  order  to  bring  us  this  informa¬ 
tion.  the  news  gathering  agencies  arc 
far  flung  to  the  utmost  end  of  the  earth. 
Tliis  court  will  take  judicial  notice  of 
the  fact  that  these  demands  are  met  by 
the  Sunday  newsfiaiiers  of  our  larger 
cities. 


“From  the  small  fx)y,  whose  first 
thought  on  arising  Sunday  morning  is 
the  comic  section,  to  the  son  grown 
older,  who  turns  eagerly  to  the  sport 
page,  the  young  daughter,  who  peruses 
the  .society  columns,  and  father  and 
motlier,  who  turn  tlieir  attention  to  the 
more  serious  pages,  the  Sunday  paper 
is  looked  upon,  and  has  grown  to  be  a 
necessity,  and  this  court  so  holds.” 

In  fiassing  uixmi  a  contention  raised  in 
the  ..uit  by  County  .Attorney  Scott  that 
the  question  of  whether  a  Sunday  news¬ 
paper  was  a  necessity  was  a  question  of 
fact  to  lie  decided  by  the  jury.  Justice 
Smith  said :  “To  hold  this  to  be  a  ques¬ 
tion  of  fact  would  be  to  construe  the 
statute  so  that  one  community  might 
have  its  Sunday  pajier,  while  another 
might  not  and  would  make  all  enforce¬ 
ment  of  the  statute  a  local  issue.  W'e 
liave  concluded  this  was  not  the  intent 
of  the  legislature.” 

In  commenting  editorially  on  the  de¬ 
cision,  the  Star  said:  “The  newspajier 
lias  become  a  part  of  the  modern  com¬ 
munity  life.  Without  its  information 


democratic  government  on  a  large  scale 
could  not  endure.  Without  its  advertis¬ 
ing  modern  business  could  not  be  car¬ 
ried  on.  The  Kansas  Supreme  Court 
officially  recognizes  what  everybody 
knows — that  the  print  shop  is  one  of  the 
bases  of  modern  civilization.” 


NEWS  MAN  AIDS  RETURN 
OF  KIDNAP  VICTIM 

John  T.  Roger*  of  St.  Louis  Post- 
Dispatch  Assists  Police  in 
Arrest  of  Several 
Suspects 


{By  telegraph  to  Editor  &  Publisher) 

St.  Lxu’is,  Mo.,  Nov.  11. — Through 
the  aid  and  counsel  of  John  T.  Rogers 
of  the  St.  Louis  Post-Dispatch  staff  the 
police  today  arrested  the  alleged  go-be¬ 
tween  in  the  Berg  kidnaping  and  several 
persons  suspected  of  being  principals  and 
accomplices  in  the  crime. 

The  police  action  followed  the  return 
of  Alexander  Berg,  wealthy  fur  dealer, 
the  victim,  alone  last  midnight  to  his 
apartment  in  the  Park  Plaza  Hotel  after 
iKing  held  captive  since  last  Friday. 
Morris  G.  Levinson,  attorney  for  Berg, 
was  notified  Monday  to  get  in  touch 
with  an  attorney.  Paul  A.  Richards,  in  a 
downtown  office  building,  and  give  him  a 
fee  of  $1,000.  Thus  Richards  would  be 
agent  for  Ixith  the  kidnapers  and  the  kid¬ 
naped. 

Since  Mr.  Rogers  had  recently  caused 
the  return  of  a  victim  in  a.  similar  kid¬ 
naping,  Mr.  Levinson  asked  him  to  call 
on  Mr.  Richards  and  ascertain  whether 
the  latter  really  represented  the  crimi¬ 
nals,  and  Mr.  Rogers  agreed  to  do  this. 

“Here,”  recites  part  of  the  news  story 
run  in  the  Post-Dispatch,  “the  re|)ortcr 
acted  on  his  own  initiative  and  res|)onsi- 
bility,  without  the  knowledge  of  his  office. 
When  he  called  on  Richards,  to  his  sur- 
pri.se  Richards  not  only  declared  himself 
the  kidnapers’  agent,  but  exhibited  what 
purported  to  be  a  note  for  $.^,000  signed 
1)y  Berg  .and  payable  to  Richards.  He 
reported  his  intervie.v  to  la^vinson  and 
to  his  office,  and  immediately  thereafter 
Rogers  and  I^vinson  gave  all  the  details 
to  Chief  of  Police  Gerk  and  Circuit  At¬ 
torney  Miller.” 

Levinson  then  carried  out  the  arrange¬ 
ments  with  Richards.  The  $50,000  note 
was  to  be  redeemed  with  cash  today, 
W'ednesday,  on  condition  that  Berg  was 
returned  last  night.  The  kidnajiers 
dropiied  Berg  from  a  motorcar  about 
midnight  last  night  in  Northwest  St. 
Louis,  and  he  hired  a  taxicab  and  rode 
straight  home.  Within  three  hours  the 
police  arrested  Richards  and  his  wife 
and  subsequently  several  who  were  sus- 
fiected  of  being  connected  with  the  crime. 

The  oiiening  paragraph  of  a  copy¬ 
righted  article  in  today’s  Post-Dispatch 
says:  “Despite  diplomatic  statements 
made  to  the  press  from  lime  to  time  that 
‘the  Berg  family  refuses  to  coot^rate 
with  the  authorities,’  Chief  of  Police 
( ierk  was  fully  informed  of  everv  step 
taken  to  bring  alxnit  the  release  of  Alex¬ 
ander  Berg  and  the  arrest  of  the  kid¬ 
napers’  agent.” 

^Ir.  Rogers’  previous  experience  with 
kidnapers  occurred  last  April  28  when 
they  turned  over  to  him  on  a  lonely  road 
near  East  St.  Louis  a  victim.  Dr.  I.  D. 
Kelley,  a  socially  prominent  and  wealthy 
citizen,  whom  they  had  held  captive  a 
week.  .\  stranger  called  Rogers  at  his 
home  on  the  telephone,  met  him  in  a  car 
at  a  designated  corner,  and  drove  him  to 
the  spot  near  b^st  St.  Louis  where  Dr. 
Kelley  was  released  to  him. 


INDIANA  DAILY  APPOINTS 

Lorenzen  &  Thompson,  New  York, 
has  lieen  appointed  to  represent  the 
Lafayette  (Ind.)  Journal  and  Courier 
nationally,  effective  Jan.  1. 


DENHARDT  TO  RECOVER 
FROM  PISTOL  WOUND 

President  of  Bowling  Green  (Ky.) 

Times- Journal  Shot  as  Result 
of  Dispute  Following 
Election 

The  condition  of  Gen.  H.  H.  Den- 
hardt,  president  of  the  Bo^vling  Green 
(Ky.)  Times- Journal,  evening  paper,  and 
former  lieutenant 
governor  of  Ken¬ 
tucky,  shot  and 
critically  wounded 
Nov.  5,  as  the 
result  of  an 
election  dispute, 
was  reported 
much  improved 
this  week  and, 
barring  complica¬ 
tions,  his  physi¬ 
cians  expect  a 
spee<ly  recovery, 
(jen.  Denhardt 
Gen.  H.  H.  Denhardt  ^a*  through 
the  right  lung  by 
Will  K.  Dent  about  8  o’clock  Thursday 
morning  as  he  left  a  restaurant.  Gen. 
Denhardt,  who  was  unarmed,  ran  when 
he  .saw  Dent  flourishing  a  gun  at  him. 
Dent  pursued  firing  five  times.  Two  of 
the  bullets  iienetrated  the  door  at  the 
entrance  of  the  Board  of  Trade  office, 
Tenth  and  State  streets,  where  Gen. 
Denhardt  had  fled.  Another  bullet  en¬ 
tered  his  back  jienetrating  the  lung  and 
ranging  upward.  It  passed  through  his 
IkkIv  making  a  clean  wound  which  has 
aided  much  in  his  rapid  recovery. 

Dent  was  arrested  and  later  released 
on  $5,(KK)  bond  pending  the  outcome  of 
(jen.  Denhardt’s  injury. 

The  sluKiting  was  the  aftermath  of 
election  trouble  lietween  Henry  B.  Hines, 
a  Democratic  worker  and  Dent  on  elec¬ 
tion  day  in  a  precinct  just  outside  of  the 
city.  Dent  iK-at  up  Hines  who  is  past 
70,  and  Hines  fired  at  him  once  but 
missed. 

Gen.  Denhardt  the  following  day  is 
alleged  to  have  upbraided  Dent  over  the 
telephone  for  attacking  a  man  the  age 
of  Hines.  Thursday  rnorning  Dent 
shot  Gen.  Denhardt. 

The  publisher  is  a  war  veteran  and 
was  thrice  cite<l  for  bravery  on  the  bat¬ 
tle  fields  during  the  World  War.  He 
was  born  and  reared  in  Bowling  Green 
and  was  graduated  from  the  law  depart¬ 
ment  of  Cumberland  University,  Lebanon, 
Tenn.  He  since  has  practiced  law  here. 
He  has  been  active  in  Democratic  circles, 
serving  as  city  attorney,  county  judge, 
and  eight  years  ago  was  elected  lieuten¬ 
ant  governor.  He  has  never  been  de¬ 
feated  for  office. 

Gen.  Denhardt  from  early  youth  has 
been  an  enthusiast  in  military  affairs. 
He  joined  the  militia  when  a  boy  and 
rose  from  the  ranks  to  brigadier  general. 
He  left  -America  for  foreign  service  as 
a  major  and  returned  a  colonel  a’nd  later 
was  promoted  brigadier  general.  He 
served  on  the  Texas  border  prior  to 
World  War. 


EXAMINATION  OPPOSED 

Stipulating  that  testimony  sought  in 
an  examination  before  trial  is  neither  ma¬ 
terial  or  necessary,  the  law  firm  of  De- 
Witt  &  \''an.\ken  New  York  opposed  a 
motion  in  the  New  York  County  Supreme 
Court  on  Nov.  10  made  by  counsel  for 
Charles  E.  W.  Thorne  who  has  brought 
suit  against  Liberty  Magacine  for  $100,- 
(KKl.  Mr.  Thorne  charges  that  an  article 
published  on  April  11,  1931,  intended  to 
mean  that  he  was  guilty  of  treason  and 
that  he  was  a  German  spy.  It  was  en¬ 
titled.  “German  Spies  in  America.”  The 
attorneys  for  the  defendant  also  moved 
to  have  the  suit  dismissed.  Decision  in 
the  matter  was  reserved  by  Justice  Rich¬ 
ard  H.  Mitchell. 


By  George  H.  Manning 
iVashtngton  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  Nov.  9. —  -An¬ 
other  investigation  is  now  underway  in 
an  effort  to  determine  how  the  press  ■, 
came  to  know  that  Mrs.  Hoover  was 
making  “talkie”  tests  in  the  privacy  of 
the  Executive  Mansion  in  the  hope  of  I 
improving  her  voice  in  the  movie  sound 
reels. 

Ike  Hoover,  chief  usher  at  the  White 
House,  called  the  President  of  the  White 
House  Correspondents  Association  on  the 
carpet  trying  to  find  the  source  of  the 
“leak”  but  the  latter  denied  responsi¬ 
bility  on  behalf  of  the  photographers. 
Members  of  the  Secret  Service  detail 
were  quizzed  on  the  subject  and  then 
ordered  to  help  in  the  inquiry  with  the 
result  that  they,  in  turn,  asked  the 
White  House  correspondents  to  “come 
clean”  so  that  they  themselves  might  be 
absolved  of  any  blame. 

News  that  the  tests  were  being  made 
was  published  on  Nov.  6,  and  so  riled 
w'as  the  First  Lady  over  the  stories  that 
she  immediately  ordered  a  discontinuance 
of  the  tests  and  served  notice  to  the 
newsreel  men  that  they  would  be  barred 
from  the  comin"  reception  of  representa¬ 
tives  of  the  4-H  clubs  at  the  White 
House.  It  was  even  hinted  that  the  pic¬ 
ture  men  would  be  barred  from  all  fu¬ 
ture  White  House  activities. 

Theodore  G.  Joslin.  of  the  Secretariat, 
declared  that  the  President  was  put  out 
over  the  affair,  but  contended  he  “knew 
nothing  at  all  alxnit  it  as  it  was  entirely 
Mrs.  Hoover’s  affair.”  The  Presiden¬ 
tial  wrath  was  inspired,  no  doubt,  by  the 
fact  that  the  story  did  not  come  from 
one  of  the  “stated  official  sources.”  from 
which  all  White  House  news  must  come, 
by  Presidential  direction. 

The  story  in  question  merely  said  that 
Mrs.  Hoover,  as  much  a  stickler  for 
efficiency  as  her  husband,  was  making 
the  tests  in  an  effort  to  learn  what  tone 
or  inflections  gave  her  voice  the  best  re¬ 
sults  on  the  screen,  much  after  the  man¬ 
ner  of  a  man  practicing  speech-making 
before  a  mirror.  She  decided  after 
reading  the  news  story,  however,  to  re¬ 
fuse  even  to  see  a  showing  of  her  first 
efforts,  and  inferrerl  that  she  was  through 
with  the  sound  men. 

This  investigation  of  “news  leaks”  is 
the  latest  of  a  series  started  in  an  effort 
to  learn  who  told  the  press  that  a  dog 
from  the  Presidential  kennels  bit  a  mem¬ 
ber  of  the  Rapidan  camp  marine  guard; 
who  was  responsible  for  the  story  that 
the  President  hurried  away  from  the 
camp  without  breakfast  one  morning  and 
broke  a  good  many  stock  car  sjieed 
marks  hurrying  to  Washington  to  take 
care  of  an  important  international  mat¬ 
ter  ;  who  told  the  correspondents  tliat 
the  White  House  curtains  had  patches: 
and  by  what  right  the  press  discussed 
too  intimately  details  of  the  moratorium 
proposals. 

The  latter  situation  was  responsible 
for  a  ret|uest  by  the  White  House  that 
corresiKindents  submit  their  stories  on 
the  more  pressing  economic  questions  to 
Mr.  Joslin  for  scrutiny  before  publishing  , 
them,  and  a  demand  that  all  White  House 
news  come  from  the  stated  sources.  i 


COPY  SOLICITOR  SENTENCED 

-Alliert  Guise,  convicted  of  obtaining  ’ 
money  under  false  pretences  by  ixising  | 
as  an  advertising  solicitor  for  a  Detroit  - 
(Mich.)  Republican  Club  yearbook,  was 
sentenced  to  two  to  10  years  in  the 
state  prison  by  Judge  John  V.  Bretuun 
of  Detroit,  Nov.  4. 


CORRA  HARRIS  JOINS  DAILY 

Corra  Harris,  novelist,  short  story  and 
editorial  writer,  has  liecome  a  newspaper 
columnist.  Beginning  Nov.  15,  she  will 
contribute  three  columns  a  week  to  the 
Atlanta  Journal's  editorial  page,  on  Sun¬ 
days,  Wednesdays,  and  Fridays. 
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EDGAR  GUEST  LONGS  FOR  ‘GOOD  OLD  DAYS’ 

Noted  Poet  of  Detroit  Free  Press  Says  Modem  Rewrite  System  Dulls  Reporters*  Writing  Urge  and 
Lessens  Staff  Spirit — Began  as  Office  Boy  on  Free  Press  in  1895 


By  LAWRENCE  C.  SALTER 


44^  HERE  has  been  a  loss  in  the 

-t  gain  made  by  increased  production 
and  speed  methods  of  American  news¬ 
papers  during  the  past  25  years.” 

This  paradoxical  statement  is  the 
answer  of  Edgar  A.  Guest,  Detroit 
Free  Press  poet,  to  the  question  of  how 
present-day  newspaper  methods  from  a 
reportorial  viewpoint  compare  with  those 
in  vogue  when  he  was  a  reporter  on  the 
Free  Press  staff  25  years  ago. 

With  the  rewrite  desk  handling  a 
large  portion  of  the  stories  in  the  mod¬ 
em  newspaper  offices  only  a  few  mem¬ 
bers  of  the  staff  have  an  opportunity  to 
write  the  stories  they  work  on.  This, 
Mr.  Guest  believes,  is  part  of  the  loss 
that  modern  methods  have  brought 
about. 

"I  couldn’t  imagine  myself  getting  a 
good  story  and  having  to  turn  it  over 
to  someone  else  to  write,”  he  says. 
“Only  part  of  the  thrill  in  my  work  as 
a  reporter  was  in  getting  the  story,  the 
other  part  was  in  writing  it  and  seeing 
it  in  print. 

“Stories  now  pass  through  one  or  two 
men.  They  are  too  uniform.  It  is  in 
this  that  the  modern  newspaper  is  suf¬ 
fering  its  greatest  loss — individuality  of 
its  writers. 

“.Although  the  rewrite  desk  serves  its 
purpose  and  is  vital  under  modern 
methods,  it  does  take  some  of  the  color 
out  of  stories  that  would  be  better  left 
in." 

The  rewrite  system  also  is  responsible 
for  a  decline  in  ambition  on  the  part 
of  staff  members,  Mr.  Guest  contends. 

“The  average  good  newspaperman 
wants  to  see  his  story  in  print.  If  he 
counts  his  job  done  with  the  mere  tele¬ 
phoning  in  of  facts  then  the  reporter 
has  lost  all  desire  to  write.  When  that 
is  true  he  has  suffered  as  a  writer  and 
his  paper  also  suffers. 

“1  couldn’t  stand  working  on  my  old 
police  beat  today  under  the  present 
method  of  handling  stories. 

“Modern  methods  make  it  rather  diffi- 
cult  for  the  average  reporter  to  develop 
originality,  an  asset  that  obviously  is 
almost  priceless.” 

Mr.  Guest  believes  there  is  another 
loss  caused  by  modern  metho<ls  that  is 
almost  as  great.  It  is  best  described  as 
the  team  spirit.  In  the  old  days  when 
he  was  a  reporter  the  staff  always 
^hered  together  after  the  paper  had 
been  put  to  bed  and  adjourned  to  some 
n^rby  restaurant.  Each  man  knew  all 
the  others  on  the  staff. 

Modern  methods  and  larger  newspa¬ 
pers  have  eliminated  the  ‘gang’  spirit,” 
he  says. 

"The  reporters  don’t  get  into  the 
office  as  often  as  they  used  to.  There 
was  something  to  the  spirit  of  the  old 
tree  Press  gang  that  met  in  the  old 
local  room  several  hours  a  dav  that 
seeuis  lacking  today. 

.  “The  old  newspaper  loyalty  grew  up 
in  the  old  gang  from  working,  eating 
and  playing  together.  Teamwork  can- 
imt  be  effectively  obtained  when  meni- 
.u*  not  know  each 

There  are  members  of  the  staff 
seldom,  if  ever,  come  into 

the  office. 

‘’I  was  surprised  the  other  day  to  run 
across  a  member  of  the  staff  who  had 
Wen  working  on  it  for  three  years  and 
I  never  had  met  him  or  knew  that  he 
was  working  on  it.  He  never  came 
into  the  office  and  never  wrote  a  story 
so  far  as  I  could  learn.” 

Mr.  Guest  was  careful  to  point  out 
that  he  does  not  believe  the  present-day 
newspaper  staffs  do  not  have  individual 
loyalty  to  their  paper.  They  must  have 
or  they  would  not  remain  on  the  staff, 
he  says.  Rut  the  old  team  spirit  seems 
to  be  lacking. 

Mr  Guest  also  says  he  does  not  mean 
to  iiifer  that  present  day  newspapers  are 
''^^..^tter  than  they  were  25  years  ago. 

They  are  better,  if  they  were 
not  then  we  who  worked  on  them  a 


((uarter  of  a  century  ago  were  failures,” 
he  says. 

“They  are  lietter  edited,  have  better 
make-up  and  serve  the  public  needs  better 
and  faster.  The  newspaper  of  25  years 


Edgar  A.  Guest 

ago  wouldn’t  be  tolerated  by  the  reading 
public  of  today.  Modern  needs  require 
modern  methods  thus  the  changes  in 
local  room  procedure  that  have  brought 
about  the  losses  which  I  have  pointed 
out.” 

One  question  that  perhaps  is  asked 
of  members  of  the  Free  Press  staff  by 
the  public  more  often  than  any  other  is 
’What  kind  of  a  chap  is  this  Edgar 
Guest  ?’  ” 

Perhaps  the  best  way  to  answer  that 
(|uestion  is  to  point  out  that  he  still  is 
F-ddie  to  the  staff  and  he  wouldn’t  have 
it  any  other  way. 

He  isn’t  seen  in  the  city  room  as 
often  as  members  of  the  staff  would  like, 
but  he  seldom  comes  to  the  office  with¬ 
out  dropping  in  for  a  visit  with  those 
in  the  city  room.  His  ri.se  to  wealth 
an<l  fame  haven’t  changed  the  Eiddie 
Guest  who  used  to  be  an  office  boy. 

■Another  characteristic  indicative  of  the 
man  is  that  he  prefers  to  be  called  a 
plain  newspaperman.  High  names  and 
liigh  places  are  not  to  his  liking.  His 
office,  from  which  for  25  years  has  come 
at  least  one  poem  a  day,  is  open  and  al¬ 
though  he  is  a  busy  man  he  always  has 
time  to  stop  and  talk  over  old  times 
with  any  memlier  of  the  staff  or  describe 
an  amusing  experience  of  his  while  in 
some  other  city  to  make  a  speech. 

That  describes  in  a  way  what  kind  of 
a  fellow  Eddie  Guest  is  so  far  as  his 
relationships  with  the  F'ree  Press  staff 
are  concerned. 

Horn  in  Rirmingham.  England.  .Aug. 
8.  1881.  he  was  brought  to  the  L'nit^ 
-States  10  years  later.  He  was  educated 
in  the  grammar  and  high  schools  of 
Detroit,  and,  as  he  likes  to  say,  in  the 
editorial  rooms  of  the  Detroit  Free  Press. 

In  1895,  when  he  was  14  years  old. 
Eddie,  who  had  lieen  working  in  a  drug 
store,  obtained  a  position  as  a;i  office 
boy  for  the  Free  Press.  His  first  job 
was  marking  baseball  .scores  on  a  bulletin 
board  in  front  of  the  Free  Press  building. 

For  two  years  he  was  but  an  office 
l>oy.  Then  he  talked  his  way  into  the 
editorial  department.  He  worked  on  the 
various  lieats  and  as  a  general  reporter. 
Then  he  was  placed  on  the  exchange 
desk  and  later  edited  a  column  calW 
”Rlue  Monday.”  The  man  who  had  con¬ 
ducted  the  column  before  him  had  headed 
his  column  with  some  verse  and  Eddie 
followed  suit. 

Thus  Elddie  progressed,  step  by  step, 
from  the  office  boy  to  the  pfiet  whose 


name  today  is  known  in  every  American 
home. 

.Another  thing  about  F'ddie  is  that  he 
lives  as  he  writes.  Those  themes  around 
which  he  writes  his  poems  are  real  to 
him.  They  are  an  integral  part  of  his 
life.  His  home,  his  family  and  his 
friends  are  just  as  they  are  reflected  in 
his  poems. 

Next  to  his  family  and  his  friends  golf 
is  his  pet  hobby.  His  home  in  Detroit 
is  next  to  a  golf  course  and  his  summer 
home  at  Pointe  Aux  Barques.  Mich.,  is 
only  a  few  stens  from  a  course. 

During  the  25  years  FMdie  has  been 
on  the  feature  staff  of  the  Free  Press 
he  has  written  nearly  10,000  poems.  He 
himself  doesn’t  know  the  exact  number 
nor  just  when  they  first  were  syndicated, 
but  it  was  alxiut  20  years  ago  that  his 
work  had  attracted  so  much  attention 
that  the  popular  demand  resulted  in  syn¬ 
dication.  Since  that  time  he  has  aver¬ 
aged  at  least  one  poem  a  day  in  addition 
to  special  work.  His  work  has  been 
syndicated  for  the  past  15  years  by  the 
George  Matthew  Adams  syndicate. 

He  keeps  three  weeks  ahead  of  the 
publication  date  of  his  poems  which  are 
published  seven  days  a  week  in  more 
than  200  daily  papers.  In  the  writing 
of  his  poems  F'ddie  still  is  a  newspaj^r- 
man.  All  of  his  work  is  done  by  him¬ 
self  on  a  typewriter.  He  never  dictates 
any  of  it  nor  writes  it  in  longhand. 

i.ike  other  famous  persons,  Eddie  has 
his  fan  mail,  but  it  differs  from  most 
other  fan  mail  in  that  it  largely  con¬ 
cerns  those  things  of  which  Eddie  writes 
—home,  the  family,  friends  and  the  other 
things  that  loom  so  large  in  the  life  of 
the  man  in  the  street. 

The  type  of  his  fan  mail  and  his  atti¬ 
tude  toward  it  also  are  indicative  of  the 
man.  Often  after  he  has  written  a 
magazine  article  or  delivered  a  lecture 
he  will  receive  from  .50  to  100  letters  a 
day.  There  are  letters  of  thanks,  others 
asking  for  aid  or  telling  of  the  writer’s 
problems,  and  even  suggestions  for 
poems  the  writers  would  like  to  have 
I'ddie  write,  lie  takes  them  all  seri¬ 
ously,  and  often  the  suggestions  bear 
fruit  in  a  poem. 

A  shoe  manufacturer  in  Brockton, 
Mass.,  wrote  Eddie  and  told  him  to  have 
his  feet  measured  for  a  pair  of  shoes. 

“You’ve  done  so  much  for  my  head 
and  heart  that  I’d  like  to  do  something 
for  yoiir  feet,”  the  manufacturer  wrote 
in  explanation  of  his  gift. 

Eddie  takes  his  callers  just  as  seriously 
as  he  does  his  fan  mail.  He  always  has 
open  house.  Strangers  coming  to  his 
office  for  a  peek  at  the  man  they  admire 
are  immediately  ushered  in.  They  greet 
him  with  trepidation,  wondering  just 
what  their  reception  will  be.  Within  a 
few  minutes  laughter  can  be  heard  com¬ 
ing  from  his  office  and  if  you  peck  in, 
FMdie  and  his  latest  friend  are  swapping 
stories  and  on  the  most  intimate  of 
terms.  Eddie’s  charm  isn’t  confined  to 
his  writings. 

Perhaps  his  most  famous  poem,  the 
one  that  still  is  a  “best  seller”  even 
though  it  was  printed  in  1916,  is  “Home.” 
iniblished  in  the  book,  “.A  Heap  o’ 
Livin.” 


ROUSE  I.T.U,  VICE-PRESIDENT 


New  York  Men  Elected  to  Succeed  the 
Late  Theodore  Perry 

(By  telegraph  to  Editor  &  Publisher) 

I.XDiAXAPoi.is,  N'ov.  9. — I^on  _H. 
Rouse  of  New  York  was  elected  vice- 
president  of  the  International  Typograph¬ 
ical  L'nion  by  a  majority  of  .580  votes 
over  Claude  M.  Baker  of  San  Francisco, 
it  was  announced  here  tixlay  at  union 
headquarters.  Mr.  Rouse  succeeds  Theo¬ 
dore  Perry  of  Indianapolis  who  died  re¬ 
cently. 

Mr.  Rouse  polled  25,223  votes  and 
Raker  24.^>48.  Members  of  the  union 


also  voted  to  amend  the  constitution  to 
provide  for  an  additional  delegate  to  the 
international  convention  for  each  2,500 
members  above  1,000  members  in  any 
local  union.  The  vote  was  28,737  for  the 
amendment  and  20,734  against. 

Mr.  Rouse  for  l6  years  was  president 
of  the  New  York  Typographical  Union, 
the  “Big  Six,”  but  was  defeated  in  June 
this  year  by  Austin  Hewson,  of  the  Xew 
York  Daily  Xews. 


COMMITTEE  TO  SURVEY 
CLASSinED  NAMED 

Marshall  P.  Trippe  of  Indianapolis 
News  Chairman  of  Group  Which 
Will  Seek  New  Uses  for 
Small  Ads 


Marshall  P.  Tripi)e,  Imlianapolis 
Xetes,  has  been  apixiinted  chairman  of  a 
committee  delegated  the  task  of  making 
a  national  survey  of  classified  advertis¬ 
ing,  as  approved  by  the  board  of  direc¬ 
tors  of  the  Newspaper  Classified  .Adver¬ 
tising  Managers  at  a  recent  meeting  in 
Chicago.  Mr.  Tripi)e  will  lie  assisted  by 
Roy  E.  Ballou,  Peoria  (Ill.)  Star,  and 
\V.  H.  Pickett,  Cincinnati  Enquirer. 

O.  S.  Wcsjie,  l.ouisi'ille  Courier- 
Journal  and  Times,  president  of  the 
classified  association,  explained  to  Editor 
&  Pl'Bi.ishkk  tliat  the  purpose  of  this 
committee  is  to  as.semble  and  catalog 
prospective  new  uses  for  classified  adver- 
ti-sing. 

“This  committee  is  to  determine  what 
classified  advertising  uses  have  already 
been  developed  in  newspapers,”  said  Mr. 
Wespe,  ‘’and  suggest  possible  future  ex¬ 
pansion.  In  obtaining  this  information 
they  will  assemble  the  classified  sections 
and  rate  cards  of  newspa])ers  throughout 
the  country,  Ixith  large  and  small, 
scanning  them  carefully  for  any  construc¬ 
tive  thought  or  suggestion  that  can  be 
passed  along  to  the  membership  as  hav¬ 
ing  iHissibilitics  for  application  to  news- 
paiiers  in  general.  Their  recommenda¬ 
tions  will  lx;  made  in  the  form  of  a  re- 
jxjrt  at  the  next  national  convention.” 

Another  function  of  the  survey,  ac¬ 
cording  to  .Mr.  Wespe,  will  lie  to 
determine  what  agencies  are  usurping  the 
functions  always  ix;rformed  by  classified 
advertising  for  the  community.  This 
committee  is  to  determine  what  steps 
should  be  taken  by  various  ncwspaiiers 
in  this  respect. 


REPORTERS  WITH  GRANDI 

Press  Association  Men  and  Italian 
Writers  Sail  With  Minister 

Among  those  accompanying  Dino 
Grandi,  Italian  Minister  for  Foreign 
.Affairs,  on  his  trip  to  the  United  States 
are  John  F'vans,  of  the  Associate<l 
Press  bureau  at  Rome ;  Stewart  Brown, 
of  the  Unite<l  Press  bureau  at  Rome, 
and  a  small  group  of  Italian  newspaper¬ 
men,  one  of  whom  Oxmt  Fumasoni 
Bondi,  is  repre.senting  the  Internati<mal 
News  Service  and  Universal  Service. 

Mr.  F'vans  will  return  with  firandi, 
and  Mr.  Brown  will  stay  in  this  coun¬ 
try  until  the  first  of  the  year. 

The  party  sailed  Nov.  7  from  Naples 
on  the  Conte  fjrande.  The  ship_  will 
dcxrk  in  New  York  Nov.  16  and  Signor 
Grandi  will  go  imme<liately  to  Wash¬ 
ington.  On  the  20th  he  will  go  to 
Philadelphia:  the  21st  and  22nd  will  be 
spent  in  Baltimore  and  the  23rd  in  New 
A'ork.  He  will  return  home  on  the  23rd. 


NAN  BRITTON  ASKS  NEW  TRIAL 

Mfrtion  for  new  trial  in  the  case  of 
Nan  Ifritton,  author  of  “the  President’s 
Daughter,”  who  lost  in  her  $50,000  libel 
suit  in  federal  court  in  Toledo  last  week, 
was  filed  in  the  court  Nov.  7,  by  her 
attorney,  William  F.  Marsteller  of 
Cleveland. 


lU 
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RADIO  WEEKLIES’  MUSHROOM  GROWTH 
FAILS  TO  STIR  ADVERTISING  MEN 

Station  Executives  Disagree  on  Possible  Publicity  Values  of 
Magazines  Devoted  to  Programs  and  ‘Fan’  News — 
Circulations  of  25,000  to  35,000  Claimed 


Newspaper  advertising  executives  tions.  I 
queried  by  Editor  &  Publisher  linterlaii 


One  called  St.  Louis  Radio  and 


ntcrtainmcnt  is  published  by  a  St. 


such  action.  Their  participation  is 
limited  to  furnishing  advance  programs 
when  requested,  it  was  stated. 

D.  E.  PROVOST  PROMOTED 

Appointed  to  Supervise  Rotogravure 
Advertising  of  N.Y.  Times 

Daniel  E.  Provost,  formerly  in  charge 
of  the  advertising  of  the  four  suburban 
rotogravure  sections  of  the  New  York 
Times,  has  been  placed  in  charge  of  all 


corresiKindents  this  week  expressed  little  Louis  printer  and  supjxirted  by  independ-  Times,  has  been  plac^  in  charge  of  all 

concern  about  the  springing  up  in  vari-  ent  druggists.  The  circulation  is  said  rotogravure  advertising.  Announcement 

ous  cities  of  weekly  magazines  devoted  to  be  about  35,000  weekly.  The  other  promotion  was  made  Nov.  14,  by 

to  radio  programs  and  *  fan  news.  In  is  the  Radio  Cruide,  published  as  the  St.  Don  U.  Bridge,  advertising  director,  at 

some  cities  the  new  weeklies  are  said  Louis  unit  of  a  Chicago  publishing^  house.  ^  staff  meeting.  Simultaneously  it  was 

to  have  attained  circulations  as  high  as  lii  Minneaiwlis,  Station  ES  fl  is  issu-  announced  that  Prank  E.  (Tonnaughton 
25,000  or  35,000,  but  little  advertising  has  ing  its  own  KSTP  Weekly,  offered  at  $1  been  assigned  to  important  work  in 
l)C€n  earned.  Most  of  them  h&ve  iTmde  &ye&r.  Ststion  W  CCO  hss  msde  ^rrsfige-  the  tistion^l  ddvertisinfir  deDsrtinent 
much  of  the  argument  that  when  the  h-e 


to  radio  programs  and  “fan”  news.  In 
some  cities  the  new  weeklies  are  said 
to  have  attained  circulations  as  high  as 


is  the  Radio  Guide,  published  as  the  St. 
Louis  unit  of  a  Chicago  publishing  house. 
In  Minneapolis,  Station  KSTP  is  issu- 


25,000  or  35,000,  but  little  advertising  has  ing  its  own  KSTP  W eekly,  offered  at  $1 
been  carried.  Most  of  them  have  made  a  year.  Station  W’CCO  has  made  arrange- 
much  of  the  argument  that  when  the  ments  with  the  Sho pinny  News  to  have 


newspapers  edit^  commercial  names  its  complete  program  published,  and  four  v 

r>itt  nf  raHin  nrr>arramc  an  iin-  rpnorfs  no  immiHliatp  iilans  for  anv  mana-  alvertising  depa  tment  lour  \ 


o„,  of  radio  prcjrams  ajey  fcit  an  reports  no  immediate  plan,  (or  an,  maga-  the  nZ 

(orl^tion'iJm  brSi,"  At  Birmingham,  Ala.  Carol  Gardner,  ‘Sltuie  rfteV  K  Sann 

The  Radio  Guide,  in  Chicago,  is  a  Managing  station  WAPI,  said  that  plans  AckSsW  AiJenc^and  vJe-nresid^^^^ 
recent  addition  to  the  list.  Although  the  were  being  made  for  a  program  weekly.  ,  --j  Tavlor  aeenev  of  New 

name  is  the  same  as  that  of  a  similar  “In  view  of  the  fact  that  newspapers  the  aMcKennee  and  Taylor  agency  of  New 

magazine  in  New  York,  it  is  published  arc  not  carrying  adequate  news  of  radio  _ _ _ 

by  a  different  company,  with  Herbert  programs,  there  is  a  liield  for  a  publica-  rvAiiv  ATTAr'iriKir'  iiinr'ir 

Krancer  as  president  and  general  man-  tion  giving  this  information,”  he  said.  DAILY  ATTACKING  JUDGE 


viously  he  sold  space  for  the  New 
Haven  (Conn.)  Register  and  was  an 
account  executive  of  the  ^  K.  McCann 
Advertising  Agency  and  vice-president  of 


Krancer  as  president  and  general  man-  tion  giving  this  information,  he  said, 
ager;  Fred  J.  Chlupp,  advertising  “We  have  constant  telephone  calls  from 
manager;  A.  W.  Kruse,  treasurer;  and  the  public  wanting  information  they  can- 
Leonard  Dubkin,  editor.  M.  L.  Annen-  not  obtain  from  the  newsjiapers.” 


DAILY  ATTACKING  JUDGE 

Largely  on  evidence  worked  up  by  the 
Birmingham  Past  the  Birmingham  Bar 
Association  has  begun  an  investigation 


Ben  Pratt,  publicity  director  of  the  into  pernicious  practices  charged  to  John 
ational  Broadcasting  Company  at  Chi-  C.  McCoy.  Circuit  Court  Judge.  The 


Leonard  Dubkin,  editor.  M.  L.  Annen-  not  obtain  from  the  newspapers.  Association  has  begun  an  investigation 

berg  is  financially  interested  in  both  Ben  Pratt,  publicity  director  of  the  into  pernicious  practices  charged  to  John 
papers.  Another  New  York  program  National  Broadcasting  Company  at  Chi-  C.  McCoy.  Circuit  Court  Judge.  The 

weekly  is  the  Radio  Forecast,  5(X)  Fifth  cago,  said  he  had  received  requests  for  Post  published  a  series  of  letters  showing 
Avenue.  weekly  programs  from  other  cities  where  that  Judge  McCoy  for  some  time  has 

The  Radio  Dial,  of  Cincinnati,  one  of  such  publications  are  planned,  he  named  been  issuing  post-dated  checks  to  attor- 
the  oldest,  has  attained  a  street  and  the  following  instances,  in  addition  to  neys  and  others  likely  to  come  into  his 
newsstand  sale  of  more  than  25,000  since  some  mentioned  above :  court  in  return  for  cash.  His  checks,  if 

.  t  !■  1  .  TT  T' .  r*: _ _ a _ i  -.a  aL-  i _ i.  _  -^a  _ _ i 


cago,  said  he  had  received  requests  for  Post  published  a  series  of  letters  showing 
weekly  programs  from  other  cities  where  that  Judge  McCoy  for  some  time  has 


court  in  return  for  cash.  His  checks,  if 


its  establishment  May  17.  However,  Ed.  Cincinnati — Weekly  Radio  Guide,  Eat-  presented  at  the  bank,  were  not  covered 


R.  Rosenthal,  president  of  the  Radio  on  Publishing  Company,  422  Elm  street. 
Dial  Publishing  Company,  said  response  Geensboro,  N.  C. — Dixie  Radio  Com- 
of  advertisers  had  not  been  all  he  had  pany,  wholesale  distributors  of  radio  sets, 
hoped.  The  size  of  the  Dial  was  cut  planning  to  start  a  magazine.  Also  in 


down  to  eight  pages  this  week. 


Greensboro,  H.  M.  Durham  Printing. 


Mr.  Rosenthal  said  the  Dial  started  Inc..  112  Washington  street,  planning  a 
to  circulate  in  Louisville  last  week,  and  weekly. 


had  done  fairly  well  despite  the  fact 
that  the  Louisz’ille  Herald-Post  got  out 


Tulsa,  Okla — Linn  firuwell,  1108  South 
Rockford  street,  planning  magazine. 


a  special  radio  section.  W'^hether  the  Also  Radio  Programs,  published  by  Fred 
Dial  will  enter  Indianapolis,  he  said,  L.  Yates,  P.  O.  Box  9/6. 


will  depend  upon  the  success  encountered 
in  Louisville. 


Kitchener.  Out. — Radio  Calendar,  pub¬ 
lished  by  Inaday  Publishing  Company, 


by  sufficient  funds.  The  Post  is  demand¬ 
ing  that  the  judge  be  impeached. 

ELECTED  TO  BENCH 

C.  K.  Morganroth,  former  city  editor 
of  the  Shatnokin  (Pa.)  Daily  News  and 
Harry  Raker,  former  .Shamokin  (Pa.) 
Herald  reporter  were  elected  Judges  of 
the  Northumberland  county  court  at  the 
November  election.  Both  men  studied 
law  and  were  admitted  to  the  bar  after 
leaving  newspaper  work. 


Mrs.  Natalie  Giddings  Haburton,  editor  20')  Wilmont  street.  orkTTCTrkiA/iu  rtAiiv  ADortiM-rc 

of  the  Dial,  said  that  beginning  this  week  At  the  offices  of  both  National  and  POTTSTOWN  DAILY  APPOINTS 
the  Dial  would  take  over  tthe  IFLH'' if-’m-  Columbia  Broadcasting  systems,  it  was  The  Potlslown  (Pa.)  3/crf«ry  recently 
gram,  official  publication  of  the  Oosley  said  positively  that  the  big  chains  are  announced  the  appointment  of  Neville  & 

radio  station.  not  backing  the  publication  of  any  Radio  Hitebings.  Philadelphia,  as  its  Philadel- 

In  Boston  the  Radiolog  has  reached  Guides,  nor  arc  they  contemplating  any  pbia  retail  advertising  representative. 


No.  33  of  \'olunic  I,  this  issue  carrying 
one  quarter-page  advertisement  by  a 
broadcast  .sponsor.  Program  of  the  Air, 
a  weekly  free  booklet,  has  ceased. 

Charles  Burton,  manager  of  WEEI, 
Bo.ston,  said  he  considered  such  publi¬ 
cations  of  little  value.  He  advocates 
that  radio  advertisers  use  paid  space  in 
newspapers  to  announce  their  programs. 
W’eekly  publication  of  programs  he  said, 
involved  wasted  effort  liecause  of  the  fre¬ 
quent  changes  which  had  to  lie  made 
after  the  programs  were  first  announced. 

W’BZ  officials,  on  the  other  hand,  ex¬ 
pressed  interest  in  the  weeklies,  feeling 
that  the  added  publicity  was  a  help. 

Henry  T.  Claus,  editor  of  the  Boston 
T ranscript,  said  that  publication  of  weekly 
programs  was  of  no  value  liecause 
“people  won't  keep  them  anyway.”  He 
said  the  advertiser’s  liest  liet  was  paid 
space  on  the  radio  page  calling  atten¬ 
tion  to  his  offering  on  the  day  it  was 
broadcast. 

Robert  Choate,  of  the  Boston  Herald- 
Traveler,  said  he  could  not  see  any  real 
demand  for  such  publications  when  the 
public  can  get  programs  daily  in  a  news- 
Iiaper  for  two  cents. 

In  Indianapolis  the  Hoosier  Radio 
Announcer  is  to  make  its  appearance 
about  Nov.  20.  For  the  present  it  will 
be  published  in  Cincinnati.  Five  thou¬ 
sand  copies  are  to  be  issued  the  first 
wwk.  Roth  stations  WFBM  and  \VKBF 
will  have  programs  in  the  publiction  and 
it  is  believed  mo.st  other  Indiana  stations 
will  have  also.  Frank  Sharp,  program 
manager  of  WFBM.  said  the  station  was 
not  pushing  the  idea,  but  merely  furnish¬ 
ing  its  program  to  be  run  without  charge. 
Newspaper  executives  withheld  comment 
until  they  could  learn  more  about  it. 

Stanley  E.  Dorsey,  305  Goodman  street, 
Cincinnati,  is  the  publisher  of  the 
Hoosier  Radio  Announcer. 

St.  Louis  has  two  program  publica- 


RAY  STARTS  PRESSES  IN  NEW  ST.  LOUIS  PLANT 


Photo  shows  E.  Lansing  Ray,  president  and  publisher  of  Sf.  Louis  Globe- 
Democrat,  starting  the  presses  in  the  daily's  new  plant  last  Sunday.  In  the 
pressroom  with  Mr.  Kay  were  Douglas  B.  Houser,  who  supervised  construc¬ 
tion  of  the  building;  W.  C.  Houser,  secretary  and  treasurer;  Joseph  J.  Me- 
QuililTe,  managing  editor,  and  Casper  S.  Yost,  editor  of  the  editorial  page. 
Heads  and  assistants  of  various  departments  were  assembled  about  the  execu¬ 
tives  and  a  large  crowd  watched  from  the  sidewalk  on  Twelfth  Boulevard 
through  the  large  windows  on  the  main  floor. 


COUNTS  AGAINST  MACY 
ORDERED  TO  JURY 

Gov.  Roosevelt  Tells  Prosecutor  to 
Resubmit  Allegations  Made  by  Sen¬ 
ator  Dunnigan  Against  Suffolk 
County  (N.Y.)  Press 

Charges  of  election  law  and  public 
printing  contract  violations  against  W. 
Kingsland  Macy,  president  of  Suffolk 
County  (N.Y.)  Consolidated  Press,  will 
be  re-submitted  to  a  Grand  Jury  on  No¬ 
vember  30  at  the  instigation  of  Governor 
Roosevelt.  Previously  the  charges  ma^ 
by  State  Senator  John  J.  Dunnigan 
against  the  publisher  who  is  chairman 
of  the  Republican  State  Committee  were 
ignored  by  a  Suffolk  county  jury. 

A  letter  was  made  public  this  week  by 
the  Governor  in  which  he  informed  Dis¬ 
trict  Attorney  Alexander  G.  Blue  of 
Suffolk  that  the  Grand  Jury  minutes 
“do  not  indicate  that  you  have  prosecuted 
this  matter  with  requisite  diligence,”  and 
suggesting  “that  these  questions  be  prop¬ 
erly  submitted  to  another  Grand  Jury  and 
that  these  be  projierly  presented  and 
prosecuted.” 

The  questions,  put  to  Mr.  Macy  in  a 
public  statement  by  Senator  Dunnigan, 
leader  of  the  Democratic  minority  in  the 
state  legislature,  include  these: 

“Will  you  tell  the  people  of  Suffolk 
County  why  you  knowingly  evade  the 
county  law  by  obtaining  public  printing 
contracts  for  newspapers  owned  by  you 
which  are  paid  out  of  county  funds  with¬ 
out  competitive  bidding  and  by  resorting 
to  trickery,  subterfuge  and  manipulation 
in  securing  these  contracts?  The  news¬ 
papers  I  refer  to  are  the  Babylon  Eagle 
and  Islip  Press. 

“Will  you  explain  to  the  people  of 
Suffolk  County  why  you  permitted  the 
Suffolk  County  Republican  Committee  to 
accept  a  campaign  contribution  of  $500 
from  the  Suffolk  Consolidated  Press  In¬ 
corporated  during  the  campaign  of  1930 
which  as  you  know  is  contrary  to  the 
law?” 

Other  questions  involve  the  impropriety 
of  accepting  campaign  contributions  from 
a  candidate  for  a  judicial  post,  and  the 
alleged  mystery  of  a  $5,(X)0,{)00  bond  issue 
vot^  by  the  Suffolk  County  supervisors 
for  improving  property  owned  by  Otto 
H.  Kahn,  millionaire  patron  of  arts. 

The  charges  were  made  by  Senator 
Dunnigan  last  August  during  a  special 
session  of  the  state  legislature  in  an 
effort  to  force  an  investigation  of  cer¬ 
tain  Republican  county  strongholds  in 
retaliation  for  the  New  York  City  (iov- 
ernment  investigation  which  was  an¬ 
nounced  by  Mr.  Macy. 

Governor  Roosevelt’s  letter  concerned 
itself  chiclly  with  the  election  law  vio¬ 
lations  alleged  by  Senator  Dunnigan,  and 
did  not  press  for  investigation  of  the 
printing  contract  charges  against  Mr. 
Macy’s  newspaiRTs.  But  all  of  the  ques¬ 
tions  will  be  laid  before  the  jury,  it  was 
announced. 


RIDDERS  IN  SAN  FRANCISCO 

.•\  statement  in  a  San  Francisco  story 
in  Editor  &  Puiii.ishi-ji  last  week  that 
there  were  no  executives  of  the  Bidder 
Brothers  then  in  San  Francisco,  where 
they  manage  the  Chronicle,  was  this 
week  declared  inaccurate  by  Victor  F. 
Bidder  in  New  York.  He  informed  Ejii- 
TOR  &  pLiii.isiiiut  that  Herman  Ridder 
is  now  at  the  Clironicle,  that  Joseph  Rid¬ 
der  had  left  last  week,  after  an  extended 
visit,  and  that  William  F.  Johns,  adver¬ 
tising  director  of  the  Sf.  Paul  Dispatch 
and  Pioneer  Press,  Ridder  newspapers, 
will  shnrtlv  return  to  the  Chronicle. 


ROY  W.  HOWARD  HONORED 

Roy  W.  Howard  was  initiateil  as 
honorary  member  of  Sigma  Delta  Chi, 
honorary  journalistic  fraternity,  at  a 
luncheon  at  the  Lotos  Club,  New  York, 
Thursday.  November  12.  .-Kmong  those 
attending  were  Frank  F'.  Mason,  Ken¬ 
neth  C.  Hogate,  Kent  t'ooper.  Dean  Carl 
Ackerman,  James  W.  Brown,  Roger  F. 
Steffan,  Lawrence  Sloan,  William  P- 
Reazell.  George  Parker,  Marlen  Pew  and 
Duke  Parrv. 


Editor  &  Publisher  The  Fourth  Estate  for  November  14,  1931 
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LAYING  BASE  FOR  UPTURN,  SAY  EDITORS 

Individual  Adjustment  to  Trend  Solidifying  Foundation,  Victor  Murdock  Points  Out — Psychological 
Panic  Subsiding,  Statements  of  Newspaper  Executives  of  Nation  Indicate 


B 


Restored  Confidence 
to  End  Depression 

ECAUSE  I  believe  this  phenomenon 
we  call  “depression”  to  l>e  far  more 
a  mental  state  than  a  material  condi¬ 
tion,  1  expect  to 
see  it  end  in 
much  the  same 
way  that  it  be¬ 
gan.  I  expect  to 
see  it  end,  not 
by  a  mighty 
stroke  of  state¬ 
craft,  but  end 
when  confidence 
takes  the  place 
of  blind,  un¬ 
reasoning  fear — 
confidence  of  men 
in  each  other,  in 
established  insti¬ 
tutions,  in  the 


J.  Fred  Essary 


Charles  R.  I.ong 


Hermnth  Editor  &  Publisher  presents  more  statements  of  newspaper  leaders 
on  eanses  of  the  btusiness  depression  and  the  means  of  solution  which  should  be 
sought.  It  should  be  pointed  out  that  most  of  these  uvre  written  before  the  recent 
rise  in  commodity  prices  began  to  attract  zeide  attention.  The  statements  are  part 
of  a  series  which  bcf^an  in  these  columns  a  month  ago. 


future  of  their  country,  in  the  manifest 
right  of  nations  to  live  and  prosper. 
People  will  realize  that  no  ptaclysm — 
no  deadly  plague,  no  devastating  war,  no 
overwhelming  physical  upheaval — pro¬ 
duced  this  psychological  panic,  that 
nothing  happened  overnight  in  the  world 
to  bear  us  down,  to  destroy  either  our 
ability  to  produce  or  our  capacity  to 
consume.  The  world  is  exactly  as  we 
lived  in  it  two  years  ago.  Despair  has 
seized  us  before,  then  passed.  Let  me 
quote  from  an  editorial  in  Harper’s 
Weekly  of  Oct.  10,  1857,  that  might 
have  been  written  yesterday : 

“It  is  a  gloomy  moment  in  history. 
Not  in  the  lifetime  of  most  men  who 
read  this  paper  has  there  been  so  much 
grave  and  deep  apprehension.  Never 
has  the  future  seemed  so  incalculable. 
In  our  own  country  there  is  universal 
commercial  prostration  and  panic.  Thou¬ 
sands  of  our  poorest  fellow-citizens  are 
turned  out  against  the  approaching  win¬ 
ter  without  employment.  It  is  a  solemn 
moment  and  no  man  can  feel  indifference 
in  the  issue  of  events." — J.  Fred  Essary, 
Washington  correspondent,  Baltimore 
Sun. 

Wise  People  Buying 
at  Present  Prices 

VD  E  are  satisfied  that  the  time  has 
”  come  when  all  of  us  should  get  back 
on  a  normal  basis.  We  have  all  felt 
the  pinch  of  the 
depression,  but 
many  of  us  are 
still  able  to  grat¬ 
ify  our  desires 
and  enjoy  some 
of  the  comforts 
of  life  that  we 
have  denied  our- 
selves  through 
the  feeling  of 
fear. 

T  h  e  annual 
welfare  drive  is 
reaching  its  end 
and  everything 
IK)ints  to  the  fact 
that  even  with  unemployment  as  large  as 
It  has  been,  the  workers  in  this  commu¬ 
nity  have  done  their  bit  to  help  take 
care  of  those  who  have  been  forced  to 
idleness  for  lack  of  enough  jobs  to  go 
around. 

It  has  l)een  many  a  year  since  we 
have  seen  commodity  prices  so  low. 
Food,  clothing,  household  goods  and  all 
necessities  are  so  economical  compared 
to  fairly  recent  prices  that  now  is  the 
time  to  buy. 

Take  it  all  in  all,  Qiester  has  been 
more  fortunate  than  many  other  indus¬ 
trial  centers,  that  in  the  lieginning  of 
the  depression  some  of  our  industries 
were  loaded  up  with  contracts.  How¬ 
ever,  the  lack  of  continued  orders  forced 
many  to  economies  which  meant  loss  of 
wages  to  many.  Savings  have  been 
consumed  by  many  in  weathering  the 


gale.  Hut  the  crime  to  this  class  of 
people  is  the  hoarding  by  those  who 
liave  the  means  at  their  command  to 
make  a  job  for  nearly  every  man  if 
they  would  start  and  buy — not  foolishly, 
but  wisely.  Many  jieople  have  already 
adojited  this  policy  and  that  is  what  has 
started  us  on  the  ujicurve.  The  depres¬ 
sion  is  a  thing  of  the  past. 

Wise  iieople  are  those  who  make  in¬ 
vestments  at  the  prevailing  prices  of 
tinlay.  Householders  will  never,  in  our 
judgment,  for  years  to  come  buy  more 
favorably  than  now.  Take  advantage 
of  the  opportunities  our  merchants  are 
holding  out  for  you  and  by  so  doing  you 
will  dispel  the  clouds  that  have  hung 
over  us  like  a  pall  for  many  months  and 
bring  back  the  needed  touch  to  make 
the  difference  between  “good  times  and 
hard  times.” 

Business  is  conducted  on  the  basis  of 
confidence  and  the  world’s  problems  are 
not  to  be  settled  until  confidence  is  re¬ 
stored.  We  are  inclined  to  believe  that 
confidence  is  being  restored  among  the 
nations  of  the  earth  and  as  soon  as  this 
is  accomplished  we  will  enjoy  peace  and 
prosperity,  the  like  of  which  has  never 
been  seen  before. — Charle.s  R.  Long, 
editor-publisher,  Chester  (Pa.)  Times. 


Davis  Merwin 


Would  Conserve  and 
Broaden  Buying  Power 

'T’HERE  is  too  much  talk  about  expe- 
dients — not  enough  about  causes. 
Widespread  knowledge  of  the  reasons 
why  will  offer 
the  only  cure. 

Lack  of  that  un¬ 
derstanding  i  s 
obviously  at  the 
bottom  of  the  psy¬ 
chological  panic 
which  will  have  to 
subside  before 
corrective  meas¬ 
ures  can  be  given 
a  fair  trial.  The 
existing  dellation 
process  was,  to 
a  certain  jxiint, 
an  economic 
need ;  beyond 

that,  it  has  been  simply  too  bad— the 
unavoidable  preliminary  to  reestablished 
confidence. 

We  are  trying  to  evade  in  ostrich 
fashion  the  fact  that  we  have  a  social 
revolution  to  deal  with.  A  century  and 
a  half  ago,  the  lieginning  of  industrial¬ 
ism,  in  itself,  foreshadowed  a  new  social 
order. 

It  evolved  our  mass  jinKluction  and 
finance,  made  possible  an  almost  limitless 
rise  of  living  standards — subject,  of 
course,  to  parallel  development  of  ade- 
<iuate  buying  power.  The  World  War 
that  shot  prixluction  to  fabulous  levels 
suddenly  left  it  the  hopeless  ta.sk  of  find¬ 
ing  outlet  where  the  necessary  distribu¬ 
tion  plan  had  ceased  to  grow.  It  “solved” 
that  problem  by  over-selling  on  credit 
at  home  and  abroad,  until  somelxKly 
thought  it  alxiut  time  to  foreclose  the 
mortgage  on  a  half-dozen  years  of  income 
not  yet  received. 

The  processes  of  that  last  decade  en¬ 
gendered  hysterias,  social  and  political 
as  well,  (iovernment  waste  and  cor¬ 
ruption.  high  taxes,  prohibition  and  num¬ 
erous  social  tangents  are  mere  symptoms, 
not  causes  whose  removal  should  ac¬ 
complish  anything  concrete. 

Among  the  things  that  should  have 
been  learned  by  now  is  that  there  must 
be  actual  buying  jxjwer  Ixith  at  home 
and  abroad.  Which  suggests  the  need 
of ; 

1.  Some  approach  to  “planned  indus¬ 


try,”  to  supplant  the  past  scramble  to 
improve  individual  production  and  fiivance 
records  without  any  reference  to  the 
whole. 

2.  Stabilizing  world  markets  by  en¬ 
couraging  the  reduction  of  tariffs,  arma¬ 
ments  and  war  debts,  and  participating 
actively  in  the  improvement  of  such 
across-the-table  agencies  as  the  League 
of  Nations,  which  provide  the  only  means 
of  coordinating  the  individual  aspirations 
with  the  aggregate  welfare  of  nations 
now  unavoidably  interdependent. 

3.  Through  enlightened  capitalism,  a 
distribution  of  wealth,  wider  Ixith  in 
number  and  proportion ;  employment, 
buying  power. 

Among  incidental  needs  are  perhaps  a 
more  sensitive,  intelligent  system  of 
credit  to  help  straighten  the  graph  of 
business  peaks  and  low's,  and  the  etticient 
public  regulation  of  extensive  monopolies 
— but  minimum  interference  in  business 
generally.  And  less  ill-considered  legis¬ 
lation. 

Pointing  the  way,  of  course:  vigorous 
leadership  by  a  public  press  that  can  see 
beyond  the  clutter  of  popular  fears  and 
temptations. — Davis  Merwin,  president 
and  general  manager,  Bloomington  (Ill.) 
Daily  Pantograph. 

Arms,  Debts,  Tariffs, 
Foremost  Problems 

A  SINGLE  cure-all  for  our  numerous 
s(x;ial  and  {xilitical  ills  no  one  can 
prescribe.  There  are,  however,  certain 
moves  that  could 
lie  made  at  once 
which  would  go 
far  toward  sav¬ 
ing  Euroiie — and 
EurojK'  is  far 
from  being 
saved  —  and  re¬ 
storing  prosixjrity 
in  the  United 
States.  .'\  great 
success  at  the  Dis¬ 
armament  Con¬ 
ference  in  Geneva 
under  .'Xnglo- 
.American  leader- 
•ship  would  do 
wonders  in  strengthening  the  Bruening 
government  in  (iermany,  in  bringing 
atxiiit  a  better  psychological  situation  all 
over  F'uroiie  by  decreasing  the  fear  of 
the  next  war  to  be  found  in  many 
countries.  There  being  no  better  way 
to  cut  expenses  largely,  such  a  move 
would  help  in  the  vital  matter  of  balanc¬ 
ing  budgets — vital  also  to  us,  since  the 
United  States  has  an  indicated  deficit  for 
the  fiscal  year  of  at  least  $2,00(),(X)0,(X)0. 
.Again,  debts  and  reparations  must  be 
ended  and  forgiven,  so  that  this  grave 
obstacle  to  the  free  movement  of  gorxls 
and  trades  may  'be  removed,  even  though 
the  United  States  tax-payers  will  have 
to  shoulder  the  bunlen  of  paying  a  huge 
part  of  the  costs  of  the  war  the  United 
States  should  never  have  entered,  for 
which  it  will  pay  through  the  nose  for  at 
least  a  generation. 

Then  tliere  are  the  tariffs — also  a  grave 
hindrance  to  the  movement  of  trade  and 
a  far  greater  reason  for  the  unsettlement 
of  industrial  life  at  home  and  abroad 
than  people  realize.  A  general  reduction 
would  make  it  possible  to  revive  our 
exiKirt  trade  by  making  it  possible  for 
foreigners  to  buy  from  us.  International 
trade  is  barter — exchange  of  grxxls — not 
of  money.  There  should  then  be  an  im¬ 
mediate  conference  to  deal  with  the  gold 
situation,  especially  the  piling  up  of  the 
menacing  oversupply  in  Washington  and 
Paris. — Oswald  Garrison  Villard, 
Editor,  the  Nation. 


Oswald  G.  Villard 


Mrs.  Zell  H.  Deminc 


Would  Cut  Wages,  End 
Newspaper  **Services** 

^lIROUtiH  waste,  extravagance,  wat- 
^  ering  of  stocks  and  general  high 
finance,  we  were  riding  for  a  fall  for 
years  following 
the  war.  We  have 
fallen  so  far  that 
no  (piick  recov¬ 
ery  is  ixissible.  I 
felt  in  the  begin¬ 
ning  of  this  de¬ 
pression  that  it 
w  o  u  1  d  be  five 
years  before  con¬ 
ditions  could 
again  become 
normal.  I  have 
had  no  reason 
since  to  change 
my  opinion.  Hard 
as  it  is,  we  need 
this  depression  to  get  back  to  sanity. 

Since  the  whole  set-up  of  the  govern¬ 
ment  was  conceived  in  horse  and  buggy 
days  with  mud  roads,  everything  should 
be  overhauled  and  reduced  to  present- 
day  conditions.  This  is  especially  true 
of  township,  city  and  county  government. 
'I'housands  of  useless  offices  exist  and 
burden  the  taxpayer.  Instead  of  looking 
for  new  sources  of  taxation  the  govern¬ 
ment  garment  should  be  cut  according  to 
the  cloth.  President  Hoover  and  the 
unions  are  only  delaying  recovery  longer 
by  talking  about  maintaining  wages, 
they  should  obviously  rise  and  fall  with 
the  cost  of  living.  Nothing  but  pro¬ 
longed  depression  can  bring  this  about 
and  “predictions”  will  not  change  it. 

Small  banks  should  be  liquidated  and 
the  Federal  Reserve  should  guarantee 
depositors.  A  few  large,  sound  banks 
with  branches  could  take  care  of  custom¬ 
ers  who  once  could  not  reach  the  large 
centers  through  mud  roads. 

Newspapers  should  discontinue  a  hun¬ 
dred  useless  expenses  and  so-called  “serv¬ 
ices.”  This  depression  is  going  to  bring 
this  alxDut.  Nothing  but  time  and  stress 
of  hard  conditions  can  accomplish  it. 

I  am  not  discouraged  because  1  believe 
we  are  going  to  get  truer  values  and  a 
saner  way  of  living  out  of  this  dire  dis¬ 
tress,  as  well  as  something  spiritual. — 
Mrs.  Zell  Hart  Deming,  president  War¬ 
ren  (Ohio)  Chronicle. 

Liquidation  Process 
Demands  Adjustment 

J^ENEATH  the  confusing  welter  made 


disconcerting  explanation  of 
causes  of  the  depression  is  a 


up  of 
alleged 

simple  rudimen¬ 
tary  fact — t  hat 
the  world  had 
piled  up  a  debt 
structure  that 
had  to  l>e  dimin¬ 
ished  and  that  an 
automatic  process 
of  lii|uidation  set 
in  which  has  lieen 
jierceptibly  soft¬ 
ened  by  the  na¬ 
tional  psycholoe}’ 
which  persisted 
in  believing  that 
the  liiiuidation 
was  unnecessary. 

The  first  actual  advance  in  identifying 
the  jirocess  of  li(|uidation,  halting  it  and 
heading  back  to  a  rational  restoration 
was  the  popular  recognition  that  the 
process  of  liquidation  was  automatic,  for 
thereupon  everylxxly  set  out  to  adjust 
himself  to  it,  meet  its  re(|uirements  and 
so  stop  it.  This  is  precisely  the  path 
followed  by  the  nation  in  1837,  in  1873 
and  ISy.f.  In  each  case  a  popular  recog¬ 
nition  of  the  realities  solidified  the 
foundation  for  a  subsequent  prosperity. 
— VIKTOR  Murixxjk,  editor-in-chief, 
Wichita  Eagle. 

(Continued  on  page  46) 
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HONESTY,  INDUSTRY  AND  KNOWLEDGE 
MAKE  FOR  SUCCESS,  STUDENTS  TOLD 

Good  Reporter  Must  Have  ‘Seeing  Eye,  Understanding  Brain 
and  Ability  to  Transfer  Incidents  in  News,’  Says 
Birchall  at  Pulitzer  School — Discounts  Bylines 


CHAIN  USED  BIG  SPACE 

In  preparation  for  the  opening  of  110 
Red  and  White  stores  in  Toledo  and 
vicinity  Xov.  7,  the  new  grocery 
organization  carried  large  special  sections 
of  advertising  in  both  afternoon  Toledo 
dailies  Thursday,  Xov.  5.  The  News- 
Pcc  printed  an  eight-page  special  section 
and  the  Blade  had  four  pages. 


ILLINOIS  DAILY  MARKS 
ITS  lOOTH  YEAR 


Springfield  State  Journal  Issues 
166-Page  Edition  —  Karl  Bickel 
Speaks  at  Public  Program 
in  Courthouse 


Honesty,  enthusiasm,  industry  and 
knowledge  are  the  primary  requi¬ 
sites  for  success  in  newspaper  work, 
Frederick  T.  Birchall,  acting  managing 
editor  of  Sew  York  Times,  told  students 
of  the  Columbia  University  Sch<K>l  of 
Journalism  in  an  address  at  the  Pulitzer 
sclicKil  Tuesday.  According  to  Mr. 
IJirchall,  a  successful  reporter  must  have 
a  “seeing  eye,  understanding  brain,  and 
ability  to  transfer  incidents  into  news  that 
the  public  will  understand.” 

Newspapers  today  are  beginning  to  pay 
less  attention  to  murder  and  crime  stories 
and  are  giving  more  space  to  matters  im¬ 
portant  in  business  cycles  and  politics, 
he  t*>ld  the  students.  He  also  as.sertetl 
that  despite  the  greater  pace  under  which 
papers  are  published  today,  the  standards 
of  accuracy  and  fullness  of  detail  have 
been  developed  to  a  higher  extent  than 
ever  before. 

Mr.  Birchall  advisetl  journalism  stu¬ 
dents  to  prepare  for  newspaper  work  by 
extensive  reading.  “Get  knowledge 
wherever  you  can.  t>e  greedy  for  facts.” 
he  said.  “I  don’t  knf)w  of  any  single 
piece  of  knowledge  that's  not  going  to  be 
useful  to  you  at  some  time  in  this  pro¬ 
fession.  There  is  no  fact  that  you  can 
ever  learn  that  will  not  help  you  some 
day.  Read  everything  you  can  lay  your 
hands  on.” 

In  describing  the  business  of  journal¬ 
ism.  Mr.  Birchall  called  it  a  “business 
of  ups  and  downs,  with  long  hours  and 
hanl  work.”  “Newspaper  work  is  hard 
work  and  you  won’t  die  rich  unless  yrtu 
own  the  paper,”  he  declared.  “But  there 
is  something  about  the  joy  of  the  pro¬ 
fession  that  money  can't  buy.  I’ve  had 
a  lot  of  fun  in  it,  and  I  know  that  you 
will.” 

Mr.  Birchall  advised  the  students  to 
begin  their  journalism  career  outside  of 
New  York,  “fjo  to  a  small  town  paper. 
That’s  the  best  advice  I  can  possibly  give 
you.  The  faults  of  a  cub  rci)ortcr,  slow¬ 
ness  and  lack  of  sure-footedness,  can 
best  be  overcome  on  a  small  paper.” 

.According  to  Mr.  Birchall,  the  news¬ 
paper  profession  offers  the  individual 
more  opportuinty  to  become  “useful  pri¬ 
vate  citizens”  than  almost  any  other  line 
of  work. 

“In  this  business  you  can  do  more  for 
the  world  than  in  any  other  profession, 
with  the  exception,  j)erhaps.  of  the  pro¬ 
fession  of  medicine,”  he  said. 

No  two  per.stms  agree  alniut  the  value 
of  news,  since  there  are  conflicting  opin¬ 
ions  even  among  the  e.\ecutive  members 
of  a  newspaper  over  what  is  really  im¬ 
portant,  Mr.  Birchall  .said.  He  cautioned 
the  students  that  it  is  lietter  to  “get 
licked  rather  than  break  your  word.” 
He  al.so  warned  them  to  “keep  faith  with 
the  persons  who  give  you  information  in 
confidence.” 

“The  first  thing  that  journalism  needs 
is  good  faith  and  enthusiasm.  You  don’t 
need  your  name  on  toi)  of  a  story  to  get 
enough  recognition.  There  is  nothing  in 
the  world  that  equals  the  inward  joy  and 
satisfaction  that  a  reporter  gets  when 
the  citv  editor  calls  him  over  and  com¬ 
mends  his  work.  I’ve  been  in  the  business 
for  40  years  now  and  I  still  get  a 
tremendous  thrill  out  of  it. 

“W’hat  does  it  matter  whether  no  one 
knows  that  you  wrote  the  article?  If  it 
is  done  by  a  good  newspaperman,  if  the 
story  is  well  told,  that  is  satisfaction 
enough.  That  helps  you  forget  the  great 
deal  of  hardship  and  trouble  that  you 
suffer  from  insolent,  thoughtless  po'ple 
who  abuse  you  for  things  you  haven’t 
done. 

.\  newspaperman  gets  less  time  in 
which  to  write  at  the  pre.sent  time  than 
formerly,  since  the  editions  of  a  daily 
paper  come  out  earlier  and  oftener,  Mr. 
Birchall  said.  However,  he  added,  “at 
the  same  time  we  have  todav  a  higher 
standard  of  accuracy,  of  fullness  of  de¬ 
tail,  than  ever  l-)efore.  More  and  more 
must  the  paners  realize  that  the  mere 
facts,  written  as  facts,  is  enonth.  If  you 


have  facts  in  the  paper,  the  people  will 
do  their  own  crusading.” 

Mr.  Birchall  told  the  students  to 
“write  plainly,  but  don't  cease  to  write 
well.”  He  declared  that  the  value  of  a 
newspaperman  to  his  office  is  his  varied 
knowledge  and  interest,  emphasizing  that 
rejKjrters  must  have  scattererl  bits  of 
information  for  ready  use.  ‘■Si)ecialize  in 
one  thing,  but  do  everything,”  he  said. 

Writing  is  one  way  of  attaining  success 
in  the  newspaper  profession,  Mr.  Birchall 

.said,  in  urging  the  students  to  write  any¬ 
thing  on  any  occasion.  “If  you  must 
make  more  money  to  help  your  living 
expenses,  write  for  it,”  he  declared. 
"Don't  go  into  alien  fields  like  engineer¬ 
ing  or  agriculture  if  you  are  a  news¬ 
paperman,  but  spend  your  time  writing. 

Every  reporter  can  work  his  way  up 
to  the  managing  editor’s  chair,  Mr. 
Birchall  said,  if  he  works  hard  on  the 
job  he  has  at  the  present  time.  “No 
matter  what  you  are  doing,  do  it  with 
all  your  might.  If  you  do  your  job 
well,  you  will  get  the  chance  of  doing  a 
more  important  job  better.” 

.•Mthough  Mr.  Birchall  declared  that 
he  “wouldn’t  be  a  bit  surprised  if  we  had 
a  simultaneous  paper  published  in  all 
parts  of  the  country”  in  the  near  future, 
he  pf>inted  out  that  the  local  papers  need 
not  fear  this  possible  comi)etition.  “Local 
conditions  will  always  exist,  and  we  will 
always  have  newspapermen  to  reflect  the 
local  conditions  of  our  communities,”  he 
remarked. 

In  intrrKlucing  Mr.  Birchall,  Dean  Carl 
W.  .'Xekerman  of  the  School  of  Journal¬ 
ism  read  a  letter  from  Adolph  S.  Ochs, 
in  which  he  set  forth  an  appreciation  of 
the  work  done  by  his  acting  managing 
editor  during  the  past  25  years.  Mr. 
Ochs  wrote  that  “by  taste  and  training, 
he  is  a  newspaperman  equipped  with  an 
open  mind,  keen  discernment,  initiative, 
enthusiasm  and  indefatigable  industry.” 


DAILY’S  SERIES  CURBS 

DRUNKEN  DRIVING 


Officials  Tighten  Enforcement 
Methods  After  Portland 
Oregonian  Exposes  L.ax 
Prosecution 


INTERVIEW  HELD  CONTEMPT 

Court  Allows  Communists’  Counsel 
to  Cite  Toronto  Daily  Star 

(Stccial  to  Editor  &  Publisher) 

Toronto,  Nov.  12. — Permission  to  cite 
contempt  of  court  against  the  Toronto 
Daily  Star  was  obtained  from  Justice 
Wright  in  the  Fall  .Assizes  here  by  Hugh 
John  Macdonald,  counsel  for  tne  nine 
Communists  on  .trial  for  seditious  con¬ 
spiracy.  Macdonald's  action  followed 
Iiublication  of  an  interview  with  Staff- 
Sergeant  John  Leopold,  the  Royal  Can¬ 
adian  Mounted  Police  officer  who  had 
been  known  for  seven  years  in  the  Com¬ 
munist  Party  as  Comrade  Esselwein  and 
had  attended  Moscow  conclaves  of  the 
Reds. 

“It  is  a  highly  improper  practice,”  said 
the  judge,  “and  if  you  wish  you  have 
leave  to  serve  notice  of  contempt  of 
court  on  the  Star,  on  the  etlitors  and  the 
parties  responsible  for  the  story.  News¬ 
papers  have  no  husiness  publishing  an 
interview  of  things  that  .were  given  out¬ 
side  the  witness  box  while  this  trial  is 
proceeding.” 

Macdonald  said  that  as  far  as  he  was 
concerned,  there  would  be  no  court 
action. 

RESIGNS  AS  CORONER 

Herman  N.  Bundesen,  Chicago  health 
commissioner  and  health  editor  of  the 
Chicago  Daily  Sezes.  has  resigned  as 
coroner  of  Cixik  county,  the  position  to 
which  he  was  elected  three  years  ago. 
He  was  appointed  health  commissioner  by 
Mayor  .Anton  Cermak  last  Mav. 


A  general  tightening  up  of  enforcement 
methods  and  court  procedure  and  a 
marked  falling  off  in  the  number  of 
offenses  are  reported  as  the  results  of  a 
campaign  conducted  by  the  Portland 
Oregonian  against  drunken  driving.  In 
a  summary  of  the  crusade  Edward  M. 
Miller,  who  prepared  the  series  m 
articles,  reported  that  the  odds  which 
were  greatly  on  the  side  of  the  offender 

escaping  serious  punishment  have  been 
reversed. 

“An  intolerable  situation  permitting 
drunken  drivers  to  kill  human  beings  with 
seeming  nonchalance  prevailed  in  Port¬ 
land,”  Mr.  Miller  wrote.  “Figures 
showed  that  law  enforcement  was  lax 
and  drunken  drivers  were  escaping 
penalties  with  astonishing  ease. 

“Odds  were  greatly  in  favor  of  the 
drunken  driver : 

“He  had  one  chance  in  three  of  not 
spending  any  time  in  jail  or  paying  any 
fine. 

“He  had  three  chances  to  one  in  his 
favor  of  not  spending  any  time  in  jail, 
other  than  the  time  while  he  was  sober¬ 
ing  up. 

“He  liad  chances  almost  three  to  one 
in  his  favor  that  he  would  not  even  pay 
any  fine. 

“Officers  in  many  cases  were  disinter¬ 
ested  or  discouraged  as  to  the  possibility 
of  obtaining  convictions.  The  district 
attorney’s  office  was  pessimistic  over  the 
prospects  of  getting  juries  to  vote  con¬ 
victions.  Pressure  to  release  offenders 
was  brought  to  bear  heavily  on  officers, 
the  district  attorney  and  judges. 

“Cooperation  was  enlisted  to  curb 
drunken  driving.  Police  became  more 
careful,  the  district  attorney  prosecuted 
vigorously,  juries  turned  a  deaf  ear  to 
sentimental  appeals  and  results  exceeded 
all  expectations.  Odds  totlay  are:  Three 
to  two  against  the  drunken  driver  that  he 
will  be  found  guilty,  with  cash  and  jail 
penalty :  chances  are  two  to  one  that  he 
will  pay  some  kind  of  a  penalty.” 


MERGER  IN  IDAHO 


Col.  Ira  C.  Copley 


C.  K.  HART  TO  PARKER  PEN 

C.  K.  Hart,  formerly  advertising  man¬ 
ager  of  the  \\’.  .A.  Sheaffer  Pen  Com¬ 
pany.  has  joined  the  Parker  Pen 
Company,  Janesville.  \Vis.,  in  the  de¬ 
partment  of  sales,  advertising  and  pro¬ 
motion. 


Idaho  FalU  Po«t  Acquires  Timet- 

Register — M.  B.  Yeaman  Editor 

Effective  Nov.  1  the  Idaho  Falls 
(Idaho)  Post  and  the  Times-Registcr, 
merged  their  daily  publications  and  com¬ 
mercial  printing  plants,  through  the  pur¬ 
chase  by  Edwin  F.  McDernuitt  and  the 
Brady  estate,  owners  of  the  Post,  of  the 
Times-Register  and  its  plant. 

The  first  issue  of  the  comhinerl  publi¬ 
cation  appeared  Nov.  1  under  the  name 
of  the  Post-Register,  with  Mr.  McDer¬ 
mott  as  business  manager  and  M.  B.  Yea- 
man.  editor.  The  latter  was  editor  of 
the  Times-Registcr.  The  new  publica¬ 
tion  is  being  issued  from  the  Post  plant. 
\V.  S.  Snyder,  a  former  owner  and  man¬ 
ager  of  the  Times-Register,  has  not  an¬ 
nounced  his  futii''e  plans. 

WINS  COURT  ORDER 

Miss  Elsie  Bennett  Lincoln,  feature 
writer,  was  awarded  a  judgment  in  the 
New  York  County  Supreme  Court  on 
Nov.  10  against  Charles  Walnut,  a 
sportswear  manufacturer  of  New  A’ork 
and  Philadelphia.  Ju.stice  Edward  J. 
Gavegan  granted  an  order  restraining 
the  defendant  from  further  use  of  the 
plaintiff’s  name  on  advertising  matter. 
The  defendant  answered  that  it  had  been 
done  inadvertently.  In  private  life  she 
is  Mrs.  .Alfred  -Albelli.  wife  of  a  Xezo 
York  Daily  Sezos  reporter. 


(Stecial  to  Editor  &  Publisher) 

Springfield,  III.,  Xov.  10.— The  Illi¬ 
nois  Slate  Journal  today  observed  its 
centennial  at  a  public  program  in  the 
county  court¬ 
house.  Visiting 
publishers  and 
newspaper  men 
from  many  parts 

of  the  country  at¬ 
tended  the  meet¬ 
ing  at  which  Karl 
Bickel,  president 
of  the  United 
Press,  was  the 
principal  speaker. 

On  Sunday  the 
Journal  issued  a 
166-page  Centen¬ 
nial  Edition,  the 
largest  newspaper 
ever  published  in  Springfield.  More 
than  50  tons  of  paper  were  required  for 
this  edition,  which  contained  11  sections, 
a  striking  contrast  with  the  first  edition 
issued  Nov.  10,  1831.  More  than  14,500 
inches  of  advertising  were  printed. 

Founded  in  1831  as  the  Sangamon 
Journal  by  Simeon  and  Josiah  Francis, 
emigrants  from  Connecticut,  who  later 
established  the  Portland  Oregonian,  the 
newspaper  became  the  champion  of 
Abraham  Lincoln’s  political  fortunes. 
Young  Lincoln  settled  in  New  Salem  the 
year  the  Journal  began  publication  and 
he  became  a  friend  of  the  publishers. 
His  first  political  platform  was  published 
in  the  Journal,  and  from  that  day  until 
his  death  the  newspaper  was  linked  with 
his  name.  Simeon  Francis  became  pay¬ 
master  of  the  northwest  army  when  Lin¬ 
coln  w'as  elected  president.  Francis  em¬ 
igrated  to  Portland,  Ore.,  and  became 
^itor  of  the  Oregonian. 

In  an  editorial  commenting  upon  the 
fact  that  the  State  Journal  is  the  oldest 
ncwspaiier  in  Illinois,  the  paper  paid  trib¬ 
ute  to  the  enduring  ideals  of  its  sturdy 
founders,  saying  in  part : 

“Were  the  newspaper  endowed  with 
human  attributes,  it  could  well  experience 
emotions  of  self-gratification  and  pride. 
What  a  life  to  stir  the  imagination! 
W  hat  a  history  to  review !  What  a  rec¬ 
ord  to  look  back  on!  In  the  State  Jour¬ 
nal  today  is  realization  many-fold  of  the 
dream  of  those  Connecticut  Yankees — 
the  fruition  of  a  high  adventure  in  jour¬ 
nalism  !” 

Col.  1.  C.  Copley,  present  owner  of 
the  State  Journal,  in  a  message  from  Ix)S 
.Angeles.  Cal.,  where  he  was  attending 
the  A.N.P.A.  convention,  to  A.  W.  Ship- 
ton.  general  manager  of  the  Journal, 
said : 

“Among  the  events  which  have  made 
it  (the  Journal)  such  an  outstanding 
paper  is  the  fact  that  .Abraham  Lincoln 
often  helped  edit  it  and  that  he  was  a 
warm  personal  friend  of  one  of  your 
prcflccessors.  To  paraphrase  slightlv  one 
of  the  great  Emancipator’s  paragraphs, 
‘Let  us  highly  resolve  to  dedicate  our¬ 
selves  anew  to  the  task’  of  serving  the 
communit'''  in  which  he  lived  and  from 
which  he  went  to  his  high  office  as  un- 
selfishlv  as  he  served  his  country.” 

In  the  courthouse  where  I.incoln  made 
his  famous  address  asserting  that  “the 
house  divided  against  itself  cannot 
stand.”  today’s  program,  commemorating 
the  100th  anniversary  of  the  Journal, 
was  held.  Mr.  Shipton  introduced  Mr- 
Bickel,  who  spoke  on  “International 
Relations.” 

I.  Emil  Smith,  editor  of  the  State 
Journal,  read  a  paper  on  Simeon  and 
Josiah  Francis.  The  material  was  pre¬ 
pared  by  John  E.  A’aughn  of  the  editorial 
staff.  Paul  Angle,  secretary  of  the  .Abra¬ 
ham  Lincoln  -Association,  also  read  a 
paper.  It  dealt  with  Lincoln’s  connec¬ 
tion  with  the  Journal. 

The  Centennial  edition  carried  the 
congratulations  of  President  Herbert 
Hoover,  Governor  Louis  L.  Emmerson 
and  other  prominent  political  leaders. 
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MANY  DAILIES  STRESSING  FARM  NEWS, 
SURVEY  OF  MIDWEST  PAPERS  SHOWS 

One  to  Two  Persons  Specially  Assigned  to  Prepare  Columns 
or  Pages  Daily — Crop  Surveys  Make — Writers 
Have  Own  Organization 


JUST  as  the  trained  sports  writer  cov¬ 
ers  athletic  events  and  the  special 
writer  tells  which  way  the  wind  blows 
politically,  many  middle  western  daily 
newspapers  have  men  whose  principal 
duty  it  is  to  report  events  of  agricultural 
significance  and  to  edit  news  of  interest 
I  to  fanner  readers  and  those  concerned 
with  that  industry. 

survey  covering  some  20  papers  in 

the  middle  west  revealed  the  information 
that  each  of  these  paiiers  maintains  a 

farm  or  agricultural  news  editor  and  in 
a  few  instances  two  i>ersons  work  at  this 
task.  There  are  probably  double  this 
number  of  pajiers  in  the  territory  sur¬ 
veyed  that  maintain  farm  editors  or  news 
writers  hut  the  pulilications  from  which 
information  was  gathered  are  representa¬ 
tive  of  the  dailies  of  the  eight  states  cov¬ 
ered.  The  survey  was  conducted  by  the 
Daily  Farm  News  Writers  association  of 
I  which  Paul  A.  Potter  of  the  Chicago 

f  Tribune  is  president  and  J.  S.  Russell  of 

!  the  Des  Moines  Register  and  Tribune  is 

^  secretary. 

C)n  many  of  the  publications  the  farm 
editor  is  a  versatile  man,  getting  out  all 
t  the  way  from  one  to  six  pages  of  farm 
f  news  per  week.  He  acts  fretiuently  in  the 
-  capacity  of  reixtrter,  copy  reader,  photog- 
;  rapher,  art  editor  and  columnist  on  the 
pages  for  which  he  is  responsible.  Not 
.  infrequently  this  same  farm  editor  is 

j  somewhat  of  a  specialist  along  agricul- 

j  tural  lines  and  builds  prestige  for  him- 

>  self  and  his  paper  by  attending  and  sjieak- 

;  ing  at  various  agricultural  meetings.  As 

a  rule,  however,  the  men  who  write  farm 
news  do  only  a  limited  amount  of  con¬ 
tact  or  promotional  work.  Most  of  them 
are  practical  agricultural  economists  and 
keep  in  touch  with  market  trends. 

Most  of  the  men  who  have  taken  up 
s  farm  editing  have  shifted  over  from  some 

‘i  other  branch  of  newspaiver  work.  The 

(  majority  have  had  some  actual  experience 

either  at  farming  or  have  graduated  from 
an  agricultural  college  while  several  of 
them  have  done  publicity  work  for  some 
agricultural  publication,  organization  or 
college. 

The  survey  which  took  in  paivers  in 
Indiana.  Ohio,  Wisconsin,  Illinois,  Iowa, 
.\Iinnesv)ta,  North  Dakota,  Michigan, 
Missouri  and  Kansas  showed  that  the 
two  most  common  ways  of  handling  farm 
news  is  in  a  daily  column  (which  occa¬ 
sionally  runs  more  or  less  than  a  single 
5  column)  or  in  a  page  of  farm  news  once 
to  tvyice  a  week  with  the  farm  editor 
?  handling  spot  news  regarding  farm  topics 
J  that  gets  run  of  paiver  position  during 

^  the  week.  Others  handle  farm  news 

3  which  is  not  segregated  into  a  separate 
department,  while  a  few  papers  run  a 
daily  farm  page. 

There  is  no  set  rule  as  to  the  angle 
taken  into  consideration  in  writing  farm 
news.  The  producer  is  favored  by  most 
of  the  writers,  the  distributor  by  others 
and  the  consumer  hy  still  a  third  group, 
while  many  consider  two  or  more  de¬ 
pending  on  the  reader  interest. 

Frc<l  Janette  of  the  Detroit  Xczes  says 
that  his  vyritings  on  farm  subjects  deal 
^  largely  with  the  effect  on  the  price  of 
to  the  consumer.  The  .same  is  true 
to  some  extent  with  I’aul  Potter  of  the 
Qiicago  Tribune  and  C.  W.  Bowsfield 
u  Chicago  Herald  lixaminer,  al¬ 
though  these  men  also  deal  with  the  pro¬ 
ducer  angle  and  the  distributor  since 
these  two  pajvers  have  a  large  circulation 
in  the  small  towns  and  cities  of  the  mid¬ 
dle  west.  Charles  F.  Collisson  of  the 
Mtniieaf>olis  Tribune  has  been  active  in 
leading  a  camiaign  for  farm  diversifica¬ 
tion  in  the  northwest  with  emphasis  di¬ 
rected  not  only  to  the  producer  but  to  the 
banker,  the  landlord,  the  small  town  and 
city  business  and  professional  man  who 
**  vitally  interested  in  agriculture. 

The  farm  news  in  the  I3es  Moines 
Register  and  Tribune  is  directed  quite 
largely  to_  the  point  of  view  of  the  rural 
readers  of  the  paper  and  to  the  business 
men  who  depend  on  the  farmers'  jiros- 


perity  for  their  own  financial  well-being. 
The  farm  editor  of  these  papers,  J.  b. 
Russell,  has  traveled  many  thousand 
miles  by  air  the  last  few  years  to  get 
news  and  pictures  of  events  of  farm  in¬ 
terest  and  for  the  last  two  summers  has 
brought  to  the  readers  an  evaluation  ot 
the  corn  crop  condition,  using  a  plane  for 
transiKirtation  over  the  state  of  Iowa. 

John  M.  Collins  of  the  Kansas  City 
Star  made  an  automobile  trip  through 
the  wheat  belt  to  gather  first-hand  infor¬ 
mation  on  what  an  avalanche  of  cheap 
wheat  would  mean  to  the  farmers  of 
Kansas.  Paul  Potter  visited  some  half- 
dozen  states  in  the  middle  west  not  long 
ago  finding  farmers  who  were  able  to 
make  a  success  of  their  business  despite 
the  trying  times  when  prices  of  agricul¬ 
tural  products  sank  to  new  low  levels  for 
the  present  generation. 

Most  of  these  farm  editors  gather 
their  information  first  hand  while  country 
corresi«)ndents,  wire  services,  county 
agents  and  agricultural  extension  work¬ 
ers  and  volunteer  contributors  help  sup¬ 
ply  accurate  and  intere.sting  farm  news 
and  pictures. 

It  is  perhaps  in  the  dailies  covering 
two  or  three  or  in  some  instances  a  dozen 
counties  that  the  handling  of  farm  news 
has  develoi>ed  to  a  point  of  greatest  di¬ 
rect  contact  between  the  farm  editor  and 
his  readers  and  sources  of  information. 
The  Cedar  Rapids  (la.)  Gazette  has  a 
farm  page  daily  with  Ray  -Xnderson  and 
Mrs.  ^Iary  Brickley  in  charge.  The 
Bloomington  (111.)  Pantagrabh.  .tanes- 
Z'ille  (Wis.)  (jazette;  Manitowoc  (Wis.) 
Herald-Nezi's,  Sheboygan  (Wis.)  Tree 
Press,  Richnwiui  (Ind.)  Palladium, 
Beaz'er  Dam  (W’is.)  Citizen,  are  exam¬ 
ples  of  palters  that  maintain  full-time 
farm  editors  while  in  .some  of  the  larger 
cities  notable  progress  is  being  made. 
The  Grand  Rapids  (Mich.)  Tree  Press, 
Minneapolis  Journal,  Cleveland  Plain 
Dealer,  It'isconsin  Stale  Jourmil  at 
Madison  .are  among  the  papers  t'  ith  large 
circulations  that  devote  space  to  farm 
news  handled  by  a  special  editor. 

And  whether  it  Ite  a  reiwrt  of  the  ef¬ 
fect  of  the  drought  on  the  corn  crop,  the 
significance  of  the  advance  of  the  price 
of  corn,  a  meeting  of  farmers  to  seek 
more  elastic  credit  or  advantageous  legis¬ 
lation,  or  the  discovery  and  practical  ap¬ 
plication  of  more  efficient  production 
metluxls,  or  the  chronicling  of  the  rav¬ 
ages  of  a  scourge  of  grasshoppers,  the 
dailies  mentioned  and  many  others,  have 
farm  editors  to  handle  this  siiccial  type 
of  news.  And  the  farmer  likes  the  at¬ 
tention,  according  to  reiKirts  of  circula¬ 
tion  managers  of  corn  belt  newspapers. 

ONTARIO  DAILIES  MEET 

Members  of  the  Ontario  Provincial 
Daily  Newspaiier  .\ssociation  meeting  in 
Toronto,  Nov.  fi,  attended  the  morning 
session  of  the  Association  of  Canadian 
Ad\ertisers  convention,  and  held  their 
regular  meeting  in  tlie  afterniHin,  in  the 
senate  chamber  of  the  I'niversity  of 
Toronto.  A.  K.  Alloway,  of  the  Oshatva 
Times  presided.  G.  A.  Disher,  Ottawa 
Citizen;  Charles  Dingman,  Stratford 
Beacon-Herald ;  J.  W.  Curran,  Sault  Ste 
.^farie  .Star,  and  Martin  Livingstone  of 
Toronto  spoke. 


LIFE  TO  BE  A  MONTHLY 

Life  magazine  is  to  change  from  a 
weekly  to  a  monthly,  effective  with  the 
December  issue.  i>n  sale  Dec.  4.  The 
publishers’  announcement  says  among 
other  things  that  they  believe  each  Life 
will  last  longer  under  the  new  plan. 


CASPER  (WYO.)  TIMES  APPOINTS 

Casper  (W'yo.)  Times  has  selected 
Cone.  Kothenberg  &  Noec,  to  represent 
their  paper  in  the  national  advertising 
field  in  the  east.  R.  J.  Bid  well  has  been 
selecteil  to  represent  the  Casper  Times 
on  the  Pacific  Coast. 


MERGER  IN  BOULDER 

Publishers  of  Camera  News-Herald, 
Also  in  Evening  Field 

Boulder  Publishing,  Inc.,  owner  of 
the  Boulder  (Colo.)  Camera,  has  pur¬ 
chased  the  other  Boulder  afternoon 
paper,  the  Xetos-Herald  from  Arthur 
Parkhurst,  giving  the  city  one  after¬ 
noon  newsjiaper,  the  Camcra-.Vezi's,  with 
Col.  L.  C.  Paddwk,  as  editor,  Henry 
Tichenor,  business  manager  and  A.  A. 
Paddock  as  news  editor.  Mr.  Park¬ 
hurst  will  continue  with  the  merged 
paper  as  a  columnist  although  he  has 
sold  all  his  interests.  Movement  for  the 
merger  was  started  by  Boulder  mer¬ 
chants  who  have  signed  a  five-year  ad¬ 
vertising  agreement. 

On  July  1  of  this  year  0.  S.  Stauffer 

and  associates  of  Stauffer  Publications 
purchased  a  one-half  interest  in  t  he 
Camera,  the  I’addocks,  father  and  son, 
continuing  to  retain  a  half  interest.  The 
ownership  in  the  new  pa|)er  continues 
unchanged.  Stauffer  Publications  owns 
a  group  of  six  newspaiKTS,  the  Arkansas 
City  (Kan.)  Traveler,  independenee 
(Kan.)  Reporter,  I’ittshurti  (Kan.) 

Morning  .Sun  and  liz-ening  Headlight. 
Shazence  ft)kla. )  Morning  Xczes  and 
Iiz’cning  Star,  Grand  Island  (Xeh.) 
Independent  and  the  Maryzdtlc  (XIo.) 
I'orum.  The  Pocatello  (Idaho)  Tribune 
and  the  Boulder  Camera-News  are 
affiliated  pajiers  with  only  part  owner¬ 
ship. 


CONSOLIDATION  VOTED 


South  Florida  Press  Association  May 
Merge  With  State  Organization 

(SereiaJ  to  Editor  &  Pcblisher) 

I'oRT  PiEKCE,  Fla..  Nov.  10. — South 
Florida  Press  .Association,  in  session  here 
I'riday  and  Saturday,  adopted  a  resolu¬ 
tion  favoring  consolidation  of  their  2(F 
year  old  organization  with  the  Florida 
State  Press  Association.  It  also  was 
urged  that  the  Associated  Dailies  of 
Florida  take  steps  toward  a  similar  mer¬ 
ger.  The  state  association  will  meet  next 
in  Live  Oak.  when  the  propiisal  of  the 
South  Florida  association  will  be  con¬ 
sidered. 

The  convention  of  South  Florida 
Press  here  was  addressed  by  \V.  K. 
Sutlive  of  the  Blackshcar  (Ga.)  Times; 
Henry  S.  .McKenzie,  Editor,  Palatka 
Times-Herald ;  |.  C.  Robinson  Starke 
Telegraph;  J.  \V.  Parkes,  Xezo  Port 
Richey  Press;  Marshall  T.  Respess, 
Jacksonville ;  Jack  Williams,  Waycross, 
(ia.,  president  of  the  Georgia  Press  As¬ 
sociation  ;  George  R.  Hilty,  Miami ; 
Grosvenor  Da  we,  I.ake  Wales,  and  Mrs. 
(.'ynthia  Hayne,  ‘)2-year  old  columnist  of 
.South  Florida  Developer. 

HALF  INTEREST  IS  BOUGHT 

Riverside  (Cal.)  Press  Buys  Into  Enter¬ 
prise — H.  H.  Hayes  Is  President 

{By  tclcgraf'h  to  Kdiior  &  I'cbi.isiif.r) 

Riveksipe,  Cai..,  Nov.  11. — The  River¬ 
side  Pre.ss  has  Ixiught  a  half  interest  in 
the  Riverside  Morning  linterpri.se  and 
Howard  H.  Hayes,  Riverside  business¬ 
man,  has  become  president  of  the  Enter¬ 
prise  Company  and  a  stockholder  in  the 
Press. 

Other  officers  are  Harry  S.  Hebster, 
vice  president,  and  Harry  W.  Hammond, 
secretary-treasurer. 

The  other  half  interest  is  owned  hy  the 
Sun  Company,  publishers  of  San  Ber¬ 
nardino  Sun  and  livening  Telegram.  The 
Enterprise  will  remain  an  independent 
newspaiK-r  under  Earl  E.  Buie,  editor. 
Mr.  HamtiKind,  business  manager  of  the 
Press  will  be  Enterprise  business  man¬ 
ager  also. 

Plans  call  for  consolidation  of  physical 
properties  of  the  two  papers. 


MUST  CHECK  COPYRIGHT 

Under  a  ruling  of  the  Manitoba  Court 
of  .Aiipeal,  a  newspaper  before  it  pub¬ 
lishes  an  article  without  the  author's  per¬ 
mission  must  ascertain  that  no  copyright 
exists,  otherwise  it  will  have  to  chance 
being  sued  for  damages.  The  court  sus¬ 
tained  the  claim  of  Francis  Gribble, 
British  author,  for  damages  against  the 
.Manitoba  Free  Press. 


GANNETT  CONTINUING 
STOCK  SALES  PLAN 


Full-Time  Employe  Selling  Organiza¬ 
tion  Tested  Until  Dec.  31 — Prize* 
Awarded  to  Best  Sellers  in 
Recent  Campaign 

.A  full-time  employe  .stock  selling  or¬ 
ganization  was  announced  this  week  by 
Frank  K.  Gannett,  president  of  Gannett 

Co.,  Inc.,  following  the  close  of  a  two 
weeks’  cusUinier  ownership  campaign 
.for  17  newspapers  in  the  Gannett  group. 
Commissions  will  be  paid  to  employes  on 
the  .same  basis  as  during  the  initial 
offering  of  Gannett  stock  to  the  public. 

The  plan  will  be  tested  until  Dec.  31. 

Supplementing  the  announcement  was 

a  company  statement  showing  earnings 
of  the  Gannett  Co..  Ine..  to  lie  ahead  of 
last  year’s  for  the  nine  month  periinl. 
Net  profit  was  given  as  $<i08.75lS  as 
against  !f()()7,80.S  last  year. 

The  company  recently  announced  that 
1,7(K)  persons  bad  jiarticipated  in  the 
stock  offering  for  a  total  of  alxiut  $.^(K),- 
(HK)  investment  in  Gannett  Co.  ()  per  cent 
preferrctl  stock.  The  company  now  has 
more  than  2,700  stockhoUlcrs  whose  in¬ 
vestment  is  nearly  $2,000,0(X). 

Brize  winners  in  the  employe  selling 
campaign  were  announced  as  follows; 

For  selling  quotas  the  greatest  number 
of  times :  John  Stowell,  lilmira  Star- 
Telegram,  18  times,  $100;  Barker  Baird, 
.dlbany  livening  Nezos  and  Knickerbocker 
Press,  11.2  times,  $75;  Morris  Silver, 
Rochester  Times-Cnion,  awl  Elsie  Roths¬ 
child,  Hartford  Times,  each  11  times, 
$50  each. 

Special  prize  for  women.  Miss  Clare 
O’Brien,  Rochester  Times-Cnion,  quota 
sold  5.7  times,  $25. 

Special  prize  for  women.  Mrs.  h'.  K. 
Messman,  Rochester  central  office,  sold 
30  shares,  $25. 

Best  Sellers,  J.  G.  Leggett,  Albany, 
77  shares,  $1(K);  Willard  LaFave,  Malone 
Telegram,  6.1  shares,  $75 ;  J.  A.  Spauld¬ 
ing.  Hartford,  47  shares,  $.t0. 

There  were  18  awards  in  group  compe¬ 
titions  as  follow  ; 

Group  No.  1  —  Passing  quotas,  Sam 
Ramctta,  Hartford;  H.  J.  Hcmmerle, 
Hartford;  E.  (i.  Rawson,  Hartford.  Best 
sellers,  J.  1 ).  Henderson,  Hartford;  Ruliert 
(i.  Mazzuchi,  Hartford,  and  Howard 
Harrison,  .Albany. 

(iroup  No.  2 — Quota,  Jeanette  Butler, 
Plainfield  (N.J.)  Courier;  I.aVerii 
Lewis,  Ithaca  J ournal-X ezvs ;  Genevieve 
Pickard,  Elmira;  Walter  Smith,  Vtiea 
Obserz’er-Dispatch ;  John  Hiimann,  Utica. 
Sales,  H.  L.  Benner,  Plainfield;  M.  J. 
Watkins,  Ithaca,  and  Paul  Gillette, 
Ithaca. 

(iroup  No.  .V-Quofa,  Howard  Platt, 
Rochester  Democrat  &  Chronicle; 
Harvey  C.  (’(Kqier,  same;  E.  (jriesser, 
Rochester  Times-Union ;  Sales,  .Sadie 
Dibble,  Democrat  &  Chronicle;  Harold 
Campbell,  Times-Union;  and  E.  C. 
Mason,  same. 

Executives  were  not  eligible  for  prizes 
hut  many  of  them  shone  as  stock  sales¬ 
men.  I'rancis  S.  .Murphy,  advertising 
manager  of  Hartford  Times,  sold  l.^’l 
.shares;  Roy  C.  Kates,  general  manager 
of  the  Rochester  Gannett  Newspapers, 
120  shares;  and  Jfihn  T.  Calkins,  general 
manager  of  the  Ivlmira  paper,  66  shares. 
A.  J.  McDonald,  business  manager  of 
Oleau  Herald,  was  fourth  with  61  shares. 


DONATING  FULL  PAGES 


Dayton  Publisher*  Giving  Liberal  Sup¬ 
port  to  Community  Chest  Drive 

Realizing  the  difficulty  which  will  he 
encountered  hy  the  Community  Chest  in 
raising  $675,000  during  the  annual  cam¬ 
paign  winch  oiiens  next  Monday,  James 
Xf.  Cox  and  E.  G.  Burkham,  publishers, 
the  Dayton  (O.)  Daily  .’Sews  and  Day- 
Ion  Herald,  resjiectively,  have  promised 
large  sjiace  for  publicity  and  appeals. 

Both  publishers  have  promis^  Chest 
officials  use  of  an  entire  page  for  ap¬ 
peals  every  day  for  a  period  of  13  days. 
Going  further,  the  publishers  promiseil 
to  donate  what  are  known  as  “local 
news”  pages  for  this  pnriKise. 
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COURT  HOLDS  UP  SALE 
OF  DAILY’S  STOCK 


J.  M.  West  and  Acsociate*  Restrained 
from  Disposing  of  Houston 
Post-Dispatck  Shares  for 
Debt 


iSprciat  to  Editos  &  Pususbes) 

Houston,  Nov.  9. — Control  of  the 
Houston  Post-Dispatch  was  in  the 
courts  here  Friday,  Nov.  6. 

A  suit  to  restrain  J.  M.  West,  mil¬ 
lionaire  Houston  lumlxirman,  and  others 
from  selling  for  debt  a  controlling  in¬ 
terest  in  the  Houston  Printing  Company, 
publishers  of  the  Houston  Post-Dispatch, 
was  filed  in  district  court. 

Reports  that  control  of  the  Post-Dis¬ 
patch  would  l)e  sold  by  Governor  R.  S. 
Sterling  have  been  common  for  months. 
Numerous  possible  purchasers  were 
named. 

Several  weeks  ago  Jesse  H.  Jones,  pub¬ 
lisher  of  the  Houston  Chronicle,  obtained 
an  option,  but  it  expired  when  Mr. 
Sterling  and  Mr.  West  could  not  agree 
as  to  terms. 

Then  Mr.  West  went  into  the  market 
and  Iwught  Mr.  Sterling’s  notes  secured 
by  the  (iovernor's  stock  in  the  |>aper, 
giving  him  a  controlling  interest. 

The  National  Bank  of  Commerce  as 
trustee,  is  plaintiff  in  the  suit.  Mr.  West, 
the  West  Securities  Company  and  T.  H. 
Monroe,  its  president,  are  defendants. 
The  case  will  be  heard  at  an  early  date 
by  District  Judge  Hannay.  Judge  Han- 
iiay  on  Friday  ordered  Mr.  VVest  and 
his  associates  not  to  sell  the  stock  until 
the  case  could  be  heard  and  placed  the 
National  Bank  of  Commerce  under  $10,- 
000  bond 

The  bank’s  petition  said  that  on  Oct. 
27  R.  S.  Sterling  executed  $800,000 
worth  of  notes  and  gave  as  security 
among  other  things,  a  deed  of  trust 
creating  a  lien  upon  8,854%  shares  of  the 
Houston  Printing  Company. 

Through  the  deed  of  trust  an  advisory 
committee  of  Jesse  H.  Jones,  John  T. 
Scott.  R.  M.  Farrar,  Maurice  McAshan 
and  J.  W.  Neal  was  created.  This  com¬ 
mittee  was  required  to  approve  any  pro- 
po.sed  sale  of  any  iMirt  of  the  trust  estate. 

_  On  Nov.  4  Mr.  West  and  his  asso¬ 
ciates  offered  the  committee  $148,000  for 
its  equity  in  6,!i00  shares  of  stock  of  the 
printing  comi>any.  More  than  a  major¬ 
ity  of  the  stock,  according  to  the  petition. 

W'hile  the  advisory  committee  was 
considering  this  offer.  West  withdrew  it. 
according  to  the  i)etition.  Gov.  Sterling 
alr^dy  owed  Mr.  West  $2.50,000  on 
which  he  had  pledged  2,088  shares  of 
Houston  Printing  Company  stock  as 
security,  “the  same  being  included  in  the 
shares  in  which  the  said  Sterling  con¬ 
veyed  his  equity  by  terms  of  said  tru.st 
indenture,’’  the  jtetition  said.  The  notes 
bought  from  the  Second  National  Bank 
were  past  due.  according  to  the  petition. 

Mr,  West  demanded  payment  and  de¬ 
manded  that  Mr.  'Sterling  within  24 
hours  put  up  additional  security  on 
the  Federal  Trust  and  San  Jacinto  Trust 
Company  notes. 

West  knew  “that  such  security  could 
not  l)e  forthcoming,  and  not  expecting 
that  the  same  would  or  could  l)e  prcxluc- 
ed,  the  same  l>eing  demanded  for  the 
purpt)se  of  attempting  to  mature  said 
notes  and  in  making  said  demand  the 
defendant  stated  that  if  the  same  were 
not  complied  with  within  24  hours  the 
same  would  by  election  liecoine  mature" 
the  netition  stated. 

“The  defendant  now  pro])oses  and 
threatens  to  sell  all  of  said  shares  of 
stock  attached  to  all  of  said  notes  in 
satisfaction  thereof  and  claims  the  right 
to  do  .so  with  or  without  notice  under 
the  terms  and  provisions  of  said  notes." 
it  continued. 

Wlien  Mr.  West  withdrew  his  offer  to 
the  advisory  committee  he  iKiught  several 
notes  of  Gov.  Sterling’s  to  which  were 
attached  as  security  shares  of  the  Houston 
Printing  Company. 

From  the  Second  National  Bank  West 
iKwght  $125,000  worth  of  Mr.  Sterling’s 
notes  and  $2.5,0(X)  worth  of  W.  P.  Hob¬ 
by’s  notes  to  which  w'cre  attached  as 
security  1.639  printing  company  shares 
From  the  San  Jacinto  Trust  Company 


West  bought  $38,000  worth  of  Mr.  Sterl¬ 
ing’s  notes  with  578  shares  of  Houston 
Printing  C  ompany  stock  as  security,  and 
from  the  Federal  Trust  (Company  $11,080 
worth  of  notes  with  200  shares  of  stock 
as  security. 

Thus  Mr.  West  held  a  total  of  $449,080 
in  notes  secured  by  4,505  shares  of  stock. 
All  of  the  notes  except  the  $25,000  of 
Mr.  Hobby’s,  vice-president  of  the  com¬ 
pany,  are  signed  by  the  (governor.  Mr. 
West’s  purpose  in  buying  the  notes  from 
the  banks  was  to  combine  them  with  the 
$250,(X)0  note  which  he  already  owned 
and  sell  the  stock.  .According  to  the 
petition.  West  wanted  to  .sell  the  stock 
“for  the  account  of  the  defendant  and 
thus  become  the  owner  of  the  majority 
and  controlling  stock  of  the  said  Houston 
Printing  Company"  the  petition  says. 

If  Mr.  West  sells  the  stock  the  equity 
of  the  plaintiffs  in  their  trust  fund  will 
be  destroyed,  the  i)etition  claims. 

On  Nov.  6  the  advisory  committee 
offerefl  to  pay  off  all  the  notes  which 
were  due  and  the  Federal  Trust  Com- 
jany  and  San  Jacinto  Trust  Company 
notes  with  interest,  the  petiti(»n  says,  and 
Mr.  \^est  refused. 

In  order  to  protect  the  equity  of  the 
plaintiffs  which  they  say  would  be  de¬ 
stroyed  if  West  sol'd  the  printing  com¬ 
pany  stock  for  debt.  VN'est  should  be  for¬ 
bidden  by  court  order  to  make  the  sale, 
according  to  the  petition. 

Mr.  Sterling’s  affairs  were  put  in  the 
hands  of  the  advisory  Ixard  when  he 
sold  his  interest  in  the  Houston  National 
Bank  two  weeks  ago. 


$75,000  SLANDER  SUIT 

Wall  Street  Journal  Man  Sue*  Asso¬ 
ciate  Over  Contract 

A  motion  for  an  examination  before 
trial  was  made  before  Justice  Richard 
H.  Mitchell  in  the  New  York  County 
Supreme  Court  on  Nov.  9  in  connection 
with  a  suit  brought  by  Paul  B.  Howard 
against  Ernest  Regel.  The  litigants  are 
associated  with  the  H'all  Street  Journal 
in  advertising  caiwcities. 

Mr.  Howard,  who  is  seeking  $75,000 
damages,  states  in  his  complaint  that  he 
has  been  an  advertising  director  in 
charge  of  solicitors  on  the  financial 
jtai^r.  He  says  the  defendant  was  a 
solicitor  who  was  desirous  of  obtaining 
a  contract  with  the  Wall  Street  Journal 
for  the  soliciting  of  advertising  for  that 
publication. 

The  plaintiff  says  that  he  recommended 
Regel  to  the  vice-president  in  charge  of 
advertising,  which  resulted  in  the  grant¬ 
ing  of  valuable  advertising  rights  to  the 
defendant. 

Then,  Howard  charges.  Regel  told 
John  Potesky  that  he  paid  the  plaintiff 
10  per  cent  of  his  last  year’s  earnings 
to  him  for  getting  the  contract.  This 
amounted  to  $20,700.  the  papers  state. 

Howard  charges  that  such  a  statement 
was  false  and  slanderous.  Decision  on 
the  plaintiff’s  motion  for  an  examination 
l)efore  trial  was  reserved. 


SELLING  CLASSIFIED  AS  UNIT 


Lincoln  Star  and  Journal  Offer  Single 
Rate  in  Three  Papers 

(Sercial  to  EniTOS  &•  Pubi.ishfs) 

Lincoln,  Nkil.  Nov.  10 — Lincoln  news¬ 
papers,  which  began  Sept.  1  to  sell  their 
display  advertising,  lioth  liKal  and  na¬ 
tional,  as  a  unit,  are  now  also  selling 
classified  advertising  as  a  unit,  to  appear 
in  the  one  morning  and  two  evening 
papers,  or  in  the  consolidated  Sunday 
I>at*er. 

Classifieds  for  cash  one  day  were  form¬ 
erly  carried  for  12  cents  a  line  in  the 
Journal,  morning  and  evening,  and  the 
same  price.  Star,  evening.  As  sold  in 
combination,  the  comparative  rate  is  22 
cents  a  line  for  all  pai>ers  against  the  old 
24  cents.  Other  rates  were  adjusted  to 
the  new  scale  proportionately. 

PRESS  GALLERY  ELECTS 

Henri  St.  Pierre,  Quebec  narliamentar>- 
correspondent  for  the  Montreal  .^tar.  is 
the  choice  of  the  Quebec  Press  Gallery 
as  president  for  the  present  session. 
Damase  Potvin,  Montreal  La  Presse,  was 
elected  secretary-treasurer. 


STORE  AIDING  NEEDY 

Weil  &  Co.,  Detroit  furniture  dealer, 
last  week  took  full-page  advertisements 
in  Detroit’s  newspapers,  to  announce  that 
5  per  cent  of  every  dollar  paid  on  pur¬ 
chases  made  beginning  Nov.  2  and  con¬ 
tinuing  until  further  notice  will  be  paid 
to  the  Detroit  Welfare  fund  in  the  name 
of  the  person  making  the  purchase. 


SCRIPPS  ADVOCATES 
HIGHER  WAGES 

Say*  Wider  Distribution  of  Profits  of 

Industry  Will  Hasten  Economic 
Recovery — Visiting  Group’s 
Papers 

There  must  be  a  greater  distribution  of 
the  profits  of  industry  before  our  eco¬ 
nomic  recovery  can  be  complete,  in  the 
opinion  of  Robert  P.  Scripps,  president 
and  editorial  director  of  the  Scripps- 
Howard  Newspapers. 

This  opinion  was  expressed  to  a  rep¬ 
resentative  of  Editor  &  Publisher  when 
Mr.  Scripps  stopp^  in  Memphis,  Tenn., 
recently  to  visit  Memphis  Press- 
Scimitar.  He  and  Mrs.  Scripps  were 
en  route  to  New  York  from  the  Pacific 
Coast  by  automobile. 

“Such  a  distribution  of  wealth  can  be 
brought  about  by  increased  wages,  a 
reduction  in  working  hours  and  great 
programs  of  public  works  for  the  bene¬ 
fit  of  all  the  people,”  he  explained.  “The 
public  works  should  be  paid  for  with 
revenue  raised  by  taxing  large  incomes.’’ 

Mr.  Scripps  believes  business  condi¬ 
tions  are  improving.  Merchants’  stocks, 
he  says,  have  been  greatly  depleted — and 
so  have  the  clothes  and  other  articles  of 
thousands  who  are  able  to  buy,  but  who 
have  refrained  from  doing  so.  Forced 
buying  is  becoming  the  order. 

He  also  finds  that  people  still  have 
plenty  of  money  to  spend  for  pleasure. 


AIR  SHOW  NETS  $20,000 


Relief  Fund  Swelled  by  Cbicago 
Tribune  Spectacle,  Not.  7 

While  thousands  watched,  some  150 
famous  airplane  pilots  thrilled  their  audi¬ 
ence  in  a  series  of  stunts  and  formations 
as  a  part  of  the  Chicago  Tribune  air 
show  hold  Sunday  Nov.  7  over  Grant 
Park.  Chicago,  for  the  benefit  of  charity. 

All  of  the  proceeds,  amounting  to  near¬ 
ly  $20,000.  will  be  turned  over  to  the 
joint  emergency  relief  fund  of  Cook 
county.  The  Tribune  and  other  Chicago 
concerns  assuming  all  the  expenses.  A 
nominal  admission  price  was  charged. 
About  3,000  motorists  and  22,000  pedes¬ 
trians  paid  to  enter  Grant  Park.  Then 
traffic  became  so  jammed  at  the  entrances 
that  ticket  sellers  were  unable  to  function 
and  several  thousand  were  permitted  to 
enter  without  paying. 

Vice-President  Charles  Curtis  spoke 
over  the  Tribune’s  radio  station  WGN  in 
the  formal  opening  of  the  day’s  program. 
He  praised  the  efforts  of  all  concerned 
with  the  charity  air  show.  In  the  even¬ 
ing  the  Tribune  was  host  at  a  banquet  to 
the  flyers  who  participated  in  the  show. 


KENDRICK  RETURNS 

J.  M.  Kendrick,  executive  editor  of 
the  .Associated  Press,  returned  this 
week  from  a  trip  through  the  South, 
interviewing  editors.  He  finds  that  edi¬ 
tors  outside  of  New  York  are  much 
more  optimistic  in  regard  to  the  busi¬ 
ness  depression.  There  is  a  marked 
difference  in  their  attitude  now,  he  told 
Editor  &•  Pi’ri.ishfr,  from  what  it  was 
three  months  ago  when  he  made  a  simi¬ 
lar  trip.  Among  the  cities  he  visited 
were  New  Orleans.  Miami,  Jacksonville, 
.Atlanta.  Columbia.  N.C.,  Charleston. 
S.C.,  and  I-ittle  Rock. 

JOINS  STATISTICS  STAFF 

S.  Palmer  Harman,  newspaperman 
and  contributor  of  financial  material  to 
maga7ines  for  the  past  18  years,  has 
joined  the  Standard  Statistics  Co.  of 
New  York,  as  editor  of  its  Standard 
Facts  and  Forecasts  service.  He  has 
worked  on  ll'all  Street  Journal.  Neti’ 
York’  Evening  Post  and  recently  has  been 
financial  editor  of  Scribner’s. 


DAILIES  COVER  STOCK 
PRICES  ‘PLAY-BY-PLAY’ 


Chicago  American  and  Daily  News 
Add  Running  Accounts  of  Sales 
on  New  York  and  Chicago 
Exchange* 


Introduction  of  running  accounts,  or 
what  sports  writers  would  term  “play- 
by-play”  reports,  of  transactions  on  the 
New  York  and  Chicago  stock  exchanges 
by  the  Chicago  Daily  News  and  the 
Chicago  American  marks  an  innovation 
in  Chicago  financial  news  reporting. 

Under  the  heading  “Story  oif  the 
Ticker  Tape”  in  the  Daily  News  and 
“Reading  the  Big  Board  Tape"  in  the  ' 
American,  these  reports  might  be  called  . 
the  “gossip  of  the  tape’’  to  the  business 
man  who  occasionally  deals  in  securities  i 
but  has  not  the  leisure  to  watch  the  1 
stock  tickers  from  minute  to  minute  for  ; 
significant  trading  indications.  ' 

“A  running  account  of  transactions  on  > 
the  exchanges  gives  a  true  picture  of  the  j 
market  corresponding  to  that  of  actually  j 
reading  the  ticker  taj^,’’  said  Royal  F.  | 
Munger,  financial  editor  of  the  Daily  ! 

News.  j 

Mr.  Munger  explained  that  the  Daily  I 
News  has  never  permitted  itself  to  be-  I 
come  a  tipster  for  stock  market  specula-  i 
tors,  but  the  new  presentation  gives  bofli  , 
the  professional  broker  and  the  average  • 
business  man  the  tone  of  the  daily  . 

market.  He  pointed  out  that  the  man-  . 
ner  in  which  quotations  appear  on  tlw 
tape  often  shade  into  something  of  dis¬ 
tinct  significance  that  would  be  difficult 
to  report  in  a  straight  news  story. 

\\'illiam  H.  Sahud,  assistant  financial 
editor  of  the  American,  commented  upon 
the  new  feature  in  the  absence  of  R.  P. 
Vanderpoel,  financial  editor.  Mr.  Sahud 
told  Editor  &  Pubusher  that  the  run¬ 
ning  story  provides  additional  service  to 
the  reader.  It  gives  both  the  broker  and 
average  reader  a  “complete  sense”  of 
the  market,  he  said,  and  supplements  thr 
regular  news  stories  on  stock  market 
activities. 

The  play-by-play  account  also  provides 
an  incentive  to  readers  to  buy  the  iMper 
before  the  final  markets,  it  was  pointed 
out. 

The  Daily  News  keeps  two  staff  writ¬ 
ers  employ^  on  this  new  feature.  John 
Parr  in  New  York  sits  by  the  ticker  tape 
and  sends  brief  comments  upon  the  stock 
market  trading  in  15-minuie  interrals. 
Ralph  Gall  in  the  Chicago  office  watches 
the  local  exchange.  At  the  close  of  the 
market,  the  New  York  correspondent 
writes  a  short  precede,  summarizing  the 
day’s  events  on  exchange  there. 

Louis  Saxon,  veteran  market  writer 
of  the  Chicago  American  financial  staff, 
writes  the  play-by-play  report  of  the 
stock  exchanges  for  his  paper,  dividing 
his  account  into  half-hour  periods. 

A  column  similar  to  those  in  the  Chi¬ 
cago  dailies  has  long  been  a  feature  of 
the  Nnv  York  Daily  Investment  News. 
a  financial  tabloid  published  by  Bernarr 
Macfadden. 


CHANGES  IN  NEW  ORLEANS 

L.  R  Brooks,  former  city  editor  of  the 
New  Orleans  (La.)  Times  Picayune, 
has  been  appointed  assistant  real  estate 
editor.  Mr.  Brooks  succeeds  Richari 
Harris,  who  has  resigned  and  is  now  in 
California.  George  Healy,  Jr.,  former 
night  editor,  is  acting  city  editor  and 
Frank  Allen  is  acting  night  ediWr.  i 
All  reporters  have  been  assigned  to  new 
beats.  James  G.  Coulton  is  covering 
night  police  and  Warren  Odgen,  general  i 
assignment  staff,  is  covering  the  Court  _  i 
building.  Gus  Martin.  Federal  Court  ^  i 
building  man.  is  working  in  the  offkr  ^  . 

nights  with  Bob  Myers  former  City  Hal! 
man.  taking  his  beat.  George  \'aiider-  «  ' 

voort  is  covering  City  Hall.  |  1 


JOINS  CHICAGO  DAILY  fv  , 

George  E.  Johnson,  for  six  years  gen-  I  '•  ] 

eral  manager  of  the  .Michigan  Investor  , 
has  been  aorniinted  Detroit  representative  L  . 
of  the  Chicago  Journal  of  Commerce,  K  i 
Phil  S.  Hanna,  editor,  announced  this  H 
week.  Mr.  Johnson  is  located  in  *1*  ■  1 
Cieneral  Motors  building  in  Detroit.  B 
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FINDING  FORGOTTEN  POEMS  IS  TASK 
OF  N.  Y.  TIMES  BOOK  STAFF  MEMBER 

“Queries  and  Answers”  Department  Conducted  by  Miss  Hazel 
Felleman  Supplies  Obscure  and  Out-of 'Print  Verse — 
Readers  Aid  in  Search — Started  by  Adolph  Ochs  in  1896 


^^HAT  is  believed  to  be  the  only  de- 
”  partnient  of  its  kind  in  an  American 
ne\vsiiai)er  is  the  "Queries  and  Answers” 
page  in  the  Sunday  Xcic  York  Times 
Book  Rei  icio,  a  page  which  through  the 
years  has  come  to  be  a  national  clearing 


Hazel  Felleman 


ground  for  readers  faced  with  that  usu¬ 
ally  unimixjrtant,  but  nevertheless  per¬ 
plexing  and  tantalizing  question  as  to 
what  poem  such-and-such  a  line  is  incor¬ 
porated  in,  or  questions  of  a  similar 
nature. 

The  type  of  information  this  depart¬ 
ment  dispenses  cannot  usually  be  found 
through  routine  recourse  to  standard  ref¬ 
erence  books  and  anthologies.  Hazel 
Felleman  has  conducted  the  page  for 
years.  When  she  is  unable  to  answer  a 
question  readers  are  appealed  to. 

It  is  a  department  that  has  proven  its 
worth  over  a  long  period  of  years. 
Adolph  S.  Ochs,  the  Times’  publisher, 
start^  it  soon  after  he  acquired  the 
iwper  in  1896  and  started  the  book  review 
section,  which  in  itself  was  an  innovation 
in  American  journalism.  Mr.  Ochs’  orig¬ 
inal  intention  was  that  the  book  editor 
himself  should  attend  to  the  job  of  satis- 
fyii^  the  curiosity  of  readers  on  literary 
subjects.  After  a  while  he  decided  the 
readers  might  like  to  answer  the  ques¬ 
tions,  and  instituted  that  policy  which 
soon  became  popular. 

Since  that  time  hundreds  of  thousands 
of  questions  have  been  asked  and  nearly 
as  many  answered.  The  page  has  at¬ 
tracted  a  following  of  readers  who  vie 
with  each  other  to  send  in  the  complete 
poem  with  only  a  fragmentary  quotation 
as  a  clue.  Long-forgotten  and  obscure 
verses  are  constantly  asked  for.  When 
readers  see  a  query  they  know  that  Miss 
Felleman  has  a  tough  nut  to  crack,  they 
respond  in_  great  numbers  and  with 
practiced  directness.  A  query  may  be 
answered  by  from  one  to  twenty  corre¬ 
spondents  and  as  many  names  as  space 
permits  are  mentioned  when  the  answer 
IS  printed. 

Queries  and  Answers  columns  relating 
to  general  subjects  are  common  in  Amer- 
iran  newspapers,  but  Miss  Felleman 
Mlieves  her  department,  restricted  to 
literary  problems,  is  unique. 

Miss_  Felleman  has  actually  grown  up 
literary  questions.  She  joined 
the  Times  in  1905  after  attending  public 
^d  ron vent  schools  in  Morristown,  N. 
J..  first  doing  clerical  work  in  the 
nnrary  and  then  serving  as  secretary  to  a 
distinguished  line  of  editors  of  the  book 
review  section-Edward  Dithmar.  Wil- 
Iiam  Kayard  Hale,  Joseph  Gilder,  Clif- 
•ord  Smyth  J.  Brooks  Atkinson,  and  the 
editor,  J.  Donald  Adams.  She 
nandiM  much  of  the  work  in  connection 
wim.the  department  under  these  regimes, 
^d  in  1923  was  placed  in  charge  of  the 
Q'tenes  and  Answers  page. 

Most  of  the  queries  received,  she  told 
.niTOR  &  Publisher  this  week,  can  be 


handled  in  a  routine  manner  because  they 
all  ask  for  the  same  information.  She 
has  had  50  or  more  poems  printed  or 
mimeographed  ready  for  dispatch  to 
those  inquirers  who  remember  a  certain 
line  from  these  popular  works.  The  one 
most  popular,  she  said,  is  "Evolution"  by 
Langdon  Smith,  starting  "When  you 
were  a  tadpole  and  1  was  a  fish.”  About 
100  copies  of  these  are  sent  out  every 
year.  Others  nearly  as  much  sought 
after,  and  prepared  for  mailing  are  Joyce 
Kilmer’s  "Trees,”  John  McCrae’s  "In 
Flanders  Fields,”  Alfred  Noyes’  "A  \'ic- 
tory  Dance,”  "F'ate,”  by  S.  N.  Spaulding, 
starting  "Two  shall  lie  born,  the  whole 
wide  world  apart,”  “Cynara”  by  Firnest 
Dow.son,  "The  House  by  the  Side  of  the 
Road,”  by  S.  \V.  Foss,  "The  Spell  of 
the  Yukon,”  by  Robert  W.  Service,  and 
others  by  this  author,  and  poems  with 
these  titles:  "The  Blackberry  Girl,” 
"Give  Us  Men,”  “The  Little  Dog  Under 
the  Wagon,”  “Annie  and  Willie’s 
Prayer,”  and  “Building  a  Bridge  for 
Him.’’ 

It  is  quite  a  job  for  Miss  Felleman  to 
keep  a  literary  quality  to  her  department 
because  many  questioners  have  senti¬ 
mental  and  vapid  verses  in  mind,  verses 
which  ordinarily  would  not  "make’’  the 
page.  When  she  can  find  the  verses  her¬ 
self,  which  is  most  of  the  time,  she  sends 
copies  without  printing  them  in  the 
paper.  But  when  a  “first  line”  comes 
along  that  sounds  as  if  it  did  not  belong 
to  that  type  of  verse,  she  prints  it  as  a 
([uery,  and  then  when  the  answers  start 
flowing  in  she  has  to  print  it,  or  part  of 
it,  regardless  of  its  nature.  One  of  these 
which  serves  as  an  example,  was  a  verse 
called  “I  Want  You,”  by  Arthur  L.  Gil- 
lom,  with  the  closing  paragraph: 

I  want  you,  dear,  thru  every  changiiiK  season; 

1  want  you  with  a  tear  or  with  a  smile; 

I  want  you  more  than  any  rhyme  or  reason — 

I  want  you,  want  you,  want  you — all  the 
while. 

and  it  was  so  popular  with  readers  that 
it  was  set  up  in  type  to  meet  future  de¬ 
mands. 

Sometimes  she  finds  she  might  be  the 
dupe  for  some  poetaster  who  has  a  long¬ 
ing  to  see  one  of  his  poems  in  print.  He 
writes  in  a  manner  something  like  this: 
"I  am  very  anxious  to  find  that  very 
poignant  and  touching  poem  called  ‘The 
E^ath  of  an  Apple  Blossom’  by  Alonzo 
B.  Tizzard.  It  is  the  most  crystalline 
poem  I  have  ever  read  .  . 

If  Queries  and  Answers  printed  the 
request  the  answer  would  come  (as  it 
has  several  times  in  the  past)  as  quickly 
as  the  mail  could  bring  it,  eight,  nine  or 
ten  glowing  stanzas,  in  the  same  hand¬ 
writing  as  that  of  the  query. 

Occasionally,  too,  some  peculiar  minds 
ask  for  a  verse  that  turns  out  to  be 
obscene. 

“We  have  limited  our  department  to 
printing  nothing  but  poems,”  Miss  Felle¬ 
man  said,  “to  the  exclusion  of  parodies 
and  hymns.  We  get  many  requests  for 
the  latter  and  we  always  endeavor  to 
answer  them  by  mail.”  As  a  matter  of 
fact,  she  said,  her  department  is  always 
ready  to  answer  questions  not  only  con¬ 
cerning  all  poetry  but  also  of  literary 
prose.  She  quickly  answered  several 
telephone  queries  about  book  publishers 
while  she  was  being  interviewed. 

Miss  Felleman  does  all  the  "looking 
up”  herself  —  in  a  score  of  reference 
books  ready  at  her  hand  and  in  her  own 
files.  Every  query  and  answer  that  has 
been  published  is  catalogued  three  ways, 
by  title,  by  author  and  by  subject.  This 
subject  file  is  unusual,  and  reduces  to 
concrete  form  the  many  general  subjects 
which  have  inspired  poets  to  write  their 
lines;  "Angels”  is  a  bulky  portion  of  the 
file.  Miss  Felleman  said,  and  only  a  little 
less  in  bulk  than  “Love.”  All  the  flow¬ 
ers  rate  high  with  “Roses”  leading. 
“Bridges,”  “Gardens,”  “Dogs,”  “Death” 
and  “Children”  are  among  the  others. 

When  a  reader  asks:  “Do  you  know 


NEW  GENERAL  MANAGER 


William  A.  Frisbie.  former  Min¬ 
neapolis  newspaperman,  recently 
named  general  manager  of  the  Si. 
Louis  Times  by  J.  A.  Callahan, 
publisher. 

what  that  poem  by  So-and-So  is  that 
tells  about  a  little  dog?”’  Miss  F'elle- 
man  can  turn  to  this  handy  file  and  find 
the  answer  quickly. 

But  with  all  these  classifications  some 
questions  go  unanswered.  The  inquirer 
perhaps  knows  only  the  second  line  of  a 
verse,  and  that  is  all.  That  is  a  pretty 
slim  lead.  But  even  with  that  much, 
or  even  two  or  three  words,  the  seem¬ 
ingly  impossible  answer  is  often  achievetl. 
Often  when  found  it  is  in  a  well-known 
poem. 

"F'or  instance,”  said  Miss  Felleman, 
"just  last  week  we  printed  a  query  about 
a  poem  that  had  to  do  with  a  ‘brass 
tag’  CJerman  soldiers  wore  during  the 
World  W’ar.  Only  one  answer  came  in, 
instead  of  the  usual  number.  But  that 
answer  had  it  right.  It  was  in  a  poem 
by  F'dgar  Guest,  printed  in  his  popular 
‘A  Heap  o’  Living.’  ” 

Occasionally,  she  said,  she  gets  a 
pathetic  request  from  a  family  recently 
bereaved  by  the  death  of  a  child  or  some 
other  member  asking  for  a  poem  that 
might  express  their  feeling  of  loss.  With 
these,  she  said,  she  takes  particular  care, 
and  does  her  best  to  find  something  that 
might  console  them. 

Women  belonging  to  literary  clubs  also 
call  on  Miss  Felleman  for  much  help. 
It  is  easy  to  give  it  because  most  of  the 
questions  asked  are  similar  and  the 
Queries  and  Answers  files  are  adequate 
to  meet  this  demand. 

The  cooperation  of  readers  constantly 
amazes  Miss  Felleman.  “From  the  four 
corners  of  the  earth,”  she  said,  “they  will 
go  to  great  trouble,  sometimes  typewrit¬ 
ing  several  pages  of  poetry,  and  mailing 
them  in  to  us.  And  those  whose  queries 
are  answered  are  appreciative  to  a  great 
extent.”  A  large  portfolio  of  letters  of 
thanks  for  services  rendered  and  prais¬ 
ing  the  department  for  its  work  was 
shown  by  Miss  Felleman.  In  addition 
she  quite  often  receives  gifts  of  maple 
sugar,  autographed  copies  of  books,  and 
so  on,  from  gratified  “clients.” 

There  are  a  considerable  number  of 
persons  who  test  their  memories  and  re¬ 
search  powers  every  Sunday  by  Queries 
and  Answers.  They  go  to  great  pains 
to  see  that  they  find  the  answer  if  pos¬ 
sible,  and  to  get  it  to  Miss  Felleman 
quickly. 

Sucb  a  one  is  a  Miss  Louella  D.  Ev¬ 
erett  of  Boston.  For  years  her  answers 
streamed  in,  accurate,  authentic  and 
terse.  Her  name  appeared  on  the  list 
of  answerers  in  a  great  percentage  of  the 
queries.  Naturally  there  came  to  be  quite 
a  bit  of  curiosity  concerning  the  lady. 
The  Times  got  interested  in  her  and  pub¬ 
lished  a  story  about  her  on  May  8,  1927. 
It  developed  she  was  a  public  stenog¬ 
rapher  who  had  made  a  hobby  of  poetry 
and  had  gathered  poems  from  many 
sources  until  her  accumulation  of  clipp¬ 
ings  comprised  more  than  40,000,  com¬ 
pactly  fil^.  On  her  book  shelves  were 
^00  books  of  verse,  old  and  new.  She 


started  answering  the  queries  in  the 
Times  in  1914,  casually  at  first,  and  then 
with  increasing  freciuency.  She  still  con¬ 
tributes  ;  last  Sunday  she  answered  three 
queries.  Her  great  interest  in  the  de¬ 
partment,  she  said,  grew  because  she  saw 
in  it  a  great  chance  to  restore  long-for¬ 
gotten  iHiems  to  print  and  reviving  in¬ 
terest  in  authors. 

.Miss  Everett’s  mail  also  is  heavy,  and 
comes  from  e\ery  part  of  the  country, 
she  said.  Once  from  a  Maine  reader  of 
the  Times  she  received  a  iniem  entitled 
Tribute  to  Louella  1).  hN'erett,”  with 
the  closing  apropos  lines  : 

Trust  her  to  bring  you  verse  or  apothegm — 

She  is  the  rescuer  of  youth's  lost  flowers. 
Anti  from  love’s  ]alK>r  never  seeming  tired. 

She  tiiuls  remote  or  near  the  thing  desiretl. 

College  professors,  students,  casual 
readers,  business  men,  professional  men, 
housewives,  shop  girls — all  fall  in  Miss 
F'elleman’s  list  of  “clients.”  (“Clients” 
is  what  she  calls  them.)  Somewhat  rue¬ 
fully  she  said  even  the  New  York  Public 
Library,  generally  considered  among  the 
most  infallible  of  reference  places,  sends 
(|uestioners  to  her. 

"My  observation  is,”  Miss  F'elleman 
.said,  "that  women  ask  more  questions 
and  send  in  more  answers.  This  is  be¬ 
cause  women,  in  my  mind,  are  more  curi¬ 
ous,  and  more  sentimental. 

“Radio  has  greatly  increased  the  mail 
here.  Some  radio  orator  will  (|uote  a 
bit  of  verse.  Listeners  will  want  to 
know  the  whole  ptx-m.  They  first  write 
to  the  broadcasting  station,  and  when 
their  questions  are  not  answered  they 
write  here.  Usually  the  poetry  they  ask 
for  in  this  connection  is  very  sentimental.” 

Letters  that  do  not  bear  a  stamp  or 
are  unsigned  are  promptly  consigned  to 
the  wastebasket.  These  do  not  come 
within  the  requirements  of  the  depart¬ 
ment. 

Her  most  used  reference  works  are 
Burton  Stevenson’s  “Home  Book  of 
Verse,”  Grainger’s  “Index  to  Poetry,” 
Coates’  “Fireside  Encyclopedia  of  Poetry,” 
and  William  Cullen  Bryant’s  “Library  of 
Song  and  Verse.” 


ADVISORY  COUNCIL  FORMED 


Detroit  Free  Press  Organises  Group  to 
Confer  on  Editorial  Problems 

-An  FMitorial  Advisory  Council,  mem¬ 
bers  of  which  carry  the  title  of  associate 
editors  in  addition  to  their  regular  title, 
has  been  organized  by  Malcolm  W. 
Bing^,  editorial  director  of  the  Detroit 
Free  Press. 

The  purpose  of  the  Council  is  to  meet 
at  various  times  to  study  and  advise  on 
editorial  problems.  Those  on  the  Council 
are:  Bart  A.  Lynch,  news  editor;  Will 
R.  Macdonald,  city  editor;  Douglas  I). 
Martin,  feature  ^itor;  Ralston  Goss, 
sports  editor;  H.  M.  George,  political 
eclitor;  F.  M.  CTiurch,  state  editor;  Cur¬ 
tis  C.  Swanwick,  suggestion  ^itor; 
William  C.  Richards,  reporter;  Wayne 
Jordan,  day  news  editor;  Leslie  N.  Hilde¬ 
brand,  night  state  editor;  Andrew  Bern- 
hard,  night  city  editor,  and  Qifford  A. 
Prevost,  municipal  reporter. 


N.  Y.  PRESS  CLUB  FROUC 


Mayor  Walker  !•  a  Guest  at  Annual 
Party  of  Newspapermen 

The  annual  frolic  of  the  New  York 
Press  Club  was  held  in  Erlanger’s 
Theatre,  New  York,  Nov.  8,  with 
Mayor  James  J.  Walker  of  New  York 
as  the  principal  guest. 

An  array  of  stage  and  vaudeville  en¬ 
tertainers  furnished  a  pretentious  enter¬ 
tainment  program. 

Geor«>'e  F.  Dobson,  New  York  Evening 
Post,  first  vice-president  of  the  club, 
directed  the  affair. 

Mayor  Walker,  speaking  chiefly  of  the 
city  hall  reporters,  praised  their  "pa¬ 
tience  and  understanding,  resourcefulness 
and  background.” 


DONAHUE  IN  TEXARKANA 

James  F.  Donahue,  who  recently  re¬ 
signed  as  advertising  manager  of  the 
Tyler  (Tex.)  Courier-Times  and  Morn¬ 
ing  Telegraph,  has  become  advertising 
manager  of  the  Texarkana  Gazette  and 
the  Texarkana  Daily  News. 
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NEW  HAVEN  HONORS  J.  V.  CONNOLLY 
AT  TESTIMONIAL  DINNER 


“Home  Town  Boy”  Greeted  by  Advertising  Club— Hearst 
Executive  Says  U.  S.  Facing  “Magnificent  Era  of 
Prosperity” — Stresses  Sincerity  in  Business 


(Sfecial  to  Editor  &  I’lBLifiiKR) 

TV'KVV  HA\  KX,  Coxx.,  Xov.  9-I)€- 
-L*  clariiig  that  “before  us  is  undoubted¬ 
ly  the  most  niaRnificent  era  of  prosperity 
iniaRiiiable,”  Joseph  \'.  Connolly,  Reneral 


with  an  eiiRrossed  testimonial  plaque. 
Mr.  Connolly,  in  his  address  said: 
“There  is  a  way  for  advertisitiR  men  to 
return  to  the  people  of  .America  the 
confidence  and  couraRe  that  will  bring 


Photo  shows  John  Day  Jackson,  publisher,  /\Vu-  Haven  Register  fright),  pre¬ 
senting  plaque  to  Jo.seph  V.  (Connolly,  general  manager  of  King  Features 
Syndicate  and  International  News  Service,  at  testimonial  dinner  in  New  Haven. 


manager  of  King  Features  .Syndicate  and 
International  News  .Service,  s|>eakinR  at 
a  testimonial  dinner  given  in  his  honor 
by  the  New  Haven  .Xdvertising  Club  at 
the  Hotel  (iarde,  tixlay,  called  ujkhi  the 
country’s  financial  leaders  to  “stop  in¬ 
teresting  themselves  in  the  financial  wor¬ 
ries  of  Kurope  and  grasp  the  financial 
leadership  that  is  being  offered  to 
America.” 

The  expediting  of  normal  conditions 
also  rests  in  a  large  measure  with  the 
nation's  advertising  im-n,  Mr.  (ainnolly 
said.  He  expres.sed  the  l)elief  that  “by 
the  instrumentality  of  the  written  word, 
the  advertising  men  of  the  country  can 
return  this  nation  to  normal  conditions.” 

“The  men  of  this  craft  can  more  than 
any  other  agency  make  hundreds  of  thou¬ 
sands  of  Americans  regain  their  self- 
respect  and  quit  hiding  in  safe  deposits,” 
he  said. 

“The  American  dollar  is  the  safest, 
most  stable  currency  in  the  world  tixlay. 
We  have  38  per  cent  of  all  the  gold  in 
the  w'orld.  But  a  great  deal  of  the  gold 
is  lying  idle.  The  advertising  men  of 
the  country  can  and  will  make  Americans 
Ijelieve  that  it  can  be  put  to  work  safely 
and  profitably  in  this  country. 

“In  the  last  few  months,  or  since  Europe 
lias  been  able  to  persuade  international 
bankers  and  elected  officials  of  this 
country  to  become  furtlier  involved  in 
the  financial  difficulties  abroad,  proga- 
gandists  of  England,  France  and  Ger¬ 
many  have  been  coming  over  here  in  a 
never-ending  procession,  with  the  iiwvi- 
table  result  that  the  hoarders  here  are 
still  afraid  to  come  out  of  their  safe 
deposit  boxes.” 

All  of  the  330  places  at  the  tables  were 
filled  and  hundreds  of  persons  had  lieen 
unable  to  obtain  places  when  J.  11.  I. 
Adams,  president  of  the  cluh,  called  the 
business  session  of  the  dinner  meeting  to 
order. 

The  dinner  especially  arranged  to 
honor  Mr.  Connolly,  a  native  son,  brought 
to  New  Haven  for  the  first  time  Walter 
Winchell,  Broadway  columnist;  Kube 
Goldberg,  cartoonist;  Robert  L.  “Relieve- 
it-or-not”  Ripley,  and  Milt  Gross.  Bugs 
Baer,  wit  and  columnist,  was  also  pres¬ 
ent.  Illness  prevented  Mr.  Connolly’s 
brother,  Roger  A.  Connolly,  managing 
editor  of  the  Register,  from  attending 
the  affair. 

Leaders  of  Connecticut  journalism  were 
present.  John  Day  Jackson,  publisher 
of  the  Register,  presented  Mr.  Connolly 


alxiut  the  surest  improvement  of  business 
conditions.  The  heart  of  advertising  is 
Sincerity.  .\s  a  iKuple  we  are  often 
accused  of  a  superficial  resixinsiveness 
to  the  wisecrack,  to  the  glitter  of  words, 
to  wit  without  warrant,  to  audacity  with¬ 
out  faith.  Wc  are  accused  of  liecoming 
(iixlless  and  of  therdiy  losing  a  sense  of 
resixuisibility,  of  having  less  of  conscience 
with  more  of  a  catchjienny  cleverness. 

“I  doubt  whether  in  this  particular 
we  are  greatly  different  from  other 
jieoples. 

“One  whose  duty  it  is  to  examine  the 
significance  of  trends  in  life  today,  whose 
business  it  is  to  observe  and  report  the 
movements  on  the  vast  canvas  of  civiliza¬ 
tion,  must  lie  stunned  at  the  increasing 
absence  of  sincerity  in  every  segment  of 
life. 

“V\'ar,  diplomatic  intrigue,  financial  and 
social  upheaval,  rapacious  graft,  and  com¬ 
munism  run  like  scared  hares  across  the 
mirror  of  our  day.  It’s  alxiut  time  the 
world  took  the  first  leaf  from  the  copy 
b(x»k  of  the  advertising  craft — the  leaf 
that  has  for  its  title  Sincerity. 

“The  thing  I  am  sure  of  is  that  human¬ 
ity,  your  average  man,  is  pretty  shrewd 
aliout  trapping  insincerity  in  the  long 
run.  Ruthlessness  or  evasion  or  any  kind 
of  exaggeration  must  sooner  or  later  pay 
the  price.  The  late  J.  Pierpont  Morgan, 
when  asked  what  quality  he  looked  for 
first  in  a  man  he  might  add  to  the  per¬ 
sonnel  of  his  staff,  said:  ‘Character.’ 
Whatever  other  qualities  were  needed 
or  might  be  developed,  the  beginning  re- 
<iuirement  was  character. 

“A  plea  for  sincerity  is  a  plea  for 
integrity. 

“Integrity  is  good  business.  Because 
the  reaction  to  sincerity  is  a  reaction  that 
stays  put.  Sincerity  is  a  builder.  Xo  in¬ 
stitution  can  hope  to  survive  without  this 
liasic  strength.  Xo  group  or  individual 
can  win  more  than  a  momentary  and 
deceptive  success  that  is  not  supported 
in  word  and  act  by  the  foundation  stone 
of  integrity. 

“Advertising  is  the  speaking  partner 
in  the  forces  of  civilization.  Its  inlluence 
is  so  profound  that  it  can’t  escape  ques¬ 
tioning  as  to  its  motives.  It  can’t  shirk 
being  held  to  account  for  the  effect  it 
produces  upon  those  reached  by  its  voice. 
It  can’t  afford  to  undermine  confidence. 
It  can’t  afford  to  generate  a  skepticism 
as  to  the  integrity  of  its  word.  It  can’t 
afford,  even  in  its  minor  effects,  to  pro¬ 
duce  an  impression  of  insincerity  because 


that  impression  in  due  time  disqualifies 
all  the  talent,  all  the  brilliancy,  all  the 
lavi  shell  effort. 

“Vet  it  is  a  significant  fact  that  this 
element  of  sincerity  which  is  so  tremend¬ 
ously  influential  in  its  final  effects  upon 
the  minds  to  be  reached,  is  enormously 
inspirational  to  the  worker  in  every  crea¬ 
tive  effort.  Creation  without  conscience 
is  diximed  to  a  Waterloo.  Creation  in¬ 
spired  by  sincerity  is  power  plus.  It  can 
work  w'ith  an  assurance  denied  to  the 
short  shots  of  main  chance  philosophy. 
It  has  a  future  because  it  can  see  a  future. 

“Chiefly  through  the  great  work  of 
the  advertising  men  of  the  country  can 
the  message  of  the  sincerity  of  business 
tie. projected  into  the  minds  of  the  people 
of  this  nation.  You  are  the  men  who  can 
tell  them,  and  who  must  tell  them — That 
Now  is  the  time  to  Buy  America!  That 
this  is  the  time  to  show  your  faith  in  your 
country,  and  this  is  tlie  time  to  show  your 
faith  in  your  city.” 


SENATOR  PRAISES  REPORTERS 

Watson  of  Indiana  Says  He  Has  Never 
Had  a  Confidence  Broken 

United  States  Senator  James  E.  Wat¬ 
son  praised  the  corps  of  VVashington  cor¬ 
respondents  in  an  address  last  week  be¬ 
fore  the  Indianapolis  alumni  chapter  of 
Sigma  Delta  Chi,  national  professional 
journalistic  fraternity. 

Speaking  on  his  relations  with  the 
press  during  his  long  iKilitical  career, 
.Senator  Watson  declared  he  had  never 
known  any  reporter  to  betray  a  confi¬ 
dence.  He  related  his  experiences  with 
Presidents  with  whom  he  had  come  in 
contact  and  interesting  incidents  in  con¬ 
nection  with  his  relations  with  represen¬ 
tatives  of  various  newspapers. 

Bernarr  Macfadden,  publisher,  was  a 
guest  at  the  meeting  and  spoke  briefly. 

I'Mwin  V.  O’Xeel,  publisher  of  the 
Hager  St  oum  (Ind.)  Iixf>oncnt  and 
former  national  president  of  Sigma  Delta 
Chi,  was  elected  as  the  chapter’s  repre¬ 
sentative  at  the  national  convention  to 
he  held  this  month. 

Donald  D.  Hoover,  assistant  city  edi¬ 
tor  of  the  Indianapolis  Neivs  and  presi¬ 
dent  of  the  chapter,  presided.  Among 
the  guests  was  State  Senator  Walter  S. 
Chambers,  editor  of  the  Xczvcaslle  Cour¬ 
ier-Times. 


EDITOR  QUIZZES  DREISER 


Herndon  Evans  of  Pineville  (KyO 
Sun  Questions  Inquisitor 

Herndon  Evans,  publisher  of  the  Pinc- 
villc  (Ky.)  Sun,  leaped  into  front-page 
prominence  this  week  when,  after  being 
questioned  by  Theodore  Dreiser,  who 
with  a  party  of  writers  was  investigating 
conditions  in  the  Harlan  coal  district  in 
Kentucky,  he  askeil  the  author  what  his 
yearly  income  was  and  how  much  he 
gave  to  charity. 

Mr.  Dreiser’s  reply  that  he  had  an  in¬ 
come  of  $35,000  a  year  and  that  he  gave 
none  to  charity,  although  he  contributed 
to  the  .American  Civil  Liberties  Union, 
was  widely  printeil. 

Mr.  Dreiser  had  questioned  the  Ken¬ 
tucky  editor  about  his  religion,  income 
and  other  personal  matters  and  a.sked 
Mr.  Evans  if  he  thought  it  fair  to  earn 
between  $50  and  $75  a  week  while  miners 
of  the  district  worked  for  $30  and  $40  a 
month.  He  had  expressed  the  opinion 
that  the  editor’s  sympathies  were  with  the 
mine  operators. 


CREDITS  DAILIES  FOR  GAIN 


San  Francicco  Morris  Plan  Company 
Reports  25  Per  Cent  Increase 

Reporting  a  25  per  cent  increase  in  the 
institution’s  loan  business  for  October, 
1931  as  compared  with  the  same  month 
of  1931,  officials  of  the  Morris  Plan  Com¬ 
pany  of  San  Francisco  credited  news¬ 
paper  advertising  with  playing  an  im¬ 
portant  part  in  the  showing. 

“Consistent  newspaper  advertising 
was,  I  believe,  an  important  factor,”  said 
President  F.  A.  Collman.  The  Morris 
Plan  Company  has  been  using  consider¬ 
able  newspaj^r  space,  a  portion  of  the 
copy  advocating  borrowing  to  pay  debts. 


NEW  ‘SERIES’  COVERAGE 
PLAN  SUGGESTED 


U.P.  Asks  Editors  for  Reaction  on 
Method  Whereby  Other  News  Might 
Be  Sent  on  Wires  During  Annual 
Baseball  Games 


.A  new  plan  for  handling  coverage  of 
the  World  Series  baseball  games  has  been 
suggested  by  the  United  Press.  The 
opinions  of  client  editors  is  being  sought. 

In  a  letter  addressed  to  editors  in  a 
recent  “Red  Letter”  the  U.P.  said: 

“In  response  to  a  number  of  communi¬ 
cations  from  United  Press  clients,  we  are 
calling  your  attention  to  an  expressed  de¬ 
sire  to  change  our  style  of  play-by-play 
coverage  on  the  World  Series  next  year. 

“As  you  know,  we  have  always  called 
balls,  such  as  ‘Ball  one  wide,  strike  one 
called,  foul  strike  two,  etc.’  However, 
since  the  widespread  use  of  the  radio  in 
handling  World  Series  games  and  the 
almost  complete  discontinuance  by  news¬ 
papers  of  playographs,  together  with  the 
simultaneous  discontinuance  of  play-by- 
lilay  megaphoning  by  newspapers,  some 
editors  maintain  the  old  system  of  hand¬ 
ling  play-by-play  is  obsolete. 

“The  suggestion  is  made  that  we  wait 
until  the  batter  completes  his  turn  at  the 
plate  and  then  ‘icnd  the  play — for  ex¬ 
ample,  eliminate  the  balls,  strikes,  etc., 
and  say :  ‘Haas  struck  out,’  or  ‘Simmons 
hit  the  third  ball  pitched  for  a  single  to 
short  center,’  etc. 

“The  argument  in  favor  of  this  form 
of  handling  is  that  under  the  old  pro¬ 
cedure  there  is  a  wastage  of  wire  space 
that  plays  havoc  with  important  news, 
markets,  etc.,  on  all  circuits. 

“We  are  carrying  this  in  our  Red  Let¬ 
ter  with  prominent  display  while  the 
memory  of  the  last  World  Series  is  still 
fresh  in  all  of  our  minds.  We  also  will 
emphasize  at  least  twice  on  our  wires 
the  necessity  of  getting  the  reaction  of 
editors  on  the  subject.  We  will  control 
our  handling  of  the  next  World  Series  on 
the  basis  of  majority  vote  on  each  of  our 
circuits  nowi’ 

Robert  J.  ITender,  vice-president  and 
general  news  manager,  signed  the  letter. 

FITZPATRICK  IN  WASHINGTON 


Bo*ton  Executive  Succeeds  Ralph  Ellis 
at  Times’  Managing  Editor 

(Sfcctal  to  Editor  &  Publisher) 

Washington,  D.  C.,  Xov.  10.— John 
T.  I'itzpatrick  has  been  transferred  by  the 
llearst  organization  from  assistant  man¬ 
aging  editor  of  the  Poston  American  to 
managing  editor  of  the  Washington 
Times.  This  is  the  third  time  Mr.  Fitz¬ 
patrick  has  held  the  Washington  position. 
He  succeeds  Ralph  Ellis,  resigned. 

Franklin  G.  Sartwell,  of  the  editorial 
staff,  Washington  Times,  has  been  ap¬ 
pointed  editorial  writer  to  succeed  the 
late  William  E.  Price. 

Before  coming  to  the  Washington 
Times  a  year  ago  Ralph  Ellis  was  man¬ 
aging  editor  of  the  Kansas  City  Journal- 
Post. 

In  Boston,  John  Malloy  becomes  ex¬ 
ecutive  city  eilitor  of  the  American  and 
assistant  to  Thomas  A.  Robertson,  man¬ 
aging  editor. 

COLLECTING  CLOTHING 

The  .Vo/t  Lake  Telegram  obtained 
5,000  pieces  of  clothing  for  needy 
children  last  week,  the  articles  being  con¬ 
tributed  in  the  form  of  admissions  to  a 
lixral  theatre  by  young  people  by  special 
arrangement  with  the  newspaper  and  the 
owners  of  the  theatre.  A  cleaning  firm 
.sterilized  all  garments  free  of  cost  and 
they  were  then  turned  over  to  the  Com¬ 
munity  Chest.  About  2,000  children 
attended  the  show. 


DAILIES  ALLOWED  IN  PRISON 

The  Texas  state  prison  board  has  liftrf 
a  three-year  ban  on  newspapers  within 
the  walls  of  the  state  penitentiary.  The 
ban  on  magazines  and  certain  periodicals 
was  lifted  some  time  ago.  Officials  said 
newspapers  were  originally  prohibited  to 
keep  from  prisoners  “colored”  stories  of 
crime.  Five  thousand  convicts  will  bene¬ 
fit  by  the  new  rule. 
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No.  1  of  a  Series  of  1931  “SUCCESS  STORIES”  IN  THE  PHILADELPHIA  MARKET 

Chevrolet 

Shifts  into  High  in  the 
Philadelphia  Market* 

In  1930  Chevrolet  sold  27.1%  of  all  low-priced  cars  purchased  in 
Philadelphia. 

During  this  period  the  Gurtis-Martin  group  carried 
67.9%  of  all  Chevrolet  advertising  placed  in  Phila¬ 
delphia  newspapers. 

In  the  first  nine  months  of  1931  Chevrolet  sold  43.5%  of  all  low- 
priced  cars  purchased  in  Philadelphia. 

During  this  period  the  Curtis-Martin  group  carried 
79.4%  of  all  Chevrolet  advertising  placed  in  Phila¬ 
delphia  newspapers. 


With  an  increased  advertising  concen¬ 
tration  in  the  CURTIS-MARTIN  *Back  of  Chevrolet's  sales  in¬ 
crease — and  the  other  successes  to 

NEWSPAPERS  of  11.5%  .  .  .  Chevrolet  he  brought  to  the  advertisers’  at- 

*  tention  in  this  series — is  an  amaz- 

improved  its  Philadelphia  position  in  its  Every  manuLdurer 

^  T  L  selling  in  this  market  should  hear 

t)VtC€  itPLcL  1  ^  /f  CU  it  before  another  advertising  dol- 

T  J  lar  is  spent  in  Philadelphia. 


CURTIS-MARTIN  NEWSPAPERS,  INC.  ....  INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC  LEDGER  Unqutrer 
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THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 

_ By  WILLIAM  NELSON  TAFT - 

Editorial  Director,  Retail  Ledyer  Publicatione 


For  the  first  time  in  its  21  years  of 
history,  the  Christmas  Qub  and  its 
subscribing  banks  will  coordinate  the  dis¬ 
tribution  of  funds  saved  during  the  year 
in  such  a  way  that  the  total — amounting, 
this  year,  to  some  $600,000,000 — will  be 
paid  out  at  one  time,  as  a  stimulant  to 
“Christmas  Club  Prosperity  Week,” 
starting  Nov.  30. 

Though  the  average  amount  to  be  re¬ 
ceived  by  each  Club  member  will  be 
slightly  under  $50  this  year,  as  compared 
with  $54.60  last  year,  it  is  expected  that 
the  addition  of  $()00,(X)0,000  to  the  coun¬ 
try’s  spendable  cash  will  help  a  lot  in  start¬ 
ing  the  Christmas  buying  season  off  in  a 
highly  promising  manner.  Of  this  amount. 
New  York  State  leads  with  $123,000,0(W 
in  available  Christmas  funds,  while  resi¬ 
dents  of  New  York  City  alone  will  re¬ 
ceive  approximately  $80,000,000,  as  com¬ 
pared  to  $18,000,000  in  Chicago  and  Cook 
County.  The  largest  per  capita  distribu¬ 
tion  is  in  Nantucket,  Mass.,  where  one 
bank  will  pay  out  about  $50,000,  or  $69 
per  member. 

The  usual  merry  little  advertising  bat¬ 
tle  between  stores,  banks  and  other  places 
where  the  Christmas  fund  millions  can  be 
spent  or  saved  is  to  be  anticipated,  but 
stores,  with  lower  prices  and  higher 
values  than  have  been  seen  in  years, 
ought  to  have  the  edge,  provided,  of 
course,  their  appeals  are  properly  pre¬ 
sented. 

*  *  * 

Right  now  the  stores  of  America  can 
do  more  than  any  other  agency  in 
the  country  to  put  a  real  kick  into  the 
revival  of  business — and  by  methods 
which  will  increase  their  individual 
profits. 

We  are  on  the  eve  of  a  spending  sea¬ 
son,  with  harvest  days  that  will  last 
until  Dec  24.  And  in  spite  of  reduced 
income  the  public  today  is  in  more  of  a 
spendini^  mood  than  it  has  been  at  any 
time  this  year,  while  its  need  for  mer¬ 
chandise  is  all  the  greater  because  its 
expenditures  have  bwn  on  a  low  level 
all  year.  Now,  if  ever,  is  the  time  for 
the  stores  of  America  to  capitalize  on  a 
most  valuable  and  badly  needed  oppor¬ 
tunity  to  do  a  good  job  of  merchandising, 
to  whet  the  appetite  of  a  public  that  is 
hungry  for  merchandise,  despite  its  fear 
for  the  immediate  future,  and  to  make 
the  satisfaction  of  that  appetite  easy  by 
having  the  merchandise  in  stock  in  suffi¬ 
cient  ouantity  and  variety. 

Wise  stores  are  going  to  the  limit  this 
fall  to  increase  volume.  They  are  in¬ 
creasing  their  advertising.  They  are 
shaving  their  prices  shrewdly.  They  are 
making  every  effort  to  reach  the  atten¬ 
tion  of  merchandise-hungry  consumers 
and  loosen  it  up.  If  enough  stores  are 
wise — or  can  be  convinced  of  the  wisdom 
of  the  move — there  will  be  a  healthy  up¬ 
turn  of  orders  and  re-orders,  with  con¬ 
sequent  renewal  of  confidence  among 
manufacturers  and  a  widespread  resump¬ 
tion  of  industrial  activity,  which,  in  turn, 
will  mean  more  wages  and  easier  spend¬ 
ing  in  1932. 

*  y  * 

^  NE  very  clear  indication  of  a  con- 
certed  move  in  this  direction  is  the 
“Save  Christmas !”  campaign  already 
started  by  the  National  Reuil  Dry  Goods 
Association,  having  in  its  membership 
practically  all  of  the  leading  department 
stores  of  the  country. 

In  a  letter  to  members,  Channing  E. 
Sweitzer,  managing  director,  points  out 
that  “during  the  next  few  weeks  the 
country’s  interests  will  be  focused  on  the 
Emergency  Relief  Camnaign,  but  mer¬ 
chants  must  not  lose  sight  of  the  eco¬ 
nomic  necessity  for  maintaining  the  spirit 
of  Christmas  giving.  Retail  business  in 
the  four  weeks  before  Christmas  this  year 
may  be  expected  to  reach  $5,000,000,000. 
of  which  $2,600,000,000  should  be  ob¬ 
tained  in  department  stores,  apparel 
.stores,  home  furnishing  stores,  jewelry 
stores  and  others  affected  by  holiday 
shopping.  Six  hundred  thousand  people 


will  be  added  to  the  staff  of  retail  stores 
to  take  care  of  this  increased  business, 
not  to  mention  the  thousands  required  to 
handle  the  extra  freight,  mail  and  express 
involved. 

“The  extra  compensation  paid  for  the 
Christmas  season  by  retail  stores  is  esti¬ 
mated  at  $45,000,000  and  Christmas  buy¬ 
ing  is  thus  shown  to  have  a  definite  place 
in  the  business  structure  and  the  con¬ 
tinuance  of  the  gift-giving  custom  may 
l)roperly  l)e  called  a  distinct  aid  for  the 
relief  of  the  present  conditions  of  the 
unemployed.” 

If  a  slogan  be  needed,  it  would  be  diffi¬ 
cult  to  improve  upon  the  one  now  being 
featured  by  R.  H.  Macy  &  Co.  and  the 
affiliated  Bamberger  store  in  Newark, 
N.  T. :  “This  Christmas  —  Maintain  the 
American  Standard  of  Giving!” 

*  y  * 

T  N  what  months  do  furniture  stores 
■*-  and  furniture  departments  do  their 
heaviest  advertising?  February  and 
August?  Right — so  far  as  the  furniture 
departments  of  department  stores  are 
concerned.  But  October  and  November 
lead  in  furniture  store  advertising.  If 
you  are  interested  in  the  full  advertising 
figures  for  each  month  in  the  year  they 
will  be  forwarded  upon  request. 

«  »  y 


A  DD  the  following  to  proofs  that  vol- 
ume  can  be  obtained,  even  in  1931 : 

According  to  Maj.  Benjamin  H. 
Namm,  head  of  the  Namm  Store,  Brook¬ 
lyn,  N.  Y. :  “Our  volume  of  business  on 
our  latest  ‘Brooklyn  Day’  exceeded  the 
last  sales  event  of  this  type  by  25  per 
cent,  while  the  number  of  transactions 
went  ahead  more  than  40  per  cent. 
Namm’s  did  more  than  ten  times  its 
normal  business  that  day.” 

The  Boston  Store,  Chicago,  reports  as 
many  shoppers  during  its  recent  “Netcher 
Day”  as  ev-er  before  in  the  history  of  the 
ex'ent,  in  spite  of  extremely  unfavorable 
weather  conditions. 

“John  Shepard  Day,”  at  the  Shepard 
Store,  Boston,  Nov.  2,  resulted  in  the 
largest  single  day’s  volume  of  business 
since  the  formation  of  the  company  66 
years  ago.  Despite  lower  price  levels, 
both  dollar  volume  and  unit  sales  were 
substantially  ahead  of  the  figures  for  a 
year  ago. 

The  G.  C.  Murphy  chain  of  stores  re¬ 
port  a  5.79  per  cent  volume  gain  in  Oc¬ 
tober,  as  compared  with  the  same  month 
of  last  year,  and  an  increase  of  15  per 
cent  for  the  first  ten  months  of  the  year, 
while  the  McCrory  Stores  were  up  7.6 
per  cent  in  October  and  the  W.  'T.  Grant 
Stores  went  4.8  per  cent  ahead  of  last 
year. 

These  increases,  remember,  are  fig¬ 
ured  on  the  dollar  volume  of  sales,  which 
means  that,  because  of  lowered  prices, 
much  more  merchandise  had  to  be  sold 
to  make  the  grade. 


294,243 

was  the  average  net  paid  daily 
circulation  of  Tlie  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

OCTOBER,  1931 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per  Sun¬ 
day  for  the  month  of  September, 
1931,  was  191,372. 

Everything  in  Bo/timory 
Jtevotvea  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


IF  any  of  the  high  schools  in  your  city 
are  promoting  debates  on  the  compara¬ 
tive  merits  of  chain  and  independent  stores, 
the  debaters  will  be  particularly  interested 
in  receiving  a  copy  of  E.  C.  Buehler’s 
“Chain  Store  Debate  Maniuil,”  contain¬ 
ing  75  pages  of  information  on  this  sub¬ 
ject.  A  copy,  which  should  form  a  part 
of  every  newspaper  reference  library,  will 
be  sent  upon  request. 

s  s  « 

The  Retail  Trade  Board  of  the  Provi¬ 
dence  (R.I.)  Chamber  of  Commerce 
has  adopted  a  rule  which  should  be  fol¬ 
lowed  by  the  merchants  of  every  city  in  the 
country— a  recommendation,  couched  in 
terms  as  emphatic  as  possible,  that  stores 
refrain  from  advertising  markdowns  on 
Christmas  goods  until  the  day  before 
Christmas. 

If  stores  generally  would  do  this,  a  lot 
more  attention  would  be  paid  to  “Do  your 
Christmas  shopping  early,”  but  the  “no 
preChristmas  reductions”  policy  should 
be  given  the  fullest  possible  publicity. 

A  CCORDING  to  the  Department  of 
Commerce’s  survey  of  jewelry  stores, 
the  general  trend  of  advertising  expend¬ 
itures  in  stores  of  this  nature  has  been 
upward  since  1925,  an  average  increase 
of  nearly  12  per  cent  being  noted. 

Stores  in  the  $250,000  to  $500,000  class 
spend  the  largest  j^rcentage  of  their  net 
sales  for  advertising — 4.7  per  cent  as 
compared  to  4.3  per  cent  for  jewelry 
stores  with  volumes  more  than  $500,000. 
However,  jewelers  who  make  from  75 
to  100  per  cent  of  their  sales  on  the  in¬ 
stallment  basis  spend  no  less  than  9.3 
jier  cent  of  their  net  sales  for  advertising. 
Only  57.7  per  cent  of  the  average  jew¬ 


elry  store  advertising  appropriation  is 
spent  for  newspaper  space,  20.1  per  cent 
going  for  direct  mail,  6.5  per  cent  to 
magazines,  2.1  per  cent  for  radio  pub¬ 
licity,  2  per  cent  for  store  souvenirs,  1.9 
per  cent  for  billboard  space,  1.3  per  cent 
for  street  car  cards  and  8.4  per  cent  in 
other  types  of  advertising. 

Here’s  one  branch  of  retailing  in  which 
newspaper  advertising  solicitors  don’t 
seem  to  be  doing  a  particularly  good  job. 

0  0  0 

^  HE  first  television  store  has  opened 
on  Broadway  .  .  ,  Sears,  Roe¬ 
buck  October  sales  were  21.5  per  cent 
under  October  of  last  year,  while  Mont¬ 
gomery  Ward  skidded  26.8  per  cent  .  .  . 
Stores  in  Philadelphia  and  Pittsburgh, 
cities  where  bank  failures  have  hit  heav¬ 
ily,  are  advertising  that  they  will  do 
everything  possible  from  a  credit  stand¬ 
point  to  help  those  whose  funds  are  tied 
up  .  .  .  For  the  first  time  in  its  his¬ 
tory,  B.  Altman’s,  New  York,  now  has 
its  name  on  the  outside  of  the  store. 

NEW  YORK  PRINTERS  TO  MEET 

Some  200  members  of  the  Brooklyn, 
Queens  and  Staten  Island  groups  of  the 
New  York  Employing  Printers’  Associa¬ 
tion  will  hold  their  ninth  fall  festival 
and  trade  conference  at  Mergenthaler 
Linotype  Company  headquarters  Tuesday 
evening,  Nov.  17,  as  guests  of  the  firm. 
The  printers  will  be  greeted  by  Norman 
Dodge,  president  of  the  Mergenthaler 
organization;  Joseph  T.  Mackey,  execu¬ 
tive  vice-president;  Fred  C.  Grumman, 
representative  of  the  president,  and 
C.  C.  Khame,  manager  of  the  New  York 
agency,  and  members  of  his  staff.  Dinner 
will  be  served  at  6 :30. 


I  WorcegteVf  Mas*achusett» 

WORCESTER’S 
MILLLION-DOLLAR  DAY 

'  Thursday,  October  22,  Worcester  Day,  was  the  most  successful  selling  | 
day  in  the  history  of  Worcester,  in  the  opinion  of  the  city’s  leading 
business  men.  I  00,000  shoppers  spent  in  Worcester  stores  an  amount 
conservatively  estimated  at  $1,000,000.  Many  merchants  reported  I 
sales  equal  to,  or  greater  than,  any  previous  day’s  business  on  record.  j 

Encouraged  by  individual  instances  during  the  past  months  of  stores 
with  sales  gains  of  1 0  to  106%,  Worcester  business  men  combined  in  . 
a  city-wide  merchandising  event  designed  to  accelerate  the  entire  sea-  I 
son's  business  by  conclusively  demonstrating  the  values  which  the  con¬ 
sumer’s  dollar  now  commands  in  the  stores.  That  the  merchants 
reached  their  objective  is  indicated  not  only  by  shattered  sales  records 
in  many  stores,  but  also  by  a  flood  of  five,  ten,  twenty-dollar  savings 
bank  withdrawals  immediately  following  the  advertising  for  Worcester  | 
Day. 

Concentrate  your  advertising  in  communities  which  have  both 
the  ability  and  the  inclination  to  buy.  The  great  Worcester, 
Massachusetts,  market  has  both.  Throughout  the  Worcester 
Market,  city  and  suburban,  wide  diversification  of  industries 
makes  for  steady  income  and  uninterrupted  buying  power.  i 

These  people  (over  433,000  of  them)  are  exceptionally  re-  : 

sponsive  to  newspaper  advertising.  On  October  22,  1931, 
they  bought  a  million  dollars*  worth  of  merchandise  in  a  day  I  | 

i 

Cultivate  this  rich  market  by  advertiung  in  these  newspapers 
which  are  read  by  90%  of  all  newspaper  buyers  in  Worcester 
and  the  average  18  mile  suburban  trading  area. 

Average  Net  Paid  j  DAILY  105,559 

Circulation  \  SUNDAY  54,094 

THE  TELEGRAM-GAZETTE 

I  Worcester,  Massachusetts 

I  George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  Ntttional  Rgprggentatiws 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
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ADVERTISEMENTS 

are  treated  N  E  W  S  .  ;  . 


because  Boston’s  Shoppers 


WANT  to  read  them !  .  .  . 


4  PPROXIMATELY  250,000  families  in  the  great  Boston 
retail  shopping  area  want  advertisements  given  equal 
prominence  with  other  news  of  the  day. 

If  they  didn’t,  they  wouldn’t  be  reading  the  Globe.  For 
here  is  a  newspaper  edited  for  home  and  advertiser  alike. 

Advertising  news  is  placed  on  a  par  with  editorial  matter 
— in  position  —  in  space — in  importance. 

The  Audit  Bureau  of  Circulations  figures  for  the  year 
ending  March  31,  1931,  are  net  paid  daily  303,257,  net  paid 
Sunday  349,659.  Measured  in  decades,  over  a  long  period, 
the  Globe’s  circulation  has  shown  a  steady  increase. 

Yet  no  contests,  no  premiums,  no  artificial  stimulant  has 
ever  been  used  to  build  Globe  circulation. 

Bostonians  read  the  Globe  because  they  want  to — because 
they  are  interested  in  advertisements  as  well  as  other  news 
—  and  Boston  merchants  use  this  great  home  paper  because 
their  advertising  is  welcomed  —  is  read  —  and  gets  results. 


Sunday  circulation  shows  where  readers  live  — 
not  where  they  patronize  newsstands.  And  the 
Globe  Sunday  sales  are  concentrated  in  the  home 
areas  of  this  threat  metropolitan  market.  In 
this  district  the  Globe  is  the  only  Boston  paper 
that  holds  its  circulation  daily  and  Sunday. 


The  Boston  Globe 
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A  Suggestion  to  lucres 


The  banks  today  are  bulging  with  money  that  is  loafing  at  the  very  time  it  should  be  working 
hardest.  Before  business  can  improve,  some  method  must  be  devised  to  bring  idle  dollars  out 
of  hiding  and  start  them  rotating  in  the  golden  circle  from  retailer  to  wholesaler  to  manufac¬ 
turer  to  wage  earner  that  will  mean  good  times  for  all  of  us  again.  The  most  effective  way  to 
do  this  is  through  advertising. 

Today  advertising  has  a  real  story  to  tell,  a  story  of  marvelous  values.  Now  is  the  oppor¬ 
tune  time  to  put  this  great  force,  advertising,  to  work  rebuilding  confidence,  and  the  news¬ 
papers  themselves  are  one  of  the  best  mediums.  By  proclaiming  day  after  day  their  own 
faith  in  the  ability  of  advertising  to  move  merchandise  the  newspapers  can,  by  the  force  of 
their  own  belief,  make  that  faith  the  motive  force  behind  a  great  renaissance  of  business. 

A  Big  Department  Store  Exeeutive  Urges  Aetioii 

At  a  recent  meeting  of  the  New  York  Credit  Men’s  Association,  an  executive  of  one  of  the  outstand¬ 
ing  merchandisers  and  advertisers  in  the  country  made  this  pertinent  statement: 

“Though  the  nation’s  payroll  income  has  been  reduced  approximately  eleven  per  cent  from 
1929,  when  it  was  between  $90,000,000,000  and  $100,000,000,000,  business  has  declined  far  more 
during  this  period. 

“Our  savings  deposits  during  this  time  have  been  increased  to  a  figure  estimated  as  high  as 
$30,000,000,  and  commercial  deposits  have  increased  nearly  $150,000,000.  Fundamentals  are  as 
they  were  in  1929,  the  same  productive  capacity  is  here,  as  is  the  same  or  greater  ability  to  consume, 
based  on  wealth  on  hand.  We  have  the  money  designed  to  do  the  work  of  keeping  up  consumption, 
but  it  cannot  accomplish  an5d;hing  because  we  won’t  put  it  to  productive  use.  In  other  words,  there 
are  plenty  of  us  who  think  this  whole  business  dilemma  is  but  a  state  of  mind. 

“We  must  look  for  the  agent  or  agencies  which  will  effect  a  radical  change  in  mental  outlook. 
The  Isinguage  of  advertising  talks  convincingly  to  people  who  have  dollars  to  spend.  Much  of  the 
responsibility  for  this  state  of  affairs  continuing,  altering,  or  reversing  radically  for  the  better  lies  in 
the  force  of  publicity,  the  kind  that  in  a  forthright  and  honest  way  convinces  people  that  it  is  to  their 
own  selfish  interest  to  buy  goods. 

Advertising  Can  Start  Money  Circulating 

“It  is  the  business  of  advertising  to  get  this  money  circulating.  And  the  companies  which  today,  even 
in  times  like  these,  who  are  showing  gains  in  volume  and  profit,  or  are  holding  a  relatively  sound 
position,  are  those  which  are  vigorously  publicizing  themselves  and  thereby  prying  dollars  loose. 

“It  seems  almost  pathetic  that  advertising  has  up  to  date  done  so  little,  when  one  realizes  that 
on  one  hand  there  is  a  vast  group  of  people  hoarding  money,  and,  on  the  other,  there  is  all  this  wealth 
of  goods  waiting  to  be  bought.  It  is  a  tragic  indictment  against  the  proper  power  of  advertising.” 


Ld 
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Aclvice  from  a  Great  Savings  Bank 

And  again  one  of  our  foremost  savings  banks  made  a  similar  statement  in  a  recent  letter  to  its  deposi¬ 
tors:  “Wise  spending  at  the  right  time  is  as  much  a  part  of  good  thrift  as  saving  all  you  can  when 
prices  are  going  up.  Moreover,  judicious  spending  now  will  help  to  set  the  wheels  of  industry  turning 
more  rapidly  and  restore  employment  to  thousands  now  out  of  work.”  | 
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!{B  Advertising  Lineage 

^dfising  Will  Convert  Depression  Into  Prosperity 

Linotype  Metrolite 

^dising  Will  Coax  the  Timid  Dollars  Out  of  Hiding 

Linotype  Metromedium 

^eiDid  Advertising  Have  Such  a  Story  to  Tell  as  Today 

Linotype  Garamond  Bold 

'his  Business  Today,  But  Advertising  Must  Ask  For  It 

Linotype  Metroblack 

’horld’s  Great  Need  Is  Courage— Show  Yours  by  Advertising 

Linotype  Cloister  Bold 

.cidvcrtisc  Our  Way  Back  to  Prosperity 

Linotype  Benedictine  Bold 

idise— Bring  Buying  Dollars  Into  the  Open 

Linotype  Cheltenham  Bold 

"o— Tell!  Advertising  Is  Your  Best  Bet  Now 

Linotype  Bodoni  Bold 

^  MERGENTHALER  UNOTYPE 

^  COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE, 

LIMITED,  TORONTO,  CAN.  •  Representatives  in  the  Principal  Cities  of  the  World 


Get  Behind 
the  Movement  to 
Accelerate  Buying 


Expansion  of  present  advertising 
and  the  creation  of  new  advertis¬ 
ing  will  do  much  to  assist  the  pros¬ 
perity  of  the  publishing  industry. 

To  this  end  the  Mergenthaler 
Linotype  Company  offers  the  sug¬ 
gestion  that  newspapers  run  ban¬ 
ner  lines  above  the  nameplates  of 
their  front  pages  embodying  the 
thoughts  in  a  terse,  trenchant  man¬ 
ner  that  will  assist  the  general 
cause.  Some  brief  suggested  lines 
are  displayed  at  the  left. 
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LOWER  RATES  AND  CIRCULATION  EVILS 
TOP  PROGRAM  SUBJECTS  FOR  A.N.A. 

Advertising  in  Its  Relation  to  Business  Upturn  Will  Be 
Discussed  at  Sessions  in  Washington,  D.C.,  Nov.  16—18— 
Research  in  Radio  and  Television  to  Be  Told 


MICHIGAN  MEETING,  NOV.  19-21  MARTIN  GOING  TO  CHINA 


A  DVERTISING  rate  reduction  and 
the  correction  of  circulation  evils 
will  have  an  important  place  on  the  pro¬ 
gram  of  the  Association  of  National  Ad¬ 
vertisers  at  the  convention  to  be  held  at 
the  Wardman  Park  Hotel,  Washington, 
D.  C.,  Nov.  16  to  18.  Advertising  in 
its  relation  to  a  business  upturn  is  an¬ 
other  theme  to  be  discussed  by  various 
speakers. 

Broadcast  advertising  and  television 
form  another  topic  to  which  considerable 
time  will  be  devoted. 

General  sessions  will  be  held  Monday 
morning  and  afternoon,  Tuesday  morning, 
and  Wednesday  morning.  Tuesday  after¬ 
noon  will  be  devoted  to  six  group  meet¬ 
ings  for  sei^rate  discussions  of  indus¬ 
trial  advertising,  exports,  direct  mail, 
dealer  problems,  foods,  and  drugs. 

The  annual  banquet  will  be  held  Mon¬ 
day  night,  with  entertainment  furnished 
by  the  Columbia  Broadcasting  System. 
A  luncheon  session  Tuesday  will  hear  an 
address  by  Paul  B.  West,  of  the  National 
Carbon  Company,  on  circulation  evils. 

Tuesday  evening  will  l)e  occupied  by  a 
dinner  meeting  devoted  to  research  in 
broadcasting  and  to  the  advertising  pos- 
sihilities  in  television.  An  informal  dance 
and  cabaret  will  follow.  Radio  research 
will  again  be  the  topic  at  a  luncheon 
Wednesday  for  those  members  who  are 
participating  in  the  A.N.A.  co-operative 
analysis  of  broadcasting. 

.Arrangements  are  being  made,  the  pro¬ 
gram  states,  for  a  demonstration  of  tele¬ 
vision. 

Lee  H.  Bristol,  president  of  the  asso¬ 
ciation.  and  Thomas  L.  L.  Ryan,  presi¬ 
dent  of  Pedlar  &  Ryan.  Inc.,  will  be  the 
speakers  on  advertising  rate  reduction, 
taking  respectively  the  points  of  view  of 
an  advertiser  and  of  an  advertising  agent. 

Two  newspapermen  are  on  the  pro¬ 
gram — Carl  Byoir,  publisher  of  the 
Havana  Post  and  Teleprani,  and  Fred¬ 
erick  F.  Murphy,  publisher  of  the  Min- 
ncapolis  Tribune. 

I'ollowing  is  the  program : 

Mo.nday,  Nov.  16,  9:30  A.M. 

Lee  H.  Bristol,  Presiding.  Vice-Presi¬ 
dent,  Bristol-Myers  Company. 

The  Present  Economic  Situation, 
Dr.  \'irgil  Jordan,  Editor,  .Author  and 
Economist  of  the  AIcGraw-Hill  Publish¬ 
ing  Co.,  Inc. 

What  Progress  In  Auvijitising 
Since  1921  ?  E.  St.  Elmo  Lewis.  P'irst 
President  of  the  A.N.A. 

■Accelerating  The  Rctukn  of  Pros¬ 
perity,  Carl  Byoir,  publisher,  Havana 
Post  and  Telerjram. 

2:00  P.M.  Stuart  Peabody,  Presiding, 
The  Borden  Co. 

Rate  Reduction,  Fro.m  the  .Aiwijt- 
TiSETi’s  Point  of  \  iew.  Lee  H.  Bristol. 

Rate  Rf-duction,  From  the  .AnvER- 
TisiNc  Agent’s  Point  of  View,  Thos. 
L.  L.  Ryan,  president.  Pedlar  &  Ryan, 
Inc.,  New  York. 

Concrete  Results  From  Testing 
.Adx'ERI  isiNG,  Stuart  D.  Cowan,  presi¬ 
dent,  Cowan  &  Dengler,  Inc.,  New  York. 

7 :30  P.  M.,  Annu.al  B.\Nyui.T.  Lee 
H.  Bristol,  presiding. 

Tuesday,  Nov.  17,  9:.30  .A.  M. 

W.  A.  Grove,  presiding,  Edison  General 
Electric  .Appliance  Co. 

How  TO  Get  Advertisi.ng  Ideas  .Across 
TO  Your  Salesmen,  Daniel  P.  Woolley, 
vice-president  in  charge  of  advertising. 
Standard  Brands,  Inc. 

Introducing  a  New  Product  in 
These  Times,  R.  D.  Keim,  general  sales 
manager,  E.  R.  Squibb  &  Sons. 

Open  Forum  Discussion. 

Elktion  of  Officfjis. 

Luncheon  Meeting,  presided  over  hy 
Bernard  Lichtenberg,  Alexander  Hamil¬ 
ton  Institute. 

What  the  N.ational  .Advertisfe 
Mu.st  Do  to  Correct  Circulation 
Evils.  Paul  B.  West,  manager  of  adver¬ 
tising  and  sales  promotion  division. 
National  Carbon  Company,  Inc. 


Tuesday  Afternoon,  Group  Meetings 

Industrial  Group;  Export  Group; 
Direct  Mail  Group;  Dealer  Problems 
Group;  h'ood  Group;  Drug  Group. 

Tuesday  Evening 

Radio  Group  Dinner  Meeting;  Kenyon 

Stevenson,  presiding,  Armstrong  Cork 

Company. 

How  A  Radio  Station  Has  Success¬ 
fully  Adapted  the  A.N.A.-Crossley 
Method,  Benjamin  Soby,  sales  promo¬ 
tion  manager,  Westinghouse  Radio  Sta¬ 
tions. 

Teieatsion — Its  Present  Status  and 
Its  Possibilities  as  an  Advertising 
Medium,  Edgar  H.  Felix,  Radio  Consult- 
aiui  the  author  of  "Television.” 
Opportunity  will  be  provided  to  discuss 
additional  questions. 

Informal  dance  with  cabaret  will  follow. 

Wed.nesday,  Nov.  18,  9:30  A.  M. 
Arthur  H.  Ogle,  presiding,  Bauer  & 
Black. 

Building  a  Business  by  Taking  One 
Territory  .\t  a  Time,  Billy  B.  Van, 
president.  Pine  Tree  Products  Company, 
Inc. 

The  Proper  Sense  of  Proportion  in 
THE  Use  of  .Advertising,  Charles  L. 
Low,  president,  Charles  L.  Low,  Inc. 

What  .Agricultural  Prosperity 
Means  to  the  National  ADVERTisra, 
Frederick  E.  Murphy,  publisher,  Min- 
ncapolis  Tribune. 

Luncheon,  with  informal  discussion  of 
radio  research  by  members  of  A.N.A., 
who  are  participants  in  the  Co-operative 
Analysis  of  Broadcasting. 

$200,000  SUIT  FILED 

Suit  for  $200,000  has  been  filed  in  the 
United  States  District  Court  in  Port¬ 
land.  Me.,  against  the  Portland  Maine 
Publishing  Company,  Guy  P.  Gannett, 
president,  and  principal  owner,  pub¬ 
lishers  of  the  Morning  Press  Herald, 
P.vening  lixpress  and  Sunday  Telegram. 
Dr.  Frank  H.  Gordon  of  Boston  is  the 
plaintiff  and  alleges  that  an  editorial 
published  in  the  Evening  Express,  Sept. 
5,  1931,  libeled  him  and  injur^  his  repu¬ 
tation.  Dr.  Gordon  was  promoter  some 
years  ago  of  fox  farms  in  Bangor,  Me. 
The  editorial  was  written  following  the 
Supreme  Judicial  Court’s  discharging 
the  receivers  and  dissolving  the  corpo¬ 
ration.  Fred  K.  Owen  is  chief  editorial 
writer  for  the  Evening  Express. 

FUND  CUSTODIAN  ARRESTED 

.Alleged  to  have  illegally  used  money 
placed  in  his  charge,  Harry  .A.  Sweeney, 
.18,  .Atlantic  City  newspaper  linotype 
oiierator  is  lieing  held  under  $6,000  bail 
for  the  grand  jury.  The  defendant  was 
treasurer  of  a  Giristmas  fund  society  to 
which  editorial  and  composing  room  staffs 
of  the  newspaper  subscribed  $1  and  $2 
weeklv. 


The  complete  news- 
picture  and  feature 
service  .  .  .  meeting 
every  daily  newspaper 
need  beyond  wire  and 
local  news. 


250  Expected  to  Attend  Press  Club 
Convention  «t  Ann  Arbor 

Approximately  250  Michigan  news¬ 
papermen  will  gather  in  Ann  Arbor  Nov. 
19-21  for  the  annual  meeting  of  the  Uni¬ 
versity  Press  Club.  Topics  ranging  from 
police  administration  to  newspaper  man¬ 
agement  will  be  discussed,  according  to 
the  program  as  announced  by  Prof.  John 
L.  Brumm,  head  of  the  University  of 
Michigan  journalism  department. 

Lee  A.  White,  of  the  Detroit  Xeu's, 
president  of  the  club;  Prof.  Arthur  Evan 
Wood,  of  the  University  sociolog>’  de¬ 
partment,  and  Dr.  Preston  W.  Slosson, 
of  the  history  department,  will  be  the 
siieakers  at  the  first  session. 

Dr.  Robert  D.  McKenzie  and  Prof. 
Thomas  H.  Reed  of  the  University  fa¬ 
culty  will  speak  on  the  depression  and 
municipal  government  at  the  Friday 
morning  session  and  Police  Commissioner 
Watkins,  of  Detroit,  will  discuss  “Prob¬ 
lems  of  the  Police  I  Apartment.”  Offi¬ 
cials  from  the  General  Motors  experi¬ 
mental  lalxjratories  will  discuss  recent 
de\  elopments  in  scientific  research  at 
Friday  afternoon’s  session. 

Paul  Hutchinson,  of  Chicago,  will  be 
principal  siieaker  at  the  banquet  Friday 
night.  Other  speakers  will  be  .Anne 
Campbell,  of  the  Detroit  News,  and 
Fielding  H.  Yost,  director  of  athletics  at 
the  university.  Saturday  morning,  Nov. 
21,  will  be  devoted  to  conservation  sub¬ 
jects  and  a  discussion  will  be  led  by 
Harold  Titus,  member  of  the  state  con¬ 
servation  commission. 

LAWSON  Y.M.C.A.  DEDICATED 

The  Victor  F'.  Lawson  memorial 
Y.M.C.A.  in  Chicago  was  officially  opened 
last  week  with  500  civic  workers  and 
leaders  attending.  Robert  I  sham  Rand¬ 
olph,  president  of  the  Chicago  .Associa¬ 
tion  of  Commerce,  reviewed  the  life  of 
Mr.  Lawson,  late  publisher  of  the  Chicago 
Daily  Xews,  and  paid  tribute  to  his 
achievement  and  work  in  behalf  of  the 
city. 


f  Topping  ^ 
the  list  in  Texas! 

Fort  Worth's  index  of  spendable 
income  per  capita — 150.1 — as  shown 
in  Sales  Management's  recent  Survey 
of  Spending  Power  leads  the  list  of 
Texas  citiesl 

Most  cities  of  comparable  size 
show  spendable  incomes  greater  than 
the  national  average  .  .  .  but  few  of 
them  50%  greaterl 

Invest  your  advertising  dollars  in 
markets  where  you  can  expect  the 
maximum  return  ...  in  markets  that 
are  alive  .  .  .  working  .  .  .  growing! 


Fort  Worth  Star-Telegram 


morning 


EVE  NINO 


SUNDAY 


AMON  G  CARTER 

Pti»i4rni  PtMithrt 


A  L  SHUMAN 

Adi.  D.tMUm 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


★ 


LARGEST  CIRCULATION 
IN  TEXAS  ^ 


★ 


U.  of  Missouri  Professor  Will  Spend 

Semester  at  Yencbing  University 

Frank  L.  Martin,  associate  dean  of  the 
School  of  Journalism,  University  of  Mis¬ 
souri,  Columbia,  Mo.,  has  been  author¬ 
ized  by  the  Uni¬ 
versity  Board  of 
Curators  to  go  to 
China  on  an  ex- 
change  profes¬ 
sorship,  begin¬ 
ning  Feb.  1, 

1932,  in  Yench- 
ing  University  at 
Peiping. 

.After  spending 
one  semester  at 
Yenching  U  n  i- 
versity  where  he 
will  direct  the 
department  of  Frank  L.  Mastix 
journalism.  Dean 

Martin  will  visit  various  newspaper  of¬ 
fices  in  China.  From  China  he  will 
continue  his  globe-girdling  trip,  estab¬ 
lishing  contacts  with  newspapers  and 
educational  institutions. 

Dean  Martin’s  place  at  Missouri  will  ^ 
be  taken  by  X'ernon  Nash,  director  of 
Yenching  University  department  of 
journalism.  Mr.  Nash  will  merely  havt 
cliarge  of  Martin’s  classes,  since  no  one 
has  been  named  as  yet  who  will  be  act¬ 
ing  associate  dean. 

PRINTING  FIRM  WINS  SUIT 

Justice  .Albert  Cohn  in  the  New  A’ork 
County  Supreme  Court  has  granted  a 
judgment  of  $.1,930  to  the  Qive  Printing 
Company,  the  amount  of  a  suit  brought 
against  the  Quigley  Publishing  Com¬ 
pany,  publishers  of  motion  picture  trade 
paiiers.  The  judgment  was  filed  on  Nov. 

9.  Colvin  Brown,  vice-president  of  the 
defendant  company,  set  forth  that  his 
firm  bought  up  other  papers  in  the  same 
field  and  when  the  plaintiff  was  denied 
the  publishing  contract,  the  suit  was 
filed.  It  represented  the  balance  due 
from  a  bill  of  $6,690. 
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Still  Gaining 


at 


2 


cents 


The  Columbus  Citizen,  maintaining  its  price  of  2c  a  copy,  is 
still  gaining  in  circulation.  (The  Dispatch,  since  August  1 1, 
has  sold  at  one  cent  in  Columbus  and  Franklin  County.) 


A.B.C.  PUBLISHER’S  STATEMENTS 


Six  months  ending  September  30 . 93,714 

Six  months  ending  March  31 . 92,740 

A  gain  of  practically  a  thousand  for  the  Citizen 

TOTAL  CIRCULATION  FOR  OCTOBER 

October,  1931 . 97,242 

October,  1930 . 94,014 


Citizen  gain . . .  3,228 

CITY  CARRIER  FOR  OCTOBER 


October,  1931 . 44,409 

October,  1930 .  42,944 


Citizen  gain. . .  1,465 


Citizen  circulation  gains  are  confined  almost 
wholly  to  the  better-grade  and  most  de¬ 
sirable  residential  districts  of  Columbus. 

The  Citizen  is  the  only  Columbus  newspaper 
which  is  a  member  of  the  Audit  Bureau 
of  Circulations.  Ask  for  audit  reports. 


The  Citizen  was  the  only  Columbus  paper  to 
gain  in  national  advertising  during  October 
and  is  publishing  a  larger  share  of  all  Colum¬ 
bus  linage  than  ever  before.  Ask  for  a  com¬ 
plete  analysis  of  the  astonishing  circula¬ 
tion  and  linage  situation  now  prevailing 
in  Columbus.  Address  nearest]  office. 


The  Columbus  Citizen 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
>30  PARK  AVENUE,  N.  Y.  C 


MEMBERS  OF  THE  UNITED 
PRESS-.-OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 


C  ■  I  c  A  6  O 


SAN  rBANCISCO 


LOf  AlfCBLBS 


O  B  T  B  O  I  T 


PBILADBLPBIA 


BUFFALO 
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IMAGINATION,  NEW  IDEAS  NEEDED 
TO  LIFT  RETAIL  COPY  FROM  RUT 


Cut  and  Dried  Methods  Responsible  for  Stores*  Complaints 
That  Results  Are  Disappointing — Emphasis  on  Low 
Prices  Is  Lowering  Buying  Standards 

By  LOUIS  BLUMENSTOCK 


(This  is  the  last  of  three  articles  by 
Mr.  lilumcnstock  on  retail  advert isin;/.) 
HEX  we  stop  to  consider  that  the 
American  man  buys  on  an  average 
one  and  one-quarter  suits  ot  clothes  a 
year  and  one-quarter  ot  an  overcoat  a 
year,  we  can  see  a  job  ahead  lor  news- 
pajier  advertising. 

The  reason  millions  of  men  and  women 
dress  as  cheaply  as  they  do  can  be  traced 
directly  to  newspaper  advertising,  the 
jjower  of  newsiiaiier  advertising  has  been 
used  for  the  purpose  of  tearing  down 
markets.  The  advertising  could  have 
been  used  for  the  purixjse  of  building  up 
markets  with  less  resistance. 

There  are  many  commodities  which 
can  be  profitably  sold  to  the  American 
public  through  the  medium  of  the  press  if 
those  articles  are  properly  presented. 

I  have  in  mind  one  item— fiathroom 
equipment.  Ask  any  man  or  woman  the 
cost  of  a  new  equipment  for  the  bath¬ 
room  and  the  answer  will  invariably  be 
the  same,  “1  have  no  idea.”  If  we  were 
told  where  we  could  go  to  buy  this  neces¬ 
sity  or  luxury  and  how  much  it  cost,  or 
what  the  various  costs  are,  we  might 
be  inclined  to  make  an  investment.  But 
as  matters  are,  we  look  upon  the  item 
as  something  that  is  very  remote.  It  is 
not  brought  as  close  to  us  as  the  news¬ 
paper  could  bring  it.  And  I  am  sorry 
because  the  sale  of  two  or  three  million 
fixtures  would  help  materially  at  this 
time. 

W  ith  merchandise  standards  lieing  torn 
down  by  destructive  advertising,  the  en¬ 
tire  range  of  commodities  is  affected. 
Retailers  and  publishers  must  recognize 
what  an  influence  they  are  in  the  de¬ 
struction  of  our  merchandise  standards. 
It  is  all  very  well  to  feature  price.  The 
price,  however,  should  not  be  low'er  tlian 
the  public  is  willing  to  pay. 

I  could  mention  offhand  a  dozen  stores 
that  are  using  almost  100  i>er  cent  of 
their  advertising  to  force  the  sale  of  very 
low-priced  goods  and  approximately  50 
pef  cent  of  their  volume  is  being  done 
on  the  higher-priced  lines  which  they 
never  advertise.  It  seems  logical  that  if 
a  store  encourages  its  customers  to  buy 
dresses  for  $10,  they  are  harming  the  sale 
of  their  higher-priced  lines. 

It  also  looks  like  good  business  to  ad¬ 
vertise  the  better  go^s  if  50  per  cent  of 
the  volume  can  be  done  in  those  lines. 

In  a  particular  city  located  in  the  center 
of  the  nation  fashion  advertising  had  been 
practically  eliminated  from  the  news¬ 
papers.  All  of  the  stores  talked  price  and 
very  low  prices  at  that.  The  city  was 
known  as  a  fashion  center  a  numf)er  of 
years  ago.  The  i)eople  dressed  lietter  in 
those  days  than  they  do  ttxlay  and  the 
advertising  of  the  merchants  is  respon¬ 
sible  for  that  condition. 

When  this  was  pointed  out  to  the  rep¬ 
resentative  merchants,  they  admitted  their 
error.  The  suggestion  was  made  to  them 
that  they  run  a  numl»er  of  fashion  adver¬ 
tisements  so  that  there  would  be  a  fair 
proportion  of  that  type  of  copy  appear¬ 
ing  in  their  newspapers.  Eight  of  the 
stores  agreed  to  this  program  with  the 
result  that  16  bright,  snappy  advertise¬ 
ments,  featuring  fashions,  appear  each 
week  in  this  city. 

The  merchants  now  have  a  different 
viewpoint  of  the  newspaper  than  they 
had.  They  see  it  as  the  spokesman  for 
the  city.  They  realize  now  that  if  it 
does  not  contain  fashion  information  to 
the  people  who  read  the  newspaper,  it  is 
only  natural  for  them  to  assume  that  the 
business  institutions  had  no  important 
fashion  messages  for  them.  They  were 
able  to  understand  that  in  their  zealous¬ 
ness  and  over-eagerness  for  volume 
through  an  intensive  sales  effort  they 
were  tearing  down  the  substantial  struc¬ 
ture  of  retailing. 

.As  a  rule,  merchants  do  not  cooperate 
in  this  manner.  Only  when  they  see 
themselves  as  individual  units  that  go 
to  make  up  a  city  will  they  act  in  con¬ 


cert  for  the  common  good.  The  proper 
guidance  by  the  publishers  in  such  matters 
would  be  helpful. 

The  great  need  of  retail  advertising  is 
ideas.  It  has  been  proven  time  and 
again  that  the  right  idea  can  command 
reader  interest  and  produce  amazing  re¬ 
sults.  A  business  may  run  one  adver¬ 
tisement  after  another  and  get  practically 
no  attention  and  then  prepare  a  piece 
of  copy  that  will  absolutely  command  the 
attention  of  every  reader. 

1  have  seen  so  many  demonstrations 
of  the  amazing  results  of  newspaper  ad¬ 
vertising  that  there  is  no  question  in  my 
mind  but  that  everything  depends  en¬ 
tirely  upon  the  copy  and  what  is  be¬ 
hind  it. 

Let  me  cite  just  one  case :  A  clothing 
store  found  itself  clogged  with  wcxjI 
suits  just  when  they  were  entering  the 
hot  summer  season.  The  management 
had  about  given  up  hope  of  selling  those 
suits.  Then  a  new  copy  idea  was 
suggested.  The  facts  were  honestly  pre¬ 
sented.  The  advertisement  was  excep¬ 
tionally  interesting  and  very  convincing. 
It  had  the  element  of  attraction,  in  fact 
the  entire  city  read  it.  Of  course  it  sold 
the  suits. 

That  one  piece  of  copy  revealed  to  the 
merchants  of  the  city  that  there  was 
something  more  to  advertising  than  they 
had  realized.  It  demonstrated  the  pos¬ 
sibilities  of  advertising.  It  was  an 
argument  for  originality. 

It  is  really  surprising  how  many 
stores  go  through  the  routine  of  preparing 
copy  dav  after  day  of  the  same  sort  and 
being  disappointed  in  the  results.  They 
give  every  evidence  of  having  gotten  into 
a  rut  and  not  knowing  how  to  get  out 
of  it.  The  management  of  those  stores 
think  they  are  following  a  style  which 
they  have  established  for  themselves. 
How  they  can  l)e  content  to  continue 
that  style  in  the  face  of  returns  is  be¬ 
yond  all  understanding. 

Departures  in  retail  advertising  are 
necessary.  The  public  demands  some¬ 
thing  new.  X'o  cut  and  dried  advertis¬ 
ing  method  is  good.  There  should  be 
more  dissatisfaction  with  advertising  on 
the  part  of  both  the  retailer  and  the 
publisher.  A  more  searching  attitude 
toward  the  solution  of  advertising 
problems  is  absolutely  necessary. 

When  a  merchant  talks  to  me  about 
advertising  rates  I  tell  him  he  is  not  in 
a  position  to  know  the  value  of  advertis¬ 
ing  because  it  is  evident  that  he  does 
not  kiKjw  how  to  prepare  it.  Buying 
valuable  white  newspaper  space  and  using 
it  in  the  manner  that  we  did  25  years 
ago  is  harmful  to  both  the  advertiser  and 
the  publisher. 

As  a  merchant  said  in  a  sp^h  to  the 
Women’s  Advertising  Club  in  one  of 
our  large  cities,  “Imagination  in  adver¬ 
tising  is  everything  and  I  am  sorry  to 
admit  that  most  retail  advertising  is 
absolutely  lacking  in  imagination.”  The 
women  who  listened  asked  him  what  they 
could  do  about  it  and  he  answered,  “I 
am  sure  I  don’t  know,  unless  you  work 
for  bosses  with  imagination.” 


$821,000  PAID  OUT  BY  UNION 

Chicago  Typograpical  Union  X’o.  16 
announced  records  this  week  showing 
that  during  the  last  15  months  it  has 
paid  out  $.5<K),0(X)  in  out-of-work  benefits 
and  $321,000  in  sick  and  death  relief, 
hospital  expenses,  and  pensions.  This 
includes  about  S.J'OO  newspaper  and  job 
typographers.  It  recently  adopted  a  five 
day  week. 


TYPOGRAPHY  LECTURE  SERIES 

A  series  of  10  lectures  on  the  “Influ¬ 
ences  of  Modern  Typography”  will  be 
held  under  the  auspices  of  the  Chicago 
Society  of  Typographic  Arts  at  the  New- 
licrry  library.  Chicago,  beginning  Nov. 
23  and  extending  through  Feb.  8.  A 
number  of  typographical  experts  are  in¬ 
cluded  on  the  program  of  10  lectures. 


HEADS  WILMETTE  CLUB 

W.  Frank  McClure,  vice-president  of 
Carroll  Dean  Murphy,  Inc.,  and  former 
chairman  of  the  National  Advertising 
Commission,  has  just  been  elected  presi¬ 
dent  of  the  Wilmette  (Ill.)  Sunday 
Evening  Club  for  the  17th  year.  The 
club  was  founded  by  Mr.  McClure  to 
sponsor  lectures  by  noted  people. 


CANADA  ADVERTISERS 
ELECT  PRENDERGAST 

Imperial  Oil  Executive  New  Presi¬ 
dent  —  H.  N.  Moore  Urges 
Greater  Economy  in 
Government 


CSfccial  to  Editor  &  Pcblisher) 
Toronto,  Nov.  9 — Not  until  people  real¬ 
ize  that  economy  must  be  effected  in  gov¬ 
ernment  expenditures  and  cease  to  de¬ 
mand  increased  services  from  their  gov¬ 
ernments  will  the  fear  of  a  recurrence  of 
depression  be  lessened,  H.  Napier  Moore, 
editor  of  MacLean’s  .Magazine  told  more 
than  3(X)  members  of  the  Association  of 
Canadian  Advertisers  in  18th  annual  con¬ 
vention  here. 

Expressing  the  belief  that  business  in 
Canada  is  definitely  on  the  upgrade,  Mr. 
Moore  warned  lest  in  the  revival  efforts 
to  prevent  a  recurrence  of  depression  be 
lessened.  The  first  of  these  efforts,  he 


maintained,  should  be  government  I 
economy. 

“It  is  possible  for  the  public  prints  of 
the  dominion  to  render  a  service  to  busi¬ 
ness  and  to  the  people  who  supply  the 
sinew;s  of  business,  the  advertisers,  by 
drawing  attention  to  this  matter,  for  gov¬ 
ernments  only  do  what  they  are  asked 
to  do,”  said  Mr.  Moore.  “It  is  import¬ 
ant  that  the  people  realize  that  every  tax 
on  a  commodity  or  public  service  adds  to 
the  cost  of  the  article  and  makes  it  more 
difficult  for  the  public  to  buy.” 

Introducing  Mr.  Moore,  H.  H-  Rim- 
mer,  of  the  Canadian  CJeneral  Electric 
Company,  Ltd.,  drew  attention  to  the  fact  T 
that  the  association  represented  an  an-  L 
nual  expenditure  of  $20,000,000  in  adver-  I 
tising.  " 

Officers  elected  were  as  follows :  Presi¬ 
dent,  W.  F.  Prendergast,  Imperial  Oil 
Ltd. ;  vice-presidents,  W.,  J.  Henderson, 
Swift  Canadian  Co.,  Ltd. ;  W.  G.  Mc- 
Gruther,  Canadian  Industries  Ltd. ;  H. 

M.  Ireland,  (General  Motors  Products  of 
Canada,  Ltd. ;  L.  R.  Greene,  Tuckett 
Tobacco  Company,  Ltd.  ;  treasurer,  \’.  A. 
Smith,  Parker  Fountain  Pen  Company, 
Ltd. ;  directors,  H.  H.  Rimmer,  Canadian 
General  Electric  Co. ;  R.  J.  Ambler, 
Northern  Electric  Co.;  R.  K.  McIntosh, 
(ieneral  Foods,  Ltd.;  J.  P.  I^ons,  Manu¬ 
facturers  Life  Insurance  Co. ;  Walter 
Kiehn,  Rogers-Majestic  Corporation, 
Ltd. ;  A.  M.  Miller,  Chrysler  Corpora¬ 
tion  of  Canada:  .T.  M.  Raymond,  Canada  fT 
Eh-y  Ginger  Ale  Company.  t‘ 


^HE  complete  checking  proof  service 

which  we  offer  to  newspaper  pub¬ 
lishers  is  without  question  the  final  solu¬ 
tion  to  their  problems.  Our  service  is 
nothing  more  than  an  efficient  checking 
department  of  the  publisher’s  office,  con¬ 
veniently  located  in  New  York,  Chicago 
and  San  Francisco,  and  operating  under 
a  strong  cooperative  policy  of  rendering 
the  greatest  possible  service  to  agencies 
and  advertisers  ...  in  the  interests  of 
our  subscribers. 

**Over  800  Satisfied  Subscribers^* 


You  can  ailopt  this  uniform 
incthoil  for  the  distrihution  of 
your  checking  proofs  with  ahso- 
lute  assurance  that  your  adver¬ 
tising  customers  will  receive 
service  promptly,  accurately  and 
with  complete  satisfaction  at  all 
times. 


GOOD  service  reflects  GOOD  business. 


THtADYERTISING  CHECKIMO  BUREAU  ihc 


79  MADISON  AVE.  -  -  -  NEW  YORK,  N.  Y. 

538  SO.  CLARK  ST . CHICAGO,  ILL. 

52  CALIFORNIA  ST.  -  SAN  FRANCISCO,  CAL. 
^  Executive  Ofttcee  at  Chicago^ 
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F.  B.  FELAND 
Tceafurer  and  Dirertnr  of  Service 
AW  y'orfc 


GERTRUDE  SCANLAN 

Mananer,  Stennaraphir  Department 
Aeu'  Fort 


FREDERICK  W.  NICHOLS 
Aaaiatant  Areount  Repreaentative 
Nni'  York 


WILLIAM  M.  SULLIVAN 
Aaaiatant  Arcotint  Repreaentative 
AW'  Vorlk 


Do  you  receive  the  Wedge? 


Batten,  Barton,  Durstine  &  Osborn 

INCORPORATED 

Advertising 


We  PUBLISH  every  little  while  a  small  book  called  the  Wedge.  The 
content  of  each  issue  is  a  brief  comment  on  some  scrap  of  business 
philosophy  which  seems  pertinent  to  the  moment. 

We  mail  the  Wedge  to  everyone  we  think  would  like  to  read  it.  If 
you  are  not  yet  on  the  list,  but  are  enough  interested  in  business  to  read 
the  magazine  which  carries  this  advertisement,  we  should  be  glad  to 
mail  the  Wedge  to  you. 

So  many  members  of  an  organization  have  a  voice,  nowadays,  in 
the  selection  of  an  advertising  agency,  that  we  want  friends  clear  down 
the  line,  from  the  Board  to  the  bov  who  opens  the  mail. 


CHARLES  E.  T.  SCHARPS 
Account  Rcprcnentative 
A'cm’  York 


STANLEY  P.  IRVIN 
Account  Rc|>rcwnUtiire 

Huffalo 


CHARLES  11.  McDOLGALL 
Art  Director 
Chicago 


383  MADISON  AVENUE  .  NEW  YORK 

Chicago,  McCormick  Building  ....  BOSTON,  10  Stale  Street  ....  BUFFALO,  Rand  Building  ....  PITTSBURGH,  Grant  Building 

Minneapolis,  Northwestern  Bank  Building 
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NO  FINER  PRESSROOM  TODAY  IN  AMERICA 

“Our  Customers  Write  Our  Ads” 

THE  DUPLEX  PRIXTIXG  PRES$C< 

Times  Building,  New  York  77  W.  ^ 


Editor  &  Publisher  The  Fourth  Estate  for  November  14,  1931 


27 


I 


iSkOMPANY,  Battle  Creek,  Michigan 

Chicago  DeYoung  Building,  San  Francisco 


MAGNIFICENT 
NEW  PLANT 


(Second  line  of  presses  not  yet  completely 
installed  when  this  photo  was  taken) 


Full  superposed  former  equipment. 

Full  interchangeable  unit  type. 

Full  color  equipment  design. 

Units  factory  tested  at  50,000  per  hour. 


R-DUTY 


UNITS 


ST. 

GLOBE- 

DEMOCRAT 
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E  D  I 

“FOOL’S  PARADISE” 

ERE  are  two  views  concerning  news  policy: 
Says  H.  F.  Twomey,  sales  manager  of 
Jordan,  Marsh  &  Co.,  large  Boston  store: 
“Every  time  an  unfavorable  piece  of  business  news 
is  front-paged  or  headlined,  it  does  its  part  to  retard 
the  growth  of  confidence.  ...  I  do  not  suggest  that 
unfavorable  news  need  be  left  out.  But  I  do  feel 
that  it  need  not  be  headlined,  nor  need  it  appear  on 
the  front  page.  On  the  other  hand,  in  time  of  de¬ 
pression,  a  favorable  happening  is  good  news,  and 
in  a  time  when  companies  are  passing  or  reducing 
their  dividends  it  should  be  really  front  page  news 
or  headline  news  that  a  company  is  paying  dividends 
.  .  .  Let’s  stop  advertising  the  depression.” 

Says  Col.  Frank  Knox,  publisher  Chicago  Daily 
News:  “A  steady  intelligent  effort  to  treat  all  news 
which  affects  popular  confidence  in  business  in  a 
constructive  manner  will  undoubtedly  have  some 
effect.  This  treatment,  however,  if  intelligently  ap¬ 
plied  does  not  involve  a  Pollyanna  attitude.  .  .  . 
Suppression  of  news  is  never  wholesome,  and  espe¬ 
cially  suppression  of  news  designed  for  so  highly 
literate  and  intelligent  an  audience  as  that  compris¬ 
ing  the  newspaper  readers  of  America  is  distinctly 
harmful.  However,  even  the  truth  in  bad  news  can 
be  so  handled  that  it  will  not  be  magnified  out  of 
all  proportion  to  its  importance  but  will  serve  its 
only  useful  purpose  in  providing  a  complete  back¬ 
ground  for  understanding. 

“Newspaper  publishers  and  editors  are  bombarded 
constantly  by  the  suggestion  of  thoughtless  people 
who  protest  the  publication  in  newspapers  of  stories 
of  bank  failures,  of  frenzied  bear  raids  on  the 
market,  or  reduced  earnings  and  all  other  items 
which  make  up  a  part  of  the  news  of  the  business 
activities  of  the  country.  Of  course  a  community 
in  which  a  newspaper  consistently  suppressed  such 
items  w'ould  be  a  community  living  in  a  fool’s  para¬ 
dise.  ...  A  community  in  which  suppression  of 
unfavorable  news  was  successfully  practised  would 
probably  soon  be  characterized  by  unreasoning  panic 
whereas  a  clear,  unexaggerated  and  truthful  report 
of  actual  news  would  leave  little  room  for  panic 
mongers  to  operate.” 

There,  in  two  statements  found  in  widely  separated 
fields  and  written  without  reference  to  each  other, 
we  find  the  whole  argument  of  censorship  vs.  candid 
reporting  summarized  to  a  nicety.  All  propagan¬ 
dists  believe  with  Mr.  Twomey.  All  free  journal¬ 
ists  believe  with  Col.  Knox.  The  former  contend 
that  the  newspaper  business  is  a  “game.”  The  latter 
believe  it  is  a  responsible  profession. 

No  person  of  sense  or  honor  can  favor  exagger¬ 
ated.  misleading  reports  of  the  ill  fortunes  of  the 
nation,  nor  do  they  approve  of  understatement  of 
such  grave  news  as  that  which  concerns  millions 
out  of  work  in  a  land  so  richly  blessed  as  our  own. 
What  is  wanted  is  the  truth,  the  whole  truth,  nothing 
but  the  truth.  Knowledge  harms  no  one;  people  are 
injured  by  w'hat  they  do  not  know'. 

The  great  advantage  of  Americans,  over  the 
people  of  almost  all  other  nations  of  the  world,  is 
that  they  do  know,  or  at  least  are  in  a  position  to 
know,  what  is  going  on  around  them,  the  dangers 
of  life  as  well  as  the  possibilities  for  pleasure,  profit, 
advancement  and  opportunity.  News  suppression 
means  that  a  people  live  in  the  dark.  There  is 
safety  in  light  places. 

Let  us  sketch  for  Mr.  Twomey  what  would  inevit¬ 
ably  follow  if  newspapers  should  literally  accept  his 
suggestion:  All  unfavorable  news  would  be  sup¬ 
pressed  or  carefully  concealed.  The  mass  of  readers 
would  not  know'  that  some  6.000,000  people  are 
unemployed,  thousands  relying  on  charity  for  sub¬ 
sistence  in  every  populous  community.  Of  course, 
those  who  are  suffering  in  Boston  would  know  some¬ 
thing  had  hit  them,  and  they  would  realize  that  their 
newspapers  were  deceitful.  How  about  their  con¬ 
fidence  in  American  institutions?  Men  w'ould  gather 
on  Boston  Common  to  discuss  their  grievances.  Hot 
heads  w'ould  say  that  the  democratic  form  of  gov¬ 
ernment  has  failed  and  that  Russia  or  Italy  has 
discovered  the  real  philosophy  of  safe  and  happy 
living.  Men  and  women  charged  with  the  duty  of 
collecting  a  vast  relief  fund,  this  Winter,  so  that  our 
government  may  not  be  compelled  to  issue  doles  to 
carry  the  unemployed,  w'ould  go  from  door  to  door, 
only  to  be  laughed  at.  Why,  they  would  be  told. 


nothing  has  happened !  Everything  is  quite  all 
right!  First  pages  tell  all  about  the  dividend  pay¬ 
ing  companies,  nothing  about  those  that  have  passed 
their  dividends.  The  headlines  reflect  prosperity. 

Is  this  what  Mr.  Twomey  and  those  who  believe 
with  him  W'ant?  It  is  exactly  what  they  are  asking 
for.  They  ask  in  vain.  Newspaper  editors  do  not, 
and  never  w'ill,  assume  that  they  are  dealing  with  a 
mass  of  morons,  to  be  led  along  by  the  nose.  They 
are  addressing  the  most  literate  people  in  the  world, 
people  who  have  a  way  of  fixing  wliat  is  wrong 
when  they  learn  what  it  is.  They  depend  on  news¬ 
papers  to  tell  them.  Newspapers  do  not  fail  in  this. 
The  people  are  grateful.  This  constitutes  the 
“power  of  the  press.” 

Cleveland  Advertising  Club  icomen  tax  theni- 
sch'es  a  penny  for  each  meal,  to  create  a  fund 
for  undernourished  school-children.  The  charity 
is  fine,  but  to  be  kept  conscious  of  your  less  for- 
tunate  neighbors,  three  times  daily,  is  good 
Americanism. 

THE  SUNDAY  NEWSPAPER 

HE  decision  of  the  Supreme  Court  of  Kansas 
that  the  Sunday  newsj)ai)er  is  a  necessity  of 
life  and  therefore  no  violation  of  the  state’s  blue 
laws,  was  interesting  and  true,  but  it  might  have 
gone  much  deeper. 

This  is  what  the  court  declared :  “From  the  small 
hoy.  whose  first  thought  on  arising  Sunday  morning 
is  the  comic  section,  to  the  son  grown  older,  who 
turns  eagerly  to  the  sport  page;  the  young  daughter, 
who  peruses  the  society  columns,  and  father  and 
mother,  who  turn  their  attention  to  the  more  serious 
pages,  the  Sunday  paper  is  looked  upon  and  has 
grown  to  be  a  necessity,  and  this  court  so  holds.” 

The  Sunday  newspaper  is  that — and  much  more 
when  broadly  viewed.  It  exercises  the  same  force 
that  the  newspaper  wields  on  the  six  business  days 
of  the  week.  Its  information  is  the  prime  basis  of 
public  opinion,  the  sovereign  power.  The  public 
service  newspaper  is  the  leading  element  in  com¬ 
munity  life  to  sustain  free  institutions,  develop  edu¬ 
cation,  promote  free  and  progressive  popular  causes 
and  protect  the  people  against  perversions  or  mis¬ 
fortunes,  such  as  graft  in  politics,  vice  and  crime, 
pestilence  and  disaster.  It,  and  it  alone,  is  the  safe 
refuge  of  the  people  if  and  when  government  fails, 
as  sometimes  happens. 

Every  dollar  saved  by  elimination  of  zoaste  is 
a  net-camings  dollar. 

HER  ENGAGEMENT  RING 

HEN  the  mail  was  opened  in  the  office  of 
the  Madison  (Wis.)  State  Journal  office  re¬ 
cently  a  diamond  ring  was  found  carefully 
and  neatly  wrapped.  Also  came  a  letter  from  a 
widow,  mother  of  a  child,  offering  her  services  to 
anyone  who  needed  them.  She  was  penniless  and 
must  support  her  baby.  The  ring  was  her  engage¬ 
ment  diamond,  sent  in  lieu  of  cash  to  pay  for  an 
advertisement.  “I  know  you  are  not  running  a 
pawn-shop  or  a  jewelry  shop,”  she  wrote,  "but  it 
is  all  I  have  to  offer.” 

Needless  to  say  the  gem  was  returned  and  the 
advertisement  published  dead-head.  Nor  did  the 
State  Journal  make  a  story  of  the  woman’s  hour 
of  adversity,  revealing  her  identity.  The  editors  did 
look  her  up  and  proceeded  to  try  to  find  a  place  for 
her  as  housekeeper  for  an  elderly  family,  which  is 
what  she  wanted. 

If  O.  Henry  w'ere  present  he  might  do  justice  to 
this  little  tragedy,  in  words  which  would  touch  the 
hearts  of  millions. 


L 

A  NEW  SPACE  PROSPECT 

SSOCIATIONS  of  dentists  in  every  city 
become  advertising  prospects  for  the  local  news¬ 
papers,  by  the  recent  action  of  the  American 
Dental  .Association.  Whether  this  will  be  an  opening 
wedge  for  the  development  of  a  vast  field  of  profes¬ 
sional  advertising  depends  largely  upon  how  it  works 
out.  and  newspapermen  will  be  careful  how  they 
guide  any  campaigns  in  w'hich  they  have  a  hand. 

The  immediate  necessity  of  dentists’  copy,  of 
course,  is  to  stay  w'ithin  ethical  bounds  so  as  to  gain 
the  necessary  approval  of  the  Educational  Publicity 
Committee  of  the  A.D.A.  Just  as  important,  how¬ 
ever,  is  it  that  the  copy  shall  be  good  advertising— 
that  without  emphasizing  trivialities,  without  exag¬ 
gerating  professional  skill,  without  trying  to  scare 
the  public,  it  must  still  be  interesting  and  informa¬ 
tive.  Some  of  the  advertisements  we  have  seen  met 
this  situaiton  admirably.  Many  of  them  dealt  with 
information  that  one  ordinarily  gets  only  from  his 
dentist — and  only  when  the  latter  finds  it  necessary 
to  explain  an  ill  already  discovered.  Only  Heaven 
know's  how  many  times  such  an  ill  may  be  repeated 
among  the  millions  to  whom  dentists  and  tooth¬ 
brushes  are  as  ocean  liners  to  a  desert  nomad. 

The  popularizing  of  knowledge  about  teeth  and 
their  care  offers  real  possibilities  of  public  welfare, 
as  well  as  benefits  to  dentists  and  the  makers  of 
dental  goods.  Newspaper  advertising  men  will  do 
W'ell  to  keep  both  aims  in  mind. 

Need  one  add  that  editorial  men  should  also  keep 
both  aims  in  mind?  Free  publicity  will  undoubtedly 
be  offered  to  them,  and  attempts  made  to  justify  it 
on  the  ground  of  educational  value.  Just  as  much 
of  a  case  could  be  made  out  for  free  donation  of 
space  for  the  advertising  campaign.  Editors  will  be 
w'ary  of  filling  their  news  columns  with  technical 
material  that  is  likely  to  be  considered  controversial 
by  some  persons. 

Western  newspapers  have  recently  been  han¬ 
dling  a  double-murder  case  zinth  many  repulsive 
features  and  it  interests  the  Nezv  Yorker  to  see 
the  tabloid  Illustrated  Daily  Neros  of  Los  An¬ 
geles  lecturing  standard-size  rizvls  on  their  "in¬ 
decent"  neti’s  coz'erage. 

INDEPENDENT  POLICIES 

NE  of  the  intelligent  forces  of  the  day  in  New 
York  is  the  Lieutenant-Governor  of  this  state. 
Hon.  Herbert  H.  Lehman,  and  any  criticism 
by  him  of  the  press  deserv'es  a  place  in  the  thought 
of  the  newspaper  publishing  fraternity.  Writing  as 
a  business  man,  looking  at  politics,  in  Atlaidk 
Monthly,  Mr.  Lehman  said: 

“Newspaper*  are  naturally  and  properly  desir¬ 
ous  of  securing  higher  standards  in  all  depart¬ 
ments  of  government.  In  this  desire  and  sentiment 
they  merely  represent  the  people  of  the  community. 
Nothing,  in  my  opinion,  will  raise  the  standard  of 
government  more  or  develop  a  greater  spirit  of 
independence  on  the  part  of  public  officials  than 
a  really  independent  press,  which  through  both  its 
editorial  pages  and  its  news  columns  will  seek  to 
develop  an  intelligent  and  reasonable  public  opinion 
removed  from  partisan  or  opportunist  interests." 

Elsewhere,  in  his  article,  Mr.  Lehman  accurately 
stated  that  of  late  years  there  has  come  a  great 
change  in  new'spaper  policy,  looking  to  increased 
freedom  of  expression  and  true  non-partisan  atti¬ 
tudes,  especially  in  the  press  of  the  large  cities.  “In 
most  instances,”  he  said,  “there  is  a  very  real  effort 
to  lay  the  facts  honestly  and  fairly  before  the  public 
through  the  new's  columns.  The  spirit  which  now 
actuates  most  great  newspapers,  of  ‘printing  the 
news’  regardless  of  any  other  consideration,  is  a  fine 
development.  I  hope  it  will  rapidly  progress.” 

In  the  large  cities,  few',  if  any,  newspapers  will 
be  found  in  this  day  which  seriously  violate  the 
principle  which  Mr.  Lehman  advocates.  It  is  excep¬ 
tional  to  find  a  daily  of  important  circulation  which 
is  not  firmly  committed  to  the  policy  of  “printing 
the  news,”  w'ith  editorial  comment  restricted  to  the 
editorial  page,  or  labeled  or  signed  as  such.  The 
last  remnant  of  the  archaic  partisan  policy,  puffing 
our  crowd  and  damning  or  suppressing  the  news  of 
our  rivals,  in  news  columns,  is  to  be  found  only  in 
the  rural  press  of  some  backward  sections.  -As  a 
rule,  the  progressive  country  weekly  newspaper  if 
as  free  of  the  taint  of  unfair  partisanship  as  is  the 
city  newspaper.  Journalism  in  general  has  outlived 
the  practice. 
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PURELY  PERSONAL 


BOVD  GURLEY,  editor  of  the  huHon- 
apolis  Times,  continued  the  news¬ 
papers  editorial  demands  lor  reductions  in 
utility  rates  in  an  address  before  the 
South  Side  Civic  Club  in  Indianapolis, 

Nov.  12. 

George  F.  Booth,  publisher,  Worcester 
(Mass.)  Telcfiram  and  Gazette,  is  chair¬ 
man  of  the  committee  in  charge  of  raising 
the  SS'O.tXK)  Golden  Rule  Fund  in  W  or- 
cester  this  year  to  care  for  the  32  organi¬ 
zations  in  the  community  chest. 

Malcolm  W.  Bingay,  editorial  director, 
Detroit  Tree  Dress,  addressed  a  Lions 
club  meeting  at  Birmingham,  Mich., 
Nov.  10. 

Carroll  Smith,  publisher.  La  Mesa 
(Cal.)  Scout,  has  been  elected  president 
of  the  chamber  of  commerce  in  his  city. 

(Jeorge  S.  Briedford,  editor,  San  Ysidro 
(Cal.)  Border  Dress,  has  been  elected 
president  of  the  chamber  of  commerce  of 
his  town. 

Roy  Anderson,  editor,  Ketchikan 
Alaska  Chronicle  and  one  of  its  principal 
owners,  has  been  elected  to  the  executive 
committee  of  the  Ketchikan  chamber  of 
commerce. 

L.  J.  Sulak,  editor  LaGrange  (Tex.) 
Fayette  County  Record,  has  announced 
that  he  will  be  a  candidate  for  Congress. 

J.  A.  Kleinfelter,  publisher,  Xezv  Wash¬ 
ington  (O.)  Herald,  has  been  elected  for 
his  second  term  as  mayor. 

R.  H.  Arnett,  publisher.  yucail>a 
(Cal.)  Xeu'S,  has  been  elected  president 
of  the  San  Bernardino- Riverside  counties 
unit  of  the  California  Newspaper  Pub¬ 
lishers'  Association. 

Harry  E.  Taylor,  former  publisher, 
Portsmouth  (O.)  Times  and  the  I  ronton 
Tribune,  and  a  widely  known  Ohio  news¬ 
paper  man,  is  ill  in  a  hospital  in  Ports¬ 
mouth. 

C.  R.  Bahcock,  publisher,  Blythezdlle 
(Ark.)  Courier-Xeu’s,  is  Mississippi 
county  chairman  for  the  .\merican  Red 
Cross  roll  call. 

Prentiss  Bailey,  publisher,  Utica 
(N..Y.)  Observer-Dispatch,  and  Mrs. 
Bailey  are  enroute  to  Los  .\ngeles. 

FMward  T.  Austin,  editor,  Toledo 
.\’eu’s-Ree,  was  introduced  as  a  new  mem¬ 
ber  of  the  Toledo  Rotary  club,  last  week. 

N.  .\.  Geyer,  editor  of  the  Alliance 
(O.)  Daily  Keviezo,  read  a  paper  before 
the  Ministerial  -Kssociation  of  .Mliance 
and  .Sebring  at  the  November  meeting, 
on  "The  Press  and  the  Pulpit.” 

Fred  Mitchell,  publisher,  Carlsbad 
(Cal.)  Journal,  has  been  elected  a 
director  at  large  of  the  San  Diego 
County  chamber  of  commerce. 

Y-  y.  Dallman,  editor,  Springfield 
Uhnnois  Stale  Register,  was  on  the  com- 
nnttee  to  greet  the  .American  .Airways 
airplane  which  linked  Springfield  and 
Chicago  with  New  Orleans  in  a  new 
eight-hour  plane  and  air  mail  service. 


Jesse  E.  Long,  formerly  editor  and 
manager  of  the  McKeesport  (Pa.)  Daily 
-Wti'j  has  gone  to  St.  Petersburg, 
Florida,  to  spend  the  winter. 

Pleasant  .A.  Stovall,  editor  of  the 
Savannah  (Ga.)  Press  and  former 
United  States  Minister  to  Switzerland, 
addressed  a  joint  meeting  of  the  .American 
Legion  and  the  local  Legion  au.xiliary 
at  Waycross,  Ga.,  Nov.  6. 

F.  P.  .Adler,  publisher  of  the  Daven¬ 
port  (la.)  Daily  Times  and  Democrat 
S'  Leader  and  chairman  of  the  reorgani¬ 
zation  committee  of  the  .American  Bank 
of  Davenport  has  consented  to  head  the 
new  institution  as  president.  In  accept¬ 
ing.  Mr.  .Adler  stated  he  would  act 
temporarily,  for  six  months  or  a  year 
or  two  years,  if  necessary,  and  would 
serve  without  salary. 

Henry  Schmitz,  publisher,  Buena  Dark 
(Cal.)  Xezos  and  associated  papers,  has 
retired  from  business  in  that  town  and 
will  establish  a  paper  in  I.os  .Alamitos. 
W.  C.  Miller,  for  several  years  a  partner 
of  Air.  Schmitz,  will  publish  the  News. 

David  Gibson,  publisher.  Lorain  (O.) 
Journal  and  Afans  field  (O.)  Journal, 
spoke  before  the  Erie.  Pa.  .Advertising 
club  recently  telling  of  a  trip  to  Europe. 

Ralph  \V.  Cram,  editor  and  puhlisher. 
Davenport  (la.)  Democrat,  has  been 
nominated  for  president  of  the  Kiwanis 
club,  and  will  be  unopposed  in  the  elec¬ 
tion.  Nov.  19. 

Fred  McIntosh,  editor.  Tzvin  Valley 
(O.)  Echo,  was  re-elected  mayor  of  West 
.Alexandria.  Ohio,  at  the  recent  election. 

IN  THE  BUSINESS  OFFICE 

SAM  SCHWARTZ,  advertising  man¬ 
ager,  Rochester  (N.Y.)  Democrat 
and  Chronicle,  volunteered  his  services 
to  the  editorial  deitartment  election  night 
and  was  assigned  to  copy  returns  at 
police  headquarters. 

E.  F.  Baldwin,  circulation  manager. 
Salt  Lake  Tribune  and  Telegram,  ad¬ 
dressed  the  Salescraft  Club  of  Salt  Lake 
City  this  week,  at  their  gathering  in  the 
T ribnne-T elegram  .Auditorium. 

Ralph  P.  C(K)per,  advertising  staff. 
Salt  Lake  Tribune,  and  Mrs.  Cooper 
are  the  parents  of  a  son,  horn  recently. 

LeRov  S.  Turpin,  circulation  depart¬ 
ment.  Kansas  City  Star,  is  the  new 
commander  of  the  Irwin  Kirkwcsxl  post, 
the  Kansas  City  Star  Post  of  the  Ameri¬ 
can  Legion. 

Frank  .\.  Harbaner,  manager  of  the 
classified  department,  Springfield  Illi¬ 
nois  .‘Utate  Register,  and  Mrs.  Har- 
bauer,  are  parents  of  a  daughter  born 
in  St.  John’s  hospital. 

.Arthur  C.  Saunders,  vice-president 
and  general  manager,  Dort  Chester 
(N.Y.)  Daily  Item,  is  one  of  the  team 
captains  for  the  raising  of  funds  in  the 
annual  A’.M.C..A.  drive.  .M.  Banker 
Bates,  advertising  manager.  Life  Savers. 
Inc.,  is  an  assiK’iate  chairman  of  the 
committee. 


FOLKS  WORTH  KNOWING 


Haklar  W.  Hau, 


D  EPORTER,  editor,  and  finally  a  pub- 
Usher — such  is  the  dream  of  most 
newspapermen  when  they  start  in.  But 
having  reached 
the  peak,  Har¬ 
lan  W.  Hall, 
dean  of  Pasadena, 

Cal.,  newspaper¬ 
man.  now  chooses 
the  life  of  a  re¬ 
porter  where  there 
is  excitement  and 
romance. 

In  his  -H)  years 
of  n  e  w  s  p  a  p  e  r 
work  Mr.  Hall 
has  lieen  editor  ot 
numerous  pajiers, 
owned  and  pub¬ 
lished  his  own 
daily,  but  to  find  real  happiness  he  has 
become  a  rejxjrter  and  is  Pasadena  cor- 
resiK)ndent  of  the  Los  Angeles  E.ram- 
iner.  He  is  also  working  part  time  as 
reiK)rter  on  the  Pasadena  Star-Xezvs. 

Mr.  Hall  was  secretary-manager  and 
publicity  director  of  the  Pasadena  Tour¬ 
nament  of  Roses  parade  and  annual  East- 
West  football  game  on  New  Year’s  day. 
He  held  this  position  four  years. 

He  entered  newspa|)er  work  in  1891 
as  a  reporter  for  the  St.  Paul  Daily 
.\ezi'S.  He  was  an  eye  witness  of  Presi¬ 
dent  McKinley’s  assassination  and  cov¬ 
ered  the  story  for  the  Minneapolis  Jour¬ 
nal. 

He  worked  on  a  number  of  middle 
west  newsjiaiiers  and  in  1902  became 
news  editor  of  the  Phoenix  (Ariz.)  Re¬ 
public.  He  went  to  Pasadena  two  years 
later  and  with  the  assistance  of  F.  G. 
Martin  was  the  entire  staff  of  the  Pasa¬ 
dena  Star. 

.At  different  times  since  he  has  been 
eilitor  of  the  Fresno  Herald,  news 
editor  of  the  San  Louis  Obispo  Tele¬ 
gram,  editor  of  the  Santa  Ana  Xizvs, 
and  Pasadena  correspondent  of  the  Los 
.Angeles  Express. 

Mr.  Hall  acquired  the  WhiUier  (Cal.) 
.Vcti’j  and  was  its  editor  and  publisher 
for  :i  considerable  time.  \Vhen  the 
Pasadena  Morning  Sun  started  Mr.  Hall 
was  asked  to  be  its  first  editor. 


Merwin  C.  Morrison,  staff  lecturer, 
Buffalo  Ez'cning  Xezvs.  has  prepared  and 
is  giving  throughout  the  News  territory 
a  new  illustrated  lecture  on  “The  Mak¬ 
ing  of  a  Mtxlern  Newspaper.” 

W’alter  Merrill,  advertising  director 
of  Chicago  Herald  and  E.raminer,  re¬ 
turned  to  New  York  this  week  to  move 
his  family  to  Chicago.  Mr.  Merrill  form¬ 
erly  was  in  the  Ilearst  advertising  de¬ 
partment  in  New  York. 

I-'rederick  J.  Hilsinger.  display  staff, 
Bridgeport  (Conn.)  Times-Star,  has 
lieen  re-elected  to  the  Bridgeport  alder- 
manic  council  on  the  Democratic  ticket. 

(Continued  on  next  page.) 


J-  L.  Keddie,  publisher.  Bear  Lake 
(.Mich.)  Beacon,  has  been  appointed 
head  of  the  unemployment  relief  com¬ 
mittee  in  Manistee  county. 

Col.  hrank  Knox,  publisher  of  the 
Xezi’s,  will  speak  before 
•  ^  •■Association  on  the  sub- 

.Are  There  .Any  Political  Issues 
Left .  at  a  luncheon  meeting  November 


Percy  B.  Jenkins,  representative  of 
the  Melbourne  (Australia)  Herald  and 
ass(Kiate<l  publications,  was  the  guest  of 
mmor  at  a  luncheon  given  in  Toronto 
>  the  Canadian  section  of  the  Empire 
Press  Union  Nov.  3. 


Edward  Blake,  editor,  Roncez’eri 
I  est  I  irginia  Xezi's  was  the  Armistic 
itay  speaker  at  the  banquet  of  th 
American  Legion  at  Qarksburg,  W.V; 

^^iiicr,  president  and  editor  c 
\l^i  Tribune,  and  Mr! 

.iiiier’  who  have  been  visiting  Indian 
cities  by  automobile,  have  returned. 

Ralph  \V.  Cram,  editor  and  publishe 
^  lu  fla.)  Democrat  wi 

the_  1931  president  of  the  Davenpoi 
Kiwanis  Club,  having  been  nominate 
w  ithout  opposition. 


Roe  Fulkerson 

There’s  this  interesting  fact  to  record  concerning 
Roe  Fulkerson: 

No  writer  has  held  up  under  daily  and  weekly  syn¬ 
dication  more  magnificently.  Year  after  year,  day  fol¬ 
lowing  day,  his  features  have  retained  a  freshness  and 
an  enthusiasm  rare  to  behold. 

Andrew  and  Imogene,  daily. 

Hotel  Stenographer,  daily. 

Sunday  Morning  Breakfast,  weekly. 

Smart,  pungent,  up-to-the-second,  and  clean! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  TIMES  BUILDING  Chailcs  V.  McAdam 

Ch.inn.n  NEW  YORK,  N.  Y.  Pretident 


MARKET  REPORT 


steadily  up.  Since  its  sensational  start 
I  in  February  and  March,  Tarzan  has 
i  continued  a  strong  favorite  with 
I  syndicate  purchasers,  spurting  to  a 
new  high  this  month  with  steady  buy- 
I  ing. — For  terms  and  samples,  please 
:  wire 


UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  FEATURI 
SERVICE— WORLO  FEATURE  SERVICE 

Moot.  Boorjaily,  Central  Uanager 
Maximilian  Elaer,  Jr.  Frank  B.  Knap. 
220  East  42nd  St.,  Salto  1110, 
NEW  YORK 
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International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.PA.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Sire  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C 
circulation  as  follows: 


Six  Months 

Bwlad 

Net 

Paid 

Total  Di»- 
tribution 

Juiie  30.  1931 . 

10.497 

11.569 

•  1930 . 

10,816 

12,216 

•  1929 . 

9.878 

11.105 

•  1920 . 

8.982 

10.223 

•  1927 . 

7.9SS 

9.018 

•  1926 . 

6.796 

7.607 

IN  THE  EDITORIAL  ROOMS 

Edward  D.  took  ill,  managing 
editor,  Fall  River  (Mass.)  Herald 
Nen's,  has  been  named  secretary  of  the 
Fall  River  Committee  on  Unemployment 
and  Relief  which  was  organized  last 
week. 

George  Saunders,  art  editor,  Sidney 
(Australia)  Bulletin,  who  is  on  leave  of 
absence,  was  a  recent  visitor  in  Dayton, 
Ohio. 

Hertrand  K.  Hart,  literary  editor.  Pro¬ 
vidence  (R.I.)  Journal  and  Eveninn 
Bulletin,  spoke  before  the  Women’s  Al¬ 
liance  of  the  First  Congregational  (3hurch 
(Unitarian)  in  Providence  last  week. 

Joe  Keller,  drama  editor,  Dayton  (O.) 
Herald,  is  a  member  of  the  committee 
arranging  the  annual  homecoming  cele¬ 
bration  at  the  University  of  Dayton. 

Rae  B.  Candee,  city  hall  reporter, 
Utica  (X.Y.)  Daily  Press,  is  on  a  week’s 
deer  hunting  trip  in  the  Adirondacks. 

Lon  Richarson,  formerly  sports  editor. 
Salt  Lake  Telegram  recently  joined  the 
L.  S.  Gillham  Co.,  Inc.,  Salt  I^ke  City 
advertising  firm. 

Joseph  S.  Mackrell,  former  political 
writer  for  the  old  Pittsburgh  Chronicle- 
Telegraph,  was  re-elected  register  of 
wills  for  Allegheny  county,  at  the  Novem¬ 
ber  election. 

John  J.  Phillips,  veteran  police  reporter, 
Erie  (Pa.)  Dispatch-Herald,  was  elected 
treasurer  of  the  city  of  Erie,  last  week. 

John  DiCorpo,  city  hall  reporter, 
U'atcrhury  (Conn.)  Evening  Democrat, 
has  been  named  assistant  city  clerk  by 
the  recently  elected  Democratic  adminis¬ 
tration.  DiCarpo  will  begin  his  new 
duties  Jan.  1. 

Vernon  K.  Richards,  drama  editor, 
Toledo  Blade,  and  Mrs.  Richards  are 
parents  of  a  daughter,  born  recently. 

Miss  Nell  Snead,  woman’s  page  editor, 
Kansas  City  Star,  has  been  spending  her 
vacation  in  New  York. 

Harry  F.  Kohr,  exchange  editor, 
Kansas  City  Star,  has  return^  from  a 
two  weeks’  vacation.  Charles  I.  Blood, 
veteran  night  city  editor,  also  has  been 
one  of  the  October  vacationers. 

Kenneth  McCaleb,  Sunday  editor, 
Philadelphia  Record,  last  week  opened  a 
weekly  series  of  interviews  of  newspaper¬ 
men  over  station  WCAU.  Interviewed 
by  Kenneth  Stowman,  former  radio 
editor.  Philadelphia  Bulletin,  McCaleb. 
descril)ed  the  recent  electrocution  of  Irene 
Schroeder.  Lou  Jeffe,  boxing  expert. 
Evening  Ledger,  will  give  the  second 
interview  next  week  on  his  favorite 
sport. 

Ben  W'ahrman  has  joined  the  news 
staff  of  the  Norfolk  (Va.)  Ledger-Dis¬ 
patch. 

All)crt  I,awrence  Martin,  superior  court 
reporter,  Waterbury  (Conn.)  American 
and  Republican,  has  been  elected  presi¬ 
dent  of  the  Dartmouth  College  club  of 
Waterburv.  VV’alter  Wood,  editor  of  the 
American,  is  retiring  as  recording  secre¬ 
tary  of  the  club. 

Samuel  Meyers,  reporter,  IVaterbury 
(Conn.)  Republican,  is  acting  head  of  the 
German  department  at  Crosby  high  school 
in  Waterbury  for  an  indefinite  period. 
He  is  continuing  his  reiwrtorial  duties, 
teaching  in  the  morning  and  doing  news 
work  in  the  afternoon  and  evening. 

Frank  Alexander,  assistant  sports 
editor,  Kansas  City  Star,  left  on  vacation 
with  the  oi)ening  of  the  duck  shooting 
season. 

John  M.  Collins  of  the  Kansas  City 
Weekly  Star  staff  has  returned  to  Kan.sas 
City  from  Winfield,  Kans.,  where  he 
recently  underwent  an  operation  for 
appendicitis.  (Tlad  H.  Thompson,  still 
is  bothered  by  an  eye  ailment,  but  has 
returned  to  his  desk,  where  he  conducts 
the  “Starbeams”  and  ‘‘Kansas  Notes” 
columns. 

Dorothy  Kahn,  reporter,  Atlantic  City 
(N.J.)  Press,  gave  her  personal  impres¬ 
sions  of  Thomas  A.  Edison  in  a  talk 
to  Atlantic  City  high  school  pupils. 

Qark  H.  Galloway,  city  editor.  Council 
Bluffs  (la.)  Nonpareil,  attended  the 
annual  meeting  of  Iowa  Associated  Press 
members  last  week  in  Des  Moines. 

Ray  Sprigle,  city  editor,  Pittsburgh 


Post  Gazette,  at  the  recent  election  was 
elected  justice  of  the  peace  of  Moon 
township,  where  he  resides. 

A.  J.  Dalrymple,  for  the  past  year  on 
the  staff,  RcgiiM  (Sask.)  Daily  Star,  has 
resigned  and  has  left  for  the  Pacific 
Ck>ast  for  the  winter. 

Del  Finlay,  Vancouver  (B.C.)  Sun, 
and  Bill  Rose,  Vancouver  Province, 
sports  staffs,  accompanied  the  Van¬ 
couver  Athletic  Club  rugby  football  team 
to  Calgary  for  the  senior  playdowns 
against  Altomah-Tigers,  Nov.  4-7. 

Ridley  W’ells,  editorial  writer,  Mem¬ 
phis  Commercial  Appeal,  spoke  Nov.  7 
at  the  meeting  of  the  Tri-State  Oil  Mill 
Superintendents’  Association  at  the  Hotel 
Claridge. 

Frank  L.  l>ennis,  who  covered  gen¬ 
eral  assignments  for  the  Kansas  City 
Star  and  served  in  addition  as  moving 
picture  critic  and  column  conductor  at 
intervals,  has  resigned  to  join  the  Boston 
Herald  staff. 

Fletcher  Chenault,  staff.  Little  Rock 
Arkansas  Gazette,  was  at  Jonesboro, 
Ark.,  Nov.  9,  for  the  funeral  of  Senator 
T.  H.  Caraway,  who  died  Nov.  6  at  Lit¬ 
tle  Rock. 

Bus  Ham,  sports  editor,  Oklahoma 
City  Daily  Oklahoman,  covered  the  Uni¬ 
versity  of  Oklahoma-University  of  Kan¬ 
sas  football  game  Nov.  7  at  Norman, 
Okla. 

C.  E.  McBride,  sports  editor,  Kansas 
City  Star,  officiated  in  three  football 
ganx-s  last  week-end.  He  “worked”  a 
game  in  Warren.sburg,  Mo.,  Friday  after¬ 
noon,  one  in  Kansas  City  the  same  night 
and  then  went  to  Manhattan,  Kans.,  to  be 
an  official  in  the  Kansas  Aggies-Okla- 
homa  game  Saturday. 

John  C.  (Jack)  Moffitt  has  returned 
to  his  duties  as  moving  picture  editor, 
Kansas  City  Star,  after  a  leave  of 
absence  of  a  year,  during  which  time 
he  was  connected  with  the  Universal 
Film  Corporation,  Culver  City,  Cal. 

Walter  McCain,  rewrite.  Union  City 
(N.J.)  Hudson  Dispatch,  has  resignccl. 
He  is  succeeded  by  Horace  Tani,  who 
has  l>een  covering  Hudson  City.  Benja¬ 
min  W’.  Boyd.  Harlem  (N.Y.)  Home 
Journal  has  joinetl  the  staff  and  has 
been  assigned  to  Hudson  City. 

Thomas  Mac  Mahon,  formerly  on  the 
copy  desk  of  the  old  AVt£'  York  Morning 
World,  has  joined  the  staff  of  the 
Detroit  .Mirror  as  rewrite  man. 

Harold  Griffin,  English  journalist  who 
has  l)een  in  Canada  studying  conditions, 
severed  his  connections  with  the  Regina 
(.Sask.)  Leader-Post,  Nov.  1  and  left 
for  \’ancouver.  He  also  plans  to  visit 
Mexico  in  the  interests  of  a  number  of 
British  newspajK-rs. 

Carlvle  Burrows,  of  the  Neve  York 
Herald  Tribune,  when  in  Paris  recently 
was  the  guest  of  the  .\nglo-.\merican 
Press  .XsscK'iation  at  its  weekly  luncheon 
at  the  Restaurant  Drouant.  Mr.  Bur¬ 
rows  has  just  completed  a  tour  of  Ger¬ 
many.  Austria.  Italy  and  Switzerland. 

Thomas  McNamara,  sports  editor. 
White  Plains  (N.Y.)  Daily  Press  gave 
a  play-by-play  description  of  the  Mount 
Vernon-White  Plains  high  schools  foot¬ 
ball  game  over  WCOH  recently.  He 
also  broadcasts  the  prize  fights  in  the 
State  .Armory  ev.ry  week. 

Ken  “Shorty”  Liddell,  police  reporter, 
Regina  (Sask.)  Leader-Post,  is  on  va¬ 
cation.  His  duties  are  being  handled  by 
Harold  Colter. 

-Alger  S.  Bean  has  resigned  from  the 
copy  desk  of  the  Rochester  (N.Y.) 
Democrat  and  Chronicle, 

-Aleda  A'an  Arsdale  has  resigned  as 
society  editor  of  the  Buffalo  Times,  to 
enter  the  retail  advertising  field  in  that 
city.  She  has  been  succeeded  by  Mildred 
Hoffman,  formerly  assistant  in  the 
department. 

Gene  Brice,  news  editor.  Ketchikan 
(.Alaska)  Chronicle,  recently  spent  a 
two  weeks’  vacation  hunting  deer,  ducks 
and  geese  in  Southeastern  -Alaska. 

Bill  Bray,  formerly  of  the  San  Diego 
(Cal.)  Times  staff,  is  now  on  the  re¬ 
write  staff  of  the  Camden  (N.J.) 
Courier. 

D.  M.  Baker,  formerly  of  the  Toledo 


Times,  has  become  editor  of  the  Bowling 
Green  (O.)  News.  He  succeeds  Howard 
P.  Warwick,  who  will  enter  the  insur¬ 
ance  business. 

Miss  Judith  R.  Robinson  has  returned 
from  England  where  she  surveyed  poli-  ' 
tical,  economic  and  social  develoiiments 
during  the  summer  for  the  Toronto  ' 

Globe.  I 

Frank  W.  Weir,  sports  editor.  Spring.  ' 

field  Illinois  State  Register,  has  returned 
after  a  week’s  vacation  in  Davenport,  a  ' 

Iowa.  I  t 

Gorden  Riley,  assistant  sports  editor,  I 
Norfolk  (Va.)  Ledger-Dispatch,  at-  I 
tend^  the  Notre  Dame-Navy  game  at  I 
Baltimore,  Nov.  14.  I  < 


C.  Norman  Stabler,  financial  editor. 
New  York  Herald  Tribune,  and  James 
Parsons,  financial  advertising  depart¬ 
ment,  attended  the  Investment  Baiikeri 
Association  convention  at  White  Sulphur 
Springs,  W.V'^a.,  recently. 

Royal  Cortissoz,  art  critic.  New  York 
Herald  Tribune,  was  a  guest  of  Mr.  and 
Mrs.  Clarence  T.  Mackay  at  the  premiere 
of  the  Metropolitan  Opera  House  on 
Nov.  2. 

Guy  Newbern,  real  estate  editor, 
Memphis  (Tenn.)  Commercial  Appeal, 
has  been  granted  a  leave  of  absence  to 
become  secretary  of  the  property-owners 
division  of  the  Memphis  Real  Estate 
Board. 

Otis  Sullivant,  staff,  Oklahoma  City 
Daily  Oklahoma  and  Evening  Times,  is 
accompanying  Gov.  W.  H.  Murray  on 
his  state  tour  on  behalf  of  the  seven 
initiated  measures  sponsored  by  the  chief 
executive. 

John  W.  Troy,  editor  and  manager, 
Juneau  Daily  Alaska  Empire  is  visiting 
Seattle.  He  is  making  the  trip  for  both 
business  and  pleasure. 

-Molly  Ann  Cochran  was  recently  ap¬ 
pointed  society  editor,  Medford  (Ore) 
Daily  News,  succeeding  Jean  Van  Dyke, 
resigned. 

James  Tschappat,  formerly  copy  boy 
of  the  Rochester  (N.  Y.)  Democrat  and 
Chronicle,  has  been  named  correspondent 
at  Warsaw,  N.  Y.,  of  both  the  Democrat 
and  Chronicle  and  the  Times-Union,  Gan¬ 
nett  newspapers  in  Rochester. 

_P.  Whitwell  Wilson,  feature  writer. 
New  York  Times  and  for  twenty  years 
on  the  London  Times  staff,  addressed  the 
Men’s  Gub  of  St.  John’s  Methodist 
Episcopal  Church,  New  Rochelle.  .\.  Y., 
last  week  on  the  “Present  Crisis  in  (ireat 
Britain.” 

Rolrert  M.  Jackson,  news  editor  of  the 
.Yan  Angelo  (Tex.)  Morning  Times,  has 
been  granted  a  leave  of  absence,  and  will 
start  Nov.  18  for  Washington  to  become 
assistant  secretary  to  Congressman  R.  E 
Thomason  of  the  16th  Texas  district. 

-Art  Baermann,  telegraph  editor,  Detroit 
Free  Press,  has  returned  from  his 
vacation. 
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Rol>ert  .S.  .Savage  has  resigned  as  a  y 
meml)er  of  the  sports  staff  of  the  Dalli-  y 
more  .‘sun.  a 

E.  H.  Collins,  assistant  financial  editor.  6 
New  York  Herald  Tribune,  has  returned  I 
to  the  office  after  three  weeks’  illness  in  -S 
the  New  Rochelle  Hospital.  si 

J.  D.  Tomnkins.  of  the  financial  depart-  ^ 
ment.  .\’ew  York  Herald  Tribune,  is  now  ^ 

in  the  Military  Hospital  at  Montreal.  He 
is  a  Canadian  war  veteran. 


c,ai  Liiaimers,  managing  editor  oi 
the  Bridgeport  (Conn.)  Telegram,  and 
Mrs.  Marguerite  J.  Robelin,  private  tutor 
of  languages.  New  Y’ork,  have  announced 
their  engagement. 

Maureen  McKernan  has  joined  the 
staff  of  the  County  News  Bureau  at 
White  Plains  serving  the  eight  dailies  of 
the  \\  estchester  County  Publishers.  Miss 
McKernan  has  been  a  member  of  the 
staffs  of  the  Topeka  Capital,  Kansas  City 
Journal,  Chicago  Herald  Examiner  and 
Chicago  Tribune. 

Lloyd  D.  Hagan,  sports  editor,  Sions 
City  (la.)  Tribune,  has  returned  from  a 
visit  to  all  the  principal  college  and  uni¬ 
versity  football  camps  in  the  Sioux  City 
territory. 

John  Colton,  Jr.,  formerly  of  Sett 
York  Times  and  Baltimore  Sun,  is  now 
on  re-write  staff  of  Chicago- America*. 
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WEDDING  BELLS 

WILLIAM  S.  WHITE,  correspondent 
of  the  Associated  Press  in  Houston, 
Tex.,  to  Miss  Irene  Mason,  daughter  of 
Mrs.  Blanche  Mason  of  Houston,  in  that 
city  recently. 

Sidney  T.  Ballard,  advertising  depart¬ 
ment,  Charlottesville  (Va.)  Daily  Prog¬ 
ress,  to  Miss  Clara  J.  Memtel,  at  Park¬ 
ersburg,  recently. 

Tom  R.  Hutton,  editor  of  Binghamton 
(N.Y.)  Press,  to  Miss  Helen  Mae  Scot- 
tebo,  daughter  of  Lewis  Scottebo,  at 
Binghamton  announced  Nov.  6. 

Miss  Donna  Albright,  Lubbock  (Tex.) 
Avalanche-Journal  staff,  to  Carl  W. 
Cook,  of  Lubbock,  recently. 

(}eorge  F.  Box,  Oklahoma  City  Times 
staff,  to  Miss  Ruth  l^aney,  daughter  of 
the  Rev.  and  Mrs.  J.  A.  Laney  of 
McAdoo,  Tex.,  recently. 

Alastair  Fraser,  .ship  news  reporter  at 
Boston,  Mass.,  and  formerly  on  the  Bos- 
Inn  Globe,  to  Miss  Margaret  1.  Forknall 
of  Auburndale,  Mass.,  at  the  Century 
Methodist  Episcopal  Church,  Auburndale, 
recently. 

Ex-Mayor  William  C.  Clarke  of  Man¬ 
chester,  N.H.,  prominent  New  Hamp¬ 
shire  newspaperman,  to  Mrs.  Emma  R. 
Lewis  at  Haverhill,  Mass.,  recently. 

Edward  (Ted)  Reese,  sports  column¬ 
ist,  Toronto  Evening  Telegram,  to  Miss 
.\lvern  Florence  Donaldson,  in  St. 
.\iden’s  Anglican  Church,  Toronto,  Oct. 
31. 

Miss  Corinne  Danforth,  editorial  staff, 
Boston  Globe,  to  G.  Wilson  Anthorne 
of  North  Sanbomton,  N.H.,  and  Boston, 
at  Trinity  Episcopal  Church,  Boston, 
Xov.  2. 

Francis  Flannery,  Newport  (R.I.) 
Herald  staff,  to  Miss  Mary  A.  Buckley 
of  Newport,  at  St.  Mary’s  Church,  New¬ 
port,  Oct.  24. 

William  F.  Mason,  editorial  staff, 
Taunton  (Mass.)  Daily  Gazette,  to  Miss 
Elizabeth  Cooper  of  Brockton,  Mass.,  at 
Trinity  Episcopal  Church,  Boston,  Oct. 
31. 

Ben  Harrison  Sefrit.  city  hall  reporter, 
Bellingham  (W^sh.)  Herald,  to  Dorothy 
May  Norris  of  Bellingham,  recently. 
He  is  a  son  of  Frank  1.  Sefrit,  general 
manager  of  the  Bellingham  Publishing 
Company. 

Calvin  DeWitt  Mansfield,  editorial 
staff,  Atlantic^  City  (N.J.)  Press-Union, 
to  Miss  Marion  Wylie,  recently  in  At¬ 
lantic  City. 


ON  THE  MECHANICAL  SIDE 

^  E.  STEELE,  foreman,  stereotyping 

•  department,  Birmingham  Post,  is 
in  a  critical  condition  at  a  Birmingham 
hospital,  after  undergoing  an  operation. 

W.  0.  Fillinger  has  been  named  press 
superintendent  of  the  Medford  (Ore.) 
Mail  Tribune.  He  is  in  charge  of  litho¬ 
graphing. 

Thomas  Benton  Shoaff,  84,  for  70 
years  a  printer  and  for  the  past  64 
years  publisher  in  southern  Illinois, 
and  Mrs.  Shoaff  will  celebrate  their 
fiOth  wedding  anniversary,  Nov.  23. 
Mr.  Shoaff  has  been  publisher  of  the 
Shelbyville  OH.)  Shelby  County  Leader 
since  1903.  Four  years  ago  the  National 
Graphic  Arts  Exposition  awarded  him  a 
bronze  medal  and  honorable  mention  as 
one  of  the  oldest  printers  in  continuous 
service. 

Martin  Fleming  has  been  appointed 
night  foreman  of  the  composing  room  of 
the  Detroit  Free  Press. 

PRESS  ASSOCIATION  NOTES 

IT  ENNETH  TOLER,  who  has  been 
in  charge  of  the  A.P.  bureau  at 
Jackson,  Miss.,  has  been  transferred  to 
New  Orleans  to  cover  courts.  He  will 
be  succeeded  by  Hodding  Carter,  who  is 
now  assisting  in  covering  the  Mississippi 
legislature. 

Hamilton  Whitman,  has  been  trans- 
ferr^  from  the  Rome  to  the  Paris  office 
of  the  Associated  Press. 

Theodore  Koop,  of  the  Associated 
rress  staff  in  New  York,  has  been 
transferred  to  the  New  Haven  bureau  as 
mght  editor.  John  Davenport,  formerly 
of  the  Neu'  York  World  and  the  Phila¬ 


delphia  Public  Ledger,  replaces  Koop  in 
New  York. 

Horace  B.  W’^ard  has  been  added  to 
the  Chicago  staff  of  International  News 
Service.  He  was  previously  with  news¬ 
papers  at  Rockford  and  Galesburg,  111. 

Luther  .\.  Huston,  Chicago  news 
manager  for  I.  N.  S.  recently  addressed 
members  of  the  Sigma  Delta  Chi  at  a 
baiuiuet  held  in  that  city  hotel. 

J.  F.dgerton  Lee  has  been  added  to  the 
rewrite  staff  of  the  1.  N.  S.  New  York 
bureau. 

Tom  Stokes,  of  the  United  Press  staff 
in  Washington,  covered  a  meeting  of  in¬ 
vestment  bankers  in  White  Sulphur 
Springs,  W.Va.,  this  week. 

ASSOCIATIONS 

raise  funds  to  present  a  scholar- 

ship  to  the  outstanding  student  in 
journalism  at  the  Sheboygan  high  school, 
the  Press  Club  of  Sheboygan,  Wis.,  will 
sponsor  a  lecture  by  Rupert  Hughes, 
novelist,  next  March  LS.  Sheboygan 
schools  will  cooperate  with  the  club  in 
the  enterprise. 

Chester  L.  Price,  associated  advertis¬ 
ing  manager.  Central  Republic  Bank  and 
Trust  Company,  Chicago,  has  been  ap¬ 
pointed  chairman  of  the  membership 
group  of  the  business  development  divi¬ 
sion  of  the  Financial  Advertisere’ 
Association. 

Jackson  (Miss.)  Aditcrtising  Club 
was  recently  organized.  Officers  are: 
W.  F.  Powell,  chairman;  Charles  H. 
Allen,  vice  chairman ;  George  W.  God¬ 
win,  secretary-treasurer. 

John  J.  Deviny,  Washington,  general 
secretary.  United  Typothetae  or 
America,  addressed  two  meetings  in 
Dayton,  Ohio,  Nov.  10.  He  made  one 
talk  before  the  Ohio  Blank  Book  and 
Loose  Leaf  Manufacturers  association 
and  another  before  master  printers,  of 
the  city,  and  their  employes. 

Toledo  Press  Club  was  host  to  suc¬ 
cessful  and  defeated  candidates  in  the 
Nov.  3  election  at  a  party  in  the  club 
quarters,  last  week. 

New  England  Press  Women’s  Asso¬ 
ciation  held  a  luncheon-bridge  last 
week,  under  the  direction  of  Mrs.  Jessie 
L.  Leonard  of  Winthrop,  as  chairman, 
and  Miss  Madeleine  Barrett,  vice-chair¬ 
man. 

Three  newspaper  editors  were  the 
speakers  at  the  convention  of  the  Inter¬ 
collegiate  Newspaper  Association  at 
Carlisle,  Pa.,  Nov.  7,  E.  J.  Stackpole, 
Sr.,  editor-in-chief  of  the  Harrisburg 
fPa.)  Telegraph;  Dean  Hoffman,  editor, 
Harrisburg  (Pa.)  Morning  Patriot  and 
Fziening  News;  and  Allen  D.  Thompson, 
editor-in-chief,  Carlisle  (Pa.)  Sentinel. 

Several  young  Lincoln,  Neb.,  business 
women  have  formed  the  Adirx  Club, 
first  woman’s  advertising  club  in  the 
city.  Miss  Nanki  Field  is  president  and 
Miss  Anne  Rankin  secretary.  Miss  Field 
is  in  charge  of  advertising  for  the  Lincoln 
Telephone  and  Telegraph  company  and 
Miss  Rankin  is  in  the  advertising  depart¬ 
ment  of  the  Nebraska  Farmer. 

W.  S.  Harris,  editor  of  the  Vemon 
News  was  elected  president  of  the  Brit¬ 
ish  Columbia  and  Yukon  Weekly 
Newspaper  .Association  at  its  recent 
convention  in  \'ancouver.  Mr.  Harris 
succeeds  C.  E.  Barber  of  the  Chilliwack 
Progress. 

High  school  journalists  of  North  and 
South  Dakota,  Minnesota  and  Montana 
met  in  Grand  Forks  recently  for  the 
annual  convention  of  the  Northern  In¬ 
terscholastic  Press  Association,  spon¬ 
sored  by  the  University  of  North 
Dakota.  Grand  Forks  Herald  staff 
members  who  spoke  were  W.  P.  Davies, 
editor;  J.  A.  Bailey,  night  telegraph  edi¬ 
tor;  Edith  F.  Thompson,  society  editor; 
and  C.  D.  Locklin,  sports  editor 

■Arthur  Brayton,  of  Des  Moines,  la., 
editor.  Dry  Goods  Merchants  Trade 
Journal,  was  speaker  before  a  recent 
meeting  of  the  Dayton  (O.)  .Ad\'Ertis- 
iNG  Ci.UB.  Dwight  Stoffard,  advertising 
manager.  Duriron  Company,  Dayton,  also 
addressed  the  club. 

Hudson  County  (N.J.)  Press  Club 
will  attend  the  Army-Notre  Dame  game 
at  the  A’^ankec  .Stadium,  Nov.  28. 


SCHOOLS 

IVEWSPAPERS’  importance  as  niould- 
-*■  ’  ers  of  opinion  on  internatioiwl  affairs 
is  being  stressed  in  monthly  discussions 
at  Tulane  University,  New  Orleans. 
Prof.  Max  Swearingen  of  Tulane,  for¬ 
merly  a  Rhodes  scholar,  was  to  speak 
Friday,  Nov.  13,  on  “Important  Brit¬ 
ish  Dailies.”  Previously,  a  professor  of 
French  discussed  the  main  sources  of 
press  opinion  in  France.  The  third  lec¬ 
ture,  Dec.  11,  will  be  by  Dr.  Rolf  L. 
Jaeger,  German  consul  in  New  Orleans, 
on  'Political  News  in  ^rmany.”  Prof. 
George  E.  Simmons,  is  head  of  the 
Tulane  department. 

College  editors  and  publication  man¬ 
agers  will  convene  at  the  University  of 
Oregon,  late  this  month  for  the  annual 
meeting  of  the  Pacific  Intercollegiate 
Press  Association.  Vinton  Hall,  Uni¬ 
versity  of  Oregon,  is  president  of  the 
group. 

Miss  Ula  Mae  Donahue,  of  Iowa  City, 
la.,  and  Miss  Eleanor  Moore,  of  Chicago, 
students  in  the  class  in  journalism,  St. 
Mary’s  college.  South  Bend,  are  taking 
a  six  weeks’  course  in  practical  news¬ 
paper  work  in  the  office  of  The  South 
Bend  Tribune. 

Georgia  Freymark  of  Canton,  O.,  has 
been  elected  president  of  Squibs,  the 
women’s  honorary  journalistic  sorority  at 
Ohio  Wesleyan  University  at  Delaware, 
O.  She  succeeds  Miss  Edith  Johnston 
of  Middleficld. 

Students  recently  initiated  into  Kappa 
Tau  Alpha,  honorary  journalistic  fra¬ 
ternity  of  the  University  of  Missouri  in¬ 
clude  :  Harold  V.  Boyle,  Fielding  L. 
Norton,  Eugene  D.  Rich,  Rachel  Katz, 
John  W.  Boyle,  Blessing  Lippman,  Ray¬ 
mond  Griffiths,  Janis  Rowell,  Mary  Ann 
Bodine,  Harold  Elfenbein,  Mary  .A. 
Shepard,  Frances  Rush,  Raymond  Hol¬ 
man,  Clarence  Cockburn,  Mrs.  Minor 
Slaughter. 

Dakota  Student,  semi-weekly  under¬ 
graduate  newspaper  at  the  University  of 
North  Dakota,  is  now  being  published  on 
the  new  department  of  journalism  press 
recently  presented  the  school  by  the 
North  Dakota  chapter  of  Sigma  Delta 
Chi. 

Staff  for  the  Aggievator,  humor 
quarterly  by  students  of  A.  and  M.  Col¬ 
lege,  Stillwater,  Okla.,  has  been  com¬ 
pleted  with  appointment  of  Joe  Rush 
Jones,  Tulsa,  managing  editor;  Harry 
Long.  Okmulgee,  is  serving  his  second 
year  as  editor.  Members  of  the  advisory 
board  are  Ewing  Jones,  Tulsa;  I^wrence 
Thompson.  Stillwater,  and  Elmer  Wood- 
son,  Lawton. 

W.  P.  Kirkwood,  professor  of  rural 
journalism  in  the  College  of  Agriculture, 
University  of  Minnesota,  has  been  ap¬ 
pointed  to  the  faculty  of  the  school 
of  journalism  in  the  College  of 
Science,  Literature,  and  the  Arts  of  the 
university. 

South  Dakota  State  College,  Brook¬ 
ings,  entertained  200  high  school  editors 
of  newspapers  and  annuals  in  the  tenth 
annual  convention  recently.  Features  of 
the  day  were  addresses  by  experienced 
newspapermen  and  round  table  discus¬ 
sions.  A.  A.  Applegate,  head  of  the  de¬ 
partment  of  printing  and  rural  journalism 
at  State  college,  was  in  charge  of  the 
meeting. 

Goldcy  College,  at  Wilmington,  Del., 
has  added  a  course  in  news  writing, 
to  be  conducted  by  William  J.  Robert¬ 
son,  executive  editor  of  the  Wilmington 
(Del.)  Every  Evening.  It  will  con¬ 
tinue  ten  weeks.  .Among  other  things 
the  course  will  include  the  feature  story, 
the  publicity  story,  general  principles  of 
editorial  writing,  makeup  and  typography, 
outline  of  literature  and  Newspaper 
ethics.  _ 

CHANGES  OF  OWNERSHIP 

■pAGLE  ROCK  (Cal.)  SENTINEL, 
^  weekly,  owned  and  published  by  Joe 
R.  Eastwood  for  the  past  two  years  has 
been  sold  to  H.  A.  Lawson,  former 
Scripps-Canfield  publisher  of  the  Boise 
(Idaho)  Capital  Netvs.  M.  C.  Moore, 
newspaperbroker  of  Beverley  Hills,  Cal., 
handled  the  negotiations. 

J.  T.  Hodges,  newspaperman  of  Dallas, 
Tex.,  has  purchased  the  Tioga  (Tex.) 
Herald. 


John  W.  Lill  has  leased  tlie  St.  John 
(Kan.)  Capital  plant  to  James  L. 
Connelly  of  Colby,  Kansas. 

L.  W.  Woodruff,  publisher  and  edito^ 
Lake  Park  (la.)  News  the  past  1() 
years,  sold  the  weekly  to  E.  J.  Addy. 

Francis  Case,  former  publisher  of  the 
Black  Hills  News,  a  weekly  published 
at  Hot  Springs,  S.D.,  has  purchased  the 
Custer  (S.D.)  Chronicle. 

Mrs.  Marie  Weekes,  publisher  of  the 
Norfolk  (Neb.)  Press,  weekly,  since  the 
death  of  her  husband,  W.  H.  Weekes, 
four  years  ago,  has  sold  the  paper  to  I. 
N.  Tompkins  and  his  son,  Vemon  I. 
Tompkins  of  Mankato,  Minn. 

Eli  E.  Winch,  formerly  of  Marshfield, 
Wis.,  has  purchased  the  Lennox  (Cal.) 
Tribune  from  E.  K.  Mosby. 

Joseph  M.  Stoddard,  Seattle,  Wash., 
has  purchased  the  Del  Norte  (Colo.) 
I'rospector. 

Sale  by  the  Numi- Warren  Publishing 
Company  of  the  Castro  County  (Tex.) 
News  to  C.  S.  Holland,  former  publisher 
of  the  Mulcshoe  (Tex.)  Journal,  was  an¬ 
nounced  at  Dimmitt,  Tex.,  last  week- 

NEW  PUBLICATIONS 

CC.  HADSELL,  former  editor  Donna 
•  (Tex.)  Netvs,  has  started  the  Donna 
Advocate,  weekly. 

First  issue  of  the  Howe  (Tex.)  Chron¬ 
icle,  weekly,  was  distributed  Oct.  30.  J. 
A.  Watson  is  proprietor  and  publisher. 

The  Cache  American,  a  new  semi¬ 
weekly  paper,  has  made  its  appearance 
in  Logan,  Utah,  with  J.  H.  England,  J. 
C.  Allen,  Jr.,  and  William  C.  England, 
as  the  owners. 

-A.  N.  Merrill,  formerly  of  West  Salem, 
Ore.,  has  started  the  Wheeler  (Ore.) 
Recorder. 

The  News  Publishing  Co.  has  been 
formcil  in  Darien,  Conn.,  to  issue  the 
Darien  News,  weekly.  Arthur  N.  John¬ 
son,  for  nine  years  editor  of  the  Darien 
Review,  is  editor  of  the  new  paper,  and 
Richard  Cunningham,  Jr.,  managing 
editor. 

East  End  Topic,  Inc.,  Cleveland,  has 
been  incorporated  at  Columbus  for  the 
purpose  of  publishing  a  paper  in  the 
Elast  End  section  of  Cleveland. 

Horace  Pickett,  son  of  the  late 
A.  B.  Pickett,  for  years  publisher  and 
editor  of  the  old  Memphis  News-Scimi¬ 
tar,  is  editor  of  a  new  humor  weekly. 
The  Memphian  which  appeared  Nov.  6. 
Bernard  Schultz  is  business  manager. 

SPECIAL  EDITIONS 

LOS  ANGELES  EVENING  HER¬ 
ALD,  'Twentieth  Anniversary  Edi¬ 
tion,  60  pages,  Nov.  2. 

Fort  Smith  (Ark.)  Southwest  Ameri¬ 
can  and  Times  Record,  special  F'ort 
Smith  day  edition,  Nov.  7. 

Worcester  (Mass.)  Evening  Post, 
Fortieth  anniversary  section,  Nov.  2. 

Las  Vegas  (Nev.)  Morning  Age,  16- 
ages.  Elks’  edition  commemorating 
evada  visit  of  grand  exalted  ruler. 
Marion  (Ind.)  Leader -Tribune,  city 
centennial  edition,  Nov.  8,  44  pages. 


CHANGES  IN  SALT  LAKE 

Roy  E.  Dickerson,  formerly  city  editor 
of  the  Salt  Lake  City  Deseret  News,  was 
recently  appointed  assistant  city  editor  of 
the  Salt  Lake  Tribune.  Gail  Martin, 
formerly  editor  of  the  Western  Mineral 
Survey,  a  monthly  mining  publication 
issued  at  Salt  Lake,  is  now  city  editor  of 
the  Deseret  News. 


TEXANS  PLAN  CONVENTION 

'The  Texas  Editorial  Association  will 
hold  its  annual  two-day  convention  in 
Mission,  Tex.,  beginning  Thanksgiving 
Day.  About  100  delegates  are  expected. 
One  of  the  features  will  be  a  tour  of  the 
Rio  Grande  Valley  and  a  visit  to  the 
Mid-Winter  Valiev  Fair  Association. 


FISK  JOINS  ALASKA  WEEKLY 

Charles  J.  Fisk,  formerly  managing 
editor  of  the  Ketchikan  (Alaska) 
Chronicle  and  later  manager  and  editor 
of  the  Anchorage  T imes,  has  become  news 
editor  of  the  Alaska  Weekly  in  Seattle. 
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ACTRESS  DROPS  SUIT 
AGAINST  AGENCY 

Ann  Pennington’s  $100,000  Action 
Naming  J.  Walter  Thompson 
and  Lever  Brothers 
Is  Discontinued 


The  $100,000  damage  suit  brought  by 
M  iss  Ann  Pennington,  Broadway  mu¬ 
sical  comedy  actress,  against  Lever 
Brothers,  soap  manufacturers,  and  the 
J.  Walter  Thompson  Advertising  Agency 
was  dropped  by  the  plaintiff  in  the  New 
York  County  Supreme  Court  Nov.  9. 

A  motion  made  by  attorneys  for  the 
defense  asking  that  the  suit  be  discon¬ 
tinued.  on  the  ground  that  there  had  been 
a  general  release,  was  granted  by  Justice 
Salvatore  A.  Cotillo.  A  counter-motion 
by  plaintiff’s  counsel,  asking  $1,500  fees, 
was  denied.  Miss  Pennington  had  re¬ 
linquished  the  suit  without  the  participa¬ 
tion  of  her  attorneys. 

The  release  which  accompanied  the 
papers  bore  the  actress’  signature  to  the 
statement  which  was  subsequently  used 
in  the  advertisement  alK>ut  which  she 
complained.  She  had  charged  that  her 
name  and  photo  were  used  w'ithout  per¬ 
mission.  It  was  disclosed  that  she  ac¬ 
cepted  $10  as  comjtensation,  and  further 
consideration  was  the  publicity  to  be  de¬ 
rived  from  the  advertisement. 


WELLS  TO  REPRESENT  PRESBREY 


Boston  and  New  York  Agencies  An¬ 
nounce  New  Affiliation 

h'rank  Presbrey  Company,  New  York, 
and  Wells  Advertising  Agency,  Inc., 
Boston,  have  become  affiliated  as  corres- 
IKHulents,  and  the  Wells  agency  will  act 
virtually  as  a  branch  office  of  the  Pres- 
bry  Company  for  New  England.  There 
will  be  no  change  of  name,  ownership, 
or  personnel,  and  the  Wells  organization 
will  continue  to  function  as  a  complete 
unit,  with  the  resources  of  the  Presbrey 
Company  also  at  tlK  disposal  of  the 
Wells  clients. 

Branch  offices  of  Frank  Presbrey  Com¬ 
pany  arc  maintained  in  Philadelphia  and 
Pittsburgh.  Through  this  alVdiation  the 
Presbrey  Company  is  re-established  in 
Boston,  where  some  years  ago  it  had  a 
branch  office. 


Val  A.  Schmitz  Change* 

\'al  A.  Schmitz  has  resigned  as  general 
advertising  director  of  Stanco,  Inc., 
maker  of  Flit,  Nujol,  and  Mistol,  and 
has  joined  Screenland  Magazine,  Inc., 
New  York,  as  vice-president.  He  was 
formerly  an  executive  of  McCann- 
Erickson,  Inc.,  New  York  advertising 
agency,  and  was  at  one  time  with  the 
old  George  Batten  Company.  His  work 
at  Stanco  is  being  carried  on  by  A.  J. 
Millard,  it  was  said  at  the  Stanco  sales 
offices. 


Borman  Named  Art  Director 

Earl  P.  Borman  has  joined  the  staff 
of  Gray,  Garfield,  Lange,  Detroit,  as  art 
director.  He  formerly  was  production 
manager  for  Grace  &  Holliday,  and  for 
the  past  year  was  assistant  art  director 
in  charge  of  division  contacts  for  Gen¬ 
eral  Motors.  He  succeeds  I..es  Welder, 
who  has  been  transferred  to  the  sales 
staff. 


Joins  Building  Agency 

Ralph  D.  Doane,  for  several  years  ad¬ 
vertising  and  sales  promotion  manager 
of  the  Lehigh  Portland  Cement  Company, 
has  been  appointed  director  of  the  dealer 
service  division  of  Taylor,  Rogers  & 
Bliss,  Inc.,  of  New  York  and  Chicago. 
The  latter  organization  is  devoted  to 
market  analysis  and  sales  development 
in  the  building  industry. 


Two  Leave  Dorrance,  Sullivan 

W.  Arthur  Cole,  vice-president,  Dor¬ 
rance,  Sullivan  &  Co.,  New  York,  and 
Dorrance,  Kenyon  &  Co.,  Boston,  in 
charge  of  their  creative,  service  and 
contact  divisions,  has  resigned.  Arthur 
^ton.  director  of  copy,  Dorrance,  Sul¬ 
livan  &  Co.,  New  York,  also  has  resigned. 
Their  future  plans  are  unannounced. 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald  ___ 


H.  J.  Caverhill 

HEN  a  copy  king  closes  his  desk  and 
calls  it  a  day,  he  usually  relaxes  by 
indulging  a  pet  hobby,  proving,  to  even 
the  most  hard-boiled  sceptic,  that  copy 
writers  and  comma  hounds  are  only 
human  beings  after  all.  Frequently,  he 
has  a  pair  of  hobbies,  as  in  the  case  of 
H.  J.  Caverhill,  up  Canada  way. 

Air.  Caverhill  chiefs  for  Cockfield, 
Brown  &  Co.,  Ltd.,  which  has  offices  in 
Montreal,  Toronto,  Winnipeg,  and  Van¬ 
couver,  Mr.  Caverhill  is  responsible  for 
the  copy  crop  of  the  Toronto  branch. 

After  checking  out  of  his  office,  he  fills 
many  hours  with  enthusiastic  gardening, 
tucking  away  the  trowel  for  keeps  only 
when  fall  arrives.  The  garden  in  con¬ 
dition,  Caverhill  switches  to  an  elalxjrate 
kit  of  tools  and  turns  to  the  fine  art  of 
cabinet  making.  And  so — far  into  the 
night. 

An  even  dozen  years  represent  Caver- 
hill’s  contribution  to  advertising.  He 
formerly  worked  in  the  London  and  Mon¬ 
treal  offices  of  McConnell  &  Fergusson, 
Ltd.,  and  for  National  Publicity,  Ltd.,  of 
Montreal.  Three  years  ago  he  joined 
Cockfield  &  Brown.  Among  the  ac¬ 
counts  in  his  charge  are  Cluett,  Peabody 
&  Co.  of  Canada,  Ltd.,  Kenwood  Mills, 
Ltd.,  and  the  chocolates  of  Moirs,  Ltd. 


Railroad  Placing  Schedule 

The  Chicago  &  Eastern  Illinois  Rail¬ 
road  is  using  newspapers  in  Chicago, 
St.  Louis  and  Milwaukee  during  No¬ 
vember  and  December  to  advertise 
Chicago-St.  Louis  service  on  the  “La¬ 
Salle”  and  “Dearborn”  trains.  The 
copy  varies  from  300  and  400  lines.  In 
December  the  railroad  will  feature  its 
“Dixie  Flyer”  s{>ecial  to  Florida.  News¬ 
papers  in  Illinois,  Michigan,  Wisconsin, 
Iowa  and  Minnesota  will  be  used.  The 
advertising  is  being  placed  by  H.  W. 
Kastor  &  Sons,  Chicago. 


Woman  Joins  Coast  Agency 

Appointment  of  Miss  Helen  Augsburg 
as  an  account  executive  in  the  Oakland, 
Cal.,  office  is  announced  by  the  Pacific 
Advertising  Staff  of  San  Francisco,  Los 
Angeles  and  Oakland.  Miss  Augsburg 
has  been  active  in  the  Oakland  advertis¬ 
ing  field  for  nine  years. 


Burton-Dixie  Corporation  Appoints 

The  Burton-Dixie  Corporation  of 
Chicago,  manufacturer  of  mattresses, 
pillows,  box  springs  and  cushions,  has 
placed  its  advertising  in  the  hands  of 
Needham,  Louis  &  Brorby,  Inc.,  Chi¬ 
cago  advertising  agency. 


Pennzoil  To  Hays  MacFarland 

Hays  MacFarland  &  Co..  Chicago,  has 
been  appointed  to  direct  the  advertising 
program  of  the  Pennzoil  Company  for 
the  ensuing  year.  Campaign  plans  will 
be  announced  after  Dec.  10. 


United  States  Agency  Appointed 

The  American  National  Company,  To¬ 
ledo,  manufacturer  of  children’s  vehicles, 
has  announced  the  appointment  of  the 
United  States  Advertising  Corporation, 
Toledo,  as  its  agency. 


■BALLYHOOEY”  EDITION 


Santa  Monica  Outlook  “Kidded”  News 
and  Advertising 

The  Santa  Monica  (Cal.)  Evening 
Outlook  recently  put  out  a  “Ballyhooey 
Edition”  and  named  the  issue  the  “Even¬ 
ing  Outrage.”  The  paper  patterned  its 
advertising  and  editorial  contents  after 
Ballyhoo  Magadnc.  Only  local  adver¬ 
tising  appeared  in  the  “Outrage  edition.” 

In  a  one-column  box  on  page  1,  Charles 
S.  Warren,  editor  of  the  Outlook,  gave 
credit  to  Ballyhoo  for  the  inspiration  of 
the  “assorted  collection  of  nonsense  and 
hooey  contained  in  this  issue.” 

Oldtime  pictures  of  bygone  fashions 
were  used  in  the  advertisements.  Flip- 
I)ant  captions  were  run  under  pictures  of 
local  merchants  whose  advertising  ap¬ 
peared  in  the  paper. 

The  only  “straight”  news  in  the  edi¬ 
tion  were  Associated  Press  and  United 
Press  dispatches. 


Holds  Advertising  Contest 

The  Goodyear  Tire  &  Rubber  Co.,  of 
Akron,  Ohio,  is  using  considerable  news¬ 
paper  advertising  space  in  announcing  its 
new  prize  letter  contest  on  the  subjects 
“Why  more  people  ride  on  Goodyear 
tires  than  on  any  other  kind”  or  “Why 
I  like  to  deal  with  a  Goodyear  dealer.” 
The  company  is  offering  14  cash  prizes 
every  week,  seven  every  Tuesday  night 
and  seven  every  Saturday  night  in  con¬ 
nection  with  its  radio  concerts. 

New  Frank  B.  White  Account 

The  .'vmerican  Dry  Milk  Institute,  Chi¬ 
cago,  has  placed  its  advertising  with 
Frank  B.  White  Company,  Agricultural 
Advertisers’  Service,  Chicago.  Other 
new  accounts  are  Wayne  &  Low,  poultry 
products,  Chicago,  Earp-Thomas  Labora¬ 
tories  Corporation,  manufacturers  of 
Farmogerm  and  Humogerm,  Chicago  and 
Bloomfield,  N.J. 


To  Hold  Football  Dance 

The  Association  of  Advertising  Men 
of  New  York  will  hold  a  “football  dance” 
at  the  Lexington  Hotel,  Lexington  Ave¬ 
nue  and  48th  street,  Nov.  14.  Decora¬ 
tions  and  entertainment  will  typify  a  big 
football  game,  while  the  sunken  dance 
floor  of  the  Lexington  grill  room  will 
represent  a  playing  field  with  goal  posts, 
yard  markers,  etc. 


To  Advertise  Poultry  Show 

The  Frank  B.  White  Company,  Chi¬ 
cago,  has  been  named  to  handle  the  ad¬ 
vertising  of  the  Chicago  Coliseum 
Poultry  Exposition,  Dec.  1-6,  1931. 

Newspapers  of  the  metropolitan  district 
of  Chicago,  urban  and  iiiterurban,  are 
to  be  used. 


Advertising  Man  Disappear* 

Ralph  Hines,  employe  of  the  Geyer 
Advertising  Company,  Dayton,  O.,  dis¬ 
appeared  from  his  office  last  week,  leav¬ 
ing  a  note  for  his  wife  informing  her 
where  he  had  parked  their  car. 


$100  For  Coffee  Name 

The  Ruff  Coffee  Company,  Atlanta, 
Ga.,  is  offering  $100  in  gold  for  the 
most  suitable  name  for  a  new  brand  of 
coffee.  It  is  on  sale  at  present  under 
the  name  of  “U-Name-It.” 


Moll  Heads  New  York  Office 

_  William  J.  Moll,  vice-president  and 
director  of  service  of  the  New  York 
office  of  the  Gardner  Advertising  Com¬ 
pany,  has  been  appointed  manager  of  that 
office. 


Pompeian  Account  To  Ayer 

The  advertising  account  of  the  Pom¬ 
peian  Company,  Inc.,  Elmira,  N.  Y., 
maker  of  toilet  articles,  has  been  placed 
with  N.  W.  Ayer  &  Son,  Inc.,  Phila¬ 
delphia. 


Cluett,  Peabody  Appoint* 

Young  &  Rubicam,  Inc.,  has  been  ap¬ 
pointed  to  direct  the  advertising  of  Cluett, 
Peabody  &  Co.,  Inc.,  New  York,  maker 
of  Arrow  collars,  shirts  and  other 
products. 


R.  W.  GRIGGS  PROMOTED  ! 


Named  Advertising  Manager  of  Stand, 
ard  Brands,  Inc. 

Robert  W.  Griggs,  newly  appointed 
advertising  manager  of  Standard  Brands, 
Inc.,  has  worked  his  way  to  that  position 
from  a  start 
in  1919  as  a  be¬ 
ginner  in  the 
sales  promotion 
d  e  p  a  r  t  ment 
of  the  Fleisch- 
mann  Yeast  Com¬ 
pany. 

In  his  n  e  \r 
position  he  will 
have  charge  of 
all  Standard  : 
Brands  advertij-  1 
ing,  reporting  di-  | 
rectly  to  Dankl 
P.  Woolley,  vi(».  | 
president  in  L 
charge  of  sales  for  the  company.  || 

After  his  early  work  with  Fleischmant 
Yeast  in  New  York,  he  was  transferred  ' 
to  Philadelphia,  and  in  the  following  year 
became  assistant  district  manager  when 
a  Philadelphia  district  was  formed.  In  ' 
1927  he  moved  up  to  a  newly  created  j 
office  as  division  manager  in  charge  of 
Philadelphia,  Pittsburgh  and  Buffalo 
districts. 

For  the  last  year  he  has  been  in  chargi 
of  Royal  gelatine  dessert  sales  a^ 
Fleischmann  yeast-for-health  sales. 


$500,000  Budget  For  Magazines 

William  Wrigley  Company  has  appro¬ 
priated  $500,000  for  advertising  in  16 
women’s  magazines  in  1932,  it  was  an¬ 
nounced  this  week.  The  campaign  wiB 
mark  the  third  year  that  Wrigley’s  gum 
will  be  advertis^  with  a  “beauty  appeal* 
to  women.  The  beauty  idea  is  incorp^ 
rated  in  the  suggestion  to  chew  Wrigl^i 
gum  for  beautiful  lips  and  teeth.  The  ad-  . 
vertising  program  is  being  placed  by  the  * 
Frances  Hooper  agency  of  Chicago  and 
will  include  women’s,  home,  fashion  and 
humor  magazines. 


Ayer  Makes  School  Census 

A  census  of  273  private  schools  and 
colleges  of  all  sizes  scattered  throughout 
the  countr”  show  that  the  enrollment  of 
students  for  the  fall  of  1931  is  only  3 
per  cent  lower  than  that  for  1930  in  spite 
of  the  continued  subnormal  financial  con¬ 
ditions  of  the  past  twelve  months.  These 
reports  have  been  compiled  by  N.  W. 
Ayer  and  Son.  Inc.,  Philadelphia,  which 
has  a  special  department  for  school  ad¬ 
vertising. 


Placing  Hygrade  Lamp 

Cecil,  Warwick  &  Cecil,  Inc.,  agency 
of  New  York  City,  will  handle  the  ac¬ 
count  of  the  Hygrade  Lamp  Division  of 
the  Hygrade- Sylvania  Corp.,  of  Salem, 
Mass. 


French  Line  Appoints  Ayer 

Compagnie  Generale  Transatlantique, 
the  operating  company  of  the  French 
Line,  has  appointed  N.  W.  Ayer  &  Son, 
Inc.,  to  handle  its  advertising. 


Clothing  Account  Placed 

H.  Daroff  &  Sons,  Philadelphia,  manu¬ 
facturers  of  men’s  clothing,  have  placed 
their  advertising  with  Hirshon-Garfield, 
Inc.,  New  York.  Newspapers  and  trade 
papers  will  be  used. 


Warren  Steam  Pump  Appoint* 

O.  R.  Sutherland  Company,  Boston 
agency,  has  been  appointed  by  the 
W'arren  Steam  Pump  Company  of 
Warren,  Mass.,  to  direct  its  advertising. 


Clayton  Joins  Albert  Frank 

John  Clayton,  formerly  with  the 
Faithorn  Corporation,  is  now  associated 
with  the  Chicago  office  of  Albert  Frank 
&  Co.,  as  a  contact  man. 


Carolyn  Lewis  To  Speak 

Carolyn  T.  Radner  Lewis,  fashion  con¬ 
sultant,  New  York,  will  address  the 
Women’s  Advertising  Qub  of  Provi¬ 
dence,  R.I.,  Nov.  16. 


BETTER  THAN  DAYLIGHT 


GENERAL  ^  ELECTRIC 
VAPOR  LAMP  COMPANY 


No  windows  here  .  . 
yet  employees  enjoy 
BETTER  than  daylight 

From  the  other  side  of  the  world,  with  the  ears  that 
Nature  gave  you,  you  hear  a  man  speak.  Man’s  improve¬ 
ment  on  Nature!  By  television  you  see  through  concrete 
and  steel  buildings  miles  away.  Man’s  improvement  on 
Nature!  An  airplane  flies  past  a  million  birds  and  goes 
around  the  world  in  eight  days.  Man’s  improvement  on 
Nature! 

Then,  can  man  make  a  light  that  is  better  than  day¬ 
light?  IX  ell,  the  above  picture  is  that  of  the  Blandin 
Paper  Company’s  new  mill  at  Grand  Rapids,  Minnesota 
— and  please  note,  it  has  no  windoivs!  Heating,  ventilat¬ 
ing  and  lighting  systems  are  scientifically  engineered  and 
controlled.  Improvements  on  Nature! 


Cooper  Hewitt  Mercury-Vapor  Lamps  give  employees 
here  better  than  daylight  illumination.  For  Cooper 
Hewitt  Light  is  composed  almost  wholly  of  the  yellow- 
green  rays  of  the  spectrum — the  best-seeing  rays  of  the 
spectrum.  It  is  light  without  eye-fatiguing  glare.  It  pro¬ 
duces  no  dark  shadows.  Almost  perfectly  diffused  from  a 
long  (50-inch)  glass  tube,  it  reaches  in  and  around  and 
under  machinery — seems  to  magnify  the  smallest  details. 

In  addition,  these  lamps,  equipped  with  special  glass 
tubes,  emit  health-promoting,  ultra-violet  rays  equivalent 
to  the  ultra-violet  radiation  of  average  June  sunlight. 

These  and  many  other  advantages  of  Cooper  Hewitt 
Light  are  described  in  the  booklet,  “Why  Cooper  Hewitt 
Light  is  Better  Than  Daylight.”  Yours,  gratis,  on  request 
—  with  no  obligation  on  your  part.  Address:  General 
Electric  Vapor  Lamp  Company,  863  Adams  Street, 
Hoboken,  N.  J. 

/y  Join  the  **G-E  Circle^^  eivry  uvek-day  noon,  E.  S.  T. 

M  (except  Saturday)  and  every  Sunday  at  5:30  1\M, 

/  N.  B.  C.  Network  of  54  stations. 


Those  vertical  panels  in  the  building  illustrated  are  not  ivindows — 
they  re  made  of  cement — light  in  color  for  decorative  purposes. 
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AD-VENTURES 

■  By  ROBERT  S.  MANN. 


SYRACUSE  BRANCH  OPENED 


PLANS  for  a  home-lighting  campaign, 
to  be  sponsored  by  the  National  Elec¬ 
tric  Light  Association,  are  in  the  making 
and  arc  expected  to  result  in  action  with¬ 
in  the  next  month,  according  to  C.  E. 
Greenwood,  commercial  director  of  the 
N.E.L.A.  The  campaign  will  be  similar 
to,  but  on  a  less  extensive  scale  than, 
the  cooperative  electric  refrigerator  cam¬ 
paign  which  is  being  carried  on  so  suc¬ 
cessfully  by  the  same  association.  No 
national  advertising  is  contemplated  but 
local  groups  including  power  companies 
and  dealers  are  to  use  cooperative  ad¬ 
vertising  to  tie  in  with  manufacturers’ 
copy  on  lamp  bulbs  and  fixtures. 

The  campaign  is  part  of  the  N.E.L.A. 
program  to  stimulate  the  future  use  of 
electric  current  as  well  as  the  immediate 
sale  of  bulbs  and  lamps. 

Proposals  for  a  similar  campaign  on 
electric  cooking  appliances  have  not  yet 
been  made  definite,  it  is  understood. 

*  *  *  * 

SLIGHT  increase  in  department  store 
sales  from  September  to  October  this 
year  is  reported  by  the  Federal  Reserve 
Board  on  the  basis  of  preliminary 
figures.  The  Board’s  index,  which  makes 
allowance  for  seasonal  changes  and  for 
number  of  business  days,  was  86  for 
October,  compared  with  84  for  September 
and  88  in  August.  In  comparison  with 
a  year  ago,  however,  October  sales  were 
15  per  cent  smaller,  and  sales  for  the  first 
ten  months  of  the  year  10  per  cent 
smaller.  The  rejwrt  covers  sales  of  565 
stores  in  239  cities. 

»  *  *  * 

Edwin  bird  WILSON,  head  of 
Edwin  Bird  Wilson,  Inc.,  New  York 
advertising  agency,  took  issue  this  week 
with  Dean  Carl  W.  Ackerman  of  the 
Columbia  University  School  of  Journalism 
in  regard  to  the  latter’s  recent  sugges¬ 
tion  that  a  $25,000,000  cooperative  adver¬ 
tising  fund  subscribed  by  leading  indus¬ 
tries  might  be  used  to  restore  confidence. 

Pointing  out  that  “advertising  has 
engendered  public  confidence  in  many 
products  and  services,"  Mr.  Wilson 
argued  nevertheless  that  any  attempt  to 
sell  American  business  as  a  whole 
“would  be  merely  a  hopeful  experiment, 
without  basis  of  previous  experience.” 
He  added; 

“The  outstanding  advertising  successes 
in  America  have  been  by  individual  con¬ 
cerns  for  the  building  up  of  their  own 
reputations  and  sales.  It  seems,  there¬ 
fore,  to  follow  logically  that  the  surest 
way  to  restore  public  confidence  through 
advertising  is  to  employ  it  solely  in  sup¬ 
port  of  those  corporations,  institutions, 
products  and  services,  which  are  un¬ 
deniably  sound  and  which  have  sufficient 
confidence  in  themselves  to  tell  the  un¬ 
adulterated  truth  about  themselves.  No 
honest  observer  will  deny  that  there  are 
unsound  spots  in  American  business 
today,  and  it  follows  that  any  effort  to 
restore  complete  confidence  in  all- 
American  business  would  be  based  on 
partially  false  premises,  and  therefore 
could  be  experted  to  fail;  in  fact,  would 
deserve  to  fail. 

‘“The  way  to  use  advertising  to  restore 
confidence,  with  a  high  probability  of 
success,  is  for  every  sound  business, 
every  strong  corporation,  every  solid 
banking  institution,  every  worthy  prod¬ 
uct,  every  beneficial  service,  to  adver¬ 
tise  individually  with  greater  vigor  and 
greater  candor  than  ever  before.  The 
collective  results  of  such  separate 
efforts ;  immediatelv  commenced,  vigor¬ 
ously  prosecuted,  courageously  main¬ 
tained,  would  be  inspiring  to  all-American 
business.  The  oaucity  of  advertising 
during  the  past  two  years  undoubtedly 
has  had  a  depressing  effect." 


*  *  *  * 


Better  Business  Bureau,  many  merchants 
pay  at  this  point.  If  they  demand  to  see 
the  signed  order,  the  collector  never 
returns. 

*  *  *  * 

DL.D.  (Don’t  let  Down)  is  an  adver- 
•  Using  slogan  which  has  been  ap¬ 
pearing  repeatedly  in  the  columns  of  the 
Seattle  Fost-Intelligencer.  Not  only  in 
the  newspaper’s  own  copy,  but  in  mer¬ 
chants’  advertisements,  on  stickers,  and 
even  on  a  lapel  button  the  mystic  letters 
have  been  used. 

The  promotion  is  a  refinement  of  tlie 
“Buy  Now”  idea.  However,  instead  of 
urging  that  people  buy  because  of  the 
benefits  to  those  who  get  the  money,  the 
D.LD.  campaign  stresses  the  value  to 
the  buyer  of  new  goods. 

“A  New  Automobile  Saves  You 
Money,”  says  one  heading.  “Step  Up, 
in  New  Shoes,”  is  another.  “Good  Times 
or  Bad,  Don’t  Let  Down  on  Your  Ap¬ 
pearance,”  is  still  another  admonition. 
The  same  idea  is  carried  through  thea¬ 
ters,  house  furnishings,  and  other  fields. 
Service  clubs  have  had  D.L.D.  meetings; 
business  organizations,  tyaternal  and 
community  clubs  have  initiated  their 
whole  groups  and  provided  them  with 
pins,  the  newspaper  reports. 


LE  QUATTE  REAPPOINTED 


Churckill-Hall  Head  Will  Super¬ 
vise  25  Divisions  of  N.  Y.  Club 

H.  B.  Le  Quatte,  president  of 
Churchill-Hall,  Inc.,  New  York  adver¬ 
tising  agency  and  a  director  of  the 
Advertising  Club  of  New  York,  has 
been  appointed  chairman  of  the  Trade 
Group  Committee  of  that  club  for  the 
second  successive  year.  All  trade  group 
activities  of  the  club  will  be  conducted 
under  the  general  supervision  of  Mr. 
Le  Quatte,  and  an  Executive  Commit¬ 
tee  consisting  of  John  Benson,  Gilbert 
T.  Hodges,  and  Lee  H.  Bristol. 

Twenty-five  groups  have  been  organ¬ 
ized  for  the  1931-1932  season.  The 
chairmen  are :  Leonard  Dreyfuss,  Ad¬ 
vertising  Agencies;  H.  V.  L.  Parkhutyt, 
Advertising  and  Graphic  Arts ;  Philip 
Zach,  Agricultural;  Harry  W.  Alexan¬ 
der,  Business  Consultants;  Earl  White- 
home,  Business  Papers ;  Dr.  Christian 
F.  Reisner,  Church  Advertising;  Henry 
Hoke,  Direct  Mail;  Jerry  McQuade, 
Drug  and  Toilet  Goods;  Wm.  T.  Mull- 
ally,  Financial  Advertising;  Edwin  C. 
Mayer,  Industrial  Advertisers;  Ernest 
B.  Filsinger,  International  Business; 
Earle  L.  Townsend,  Magazine;  Henry 
D.  Crippen,  Sr.,  Marketing  and  Distri¬ 
bution  Council;  Francis  Lawton,  Jr., 
Motion  Picture;  Eldward  J.  Hegarty, 
National  Advertisers;  George  A.  Riley, 
Newspapers  (National) ;  J.  E.  Hasen- 
ack.  Newspaper  and  Magazine  Circula¬ 
tion  Managers;  Edwin  S.  Friendly, 
Newspapers  (New  York  City) ;  S.  N. 
Holliday,  Outdoor  Advertising;  Fred¬ 
erick  W.  Crone,  Public  Utilities;  How¬ 
ard  W.  Angus,  Radio  Advertising;  Paul 
T.  Cherington.  Research ;  Paul  Murphy, 
Retail  Advertisers ;  Edwin  A.  Shank, 
Specialties;  Lawrence  J.  Engel,  Window 
Display. 


Van  Sant,  Dugdala  &  Corner,  Inc., 
Eatablishes  Agency  in  Western  N.Y. 

\’an  Sant,  Dugdale  &  Corner,  Inc.,  of 
Baltimore,  Md.,  has  recently  opened  a 
branch  of  its  advertising  agency  in  Syra¬ 
cuse,  N.  Y.,  with  E.  S.  Barlow  as  vice 
president  in  charge  of  the  office.  The 
firm  includes  among  its  New  York  state 
accounts  the  Sealright  Company  of 
Fulton,  Victoria  Paper  Company  of  Ful¬ 
ton  and  Thatcher  Bottle  Company  of 
Elmira. 

At  a  dinner  attended  by  leading  manu¬ 
facturers,  merchants,  bankers  and  news- 
pai)ermen,  Mr.  Barlow  introduced  the 
new  firm  to  Syracuse  with  the  declara¬ 
tion  that  “business  is  coming  to  recc^nize 
advertising  as  a  tool  that  can  solve  other 
marketing  problems  than  selling.”  Wilbur 
\'^an  Sant,  president  of  the  agency,  and 
H.  K.  W.  Dugdale,  member  of  the  firm, 
also  addressed  the  group. 

Mr.  Barlow  is  the  former  head  of 
Barlow,  Feeley  &  Richmond,  Syracuse 
advertising  agency.  He  was  with  Lord 
&  Thomas  in  Chicago  before  becoming 
sales  manager  of  the  Nettleton  Company, 
Syracuse.  Two  years  ago  he  became 
head  of  his  own  agency. 

Van  Sant,  Dugdale  &  Comer,  Inc.,  is 
a  member  of  the  Four  A’s. 


SPACE  selling  made  simple: 

Lesson  I — Make  a  contract  to  print  a 
program  or  booklet  for  a  church  or  other 
org;anization. 

_  Lesson  II — Qip  a  lot  of  local  adver¬ 
tisements  from  current  publications,  and 
print  them  in  your  booklet. 

Lesson  III — Make  out- bills  and  go  out 
to  collect.  When  the  merchant  says : 
“Did  I  order  this?”  you  reply,  “Why, 
sure ;  here  "it  is  in  print.” 

On  the  word  of  the  Portland,  Ore., 


“There  is  no  other  agency  by  means  of 
which  they  can  more  easily  or  cheaply 
establish  contact  with  the  people  they  de¬ 
sire  to  reach,  and  none  by  which  they 
can  drive  home  their  message  with  more 
sustained  effectiveness. 

“It  is  true  enough  that  it  is  all  too 
easy  to  quarrel  w'ith  many  local  news¬ 
papers,  with  their  editorial  and  news 
policies,  their  editors  and  reporters  and 
advertising  men.  But  the  fact  remains 
that  their  advertising  columns  will  carry 
your  story  to  your  public  in  the 
surest  and  most  economical  way  that  is 
possible.” 


AD  TIPS 


URGES  BANK  COPY 


Agency  Man  Says  Newspapers  Are 
Surest  and  Cheapest 

Newspaper  advertising  is  the  best 
medium  bank  executives  can  adopt  to 
build  up  public  confidence  and  good-will 
in  banking  institutions,  Francis  R.  Mori- 
son,  president  of  Francis  R.  Morison 
Company,  Cleveland  financial  advertising 
agency,  wrote  in  a  recent  issue  of  the 
Fifuincial  Advertisers  Association  Bul¬ 
letin. 

“Bank  executives  everywhere  are  in¬ 
tent  upon  the  building  of  confidence  and 
good  will,”  stated  Mr.  Morison,  “and 
there  never  was  a  time  when  newspaper 
advertising  was  more  important  than  it  is 
right  now. 


Batten,  Barton.  Duratine  ft  Oabom,  Inc.,  S83 
Madiaon  avenue,  New  York.  Secured  the  account 
of  Black  Flat:  Company,  Baltimore,  Maryland, 
nianufacturerfi  of  Black  FUk. 

Hadden  ft  Co.,  Inc.,  20.1  Kant  42nd  etreet.  New 
York  City.  Will  make  up  Ita  linta  during 
Novemt)er  and  December  ualn);  makaxlnea,  trade 
papera  and  farm  papers  on  Motor  Improvementi, 
Incorporated,  Newark.  New  Jersey,  manufac- 
turera  of  Purolatora  (oil  inters)  and  Cylolatora 
(Overhead  Oilers). 

Matteaon,  Focarty  ft  Jordan,  307  North  Michl- 
Kan  avenue,  ChIcaKo.  Ueported  to  he  isanlni 
ordera  to  newspapers  on  the  W.  D.  Boyce  Pub- 
llahinK  Company,  ChieaKo. 

Morris  ft  Jonea,  Incorporated,  250  Park  avenne. 
New  York  City.  Will  make  up  its  lists  durinit 
December,  using  magazines  and  trade  papers  on 
the  Bridgeport  flardware  Manufacturing  Corpo¬ 
ration,  Bridgeport,  Connecticut. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York  City.  Secured  the  account  of  John¬ 
son  &  Johnson,  New  Brunswick,  N.  J.,  on  their 
Red  Cross  Products  Division.  Localized  newi- 
paper  and  radio  campaigns  are  now  under  way. 

Bedfleld-Coupe,  Incorporated,  247  Park  avenne. 
New  York  City.  Will  make  up  Its  lists  duiinf 
November  and  December  using  newspaper!, 
magazines  and  trade  papers  on  the  Marvel  com- 
pany.  New  Haven,  Connecticut,  manufacturers 
of  Marvel  Whirling  Syringes,  0-(i-S  Powders  and 
suppositories. 

Fred  A.  Bobbins,  Ino,,  300  North  Michlgas 
avenue,  Chicago.  Now  placing  the  account  of 
the  I.  J.  Grass  Noodle  Company,  Chicago. 

Buthrauff  ft  Byan.  360  North  Michigan 
avenue.  Chicago.  Said  to  be  issuing  takcKwer 
contracts  to  newspapers  on  the  Canadian  Pacilc 
Hallway  account. 

Tost  Advertising  Company,  701  International 
Life  Building,  St.  Louis,  Mo.  Will  make  up  Its 
lists  during  December  using  newspapers,  and 
trade  papers  on  Jas.  H.  Forbes  Tea  ft  Coffee 
Company,  St.  Louis,  Missouri,  manufacturers  of 
coffee,  tea  and  spleen. 


Fonda-Haupt  Appointed 

The  Fonda-Haupt  Company,  Inc.,  of 
New  York  City,  has  been  chosen  by  the 
Maine  Air  Transport  Company  of  Rock¬ 
land,  Me.,  to  direct  its  advertising. 


Chilcott  Reaigna 

Theodore  E.  Chilcott,  advertising 
manager  in  Boston  for  the  Westinghouse 
Electric  &  Manufacturing  Co.,  has 
resigned. 


Seed  Talks  On  Radio 

Allen  H.  Seed,  Jr.,  vice-president,  S.  S. 
Koppe  &  Co.,  Inc.,  broadcast  a  talk  on 
“Opportunities  in  Advertising”  over  Sta¬ 
tion  WNYC,  New  York,  Nov.  5. 


MARKS  47TH  YEAR 

The  Albany  (Tex.)  News,  owned  and 
published  by  Col.  R.  H.  McCarty, 
celebrated  its  forty-seventh  year  recently. 


THE 


NEW  HAVEN 


CONNECTICUT 


REGISTER 


Completely  Covers  the  Field 


Advertisers  in  The  Register  reach  the  real  buying 
power  in  New  Haven  and  vicinity — in  many  sections 
a  full  100%  of  the  buying  p.twer — at  a  cost  per 
housand  circulation  far  lower  than  in  any  other 
medium.  With  an  average  net  paid  circulation 
every  night  exceeding 


60,000 


COPIES  PER  ISSUE 


The  Register  overwhelmingly  leads  in 
New  Haven.  Selling  one  copy  to  every  four 
readers  in  its  trading  territory,  it  completely 
covers  the  field. 


The  Julius  Matthews  Special  Agency 


BOSTON  —  NEW  YORK  —  CHICAGO  —  DETROIT 
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THE  NEW  INTERTYPE  MIXER 

Saves  time  because 

(1)  It  sets  the  news  and  classified 
matter  from  one  keyboard 
with  continuous  distribution. 

(2)  It  will  produce  as  much  type 
when  running  TWO  SIZES  of 
news  text  as  will  any  single¬ 
distributor  machine. 


THE  PROGRESSIVE  INTERTYPE 
Made  its  way  by  the  way  it's  made 


INTERTYPE  CORPORATION,  Brooklyn,  Now  York. 

360  Furman  Street;  Chicago,  130  North  Franklin  Street; 
New  Orleans,  816  Howard  Avenue;  San  Francisco,  152 
Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry 
Company  Limited,  Toronto;  London  and  Berlin 
Distributors  Throughout  the  World 


^  ^  ON  THE  NEW  INTERTYPE  MIXER  THE  MATRICES 

TRAVEL  THE  SAME  DISTANCE  FROM  THE  MAGA¬ 
ZINE  ESCAPEMENT  TO  THE  ASSEMBLER  AS  THEY 
DO  ON  ANY  OTHER  INTERTYPE. 


A74.  Set  io  lotertype  Vueue  Extra  Bold  and  Vofcue  Bold. 


36 


Editor  &  Publisher  The  Fourth  Estate  for  November  14,  1931 


BLIND  GIRL  HANDLES  SOCIAL  NEWS 
FOR  WEEKLY  IN  NEW  JERSEY 


Lack  of  Sight  Is  but  Small  Impediment  to  Mae  Livingstone  in 
Gathering  and  Writing  Items — Makes  Notes  on 
Special  Braille  Pad 


By  T.  E.  DELANEY 


P^HAT  editor  would  not  call  the  re- 
”  I>orter  a  real  find  who  did  not  trown 
his  distaste  when  given  certain  stories 
to  cover,  or  who  did  not  bemoan  his 


Mae  Livingstone 

inability  to  get  a  yarn,  or  upon  whom 
a  beat  had  never  l)een  scored  ?  The 
BcIIczkIIc  (N.J.)  Times,  a  community 
weekly  has  such  a  reporter.  This  rare 
individual  is  iH)t  only  a  girl  but  she  is 
working  under  the  handicap  of  blind¬ 
ness. 

Mae  Livingstone,  at  2.S  is  not  only 
an  efficient  and  comi)etent  social  news 
reporter  but  she  is  an  honor  graduate 
of  the  New  Jersey  Cf)llegc  for  Women 
and  an  accomplished  pianist  as  well.  She 
has  been  blind  since  the  age  of  five 
when  a  serious  illness  deprived  her  of 
her  sight.  Twenty  years  later  finds  her 
quite  able  to  get  about  by  herself  and 
do  many  things  people  with  vision  can 
do — some  of  these,  better. 

Miss  Livingstone  did  not  just  enter 
journalism.  She  was  thrust  in.  A  ruse 
employed  by  Ikt  motlK-r  was  responsible. 
The  daughter  always  had  an  ambition 
to  write  and  her  mother  l)elieved  her 
capable.  But  Mrs.  Livingstone  had  .seen 
her  daughter  refused  otlwr  positions  lie- 
cause  of  her  handicap  and  decided  to 
resort  to  innocent  trickery. 

Mrs.  Livingst<Mie  called"  the  editor  of 
the  Times  on  the  telephoiK*  one  after¬ 
noon  early  in  January.  She  applied  for 
a  position  as  social  corresixmdent  and 
was  successful.  Her  duties  were  few 
and  simp|le;  just  call  several  hundre<ls 
of  Bedleville  women  each  week  for  those 
gossipy  little  personals  which  arc  the 
life  blcMid  of  a  community  weekly.  A 
month  elapsed  before  the  editor  met 
Mrs.  Livingstone  and  it  was  then  that 
she  admitted  her  (k*ception  and  told  how 
her  daughter  had  been  working  re¬ 
ligiously  at  the  job  to  make  gcxKl. 

Kxcept  for  a  few  minor  ty]xigraphical 
errors  in  the  tyix'written  copy,  which 
were  understandable  when  the  facts  of 
the  case  were  revealed,  the  correspond¬ 
ent's  copy  had  lieen  “clean.”  There  was 
no  real  good  excuse  for  discharging  Miss 
Livingstone  and  so  .she  was  retained.  A 
nionth  later  the  reporter  who  had  been 
taking  care  of  the  social  news  and  fra¬ 
ternal  page  <iuit  her  job  and  Miss 
Livingstone  was  given  a  chance  to  fill 
the  t)erth.  She  has  been  successful. 

Miss  Livingstone  starts  her  daily  task 
early  in  the  morning  to  catch  the  women 
of  the  town  liefore  tlwy  start  on  tlwir 
shopping  tours.  She  calls  at  least  2(K) 
women  on  the  telephone  each  week. 
When  they  give  her  news  she  makes 
notes  on  a  siH*cially  constructed  Braille 
pad  which  she  later  “reads”  with  her 
finger  tips.  She  operates  a  typewriter 
by  using  the  touch  system.  She  follows 
the  same  practice  for  fraternal  news. 

Since  she  has  been  a  resident  of  Belle¬ 
ville  most  of  her  life.  Miss  Livingstone 
knows  the  majority  of  the  important 
pcxiple  in  the  town  and  all  of  these  are 


more  than  willing  to  co-operate  with 
her  in  developing  news  sources.  The 
first  engagement  announcement  or  wetl- 
<iing  has  yet  to  get  jiast  her  and  she  has 
responded  to  the  training  to  “get  the 
picture.” 

A  sound  philosophy  has  spurred  Miss 
Livingstone  to  make  her  own  way  since 
she  has  been  old  enough  to  reason  things 
out  for  herself.  She  says ; 

“There  is  no  reason  why  a  blind  pe> 
son  cannot  be  as  normal  in  other  ways 
as  a  person  who  has  sight.  Eyes  are 
not  always  vital  to  accomplishment.” 

To  her,  independence  has  become  an 
obsession  and  she  is  able  to  boast  in¬ 
dependence  of  action  and  is  striving 
toward  financial  independence.  She 
wants  to  make  her  own  way  in  the 
world  and  she  assured  her  editor  she 
would  accomplish  this  l)ecause,  “those 
of  us  who  cannot  see  are  no  different 
from  tlie  others — we  only  take  the  longer 
way  around.” 

Miss  Livingstone  has  few  blind  friends, 
preferring  to  mingle  with  those  who  are 
normal  in  every  way.  She  has  a  re¬ 
markable  memory.  She  plays  bridge  by 
having  the  “dummy”  tell  her — in  an 
aside,  of  course — what  cards  she  holds 
and  remembering  throughout  the  game. 
She  can  drive  a  car  and  does  when  on 
a  country  road.  She  enjoys  formal 
dances  because  she  loves  to  dress  in 
beautiful  costumes  and  has  “dates”  fre¬ 
quently. 

The  theatre  and  the  opera  constitute 
Miss  Livingstone’s  principal  amusements 
and  of  course  reading  and  the  radio  help 
to  lighten  the  hours  in  which  she  is  not 
engaged  in  gathering  news. 

She  has  two  pet  aversions — jazz  music 
on  the  radio  and  people  who  would  sym¬ 
pathize  with  her.  Miss  Livingstone  in¬ 
sists  she  despises  the  latter  more 
thoroughly  because  one  can  turn  off  the 
radio  at  will. 


FLYING  NOT  HAZARDOUS 

Flying  is  not  hazardous,  ruled  Com¬ 
pensation  Commissioner  Cecil  E.  Mat¬ 
thews  of  Nebraska  recently  in  awarding 
compensatitMi  to  Mrs.  Roy  H.  Libby  of 
Holdrege,  whose  husband  died  in  an  air¬ 
plane  crash  near  Scottsbluff  in  May  of 
D.fO.  Mrs.  Libby  was  allowed  compen¬ 
sation  in  the  amount  of  $15  per  week  for 
•f.SO  weeks  and  $150  burial  benefit.  In 
rendering  his  decision  Commissioner 
Matthews  said;  “Such  travel  has  be¬ 
come  an  established  custom  and  no  more 
hazardous  than  automofiile  travel.” 


HOGAN  ON  MOTOR  TRIP 

Walter  Hogan,  editor  of  the  White 
Plains  (N.  Y.).  Daily  Reporter,  accom¬ 
panied  by  his  wife  and  mother,  is  on  an 
automobile  tour  to  California. 


lUnlimited 
|Type  Supply 

A  couple  of  double  trucks  have 
no  terrors  for  the  Ludlow- 
equipped  composing  room. 
For  with  the  Ludlow  you  have 
jthe  equivalent  of  a  supply  of 
type  which  never  runs  out. 

Ludlow  Typograph  Co. 

2032  Clybourn  Ave.,  Chicago 


REPORTER  FOUND  HOT 
STORY  IN  POCKET 
OOKING  for  a  hot  story  in  the 
United  States  Distriet  Court, 
W.  E.  Debnani,  court  reporter  for 
the  Piorfolk  (Va.)  Ledfcer-Dispalch, 
found  one  in  his  pocket. 

Attorneys  for  the  defense  were 
summing  up  when  the  strong  odor 
of  burning  wool  permeated  the  air. 
The  judge  and  attendants  cast 
apprehensive  glances  about  and 
sniffed  the  air  about  them.  Mr. 
Debnani.  becoming  alert,  asked  a 
prohibition  agent  beside  him, 
“Who’s  on  fire?” 

The  agent  answered  “You  are.” 
Plunging  his  hand  into  his  pocket, 
Debnani  found  the  lining  gone  and 
his  coat  ablaze.  He  walked  swiftly 
toward  the  door  pulling  the  coat 
off  as  he  went,  a  trail  of  smoke 
following  him. 

Upon  entering  the  courtroom  he 
had  placed  a  lighted  pipe  in  his 
pocket. 


SIR  MEREDITH  WHITTAKER 


British  Knight,  Once  Owner  of  Many 
Yorkshire  Dailies,  Dies  at  90 

Sir  Meredith  TlKinqison  Whittaker, 
who  at  one  time  owned  many  British 
newspapers,  died  at  Scarborough,  York¬ 
shire,  England,  November  11.  He  was 
‘X)  vears  old.  He  was  created  a  Knight 
in  1922. 

He  started  his  career  as  an  iron 
monger,  and  later  acquired  an  important 
chain  of  newspapers  in  Yorkshire.  From 
1901  to  1922  he  was  president  of  the 
Linotype  User’s  .Association. 


PHOTOGRAPHED  RESCUE 

Crossing  San  Francisco  Bay  when  a 
youth  attempted  suicide  by  drowning.  Bob 
Campbell,  San  Francisco  Call-Pullctin 
photographer,  was  ready  with  his  camera 
and  got  an  excellent  action  shot  of  the 
rescue  by  a  ferry  boat  c^e^v. 


NEWS  MEN  VIE  AT  BRIDGE 


Metropolitan  Newspaper  Champion¬ 
ship  Played  Off  in  New  York 

The  mixed  team  of  the  Xezo  York 
Herald  Tribune  and  the  .Vciv  York 
Times  won  the  first  annual  contract 
bridge  tournament  for  New  York 
newspaper  representatives  in  the  final 
play-off  at  the  Hotel  Chatham.  The 
tournament,  sponsored  by  Ely  Culbert¬ 
son,  was  won  by  the  mixed  team  by 
1.735  iMiints  over  a  combination  team 
reiirescnting  four  newspapers. 

Mcmliers  of  the  winning  team  were 
Koliert  Neville,  Richards  N'idmer,  Les¬ 
sing  L.  Engelking  of  the  Herald  Tribune 
and  Will  C.  Weng  of  the  Times.  Their 
total  was  6,555. 

The  losing  team  included  Morgan  E 
Howard  of  the  Hearst  Newspapers, 
Philip  M.  Wade  of  King  Features, 
George  H.  Cojieland  of  the  Times  and 
Charles  M.  Sievert  of  the  Worid-TeU- 
(/rain.  This  team  scored  4,820  points. 

In  the  elimination  play,  held  Nov.  7 
at  the  Waldorf-.Astoria,  there  were  72 
contestants. 

.Among  them  were,  besides  those  men¬ 
tioned,  P.  S.  Gixldard,  I.  T.  McManus, 
L.  .A.  Kiernan,  F,  S.  .Adams,  V.  Tallw 
and  G.  F.  Hammond,  of  the  Times;  C. 
C.  Nicollet,  Carl  Randau,  Lawrence 
Robinson  and  James  Burchard,  of  the 
World-Telegram ;  Malcolm  Logan,  Lin- 
desay  Parrott,  Ralph  West  Robey, 
Ceilric  Worth,  Isaac  Gellis  and  Paul 
Gretsch,  of  the  Eveninci  Post;  Mr.  and 
Mrs.  C.  E.  Honce,  of  the  Associated 
Press,  and  Mrs.  Hazel  Howard,  of 
NE.A  Service. 


REPORTS  ON  MILK  FUND 

The  milk  and  ice  fund  disbursed  by 
the  Oklahoma  City  Oktohanian  and 
Fz-eninfi  Times,  received  $.33  in  donations 
in  September  and  disbursed  $1,077.30  for 
milk  and  $22  for  ice  for  unfortunate 
children,  it  is  shown  in  a  report  by  a 
city  auditing  company.  Since  June  1,  the 
newspapers  have  disbursed  $2,755.13  and 
receipts  have  amounted  to  $11,086.61, 
leaving  a  balance  of  $7,331.48. 


You  Have  The  Advantage 
Of  Our  Laboratory  Tests 

OOD  Dry  Mats  must  meet  the 
individual  publisher’s  require¬ 
ments.  Instead  of  your  experiment¬ 
ing  with  our  mats  to  make  them 
fit  your  particular  needs,  we  learn 
your  problems  and  do  the  testing 
until  we  can  provide  the  right  an¬ 
swer  in  satisfactory  Wood  Dry 
Mats. 

w 

FLONG  CORPORAnON 

HOOSICK  FALLS.  N.Y. 


“64"  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 


Gas  or  Electric 
Scorchers 


AiWAvs  uNiroaM 
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The  Sales  Market  Furnished  by  the 
fast  Expanding  Industrial  SOUTH 
and  How  to  Insure  it  —  —  —  —  — 


The  South  industrially  is  expanding  in  a  marked  way  this  Fall — the  extended  actvities  making  this 
region  a  notable  example  of  the  new  era  of  improvement  now  setting  in  throughout  the  country. 

And  nowhere  is  this  more  apparent  than  in  that  section  of  the  South  comprised  by  the  five  South 
Atlantic  States  represented  by  the  newspapers  listed  here. 

In  many  of  the  sections  mentioned  the  depression  ended  some  time  ago  and  the  reports  here  quoted  are 
the  logical  development  of  industrial,  trade  and  business  expansion  in  progress  during  most  of  the  year, 
with  a  steady  decrease  in  unemployment  and  consequent  increase  in  workers’  earning  power  and  ability 
to  BUY. 

The  Fifth  Federal  Reserve  District  reports  many  new  activities.  Those  in  Virginia  include  comple¬ 
tion  of  the  second  of  two  $8,000,000  ocean  liners  built  by  a  large  ship  yard  in  1931 — a  clothing  manufac¬ 
turing  merger  with  the  additional  employment  of  873  by  April — another  and  immediate  addition  of  100 
workers  in  another  plant — and  full-time  operation  of  two  of  the  largest  rayon  mills  in  the  State. 


The  Carolina  section  of  the  same  district  has  an  exceptional  list  of  new  projects,  improvements  and 
expansions.  A  large  lumber  company  has  resumed  long  discontinued  operations,  putting  on  about  200  men 
in  North  Carolina.  Work  has  begun  on  a  $1,750,000  addition  to  a  paper-manufacturing  plant — new  marble 
quarries  are  being  opened — and  in  the  eastern  part  of  the  same  State  increased  textile  employment  is  noted. 


South  Carolina  is  giving  hundreds  of  men  employment,  spending  millions  on  hard-surfaced  highways 
in  almost  every  section  of  the  State.  A  $1,000,000  government  veterans’  hospital  is  about  to  be  started — and 
a  new  silk  mill,  giving  work  to  140  men,  is  to  be  built. 


Circu- 

2,500 

19,009 

FLORIDA 

lation 

Linas 

Linas 

*Daytona  Beach  News-Journal. ..  (ES) 

4,755 

06 

055 

**Pensacola  Newt  and  Journal. . (E&M) 

16,752 

.09 

.09 

•Palm  Beach  Pott  (M)  t,876 . (8) 

»,96S 

.07(.09S) 

.07(.09S) 

GEORGIA 

••Augusta  Herald  . (E) 

14,173 

.05 

.05 

••Augusta  Herald  . (S) 

14,198 

.05 

.05 

••Macon  Telegraph  &  News . (M&E) 

42,697 

.15 

.15 

••Macon  Telegraph  &  News . (S) 

32,423 

.15 

.15 

NORTH  CAROLINA 

••Greensboro  News  &  Record. .  (M&E) 

48,841 

.15 

.15 

••Greensboro  News  &  Record . (S) 

37,206 

.12 

.12 

SOUTH  CAROLINA 

•The  State,  Columbia . (M) 

26,131 

.09 

.09 

•The  State,  Columbia . (S) 

27,135 

.09 

.09 

••Greenville  News  &  Piedmont. .  (M&E) 

40,781 

.12 

.12 

••Greenville  News  . (S) 

28,321 

.10 

.10 

••Spartanburg  Herald  &  Journal. (M&E) 

16,323 

.08 

.08 

••Spartanburg  Herald  . (E&S) 

20,120 

.09 

.09 

VIRGINIA 

••Staunton  News  Leader(M),  Leader.(E) 

7,259 

.045 

.045 

•A.  B.  C.  Publishers’  Statement,  April  1, 

1931. 

••A.  B.  C.  Publishers*  Statement,  Oct, 

.  1931. 

The  Sixth  District,  of  which  Georgia  and 
Florida  are  a  part,  also  is  active.  Three  indus¬ 
trial  plants  resumed  operations  the  first  week 
in  November  in  Georgia  after  long  shutdowns. 
Twelve  new  distributing  plants  have  located  in 
the  State  during  past  few  weeks  with  total  pay¬ 
roll  of  more  than  $200,000  annually.  A  large 
thread  manufacturing  concern  has  just  completed 
a  new  village  and  plant,  and  will  employ  about 
600  workers.  Florida  is  busy  preparing  for  its 
coming  tourist  season.  A  new  $39,000  water  filtra¬ 
tion  plant  will  be  erected  soon  in  Hollywood, 
while  other  Florida  cities  plan  improvements. 

The  industrial  South  is  BUSY  NOW.  Its 
people  are  BUYING  NOW.  Whether  they  buy 
your  goods  in  the  regions  mentioned  here — depends 
LARGELY  on  your  linage  plans  for  Southern 
advertising.  Include  these  papers.  INSURE 
YOUR  MARKET!  Write  their  offices  now. 
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Circulation 

ORCULAfORSTlEblTb^ 
SHOULD  MEET  JOINTLY 


Santa  Barbara  Managing  Editor  Say* 
Circulation  Men  Should  Appeal 
for  Return  to  Journalism  as 
Practiced  by  Dana 


A  suRgcstion  that  editors  and  circula¬ 
tion  managers  meet  in  joint  convention 
“for  real  service  to  journalism"  was 
made  by  (George  W.  Lynn,  managing 
editor,  Santa  Barbara  (Cal.)  Daily  News 
in  an  editorial  recently. 

The  suggestion  was  made  when  Cali¬ 
fornia  circulation  managers  were  about 
to  meet  in  Santa  Barbara,  several  weeks 
before  the  American  Newspaper  Pub¬ 
lishers  Association  in  Los  Angeles.  “It 
has  always  seemed  a  serious  error,”  Mr. 
Lynn  wrote,  “that  editors  and  circulation 
managers  did  not  meet  in  joint  conven¬ 
tions  and  really  ascertain  what  the  other 
was  doing  to  improve  or  retard  American 
journalism.” 

Mr.  Lynn  criticized  a  lack  of  force  in 
present-day  editorial  writing  and  said 
that  “circulation  salesmanship  has  been 
deycloped  to  a  .science  of  high-pressuring 
whereby  the  public  is  relieyed,  reluct¬ 
antly,  but  relieyed  nevertheless,  of  its 
money  because  of  an  alluring  set  of 
dishes,  and  not  Ixcause  the  publication 
which  is  distributing  the  dishes  contains 
one  worthwhile  or  fearless  journalistic 
expression.” 

“If  this  conyention  will  resolve  to  ‘sell’ 
their  publishers  on  journalism  as  Dana 
practiced  it,  their  conference  will  go 
down  as  one  of  the  most  valuable  achieve¬ 
ments  in  California  journalism,”  he  wrote. 


Wins  Scholarship  Award 

^uis  Gerber  won  the  Springfield  (Ill.) 
Illinois  State  Register  sales  champion¬ 
ship  this  fall  and  will  receive  a  year’s 
scholarship  at  the  University  of  Illinois 
as  well  as  a  silver  loving  cup.  George 
Hart,  runner-up,  will  be  given  a  posi¬ 
tion  with  a  r^resentative  Springfield 
business  institution  when  he  completes 
his  schooling.  Both  winners  will  be 
guests  of  Springfield  service  clubs  dur¬ 
ing  the  week  and  the  trophies  will  be 
formally  nresented  at  that  time.  The 
entire  staff  of  200  Register  carriers  com¬ 
pete  in  the  contests,  being  matched  in 
pairs,  the  winners  rematch^  successively 
until  only  two  remain. 


Ohio  Circulators  Appoint 

Shiel  Dunsker,  Cincinnati  Post,  newly- 
elected  president  of  the  Ohio  Circulation 
Managers  Association,  has  announced  the 
selection  of  the  following  chairmen  of 
committees:  Program,  Walter  Hoots, 
Cincinnati  Enquirer;  Welfare,  Ben  J. 
Hoffman,  Columbus  Citizen;  Member¬ 
ship,  R  C.  Meredith,  Dayton  News; 
Postal  and  Freight  Rates,  T.  J.  Kava- 
naugh,  Dayton  News;  Motor  Bus  Trans¬ 
portation  Rates,  C.  S.  Wilson,  Columbus 
Dispatch. 


Publishing  Readers'  Comments 

The  Mamaroneck  (N.Y.)  Daily  Times 
is  ranning  a  daily  front  page  feature 
“This  They  Say  About  the  Daily  Times.” 
The  opinions  of  residents  and  public  offi¬ 
cials  appears  under  the  pictures  of  those 
quoted.  The  series  was  first  started  by 
the  White  Plains  Daily  Press  which  with 
the  Daily  Times  is  a  member  of  the 
County  Publishers  group. 


Quilt  Contest  Close* 

The  quilt  contest  sponsored  by  the 
Passaic  (N.J.)  Daily  News  recently 
closed,  and  on  Nov.  6-7  the  daily  held  a 
public  exhibition  of  the  work.  Six  women 
prominent  in  social  and  community  affairs 
judged  the  contest.  Fifty  dollars  in 
prizes  were  awarded  five  winners. 


Offering  Oreralls  For  “Subs” 

The  Morgantmm  (W.Va.)  Dominion- 
News  is  offering  a  pair  of  overalls,  “the 
masterpiece  of  all  work  garments”  free 
with  every  one  year  subscription,  paid  in 
advance. 


PLANS  JOURNALISM  CONTEST 

The  Grand  Rapids  (Mich.)  Herald 
will  hold  its  third  annual  contest  in 
applied  journalism  for  staff  members  of 
Grand  Rapids  public  and  parochial  high 
schools  immediately  after  the  first  of  the 
year.  An  entire  page,  written,  edited, 
and  made  up  by  the  students,  will  be  pub¬ 
lished  as  part  of  the  regular  Friday  edi¬ 
tion  during  the  several  weeks  the  contest 
lasts.  Judges  will  be  A.  L.  Miller,  pub¬ 
lisher,  Battle  Creek  Enquirer  &  News, 
Paul  A.  Martin,  editor  and  publisher, 
Lansing  State  Journal,  and  Prof.  John  L. 
Brumm,  head  of  the  department  of 
journalism.  University  of  Michigan.  A 
suitable  trophy  will  be  awarded  the  win¬ 
ning  school. 


Starts  Radio  Spelling  Bee 

Nine  hundred  pupils,  representing  300 
public  and  parochial  schools  in  Chicago 
anrl  Cook  county,  are  entered  in  the 
Chicago  Daily  Times’  third  annual  radio 
spelling  bee  started  Nov.  12  over  sta¬ 
tion  WBBM.  The  contest  will  continue 
until  the  latter  part  of  April,  when  the 
finals  will  be  held.  Each  Thursday  and 
Saturday  evenings  the  contestants  will 
compete  for  honors,  which  include  a  trip 
to  Washington.  D.C.,  educational  vaca¬ 
tion  tours,  and  medal  awards.  Harold 
Essex,  Daily  Times  promotion  manager, 
is  in  charge  of  the  event. 


Picture  Contest  Closes 

The  13  major  prize  winners  of  the  Chi¬ 
cago  Daily  News  babies’  picture  contest 
appeared  Nov.  7  in  the  photogravure  sec¬ 
tion.  Readers  of  the  Daily  News  are 
now  given  the  chance  to  win  $500  in 
prize  competition  in  showing  the  best 
judgment  in  classifying  these  baby  pic¬ 
tures  as  based  upon  the  selection  of  the 
judges. 


Carriers  Attend  "Pro”  Game 

Another  of  a  scries  of  recreational  out¬ 
ings  for  Chicago  Herald  and  Examiner 
carrier  boys  was  held  Sunday,  Nov.  8, 
when  250  attended  the  professional  foot¬ 
ball  game  between  the  Chicago  Bears  and 
the  Portsmouth  Spartans  at  Wrigley 
Field.  The  boys  were  the  guests  of  local 
management. 


“Baby  Edition”  Contest 

The  Camden  (N.J.)  Courier-Post 
newspapers  are  conducting  a  Baby  Pic¬ 
ture  Prize  contest  in  which  four  cash 
prizes  will  be  awarded  Nov.  23.  The 
winning  pictures  will  be  printed  in  a 
special  tabloid  Baby  Edition  to  be  print¬ 
ed  with  the  Evening  Courier  Nov.  23,  and 
with  the  Morning  Post  Nov.  24. 


Florer  Visits  Dallas 

M.  \\'.  Florer,  former  circulation  man¬ 
ager  of  the  Dallas  (Tex.)  Morning 
News  and  Journal  has  returned  to  Albu¬ 
querque,  N.  M.,  where  he  is  circulation 
manager  of  the  Albuquerque  Journal. 
He  visited  friends  in  Dallas  for  several 
days.  Mr.  P'lorer  was  recently  appointed 
a  colonel  on  the  staff  of  Gov.  Arthur 
Seligman  of  New  Mexico. 


Carriers  Visited  New  York 

South  Bend  Tribune  carriers  who  won 
high  awards  in  a  recent  circulation  con¬ 
test  and  were  given  a  trip  to  New  York 
have  returned  to  South  Bend.  They 
were  in  charge  of  Nelson  E.  Dodge,  as¬ 
sistant  circulation  manager  in  charge  of 
Indiana  and  Michigan  circulation. 


Plans  Food  Show 

The  Columbus  Dispatch,  in  cooperation 
with  the  Columbus  Retail  Grocers  Asso¬ 
ciation.  will  hold  a  food  show  and  cook¬ 
ing  school  in  Memorial  Hall  in  Colum¬ 
bus,  the  week  of  Nov.  16. 


Offering  Doll  Wardrobes 

The  .Wrc  Bedford  (Mass.)  Standard 
is  offering  a  doll  wardrobe  and  case  to 
all  those  obtaining  four  new  six  months’ 
subscriptions. 


Issue*  1932  Radio  Log 

Tlie  L’tica  (N.Y.)  Daily  Press  has  an¬ 
nounced  its  1932  Radio  Map  and  Log. 
The  book  sells  for  25  cents. 


HOW  TO  CUT  COSTS 


Circulation  Manager  Says  Economy 
Should  Start  at  the  Press 

Suggestions  as  to  where  economies  can 
be  best  effected  in  the  circulation  depart¬ 
ment  were  made  by  T.  J.  Kavanaugh, 
circulation  manager,  Dayton  Daily  News, 
before  the  Ohio  Circulation  Managers 
Association  recently. 

“Start  in  at  the  press — the  gross  draw,” 
he  said.  “Commence  to  save  on  white 
paper,  not  only  in  the  reduction  of  un¬ 
sold  copies,  the  many  points  of  waste 
between  the  press  and  the  finished 
product.” 

Moneys  paid  out  for  transfers  in  small 
towns  represent  expenses  that  sometimes 
accumulate  to  large  amounts,  Mr.  Kavan¬ 
augh  said.  “By  carefully  going  over 
these  transfers  and  routes  and  points  of 
transfer  with  the  men,”  he  added,  “you 
will  frequently  find  by  putting  on  your 
own  truck  and  making  a  circle,  taking 
in  all  these  transfers,  it  can  be  done  for 
much  less  than  you  had  been  operating 
for.” 


$5,000  Offered  In  Prizes 

The  Chicago  Tribune  is  offering  cash 
awards  totaling  $5,(X)0  in  connection  with 
a  new  Sunday  serial,  “Five  Fatal 
Words.”  The  authors,  Edwin  Balmer 
and  Philip  Wylie,  collaborated  on  the 
novel  esi>ecially  for  the  Tribune.  Some¬ 
where  in  the  story  there  will  be  an  un¬ 
finished  message  containing  only  one  of 
the  “five  fatal  words.”  Readers  are 
asked  to  complete  this  message  and  com¬ 
pete  for  the  cash  prizes.  Weekly  broad¬ 
casts  of  episodes  from  the  novel  are  be¬ 
ing  given  over  station  WGN. 


Hold*  American  Flag  Contest 

The  Grand  Rapids  (Mich.)  Herald 
is  distributing  cash  prizes  to  boys  and 
girls  of  IS  years  of  age  or  under  for  the 
best  answers  to  a  series  of  questions 
regarding  the  American  flag  printed 
daily  in  the  Herald. 


■ 

SECOND  PILGRIMAGE  FOR  BOYS 

President  Hoover  Will  Greet  Groopi 

at  White  House  During  Holidays 

Plans  for  the  second  annual  “patriotit 
pilgrimage  of  the  newspaper  boys  cf 
America”  to  Washington  during  tk 
Christmas  holidays  are  going  forward. 
The  “pilgrimage”  plan,  sponsored  by  tk 
Washington  Times-Herald  Boys’ 
was  so  successful  last  year  that  it  wai 
decided  to  continue  it.  President  Hoove 
has  approved  the  plan. 

Boys  who  make  the  trip  will  be  en¬ 
tertained  in  a  Washington  hotel,  supe. 
vised  on  visits  to  national  buildings  and 
shrines,  participate  in  a  parade,  and  mee 
the  President  at  the  White  House.  A 
three-day  program  starting  Dec.  28  has 
been  arranged. 

Daily  newspapers  have  been  requested 
by  the  American  Newspaper  Boys  Assod. 
ation,  formed  for  the  purpose  of  obtainiiy 
room  and  railroad  rates,  to  select  several 
outstanding  boys  from  their  organization! 
as  representatives.  Scholastic  standiig. 
efficiency  on  paper  routes,  leadership  ak 
character  are  the  points  suggested  for 
picking  the  boys. 

Each  newspaper  will  be  assessed  $33 
per  boy,  covering  all  expenses  while  in 
Washin^on.  The  cost  of  transportation 
and  the  meals  en  route  are  also  to  k 
borne  by  the  publishers.  Special  trains 
are  being  arranged  for. 

More  than  1,000  boys  from  several 
cities  took  part  in  the  ceremonies  last 
year. 


Hold*  Doll-Making  Contest 

The  Bridgeport  (Conn.)  Times-Stv 
is  sponsoring  a  doll-making  contest  among 
Girl  Scouts  of  Fairfield  County.  Patterns 
are  printed  in  the  paper.  The  dolls  will 
be  given  to  charity. 


Held  Cooking  School 

The  New  Brunswick  (N.J.)  Dah 
Home  News  and  Sunday  Times  condisc- 
ted  a  cooking  school  Nov.  3-6,  with  Miss 
Margaret  King  as  lecturer. 
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The  Last  Call 

Only  one  week  remains  for  you,  Mr.  Publisher,  to  set  in  your 
order  and  copy  for  the  1932  Market  Guide.  Next  Saturday, 
November  21,  is  the  closing  date. 

Youll  be  in  good  company  if  you  come  in.  Youll  add  to 
your  prestige  as  a  publisher  by  coming  in.  Youll  win  the  favor 
of  national  advertisers  and  their  advertising  agencies,  both 
of  whom  regard  the  Market  Guide  as  the  ^^Beacon  Light** 
showing  the  way  to  advertise  profitably  in  newspapers. 

Every  publisher  who  is  proud  of  the  influence  of  his  newspaper 
in  the  community  or  section  in  which  it  is  published  should  be 
represented  in  the  1932  Market  Guide.  It  is  the  stepping 
stone  to  gain  more  advertising  from  the  national  field.  Not 
only  that,  its  regular  appearance  annually,  always  in  improved 
form,  has  become  the  ^^old  reliable**  for  national  advertisers 
and  agencies.  They  can  rely  on  it  for  accuracy  and  a  wealth 
of  valuable  information. 

Immediate  action  on  your  part  is  necessary  if  you  want  to  be 
represented  in  the  1932  Market  Guide.  Will  you  act 
immediately? 

Telegraph  your  copy  at  our  expense,  if  you  wish. 
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Estate  for  November  14,  1931 


>UR  OVN  VOR!^ 
‘  or  LetTtRS 


A  COMPREHENSIVE  textbook  on 
market  research,  written  by  Per- 
cival  White,  marketing  counselor,  is 
well  describe  by  its  title,,  “Marketing 
Research  Technique.” 

As  the  preface  explains :  “The  primary 
purpose  of  this  Ixxjk  is  to  serve  as  a 
manual  of  instruction  for  field  workers. 
Some  apparently  extraneous  matter  has 
been  included  on  the  principle  that  an 
understanding  of  the  whole  subject  of 
market  analysis  is  essential  to  go^  field 
work.  A  second  purpose  is  to  present 
to  the  purchasers  of  a  market  research 
a  comprehensive  description  of  the 
methods  used  in  obtaining  the  practical 
recommendations  which  they  desire  and 
need.  When  business  men  understand 
the  procedure  used  to  obtain  market 
facts,  and  the  difficulties  involved,  they 
will  be  in  a  lietter  position  to  know  what 
market  research  can  do  for  them,  what 
it  cannot  do,  and  the  amount  of  depend¬ 
ence  which  may  be  placed  upon  the 
facts  which  a  survey  discloses.” 

To  the  general  reader,  there  is  much 
of  interest  in  the  specific  examples  cited, 
showing  how  pieces  of  research  have 
been  earned  on  and  with  what  result. 
Those  with  more  specialized  interest  in 
the  subject  will  find  descriptions  of 
agencies  doing  research  work,  methods  of 
organization,  suggestions  on  interview¬ 
ing  and  making  up  questionnaires,  and 
comments  on  tabulation  of  returns  and 
checking  of  errors.  Even  such  matters 
as  exjiense  accounts  of  field  workers, 
methods  of  supervising  them,  and  the 
order  of  introductory  pages  in  the  final 
report  are  considered. 

Blank  forms  used  in  the  research  office 
are  shown,  _  along  with  sample  blanks 
used  in  various  investigations.  The  lat¬ 
ter  are  not  limited  to  the  author’s  own 
experience.  The  book  is  published  by 
Harper  &  Brothers,  New  York. — R.S.^^. 
*  *  * 

66^^HERE  1,. '>00,000  Wisconsin  People 
y  Go  Tc  Market,”  a  132-page  bcK)k 
giving  “facts  and  figures  on  one  of  the 
most  responsive  markets  in  America,” 
has  just  been  compiled  and  published  by 
the  Wisconsin  Daily  Newspaper  League, 
made  up  of  33  member  papers.  H.  L. 
Davis,  secretary  and  general  manager  of 
the  Apt>lclon  (Wis.)  Post-Crescent  and 
secretary  of  the  league,  is  distributing  the 
Ijook. 

♦  ♦  * 

TT  ENRY  JUSTIN  SMITH,  managing 
editor  of  the  Cliicatfo  Daily  Xetes 
and  co-author  with  Lloyd  I^wis,  Daily 
News  drama  critic,  of  “Chicago,  the  His¬ 
tory  of  Its  Reputation,”  has  written  an¬ 
other  book  dealing  with  the  city. 
“Chicago,  a  Portrait,”  (Century)  ap¬ 
peared  last  week  in  which  Mr.  Smith 
combines  the  physical,  social,  economic 
and  historical  characteristics  of  Chicago. 

Mr.  Smith  includes  in  his  book  interest¬ 


ing  bits  of  information  about  Chicago’s 
loop,  the  naming  of  the  streets,  and  other 
intimate  details  he  has  acquired  during 
his  career  as  a  reporter. — (j.A.B. 

*  *  # 

ARY  GRAHAM  BONNER,  well- 
known  newspaper  woman,  now  the 
author  of  a  daily  children’s  story  dis¬ 
tributed  by  the  Associated  Press,  and 
previously  with  the  New  York  Sun,  has 
written  another  “juvenile,”  “The  Magic 
Clock,”  published  by  the  Macauley  Com¬ 
pany.  Miss  Bonner  has  written  nearly 
a  score  of  children’s  books. 

JUDGE  GETS  CHURLISH 

Dayton  Magistrate  Orders  News  Men 
from  Court — Won’t  Talk 

“Mind  your  own  business,”  police  re¬ 
porters  of  the  Dayton  (O.)  Daily  Nen's 
and  Dayton  Herald  were  told  recently 
by  Police  Judge  Null  M.  Hodapp  when 
they  sought  statements  from  him. 

Judge  Hodapp  was  opposed  at  the 
Democratic  primaries  last  August  by  At¬ 
torney  Richard  L.  Withrow  and  the  bit¬ 
terness  between  them  cropped  out  when 
the  latter  appeared  as  counsel  for  a 
client  in  Judge  Hodapp’s  court  last  week. 

Judge  Hodapp  caused  a  sensation  when 
he  cited  Attorney  W'ithrow  for  con¬ 
tempt  of  court  for  talking  to  his  client 
when  court  was  in  session  and  ordered 
him  lodged  in  the  “bullpen”  in  the  court. 

Reporters,  hearing  of  what  was  taking 
place,  hurried  from  the  press  room  to 
the  courtroom.  ITpon  arrival  they  were 
ordered  out  of  the  room  by  the  judge. 

In  the  meantime  none  of  the  police 
officers  in  the  room  paid  heed  to  the 
judge’s  order  and  Withrow  walked  out 
of  the  court  room.  The  judge’s  next 
move  was  to  order  Withrow’s  client 
lodged  in  the  workhouse.  I..ater  in  the 
day  in  commijn  pleas  court  Withrow  ob¬ 
tained  the  client’s  release  on  a  writ. 

When  the  reporters  saw  that  the 
judge's  orders  were  going  unheeded  they 
asked  him  what  he  was  going  to  do 
about  it  and  he  said  “Mind  your  own 
business.” 

The  affair  blew  over  the  next  day  and 
the  judge  withdrew  the  citation  against 
the  attorney. 

Judge  Hodapp  was  re-elected  last 
Tuesday  and  in  a  statement  scored  the 
Dayton  Daily  Nrzvs  and  the  Dayton 
Herald  for  giving  him  no  publicity  dur¬ 
ing  his  campaign. 

McCLATCHY  SAILS  FOR  ORIENT 

C.  K.  McClatchy,  president  and  editor 
of  the  McClatchy  Xewspaners,  located 
at  Sacramento.  Fresno  and  Modesto. 
Cal.,  left  for  the  Orient  via  V  ictoria,  B'. 
C.  Nov.  7.  He  was  accompanied  by  his 
daughter.  Miss  Eleanor  ^fcClatchy. 


—  from  J.  M.  O’DOW  ,  Morning  New»-Review: 

Florence  (South  Carolina)  «  ^ 

•Vour  canipa^^.  in  the -^one 'oT^ 

the  newspaper  fraternity  very  highe.t  satisfaction  P» 

rh7"p«n°of  ctus't’anu  and  public  alike.” 
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Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  IndianapoHsJndiana . 


SUES  CHICAGO  TRIBUNE 

Former  Aide  to  Congressman  Asking 
Libel  Damages  of  $100,000 

{Special  to  Editor  &  Publisher) 

Washington,  D.C.,  Nov.  10. — Be¬ 
cause  the  Chicago  Tribune  printed  news¬ 
paper  articles  stating  that  he  had  been 
indicted  with  former  Representative  Ed¬ 
ward  C.  Denison  of  Illinois,  for  illegal 
possession  of  liquor,  John  H.  Layne, 
Denison’s  former  secretary,  has  sued  the 
Tribune  Company  for  $100,000. 

Mr.  Layne,  now  employed  by  the  In¬ 
ternal  Revenue  Department  as  an  attor¬ 
ney,  claims  publication  of  the  news 
stories  caused  him  humiliation,  anxiety 
and  distress  of  mind,  made  him  ill,  did 
irreparable  injury  to  his  nerves  and 
brought  him  into  disrepute  with  the  legal 
profession  and  his  superiors  in  the  gov¬ 
ernment  employ. 

He  asks  actual  damage  of  $25,000,  in¬ 
cluding  $500  in  medical  bills.  His  suit, 
brought  by  the  law  firm  of  O’Shea,  Bur¬ 
nett  &  (joldstein,  has  been  entered  in  the 
.Supreme  Court  of  the  District  of  Col¬ 
umbia  and  service  was  made  by  a  deputy 
United  States  Marshal  on  Albert  S. 
Henning  of  the  Tribune  Washington 
bureau,  located  in  the  Albee  Building. 

I^yne  declares  he  was  not  in  fact  in¬ 
dicted. 


$150,000  LIBEL  ACTION 

Attorney  Asks  Damages  for  Stoiy 
Printed  in  Harrison’s  Reports 

Gabriel  L.  Hess,  an  attorney  who  has 
represented  various  motion  picture  in- 
terests,  filed  a  $150,000  libel  suit  in  the 
New  York  County  Supreme  Court  on 
Nov.  7  against  Peter  S.  Harrison,  pub. 
lisher  of  Harrison’s  Reports. 

The  plaintiff  charges  that  on  last  Oct 
31  the  defendant  published  the  follow¬ 
ing:  “Adolph  Zukor,  Will  H.  Hays, 
Gabriel  Hess,  CJiarles  C.  Pettijohn  and 
many  other  persons  as  well  as  every  film 
company,  have  been  indicted  in  the  prov¬ 
ince  of  Ontario,  Canada,  for  conspiracy 
to  prevent  or  lessen  competition  within 
Ontario,  in  sale,  purchase  and  supply  of 
films,  contrary  to  the  Combines  Act.” 

The  plaintiff  asserts  that  none  was  in¬ 
dicted.  The  defendant  will  have  20  days 
to  file  an  answer  in  the  suit. 

WEEKLY  MERGED  WITH  DAILY 

The  Redwood  City  (Cal.)  Tribunt, 
owned  and  published  by  the  Peninsula 
Newsjiapers,  Inc.,  recently  purchased  the 
Redii'ood  City  Standard,  a  weekly.  The 
Standard  has  been  merged  with  the 
Tribune,  (ieorge  F.  Morell  is  president 
and  Sam  H.  Winklebleck  publisher  of  the 
T  ribune. 


REACH  FOR  YOUR  TELEPHONE  AND 


TAKE  COMMAND 


You  need  only  pick  up  your  tele¬ 
phone  to  control  millions  of 
dollars’  worth  of  property  ...  a 
thousand  yards  or  a  thousand 
miles  of  wire  .  .  .  five  thousand 
or  five  million  dollars’  worth  of 
equipment  ...  a  few  or  many  of 
the  Bell  System’s  hundreds  of 
thousands  of  trained  workers. 

What  you  get  from  your  tele¬ 
phone  depends  on  your  wish  of 
this  or  any  moment.  Few  things 
you  buy  can  so  exactly  fit  your 
needs.  Telephone  service  is  made 
to  your  order  for  each  call  . . . 
and  the  telephone  becomes  an  ex¬ 
tension  of  your  voice  and  person¬ 
ality  for  whatever  purpose  you 
choose.  All  of  the  System’s  plant 
and  equipment  is  of  interest  to 


you,  for  you  cannot  be  sure  which 
of  the  20  million  interconnecting 
telephones  in  this  country  you 
may  need  to  reach. 

The  Bell  System  provides  a 
constantly  improving  service  at 
the  least  cost  consistent  with  finan¬ 
cial  safety.  This  means  that  it 
pays  only  reasonable  regular  divi¬ 
dends  and  devotes  all  earnings  be¬ 
yond  that  to  the  extension  and 
improvement  of  the  service. 

This  has  been  the  practice  for 
half  a  centur}’,  with  the  result 
that  the  public  has  doubled  its  use 
of  Bell  telephones  in  the  last  ten 
years. 

The  money  you  pay  to  your 
telephone  company  brings  you 
steadily  increasing  value. 


★  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  ★ 


Editor  &  Publisher  The  Fourth 

COURAGEOUS  FIRMS  GAINING  DESPITE 
GRIP  OF  BUSINESS  DEPRESSION 

A.  F.  A.  Research  Bureau  Finds  Shining  Examples — Gilbert 
Hodges  Says  Business  “Must  Cut  Merchandise  Cake 
for  Public  and  Serve  Temptingly” 


llJ  T  is  futile  to  expect  the  American 
1  consumer  public,  under  present  con¬ 
ditions.  to  walk  up  and  cut  itself  a  gener¬ 
ous  slice  of  Merchandise  Cake,”  says 
Gilbert  T.  Hodges  of  the  New  York  Sun, 
President  of  the  Advertising  Federation 
of  America. 

•'ll  business  hoi)es  to  tap  the  twenty- 
eight  billion  dollars’  worth  of  available 
purchasing  power  lying  in  the  savings 
banks  of  this  country  today,”  Mr.  Hodges 
continued,  “it  must  not  only  cut  the  Mer¬ 
chandise  Cake  for  the  public,  but  it  must 
place  the  slices  on  a  silver  platter,  and 
serve  them  up  so  temptingly  that  they 
become  irresistible.  Advertising  can  do 
this,  for  advertising  has  done  it.” 

In  speaking  of  the  series  of  four  ad¬ 
dresses  sixHisored  by  the  F'ederation,  Mr. 
Hodges  stated  that  the  first  of  these 
messages  is  now  being  presented  by 
speakers  in  68  cities  in  28  states.  The 
second  of  the  series  will  be  delivered 
earlv  in  19.?2. 

The  first  address  describes  the  expe¬ 
riences  of  a  number  of  prominent  com¬ 
panies  which  have  benefited  by  their 
courageous  merchandising  during  the  past 
two  lean  years.  Such  was  the  exi)erience 
of  at  least  five  units  in  the  automotive 
industry,  despite  the  fact  that  the  first 
eight  months  of  this  year  showed  total 
automobile  sales  nearly  28  per  cent  be- 
hin<i  the  sale  for  the  same  period  of 
last  year. 

These  five  companies  had  the  courage 
to  bring  out  new  models  and  to  increase 
g  their  promotion  activities  in  the  face  of 


chanical  ice  boxes  are  still  a  novelty  and 
the  public  has  just  learned  to  accept 
them.”  commented  Mr.  Hodges.  ‘‘Maybe 
that  is  true.  But  just  suppose  that  in¬ 
stead  of  putting  on  extra  sales  pressure 
and  spending  twenty  million  dollars  for 
advertising,  the  mechanical  refrigerator 
companies  had  drawn  in  their  horns.  Just 
suppose  Westinghouse,  Frigidaire,  K.el- 
vinator,  tieneral  Electric,  Copeland, 
Xorge,  Servel,  and  Majestic — to  name 
some  of  the  leaders — had  curtailed  their 
advertising  and  sales  forces.  Their  bal¬ 
ance  sheets  would  certainly  now  show 
a  different  story.” 

But  they  went  ahead  fearlessly,  and 
the  sales  of  these  companies  increased 
over  last  year  from  30  to  2(K)  jier  cent. 
The  present  year,  reports  show,  will  be 
a  record  year  Ixjth  in  sales  and  profits. 

These  specific  cases  were  picked  dur¬ 
ing  an  impartial  analysis  of  97  companies 
by  the  Federation's  Research  Bureau. 
Sixty-two  of  these  corporations  spent 
more  for  advertising  in  19.K>  than  in 
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1929.  The  remaining  35  reduced  their 
advertising  in  1930.  In  the  group  which 
retrenched,  earnings  declined  55  per  cent 
in  1930.  In  the  group  which  increased 
their  advertising  appropriations,  earnings 
declined  only  29  per  cent. 

For  1931,  the  Bureau  has  been  able  so 
far  to  gather  reports  on  63  of  the  97 
companies.  The  group  which  increased 
advertising  in  1930  actually  is  earning 
2  per  cent  more  profit  in  1931  than  in 

1930.  The  other  group,  which  reduced 
advertising  in  1930,  suffered  a  further 
shrinkage  in  profits,  their  1931  earnings 
being  fully  25  i^er  cent  below  1930. 

“Naturally  advertising  cannot  be  given 
all  the  credit  for  the  superior  showirig 
of  the  companies  which  increased  their 
promotion  appropriations,”  Mr.  Hodges 
explained.  “But,”  he  concluded,  “frcmi 
the  Bureau’s  survey,  the  fact  appears 
ev  ident  that  the  commercial  organizations 
which  sliced  themselves  the  largest  share 
of  profits  during  the  lean  years  of  1930 
and  1931  were  the  companies  most  fear¬ 
less  in  serving  the  Merchandising  Cake 
so  temptingly  that  it  became  irresistible 
to  the  American  public.” 

h'acts  uncovered  by  the  Research  Bu¬ 
reau’s  survey  are  being  used  in  the  A.F. 
A.  addresses  on  “The  Responsibility  of 
Advertising  in  Business  Recovery.” 
Sjieakers  who  are  talking  on  this  topic 
before  advertising  meetings  include  Mr. 
Hodges;  Richard  H.  Waldo,  president  of 
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the  McClure  Xewspaiier  Syndicate,  Xew 
York ;  Paul  T.  Cherington,  research 
counselor,  New  York;  Joseph  H.  Appel, 
John  Wanamaker,  New  York;  Charles 

E.  Murphy,  president  of  the  Advertising 
Club  of  New  York;  Hector  fuller.  New 
York;  Harry  T.  Bussmann,  former 
president  of  the  Advertising  Club  of  St. 
Louis ;  C.  C.  Younggreen,  of  Chicago, 
Wmer  president  of  the  A.F. A.;  Arthur 
H.  Brayton,  editor  of  the  Merchants' 
Trade  Journal,  Des  Moines;  H.  F. 
Stonier,  of  New  York,  former  president 
of  the  Advertising  Club  of  Los  Angeles 
and  of  the  Pacific  Advertising  Gub.s  As- 
.sociation ;  Edgar  Kobak,  vice-president 
of  the  McGraw-Hill  Publishing  Com- 
I)any,  New  York;  Jeannette  Carroll, 
Providence,  R.I.,  vice-president  of  the  A. 

F. A. ;  Benjamin  J.  Sweetland,  New 
York,  newly  elect^  president  of  the 
Direct  Mail  Advertising  Association; 
and  Alfred  T.  Falk,  director  of  the  A. 
F..\.  Bureau  of  Research  and  Education. 


OKLAHOMANS  TO  MEET 

The  annual  meeting  of  the  Oklahoma 
Society  of  Associated  Press  FMitors, 
representing  30  newspapers,  will  be  held 
Xov.  26  at  Norman,  seat  of  the  Uni¬ 
versity  of  Oklahoma.  Officers  are ;  presi¬ 
dent,  I>eon  Calonkey.  managing  editor, 
McAlestcr  Xews-Caf<ital ;  secretary,  Leon 
H.  Durst.  .Xs.sociated  Press  corresixmdent 
at  Oklahoma  City. 


The  Best  Testimonial  t 


generally  unsatisfactory  business  condi¬ 
tions.  As  a  result.  Auburn  showed  a 
175.3  per  cent  increase  in  sales  for  the 
first  eight  months  of  1931  over  the  cor¬ 
responding  months  of  1930;  Cadillac.  14.5 
per  cent ;  Willys,  14.4  per  cent ; 
Plymouth,  10  per  cent,  and  Pontiac,  8  per 
cent. 

The  facts  concerning  these  coinpairies 
are  illustrative  of  many  cases  which  were 
brought  to  light  in  a  recent  national  sur¬ 
vey  by  the  Research  Bureau  of  the  Ad¬ 
vertising  Federation  to  determine  the 
profitableness  of  fearless  merchandising 
during  a  depressed  period.  Summed  up 
brietly,  the  analysis  shows  that  when 
business  organizations  use  imagination, 
ingenuity  and  courage  in  offering  their 
products  to  the  consumer,  they  at  the 
same  time  carve  themselves  a  healthy 
share  of  profit. 

.\mong  the  tobacco  manufacturers,  it 
was  found,  several  corporations  have 
earned  enlarged  profit  by  increased  pro¬ 
motional  pressure.  The  Reynolds  To¬ 
bacco  Company  increased  its  advertising 
for  19.10  and  1931,  and  net  profits  were 
^en  larger  than  liefore.  The  American 
lobacco  Company  raised  its  advertising 
budget  .50  per  cent  in  193U,  and  the  rise 
p  more  than  40  iier  cent, 

ror  19.11,  with  a  continuous  aggressive 
advertising  campaign,  the  latter’s  indi- 
rated  earnings  arc  80  jier  cent  over  the 
btHun  vear  of  1929. 

Some  of  the  steadiest  and  mo.st  encour- 
^mg  statistics  come  from  the  Lamliert 
1  narmacal  Company,  the  A.F..\.  says. 
'V*''  au  unbntken  record  for  ten  years 
ot  consistently  increasing  advertising  ex¬ 
penditures.  sales  and  earnings  have  ex- 
I«nderi  consistently.  In  1930  and  1931, 
iMe  policy  was  unchanged. 

Officials  of  Coca-Cola  have  often  stated 
tiiat  advertising  was  and  is  the  chief 
motue  ijowcr  in  their  comiianv’s  consist¬ 
ent  climb  in  sales  and  profits.  In  1930, 
^'‘'■‘■'■‘'smg  was  increased  30  tier 
hpaiti  ^*^Kardless  of  the  depression, 
eaitliy  profits  continued  to  accrue  from 
leir  courage  .us  merchandising  policy, 
o  the  first  halt  of  1931.  earnings  were 
19^'!  for  *>ie  first  half  of 

Research  Bureau 
sbow  that  among  outstanding  cases  of 
profits  may  be  counted  the  man- 
utacturers  of  mechanical  refrigerators. 

It  is  sometimes  suggested  that  me- 
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|URING  the  past  year  many  Newspaper  Publishers  have 
expressed  their  belieF  in  the  superiority  of  the  Monotype 
System  for  producing  display  advertising  by  placing  substantial 
orders  For  Monotype  equipment  to  be  used  in  their  composing 
rooms.  Among  them  the  Following  typical  installations  are  oF 
particular  signiFicance  at  this  time: 


Des  Moines  Register-Tribune 
Oshkosh  Northwestern 
Albany  Times-Union* 
Milwaukee  Sentinel* 
Columbus  Dispatch* 

New  Haven  Times* 


* 

Previously  Used 
the  All-Slug  Display 
System 


San  Francisco  Chronicle* 
New  York  American* 
Minneapolis  Tribune 
Seattle  Daily  Times* 
Waterloo  Courier 
Pittsburgh  Press 


LANSTON  MONOTYPE  MACHINE  COMPANY 

Monotype  Bids.,  Twenty-fourth  Locust  Street,  Philadelphia,  Penna. 

Comi)080(l  in  Monotype  Sans  Serif  Bold,  No.  .T30;  and  Bold  Italic.  No.  3301 
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WHAT  OUR  READERS  SAY 


MR.  APPEL'S  REJOINDER  ON 

ADVERTISING  CONFERENCE 

To  Editor  &  Pubusher:  Your  frank 
and  friendly  editorial  disagreement  with 
part  of  my  proposal  for  an  advertising 
conference  leads  me  to  make  this  re¬ 
joinder  in  kind.  Only  by  bringing  the 
misuse  of  advertising  into  the  light  of 
constructive  discussion  can  advertising 
be  made  more  efficient,  to  the  buying 
public  and  to  business  in  general. 

Your  natural  repugnance  to  govern¬ 
mental  regulation  of  business,  advertis¬ 
ing  and  publishing  (which  I  heartily 
share)  has  caused  you,  I  think,  to  miss, 
or  to  ignore,  my  main  contention — tliat 
the  credibility,  believability  and  integrity 
of  advertising  is  being  impaired  by  its 
misuse.  Whether  advertising  is  an  in¬ 
dustry,  an  art,  a  science,  a  business,  a 
trade,  a  profession,  or  whatever  it  might 
be  called,  it  certainly  is  something  that 
needs  purging  of  certain  unfair  practices 
that  are  besmirching  it  and  rendering  it 
less  effective. 

Federal  Trade  Conferences,  as  I  under¬ 
stand  them,  are  not  in  the  nature  of 
governmental  regulation.  They  are 
called  at  the  request  of  members  of  the 
industry  to  discuss  and  solve  their  own 
problems  among  themselves,  and  to  agree 
to  eliminate  such  practices  as  seem  to  be 
unfair.  No  force  is  used  by  the  Federal 
Trade  Commission.  No  threat.  The 
effort  is  to  arrive  at  cooperation  within 
the  industry,  of  the  various  interests  in¬ 
volved. 

As  to  enforcement,  my  suggestion  was 
that  it  should  come  first  through  the 
channels  of  the  Affiliated  Better  Business 
Bureaus  and  organised  advertising, 
which  are  organizations  not  of  the  gov¬ 
ernment  but  of  advertisers,  publishers, 
and  business  which  uses  advertising. 

I  know  you  don’t  believe  that  mislead¬ 
ing  claims  of  underselling,  predatory 
price-cutting,  “attacking  copy,’’  are  a 
proper  or  fair  use  of  advertising.  Or 
that  these  things  are  upholding  the  cred¬ 
ibility,  believability,  integrity  and  effi¬ 
ciency  of  advertising  in  general.  These 
evils  are  more  than  “little  cogs,  screws, 
and  gears  of  copy-phrasing.”  They  at¬ 
tack  the  fundamentals  of  advertising — 
its  principles,  not  only  its  policies  and 
practices. 

As  to  censorship  of  advertising,  it  ex¬ 
ists  now,  as  you  suggest,  in  the  “char¬ 
acter  and  vigilance  of  publishers.”  But 
in  the  retail  field  mercliants  are  repeated¬ 
ly  told  by  newspaper  publishers;  agree 
on  your  own  code  standards  and  prac¬ 
tice  and  we  will  enforce  it.  Codes  exist 
now,  in  Ifetter  Business  Bureaus  as  well 
as  in  publishers’  offices.  To  strengthen 
these  codes  and  to  reach  an  agreement, 
not  in  one  local  field  but  nationally,  and 
not  on  personalities  but  on  principle,  is 
the  essence  of  my  prorw^sal. 

If  you  rejoin  that  this  is  a  matter  for 
merchants  and  not  for  advertisers  I 
would  call  your  attention  to  a  statement 
I  made:  "7/  is  the  ttuinner  in  which 
business  is  using  advertising  that  organ¬ 
ized  advertising  has  a  right  to  challenge" 
— its  MISUSE.  W’e  can’t  divorce  adver¬ 
tising  from  the  thing,  service  or  policy 
it  advertises.  If  business  persists  in  mis¬ 
using  advertising,  the  force  that  can  stop 
it  is  organized  advertising,  itself ;  organ¬ 
ized  advertising  functioning  through  its 
self-appointed  agencies,  such  as  Better 
■Business  Bureaus,  Vigilance  Committees 
and  advertising  associations;  or  as  a  final 
resort— ind  rememl)er,  tliat  I  say  as  a 
final  resort — by  appeal  to  governmental 
agcnc'es. 

Joseph  H.  ,\ppf.i., 
John  Wanamakcr,  New  York. 


FROM  A  PRESS  VETERAN 

To  Editor  &  Publisher;  Curious, 
sometimes,  how  we  fall  under  the  sway 
of  the  oj^ration  of  the  law  of  coincidence, 
to  term  it  thus  in  lieu  of  a  better  phrase. 
I  have  just  been  reading  your  observa¬ 
tions  about  Saint  Amour,  for  I  have  no 
doubt  that  it  is  his  case  to  which  you 
referred.  (Shop  Talk  at  30,  Oct.  31.) 

"rhe  man  had  gone  from  my  mind  com¬ 
pletely  ;  I  hadn’t  thought  of  him  for  many 
years.  Had  no  reason  to.  for  my  contact 
with  him  was  only  brief  and  not  espe¬ 


cially  intimate.  However,  a  week  or  so 
ago  I  was  running  my  eye  over  the 
“opposite  editorial”  page  of  The  Times. 
You  know  how  instinctively  and  almost 
unerringly  a  veteran  newspaperman,  no 
matter  how  long  he  has  been  out  of  har¬ 
ness,  will  spot  anything  on  a  sheet  that 
clicks,  no  matter  how  remote  an  im¬ 
pression  may  be  stored  away  in  his  brain. 
“Saint  Amour”  just  registered,  that’s  all, 
but  it  stirred  something,  the  name  did, 
for  I  didn’t  stop  to  read  the  item.  But 
it  wouldn’t  down,  and  pestered  me  until 
next  day  I  went  back  to  the  paper.  Then 
I  remembered. 

^ng,  long  ago,  back  in  ’98,  I  think, 
he' was  sent  up  to  Rochester  to  spell  an 
operator  who  worked  the  Sun  special 
wire  in  the  Democrat  &  Chronicle  office. 
Inside  of  a  day  he  had  the  whole  local 
newspaper  and  telegraph  field  goggling. 
He  put  on  a  great  show.  Nothing  like 
it  had  ever  been  seen  there  before.  Tak¬ 
ing  Phillips’  code,  you  know,  he’d  type 
the  report  perfectly  without  a  break  and, 
when  the  length  of  the  story  and  his  per¬ 
sonal  editorial  judgment  dictated,  stick  in 
subheads  as  he  went  along.  All  the 
editor  had  to  do  with  the  copy  was  to 
head  it  up  and  stick  it  on  the  hook. 
And  Santamour — as  I  recall  that  was 
then  his  writing  of  the  name — had  time 
enough  to  spare  to  devote  proper  atten¬ 
tion  to  his  cigarette  and  swap  an  occa¬ 
sional  remark  with  the  gallery  that  his 
performance  always  attracted.  I  remem¬ 
ber  the  profound  impression  his  art,  for 
it  was  that,  made  upon  one  cub  reporter. 

Shortly  after  that  I  went  to  New  York, 
on  the  old  Evening  Journal,  and  one 
afternoon  a  boy  handed  me  a  slip,  written 
in  the  flowing  chirography  characteristic 
of  operators,  asking  why  I  didn’t  come 
around  and  say  hello.  I  found  him  in  the 
press  room,  in  charge  of  the  fudge  wire. 
Then  he  drifted  away,  and  I  never  saw 
or  heard  of  him  again  until  —  Ehu 
fugaces !  His  personality,  eyes,  etc.,  were 
precisely  as  you  describe  them.  Poor 
chap!  Stupider  men  than  he  have  made 
millions  and  sleep  under  tons  of  marble. 

Not  to  make  controversy,  but  merely 
to  state  a  point  of  view,  I  can’t  go  very 
far  with  you  on  the  line  you’ve  taken  on 
the  “Washington-Merry-Go-Round”  situ¬ 
ation.  I’m  with  you,  in  principle  and  in 
the  main,  on  the  question  of  anonymous 
work  of  that  nature.  Personally,  when  I 
heave  a  brick  at  a  fellow  I  prefer  to 
label  it  with  the  name  and  address  of  the 
heaver,  so  that  the  heavee  may  know 
from  whence  it  originates.  Siimctimes, 
though,  it  cannot  be  done,  and  the  heavee 
isn’t  entitled  to  the  benefit.  Two  ethical 
lapses  don’t  make  a  right,  of  course,  but 
isn’t  it  a  fact,  when  we  get  right  down 
to  it,  that  to  a  great  extent — leaving  out 
by-lines — much  and  hasty  newspaiier 
writing  is  anonymous,  especially  that 
done  on  the  editorial  pages?  The  dis¬ 
tributing  instrument  —  the  paper  —  of 
course,  stands  out  in  the  open,  but  the 
identity  of  the  writer  is  usually  hidden. 
Have  you  ever  gone  to  a  newspaper  office 
and  tried  to  run  down  the  origin,  and  the 
reporter,  of  a  piece  that  has  rapped  you 
across  the  knuckles?  I  have,  and  a  fine 
blank  wall  I  ran  up  against,  unless,  as 
happened  once  or  twice,  I  chanced  to 
know  someone  inside. 

Editorial  writers  scores  of  times  a  day 
lambaste  hell  out  of  someone.  Usually 
a  public  official — and  being  on  the  critical 
firing  line  is  an  inseparable  part  of  pul)- 
lic  life  —  from  behind  the  rampart  of 
anonymity,  and  get  away  with  it.  And 
the  majority.  I’ll  wager,  would  demur  at 
putting  their  names  to  their  pieces. 

It  seemed  to  me  that  there  was  little 
said  about  the  Washington  plush-and- 
stuffed  horses  by  the  W.M.G.R.  writers 
that  came  very  far  from  being  the  truth. 
I  haven’t  the  most  remote  notion  that  if 
most  of  the  gentlemen  who  are  belly¬ 
aching  about  the  way  they  were  handled 
in  the  book  got  a  down  on  a  Washington 
newspaperman  and  could  successfully  pull 
wires  to  get  him  fired,  they’d  not  do  it 
without  conscience  and  do  it  anony¬ 
mously.  too.  if  possible.  The  poor  devil 
of  a  reporter  probably  would  never  know 
what  hit  him. 

The  roughing  they  gave  the  press 
corps,  in  general,  was  in  bad  taste,  it 
seemed  to  me ;  how  well  within  the 


bounds  of  verity  I’m  unable  to  say.  I 
didn’t  like  that.  Professional  jealousy 
too  obviously  cropped  out.  But,  at  that, 
I  don’t  doubt  that  they  merely  put  in 
print  what  is  extensively  developed  by 
medium  of  the  spoken  word  when  two 
or  three,  or  more,  of  the  press  brethren 
are  fathered  together  in  the  name  of  the 
Hammer  and  the  Anvil.  You  know. 
Newspapermen,  no  matter  how  big  they 
are,  sometimes  are  pretty  small  in  their 
attitude  and  speech  toward  their  col¬ 
leagues.  ’Twas  ever  thus,  and  not  only 
in  the  newspaper  profession. 

If  I  were  called  upon  to  adjudicate  in 
the  matter  and  rule  upon  the  ethical 
points  involved.  I’m  inclined  to  believe 
that  the  worst  I’d  condemn  the  gentlemen 
concerned  for  would  be  breach  of  good 
taste.  However,  I  suppose  that  that  sort 
of  thing — the  doing  of  it — is  regulated 
more  or  less  by  one’s  personal  code.  It’s 
between  the  doer  and  his  God.  We  al¬ 
ways,  as  a  rule,  can  come  pretty  near 
justifying  ourselves,  to  ourselves,  and  to 
the  satisfaction  of  our  friends  for  about 
everything  we  do.  We  must  admit,  how¬ 
ever,  the  right  of  those  who  don’t  see  it 
our  way  to  criticize  or  condemn. 

It  wouldn’t  surprise  me,  however,  if 
we  could  search  the  souls  of  those  who 
were  rasped  by  W.M.G.R.  to  find  that 
secretly  they  weren’t  very  mad  about  it, 
on  the  ancient  principles  that  most  public 
men  adopt:  “Say  anything  you  want  to 
about  me.  good  or  bad,  but  for  God’s 
sake,  say  something." 

He  dicho,  as  they  say  down  here. 
With  regard,  and  apologies,  if  necessary, 
for  the  undue  stringing  out  of  this,  be¬ 
lieve  me. 

Always  sincerely  yours, 

Robert  Hammond  Murray. 

Mexico  City. 


COMMON  SENSE  VS.  LAW 

To  Editor  &  Publisher;  Back  in 
Horace  Greeley’s  day  an  old  fellow 
named  Jimmy  Gogan  published  a  weekly 
paper  in  Indiana.  He  was  editor,  pub¬ 
lisher,  compositor,  pressman,  ad  solicitor, 
accountant,  collector  and  what  have  you 
combined.  Having  scant  time  for  writ¬ 
ing  his  editorial  leaders,  he  was  wont 
to  employ  the  scissors  to  good  advantage. 
On  frequent  occasions  he  would  simply 
write  an  introduction  somewhat  in  these 
words ; 

“The  following  from  the  pen  of  Horace 
fireeley  so  completely  expresses  our  own 
views  that  we  copy  it  in  full.” 

.\nd  then  would  follow  an  editorial 
clipped  from  the  16-em  columns  of  the 
old  AVw  York  Tribune.  Jimmy  himself 
told  me  this  tale,  so  I  presume  it  is  true. 

Following  in  the  footsteps  of  Jimmy 
Gogan,  I  want  to  say  that  your  editorial 
headed  “.Sense,  Not  Censorship,”  ex¬ 
presses  better  than  I  could  express  myself 
the  views  I  have  always  held  about  ad¬ 
vertising  and  alxiut  many  of  the  laws 
that  glut  our  law  books. 

It  seems  to  me  that  the  advertiser  who 
tells  what  is  so,  or  what  he  thinks  is  so, 
is  in  no  way  injured  by  the  advertiser 
who  deliberately  lies.  People  find  things 
out  for  themselves.  The  false  advertiser 
drives  customers  from  his  store  straight 
into  the  store  of  the  advertiser  who 
doesn’t  falsify.  We  don’t  need  any  more 
C(kIcs  or  any  more  laws  or  any  more 
complicated  enforcement  commissions  to 
meddle  with  this  thing  called  advertis¬ 
ing.  Neither  law  nor  commission  ever 
made  anybixly  honest.  When  a  man  is 
honest,  he  is  honest  because  he  uses  his 
sense.  There  are  several  ingreilients 
ill  tlie  formula  upon  which  honesty  is 
built,  but  the  one  ingredient  of  common 
sense  is  easily  nine-tenths  of  the  formula. 

IxHiking  back  in  retrospect,  I  am  con- 
vincwl  that  I  have  profited  and  benefited 
by  being  cheated  occasionally.  It  has 
kept  me  from  lieing  the  same  kind  of  a 
damf(X)l  twice. 

Of  the  tens  of  thousands  of  laws 
passed  locally  and  nationally,  no  serious 
attempt  is  made  to  enforce  more  than 
an  infinitesimal  number  of  them.  We  need 
laws,  of  course,  but  not  more  than  a  frac¬ 
tion  of  what  we  now  find  on  the  statute 
books.  We  have  become  a  lawless  nation 
because  there  is  seemingly  a  law  against 
every  human  act.  emotion  or  desire.  I.aw 
can  never  take  the  place  of  sense,  and 
any  law  not  founded  on  sense  is  simply 
aus  gespiel. 


Henry  Thomas  Buckle,  in  his  “History 
of  Civilization  in  England,”  (for  me  the 
greatest  book  ever  written,  bar  none), 
has  this  to  say  about  government: 

“The  love  of  exercising  power  has  been 
found  to  be  so  universal  that  no  class 
of  men  who  have  possessed  authority 
have  been  able  to  avoid  abusing  it.  To 
maintain  order,  to  prevent  the  strong 
from  oppressing  the  weak,  and  to  adopt 
certain  precautions  respecting  the  public 
health,  are  the  only  services  which  any 
government  can  render  to  the  interests 
of  civilization.” 

Probably  every  man  in  the  United 
States  will  agree  that  we  have  more  laws 
than  we  need,  and  still  every  man  wants 
at  least  one  more  law  passed. 

Editor  &  Publisher  has  been  crusad¬ 
ing  of  late  against  the  rising  tide  of 
deaths  caused  by  careless  driving  of 
automobiles,  and  I  am  sure  not  one  per¬ 
son  can  be  found  who  disagrees.  This 
matter  of  too  much  law  and  not  enough 
sense  stands  second  in  importance  to 
child  slaughter.  Anyhow,  that’s  the  way 
things  appear  to  this  writer,  who  loolo 
forward  to  more  of  the  same  sort  of 
soun  I  reason  from  Editor  &  Publishes. 

Rushville,  Ind. 

.  Bert  Moses. 


FOREIGN  CORRESPONDENTS 

To  Editor  &  Publisher:  The  Asso¬ 
ciation  of  Foreign  Press  Correspondents 
is  at  present  concerning  itself  with  the 
apparent  injustice  of  the  U.S.  Immigra¬ 
tion  law  as  it  applies  to  correspondents 
of  foreign  newspapers  who  are  assigned 
to  “cover”  the  United  States. 

The  representative  of  a  foreign  new^ 
paper  is  required  to  enter  the  United 
States  as  an  immigrant  under  the  quota 
(with  its  necessary  delay)  or  on  a 
visitor’s  pass  which  forces  him  to  return 
home  after  a  short  period  or  apply  for 
an  extension  which  is  given  perhaps  for 
a  few  months  or  several  years  and  then 
refused.  Several  of  our  members  have 
been  obliged  to  return  to  Eurone  because 
the  Department  of  I^bor  at  Washington, 
under  the  law.  has  been  unable  to  extend 
the  visitor’s  pass  further. 

I  think  you  will  agree  with  me  that 
newspaper  correspondents  should  not  be 
treated  as  ordinary  immigrants.  Th^ 
serve  a  special  and  important  purpose  in 
this  country  and,  in  the  opinion  of  the 
Association,  they  should  be  permitted  to 
remain  here  so  long  as  they  represent 
their  newspapers  as  correspondents. 

M'e  are  attempting  to  have  the  Immi¬ 
gration  Act  amended  to  permit  foreign 
correspondents  to  remain  indefiniteljf, 
similarly  to  the  privilege  enjoyed  in 
Europe  by  American  correspondents. 

It  might  help  our  cause  and  be  a  serv¬ 
ice  to  newspapermen  if  vou  could  take 
this  matter  up  in  your  columns.  I  would 
gladly  supply  any  additional  details. 

Sincerely  yours, 

Sydney  J.  Clarke. 

Secretary,  New  York. 


LOOK  OUT  FOR  THIS  MAN! 

To  Editor  Pi-iilishfr;  Someone  , 
named  Miller,  purporting  to  represent  a 
“Periodical  Service,”  with  addresses  at 
1.J5  State  Street,  Boston;  .S.'i  West  42ix! 
Street,  New  York,  and  .341  Madison 
.Street.  Chicago,  has  printed  reedpt 
blanks  on  which  he  has  been  collecting 
money  in  New  York  City  and  Cleveland 
from  prospective  subscribers  to  the  Nen  ^ 
York  Times  and,  I  presume,  othef 
newspapers. 

W’e  know  of  no  such  party ;  there  is 
no  “Periodical  Service”  which  we  havt 
checked  up  at  the  various  addresses.  Ht 
is  evidently  some  scoundrel  who  is  tak-  ' 
ing  this  means  of  illicit  collections. 

You  might  wish  to  publish  these  facts 
as  a  warning  to  publishers  tbroughort 
the  United  States  with  a  view  toward 
his  apprehension. 

Hugh  .\.  O’Donneu, 
.Assistant  Business  Manager,  -V/tr  | 
York  Times.  i. 


VOTE  FOR  RELIEF  PLAN  » 

By  a  vote  of  173  to  127  employes  d 
the  composing  rooms  of  the  plants  of  t» 
three  Buffalo  daily  newspapers 
to  take  one  day  off  in  every  two  we^ 
for  the  next  three  months  to  provi*  | 
employment  for  substitutes.  J 
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buildings  featured 
IN  TAXICAB  COPY 

Chicago  Newapaper  Planta  Uaod  to 
Illuatrate  Yellow  Cab  AdTortia* 
ing — Other  Structurea  to  Be 
Featured 


Use  of  Chicago  newspaper  buildings  as 
a  part  of  the  art  and  copy  theme  of  the 
Chicago  Yellow  Cab  newspaper  adver- 


At  the  Tribune  Tower . . 


YBJ.OW  CAM  UmOlO 
THI  POWR  or  THI  ratss 

NlWSUnlw  I  ovor  Ibo  w«>t— •  trwy  oditor»ol  ordf  -"Oe*  tho  ifryl" 
-•n4  •  ibdNiillir  dnvoo  Yollow  C«b  *b*  mporHr  *•  lb*  tcf>a  at 


Yoloa  Cab  Cawgowy.  fwiaMoalhr  ratponabla.  offan  rtia 
twa  cab  tarvK#  ■wotiol  ta  wobarw  bwaaat. 

la  raadawtial  mcnom,  taa.  VaNow  Cab*  ara  ^afarrab  far  <ba«r 
«»aciaa«  caaifart.  h»awry  and  *a(a»r 

Par  batataw  ar  plaawra,  cal  a  VaMaw  Cab- 


/  Or  Your 

Naif^borKood 
Number 

1 

New  Yellow  Cab  copy  being  placed 
in  Chicago. 

tising  program  has  been  introduced  by 
the  World  Wide  Advertising  Corpora¬ 
tion,  New  York.  The  same  idea  will  be 
used  in  other  cities  in  which  the 
Parmelee  System  operates. 

The  buildings  featured  in  the  Chicago 
campaign  thus  far  include ;  Chicago 
Tribune  Tower,  Hearst  building.  Daily 
News  building.  Journal  of  Commerce  and 
the  Evening  Post.  The  Daily  Times 
building  will  appear  in  an  advertisement 
to  be  run  in  December.  Copy  is  large, 
running  17  inches  on  four  columns. 

The  campaign,  however,  is  not  confined 
to  newspaper  buildings  alone,  but  includes 
important  buildings,  business  centers, 
famous  boulevards,  and  other  points  of 
special  interest  in  the  city. 

Emil  M.  Scholz,  president  of  the 
World  Wide  Advertising  Corporation, 
explained  that_  great  care  is  being  exer¬ 
cised  in  the  display  copy  to  prevent  the 
building  tie-in  from  obscuring  the  main 
purpose  of  the  campaign,  namely,  to  sell 
taxi  rides,  maintain  Yellow  Cab  prestige, 
and  to  suggest  to  readers  the  use  of  Yel¬ 
low  Cab  service  for  all  business  appoint- 
mwts,  social  affairs,  and  shopping  tours. 

"The  buildings,  we  feel,  have  not  only 
great  attention  compelling  values,”  said 
Mr.  Scholz,  "but  are  also  the  logical 
markets’  where  Yellow  Cab  service  will 
find  the  greatest  number  of  buyers.” 

.  Generally,  a  single  headline  is  used  to 
wntify  the  building  or  business  center. 
The  layout  is  kept  as  simple  as  possible. 
A  sub-caption  ties  in  the  illustration  with 
Yellow  Cab  service.  The  body  copy 
further  ties  in  with  the  building  or  busi- 
ness  center  featured,  but  is  confined  to 
the  first  paragraph. 

REJECTS  MOVIES  TO  WRITE 

j  P3II,  granddaughter  of  Albert 

o.  rail,  former  Secretary  of  the  Interior, 
has  turne<l  down  a  movie  career  to  be- 
a  reporter  on  El  Paso  (Tex.) 
rIcrald-Post.  She  was  elected  the  most 
oeaiitiful  girl  in  a  high  school  before  her 
graduation  in  June  and  was  offered  a 
movie  contract. 


JURY  IS  WARNED 


CORRECTION 


Judge  Caution*  Them  Again*t  New* 
Storie*  During  Trial 

{Special  to  Editok  &  Publisrek) 
Lincoln,  Neb.,  Nov.  9. — Attorneys  for 
suspects  in  the  $2,500, (XX)  robbery  of  the 
Lincoln  National  Bank  &  Trust  Co. 
who  have  made  a  series  of  direct  or 
indirect  attacks  on  newspapers  and  their 
influence  in  recent  weeks,  renewed  their 
attack  last  week,  during  the  trial  of  Jack 
Britt,  third  suspect  to  face  trial. 

Britt’s  attornevs,  L.  R.  Doyle  and 
T.  Clement  Gaughan  appealed  to  Dis¬ 
trict  Judge  Shepherd  when  jurors  were 
sworn  in,  to  instruct  them  not  to  read 
any  newspaper  accounts  of  the  trial 
pending  return  of  their  verdict. 

Criminal  juries  here  are  not  kept  to¬ 
gether  until  after  the  case  is  finally 
submitted.  Judge  Shepherd  made  the  in¬ 
struction  and  before  releasing  the  jury 
before  each  adjournment  of  court  during 
the  trial,  added  a  caution  against  reading 
newspaper  accounts  of  the  trial,  along 
with  the  usual  cautions  against  discussing 
the  case  or  forming  conclusions  until  all 
evidence  was  submitted. 


JUDGE  SIDES  WITH  REPORTER 


Worker  Acquitted  When  New*  Man 
Te*tifie*  for  Him 

(By  telegraph  to  Editor  &  Publisher) 
Montreal,  Nov.  11 — A  newspaper¬ 
man’s  ability  to  report  a  meeting  better 
than  a  constable  was  recognized  by 
Judge  Cusson  in  the  Enquete  Court  to¬ 
day  and  incidentally  won  for  Alexander 
Gould  an  acquittal  of  a  charge  of  making 
seditious  utterances. 

Gould  was  arrested  at  a  meeting  called 
some  time  ago  to  protest  against  the 
closing  of  the  Agnus  shops.  Mayor 
Houde  was  present,  and  while  in  the 
midst  of  a  discourse,  Gould  arose  and 
is  alleged  to  have  said  “The  Agnus  shops 
were  built  by  the  workers.  Let  us  go 
and  take  possession  of  them.” 

His  statement  was  jotted  down  by 
two  constables,  also  by  a  newspaperman. 
The  court  intended  to  commit  Gwld  for 
his  voluntary  statement  following  the 
evidence  of  the  police  but  Michael  Garber, 
his  counsel,  moved  that  the  journalist’s 
version  of  what  transpired  be  also  taken. 

The  reporter  testified  to  what  the 
court  believed  was  actually  said  by  Gould : 
“The  Agnus  shops  were  built  by  us 
workmen  and  we  should  have  some  say 
in  the  matter.” 


STATE  ADOPTS  DAILY’S  PLAN 

Elimination  of  what  has  been  termed 
by  motorists  as  “one  of  South  Jersey’s 
worst  bottle  neck  roads”  has  been  assured 
by  the  New  Jersey  State  Highway  Com¬ 
mission  following  a  campaign  conducted 
by  the  Camden  (N.J.)  Courier-Post 
newspapers.  The  project  will  cost 
$2,000,000. 


SPONSORS  MERCHANTS’  EXHIBIT 

With  the  cooperation  of  local  mer¬ 
chants  and  manufacturers,  the  Sheboy¬ 
gan  (Wis.)  Press  will  conduct  a  mer¬ 
chandise  exposition  Nov.  17-19  in  the 
Eagles  auditorium. _ 

155  B.  &  L.  Associations 
in  Camden  County,  N.  J. 

New  Jersey  Leads  Nation 
In  Per  Capita  Assets 

Per  Capita  Assets  for  New  Jer- 
se.v’s  B.  *  I,.’s  Is  f«9».Re.  Ohio 
seeond  with  (187.20;  averare  for 
nation  (7I.R7. 

Cnmclen  County,  where  the  Cour¬ 
ier-Post  Newspapers  reach  5  out 
of  eyer.v  6  fnmllles,  has  not  suf¬ 
fered  a  n.  A  I,,  failure  in  fifty 
year*. 

COURIER-POST 

"A  24-Hoar  Madiam  at  on*  cost  ** 
Lsh  tha*  half  *1  1%  rtadar  ***H*atls* 
National  Representatlye* 
GKO.  A.  McDEVITT  CO. 


Henry  A.  Wise  Wood  Make*  Statement 
About  “Autopaster” 

Technical  corrections  to  Editor  &  Pub¬ 
lisher’s  story  of  Henry  A.  Wise  Wood’s 
“autop^ter,”  a  device  for  automatically 
replenishing  newspaper  presses  with 
newsprint,  were  made  by  Mr.  Wood  this 
week.  Mr.  Wood  said; 

“You  state  ‘the  average  increase  in  effi¬ 
ciency  for  each  roll  of  newsprint  used  by 
the  press  will  be  about  10  per  cent,’  Mr. 
Wood  said.  ‘He  predicted  that  the  effi¬ 
ciency  of  the  Times’  plant,  when  all  the 
press  units  are  equipped  with  ‘autopas¬ 
ter,’  would  be  between  30  and  45  per 
cent.’ 

“This  should  have  said  that  the  effi¬ 
ciency  of  the  Times  plant,  when  all  of 
its  press-units  are  equipped  with  Auto¬ 
pasters,  would  be  increased  by  between 
30  and  45  per  cent. 

“.Again,  you  say  ‘operating  at  55,(X)0 
an  hour  a  three-roll  press  increases  its 
production  to  33  per  cent,  a  seven-roll 
press  to  77  per  cent.’ 

“This  statement  should  have  said  that 
at  55,000  an  hour  a  three-roll  press  in¬ 
creases  its  production  by  33  per  cent,  a 
seven-roll  press  by  77  per  cent.” 


ORLANDO  PAPER  SUSPENDS 

The  Orlando  (Fla.)  Daily  Nervs  which 
began  publication  last  April  ceased  publi¬ 
cation  recently.  The  newspaper  was 
founded  and  operated  for  several  months 
bv  Josiah  A.  Ferris.  Tr.  Employes  of 
the  newsjraper  threw  it  into  the  hands 
of  a  receiver  apnointed  by  the  Federal 
Court  and  Malcolm  Wade  was  named  as 
onerator.  After  W'ade  had  printed  the 
paper  for  several  weeks  Ferris  again  got 
possession  of  the  newspaper  through  a 
court  order  and  resumed  publication. 


WEEKLY  PRINTS  BIG  EDITION 

The  Newark  (N.Y.)  Courier,  weekly 
in  its  48-page  farm  bureau  edition  pub¬ 
lished  Nov.  5,  bettered  its  own  record  for 
advertising  linage.  Total  paid  space  was 
.5,128  inches. 


Just  a  I 

Real  Good  Mati 


What  we  may  say  for  Certifieds 
has  already  been  claimed  for 
other  dry  mats. 

But  after  all  is  said  and  done 
the  proof  of  the  pudding  is  in 
the  eating,  and  likewise  the  | 
proof  of  Certified  service  and 
Certified  value  is  in  trying  them. 

With  Certified  quality  comes  a 
service  which  we  believe  has  set 
the  pace  in  the  dry  mat  busi¬ 
ness.  Hundreds  of  your  fellow 
publishers  know  this  and  appre¬ 
ciate  it,  and  we  respectfully  in¬ 
vite  you,  too,  to  get  acquainted 
by  trying  a  case  in  your  own 
plant  under  your  own  working 
conditions. 

Forget  pricel  Use  quality  at 
the  right  price!  It  pays! 

CERTIFIED  DRY 
MAT  CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y.| 

I 

For  dependable  stereotyping  —  use  i 
Certified  Dry  Mat*.  Made  in  U.  8.  A.  ' 


PAPERS  AIDED  MINISTER 

The  Crawfordsville  (Ind.)  Journal 
and  Reinew,  and  the  Darlington  Herald, 
conducted  a  subscription  campaign  in 
Montgomery  county  to  raise  funds  for 
the  Rev.  H.  J.  McKinnell,  father  of 
Ruth  Judd,  to  take  the  Rev.  Mr. 
McKinnell  and  his  wife  to  the  daughter’s 
trial  on  charges  of  murdering  two  ar¬ 
sons  in  Phoenix.  Ariz.  The  Rev.  Mr. 
McKinnell  was  about  to  sell  his  small 
home  in  order  to  raise  funds  for  the  trip 
when  the  newspapers  came  to  the  rescue. 

AMHERST  PAPER  SUSPENDED 

The  administration  committee  of  Am¬ 
herst  College,  Amherst,  Mass.,  recently 
voted  the  suspension  of  Lord  Jeff,  humor 
publication,  for  the  rest  of  the  college 
year,  as  a  result  of  the  publication  of 
an  article  which  was  considered  slander¬ 
ous  by  members  of  the  Roman  Catholic 
(Thurch  in  the  vicinity  of  the  college. 


First  in  Dallas 
in  Circulation  Gains 
for  Year  Ending 
March  31,  1931 

The  Dallas  Dispatch  was  the 
only  DALLAS  PAPER  to  show 
a  gain  for  that  period. 

"There  is  no  such  thing  as 
full  coverage  in  Dallas  without 
The  Dallas  Dispatch." 

The  Dallas  Dispatch 

(M*Bib*r  A3.C.) 

Burk*,  Kulpar*,  M*hon*y  A  Pays*. 
Incorporatad 

National  Raproaantattoam 


INDIANAPOLIS 
RADIUS . 
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ALONE... 

V  doet  the  Job! 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


1 


I 


'i 

J 


44 


Editor  &  Publisher  The  Fourth  Estate  for  November  14,  1931 


FRED  J.  KERN,  ILLINOIS 
EDITOR,  DIES 

Belleville  Daily  New«-Democrat  Owner 
Widely  Known  for  Militant 
Editorials — Prominent  in 
Politics 


(i'/’cnoy  to  Editor  &  Pi'blishek) 

Bellfaille,  111.,  Nov.  9. — P'red  J. 
Kern,  67,  former  congressman,  former 
mayor  of  Belleville,  former  president  of 
the  state  board  of  administration  and 
militant  editor  and  publisher  of  the 
Belleville  Daily  News-Democrat,  died 
shortly  before  noon  at  his  home  here 
today.  His  death  came  about  ten  hours 
after  a  paralytic  stroke  although  he  liad 
l»ecn  ill  for  several  weeks. 

Mr.  Kern  was  born  in  Millstadt  town¬ 
ship,  St.  Clair  county,  Sept.  2,  1864.  As 
a  young  man  he  went  to  Gurdon,  Ark., 
where  he  fired  a  boiler  in  a  sawmill. 
While  there  he  lost  his  left  hand  in  a 
hunting  accident  and  returned  to  Mill¬ 
stadt,  attended  Illinois  State  Normal 
School,  and  then  taught  school  for  five 
years. 

As  editor  of  the  East  St.  Louis 
Gazette,  Mr.  Kern  started  his  editorial 
career  which  was  to  make  him  one  of 
the  outstanding  editors  in  the  middle 
west.  In  1893,  he  and  Bred  W.  Kraft 
of  East  St.  Louis,  who  managed  the 
Gazette,  bought  the  News-Democrat  3.116. 
the  Bellville  Zeitung,  and  Mr.  Kent 
later  became  owner  of  the  two  papers 
which  he  consolidated. 

As  an  editorial  writer  Mr.  Kern 
adopted  a  militaristic  and  vigorous  style, 
condemning  in  very  definite  and  freriuent- 
ly  profane  language  the  sliam  and  hypoc¬ 
risy  and  corruption  in  political  affairs. 
He  was  an  ardent  opponent  of  prohibi¬ 
tion. 

In  1903  he  was  mayor  of  Belleville  and 
was  re-elected  four  times,  serving  in  all 
ten  years  in  that  post.  He  became  presi¬ 
dent  of  the  state  board  of  administration 
from  1913  to  1917  after  refusing  to  accept 
a  sixth  term  as  mayor  of  Belleville. 

Mr.  Kern  is  survived  by  his  wife,  Mrs, 
Alma  Fredericka  Eidman  Kern,  of  Mill¬ 
stadt  ;  two  sons,  Roljert  L.  Kern,  super¬ 
intendent  of  the  News  Democrat  plant 
and  Ricliard  P.  Kern,  a  senior  at  the 
University  of  Illinois.  A  brother, 
Charles  of  Chicago  also  survives.  An¬ 
other  son,  Alfred  E.  who  was  associate 
editor  of  the  paper  and  on  whom  Kern 
depended  to  carry  on  his  vigorous  edi¬ 
torial  policies,  di^  in  February,  1926. 


J.  SHERMAN  McDowell 


Alameda  (Cal.)  Time«-Star  Publisher 
Dies  of  Heart  Attack  at  63 

(By  telegraph  to  Editor  &  Publisher) 

.\lameda.  Cal.,  Nov.  11. — J.  Sher¬ 
man  McDowell,  63,  founder  and  publisher 
of  the  Alameda  Times-Star,  died  here 
today  following  a  stroke  of  apoplexy 
Sunday  morning. 

He  is  survived  by  Mrs.  Myra  McDowell 
and  two  sons,  W.  Clifford,  who  is  vice- 
president  and  treasurer  of  the  Times-Star 
Company,  and  Jack,  a  senior  in  high 
school. 

Mr.  McDowell,  who  came  to  California 
from  Mc.\rthur,  O.,  founded  the  Times- 
Star  in  1909.  He  was  formerly  a  mem¬ 
ber  of  the  California  State  Board  of 
Harbor  Commissioners  and  was  second 
vice-president  of  the  California  News- 
pai»cr  Publishers’  .Association. 

He  was  first  a  reporter,  then  business 
manager  with  the  Oakland  Tribune  from 
1890  to  1906.  He  published  the  Alameda 
Daily  Argus  for  the  next  two  years,  then 
joined  the  Times-Star. 


ANDREW  J.  CONNER 

Andrew'  J.  Conner,  for  40  years  eilitor 
of  the  Roanoke-Chowan  (N.C.)  Times, 
died  recently.  He  was  formerly  a  state 
senator  and  trustee  of  the  North  Caro¬ 
lina  College  for  Women.  In  a  tribute 
in  the  Raleigh  News  ami  Observer, 
Josephus  Daniels,  publisher,  said  that 
Mr.  Conner  had  made  his  paper  ‘"racy 
of  the  soil,’  ”  and  “the  best  exponent  of 
agriculture,  education  and  good  govern¬ 
ment  in  his  section  of  the  state.” 


©bituarg 


rj  R.  FRANK  M.  BOYCE,  81,  former 
^  State  Senator  from  Troy,  N.  Y.,  and 
father  of  F'rank  M.  Boyce,  Jr.,  city 
editor.  Union  City  (N.J.)  Hudson  Dis¬ 
patch,  died  Nov.  2  in  Houston,  Tex. 

Henry  F'ruierick  Snyuer,  40,  for¬ 
merly  reporter,  Newark  (N.J.)  Evening 
News,  died  Nov.  4,  in  Maplewood,  N.J. 
Mr.  Snyder  also  worked  on  the  Union 
City  (N.J.)  Hudson  Dispatch,  Hoboken 
(N.J.)  Jersey  Observer.  He  retired  18 
months  ago  on  account  of  illness, 

Mrs.  Sohome  Shahbazian,  55  mother 
of  Ludwig  “Lud”  Shahbazian,  sports 
editor.  Union  City  (N.J.)  Hudson  Dis¬ 
patch,  died  Nov.  4  at  her  home  in  Grant- 
wood,  N.  J. 

Wilson  Davis  Lyon,  58,  formerly  vice 
president  of  the  Bloomfield  (N.J.)  Inde- 
petuient  Press,  was  killed  Nov.  1  by  a 
truck  w’hile  crossing  Broad  Street,  New 
York  City. 

Robert  Timms,  81,  dean  of  the  Border 
Gties  printers  and  journalist,  died  in 
Windsor,  Ont.,  Oct.  31.  A  printer  for 
more  than  half  a  century,  he  also  worked 
for  many  years  as  a  reporter  on  the 
Detroit  Evening  News. 

Tom  B.  Butler,  manager  of  the  Tyler 
(Tex.)  Telegraph  and  Courier  Times, 
died  Oct.  27,  following  an  automobile 
accident  in  which  he  received  a  fractured 
skull. 

Mrs.  Harry  F.  Cij;ni)enin,  wife  of 
the  son  of  the  late  Henry  \\  ilson  Clen- 
denin,  co-publisher  of  the  Springfield 
Illinois  Slate  Register,  died  in  St.  John’s 
hospital  after  a  three  week’s  illness 
Sunday,  Nov.  8. 

S.  H.  Faubion,  80,  who  died  at  his 
Marble  Falls,  Tex.,  home  Nov.  5,  was 
the  father  of  B.  B.  Faubion,  state  ^itor, 
Houston  Chronicle. 

John  W.  Stailey,  formerly  associated 
with  the  St.  Louis  Republican  and  former 
editor  of  the  Eagles  Aerie,  died  in  Los 
Angeles,  Cal.,  Nov.  2. 

Mark  M.  J.  Mitchell,  70,  a  Chicago 
Tribune  proofreader  for  many  years,  died 
at  the  home  of  his  daughter  in  Chicago 
Nov.  8  after  a  long  illness.  He  had  been 
a  memlier  of  the  (I^hicago  Typographical 
Union  for  45  years  and  had  served  as 
vice-president  of  the  organization. 

S.  J.  Schultz,  from  1913  until  his  re¬ 
tirement  a  year  ago  a  member  of  the 
Duluth  (Minn.)  Herald  staff,  died  at  his 
home  in  Duluth,  Nov.  7.  He  had  also 
worked  on  newspapers  in  Toronto  and 
Port  .Arthur,  Ont. 

Robert  J.  Oli\-er,  70,  co-owner  and 
one  of  the  editors  of  the  Reidsville 
(N.C.)  Revietv,  died  at  his  home  in  that 
city,  Nov.  7,  following  a  heart  attack. 

John  P.  Kientzle,  70,  long  identified 
with  the  printing  industry  in  Erie,  Pa., 
diet!  at  his  home,  Nov.  7.  F'or  a  number 
of  years  he  was  connected  with  the  old 
Erie  Herald. 

Mrs.  Susan  Edele.n  Verdenal,  89, 
widow  of  D.  F.  A'erdenal,  pioneer  Cali¬ 
fornia  editor,  died  Nov.  4  at  F'resno.  Cal., 
where  she  had  made  her  home  with  her 
daughters  for  the  past  15  years.  The 
late  Mr.  A'erdenal  wrote  “The  New 
A’ork  Letter”  for  the  San  Francisco 
Chronicle  in  the  days  liefore  the  high¬ 
speed  printer,  the  telegraph  and  the 
radio.  Mrs.  A'erdenal  was  one  of  Cali¬ 
fornia’s  early  playwrights,  and  was 
co-author  of  “The  Laughing  Girl,” 
Broadway  hit  of  the  80's. 

Henry  Heinz,  75,  pioneer  eastern 
Iowa  printer,  editor  and  publisher,  Hus- 
catine  (la.)  Herold,  a  weekly,  was 
stricken  with  heart  disease  and  died, 
Nov.  4.  He  had  lieen  associated  with  the 
printing  trades  60  years.  The  Herold 
was  successor  to  a  German  weekly 
which  he  had  published  several  years 
prior  to  the  war.  His  wife,  two  sons 
and  a  sister  survive. 

John  Vande.n  Berc.,  78,  founder  of 
the  AVolverine  Advertising  .Agency,  of 
Holland.  Mich.,  died  at  his  home  in  Hol¬ 
land,  Nov.  3.  The  agency  is  now  oper¬ 
ated  by  his  two  sons. 

AIrs.  Lena  Sandfji  Haehnlen,  84, 
widow  of  L.  .A.  Haehnlen,  early  AA'estern 
newspaper  publisher,  died  Nov.  5  at  her 


San  Francisco  home.  Her  late  husband 
went  to  San  Francisco  in  1853  and  was 
founder  of  three  newspajK'rs  circulated  at 
that  time. 

Mrs.  Josephine  Nixon,  mother  of 
Don  M.  Nixon,  publisher  of  the  IVabash 
(Ind.)  Plain  Dealer  and  the  Peru  Trib¬ 
une,  died  recently  at  her  home  in 
Wabash. 

Jefferso.n  R.  Kietrich,  76,  printer 
on  the  Otnaha  (Neb.)  IV  or  Id-Herald  fur 
30  years,  died  Nov.  7  at  his  home  in 
Council  Bluffs,  la.,  from  a  paralytic 
stroke. 

AVinfieli)  B.  Johnson,  61,  editor  of  the 
Manchester  (Ga.)  Mercury,  weekly,  died 
Nov.  11  at  Wesley  Memorial  hospital. 
During  the  administrations  of  AA’oodrow 
AV’ilson,  Mr.  Johnson  was  assistant  to  the 
chief  clerk  of  the  House  of  Representa¬ 
tives  and  was  for  a  time  in  the  govern¬ 
ment  land  office  and  the  printing  office. 

D.  A.  Loyless,  head  of  the  D.  A.  Loy- 
less  Publishing  House,  publishers  of  a 
number  of  trade  m^azines  in  Atlanta, 
Ga.,  was  found  dead  in  bed  at  the  Atlanta 
.Athletic  Club,  Nov.  11. 

W.  D.  Callender,  61,  president  of  the 
Tradepress  Publishing  (Corporation,  New 
Y'ork,  died  in  a  Chicago  hospital  Nov.  9 
of  a  cerebral  hemorrhage.  Among  the 
papers  published  by  his  corporation  are 
Rock  Products,  Barrel  and  Box,  and 
Concrete  Products.  Funeral  service  and 
burial  were  at  New  Brighton,  Staten 
Island,  N,  Y. 

Joseph  Frederic  Gainsway,  67,  father 
of  Frederic  J.  Gainsway,  managing  edi¬ 
tor  of  the  Jersey  City  Jersey  Journal, 
died  Nov.  9  in  Utica,  N.  Y. 


OCHS  OAKES  WILL  FILED 


Bequeaths  $9,000  to  Charity  and  Con¬ 
firms  Previous  $10,000  Gift 

A  trust  fund  of  $3,000,  the  income  to 
go  annually  to  the  “neediest  cases”  drive 
of  the  Chattanooga  Times,  and  a  fund 
of  $2,000  with  the  income  to  be  contrib¬ 
uted  to  the  New  York  Times’  “hundred 
neediest  cases”  fund  were  among  the 
provisions  of  the  will  of  (ieorge  AA’ash- 
ington  Ochs  Oakes,  an  officer  of  the  New 
York  Times  Company  and  publisher  of 
Current  History  magazine,  filed  Nov.  6 
in  New  York.  Mr.  Ochs  Oakes,  brother 
of  Adolph  S.  Ochs,  publisher  of  the 
New  York  Times,  died  Oct.  26. 

Mr.  Ochs  Oakes  bequeathed  $10,000  to 
Mr.  Ochs  and  also  created  a  $5,000  fund 
for  the  construction  of  a  monument  to 
the  publisher. 

-Altogether  Mr.  Ochs  Oakes  bequeathed 
$9,000  to  charity,  and  his  will  confirmed 
an  institutional  subscription  of  $10,000 
to  be  paid  after  his  death.  The  value  of 
the  estate  was  not  disclosed. 

The  sons,  George  AVashington  Oakes 
and  John  B'ertram  Oakes,  receive  the 
residue  in  trust,  the  principals  to  pass 
to  them  when  they  arc  thirty  years 
old.  Annuities  are  provided  for  other 
relatives. 


JOHN  T.  O’DONNELL 

John  T.  O’Donnell,  53,  for  a  quarter 
of  a  century  city  editor  of  the  Princeton 
(Ill.)  Bureau  County  Republican,  was 
fatally  injured  the  afternoon  of  Oct.  31 
when  the  car  he  was  driving  crashed  into 
a  bridge  near  DePue.  He  died  within  a 
few  minutes  after  he  was  removed  from 
the  wreckage.  Mr.  O’Donnell  was  en- 
routc  home  from  a  high  school  football 
game.  He  was  a  native  of  LaSalle  and 
employed  on  the  LaSalle  Post  several 
years  before  going  to  Princeton.  His 
wife  survives. 


MRS.  DAMON  RUNYON 

Mrs.  Ellen  Egan  Runyon,  wife  of 
Damon  Runyon,  sjiorts  writer  for  the 
Nett’  Y'ork  American  and  Universal 
Service,  died  at  her  home  in  Bronx- 
ville,  N.Y.,  Nov.  8  of  a  heart  attack. 
Besides  her  husband  she  leaves  her 
motlier  and  two  children,  Damon,  Jr., 
12,  and  Mary  Ellen.  17.  Mrs.  Runyon 
was  a  Denver  newspaper  woman  before 
her  marriage  to  Mr.  Runyon  in  New 
York  in  1911.  Services  were  held  Nov. 
12  at  St.  Joseph’s  Roman  Catholic 
Church,  Bronxville. 


ELMER  SMITH  KILLED  I 
IN  AIRPLANE  CRASH  | 

■  f 

AdvertiBing  Director  of  Washington  ' 
Herald  Had  Worked  on  Boston 
Herald  and  N.  Y.  Times — Pilot 
Was  Former  Printer 


(Speciat  to  Editor  &  Publisber) 

AA’ashi.ngto.n,  D.C.,  Nov.  9. — Elmer 
Smith,  35,  advertising  director  of  the 
Washington  Herald,  was  one  of  five 
killed  in  the  crash  of  a  Ludington  line 
aerial  express  at  Camden,  N.J.,  shortly 
after  dark  on  Nov.  5.  F'loyd  Cox,  the 
pilot,  also  killed  in  the  crash,  was  a 
former  linotype  operator  and  worked  on 
a  score  or  more  newspapers. 

The  cause  of  the  crash  is  still  un¬ 
known.  Cox,  one  of  the  most  capable 
of  transport  pilots,  had  'circled  the  field 
and  was  swooping  earthward  for  a 
landing  when  the  plane  was  seen  to 
plunge  noseward  to  the  ground  and 
burst  into  flames  on  a  golf  course  ad¬ 
joining  the  Camden  airport. 

Smith  was  well-known  as  an  adver¬ 
tising  executive.  He  began  his  news-  > 
paper  career  on  the  Boston  Herald  and 
later  joined  the  Zane  Advertising  Cora-  1 
pany,  with  which  organization  he 
w’orked  for  newspapers  in  30  different 
cities.  For  several  years  he  was  on  the 
financial  advertising  staff  of  the  .Vm 
Y’ork  Times. 

He  came  to  AA’ashington  in  1929, 
served  as  advertising  director  of  the 
Herald  for  a  time,  and  then  returned  to 
New  York.  Last  F'ebruary  he  return^ 
to  the  Herald. 

Smith,  who  was  unmarried,  served  as 
a  captain  in  the  air  service  during  the 
AVorld  War  and  saw  active  service  a.  ’ 
the  front.  He  was  wounded  in  action 
and  spent  several  months  in  a  military  j 
hospital.  ( 

He  was  born  in  Tennessee,  but  was  ^ 
taken  to  Boston  by  his  parents  when  1 
very  young.  AVhile  a  student  at  George-  j 
town  University  in  this  city  he  distin-  ’ 
guished  himself  as  an  athlete  and  left  . 
that  institution  to  join  the  United  States  ' 
army  in  1917. 

His  body  was  removed  to  Boston  for 
burial. 

Pilot  Cox  learned  to  fly  in  1923  while 
an  employe  in  the  composing  room  of  the 
Sioit.r  City  (la.)  Journal.  Later  he 
work  eel  between  “barnstorming  tours’ 
on  a  financial  paper  in  Florida,  the  Den¬ 
ver  Post,  the  Washington  Daily  Newt 
and  the  Washington  Post.  AA'hile  em¬ 
ployed  in  this  city  he  decided  to  devote 
his  entire  time  to  flying. 
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MEMORIAL  FOR  DEAD 


Philadelphia  Hat  Services  for  News¬ 
paper  Workers  Who  Died  Last  Year 


Memorial  services  for  the  53  Phila¬ 
delphia  newspaper  workers  who  diri 
during  the  last  year  were  held  Nov.  9  in 
the  ballroom  of  the  Benjamin  Franklin 
1  lotel,  Philadelphia,  under  auspices  oi 
the  Fourth  Estate  Square  Club. 

Following  the  annual  custom  wreaths 
were  placed  on  the  grave  of  Benjamin 
Franklin  in  Old  Christ  Churchyard,  pre¬ 
ceding  the  exercises.  Clarence  A’oung 
placed  a  floral  tribute  in  memory  of  de 
parted  newspapermen ;  AA'alter  F.  Tids; 
well,  president  of  the  National  League  oi 
Masonic  Clubs,  placed  a  wreath  in  mem¬ 
ory  of  Thomas  A.  Edison,  and  Mayor 
Mackey  placed  a  wreath  to  honor  the 
memory  of  Dwight  AA’.  Morrow. 

More  than  500  relatives  and  friends  oi  j 
the  departed  gathered  at  the  Benjamin 
Franklin  for  the  ceremonies  there.  Wil-  j 
liam  T.  Ram.say,  president  of  the  Fourf; 
Estate  Square  Club,  presided,  and  d* 
principal  address,  as  at  the  services  las: 
year,  was  made  by  Dr.  AVilliam  H.  Pint- 
shiber,  rabbi  of  Keneseth  Israel  Syna¬ 
gogue. 


FORMER  NEWS  MAN  KILLS  SEU 

Fritz  Von  Kurnatowski,  22, 

New  Orleans  reporter,  killed  himstf 
there  last  week,  and  r^uested  that 
former  newspaper  be  given  “a  scoop  * 
the  affair”. 
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HUNCHE^ 

One  Dollar  unll  be  paid  T 
for  each  idea  published.  I 
Send  clippiny  for  payment.  t 


The  postmaster  of  your  city  can  be 
the  means  of  an  interesting  feature 
story  about  the  difficulties  of  handling 
plants  and  other  articles  sent  parcel  post. 
The  El  Faso  (Tex.)  Herald-Post  re¬ 
cently  learned  that  chicks  are  a  source  of 
worry  to  the  postmaster  and  cactus  plants 
present  most  trouble  in  handling. — R.W.J. 

Score-guessing  contests  for  your  local 
football  games  are  one  of  the  best  means 
of  keeping  reader  interest  and  sustaining 
patronage  of  your  sports  pages.  A  prize 
of  a  pair  of  tickets  can  usually  be  ob¬ 
tained  from  officials  of  the  teams’  insti¬ 
tutions. — W.W.D. 


With  the  hunting  season  in  full  swing, 
now  is  a  good  time  to  see  hunters,  find 
out  their  favorite  hunting  grounds,  game, 
guns,  etc.  A  reporter  interested  in  out¬ 
door  life  can  write  an  interesting  story 
on  the  particular  kind  of  game  found  in 
his  locality. — E.B.E. 


Brockton  (Mass.)  Daily  Enterprise 
uses  Boy  .Scout  news  under  a  stock  head, 
with  sub-heads  giving  the  troop  numbers 
and  the  churches  or  other  organizations 
with  which  they  are  affiliated. — L.D.C. 


In  view  of  the  pressing  need  for  charity 
this  winter,  urge  the  setting  up  of  a 
central  organization  for  relief  in  order 
to  avoid  overlapping.  There  is  the 
•chance  of  some  families  getting  more 
than  their  share  at  the  expense  of  others 
—perhaps  more  needy — who  are  too  proud 
to  ask  for  help. — W.F.B. 


Add  life  to  your  church  announcement 
page  by  publishing  each  week  a  photo 
of  one  of  the  churches  in  your  area  to¬ 
gether  with  its  history. — R.B.M. 


Now  is  the  time  to  interview  butchers, 
wholesale  dealers,  and  farmers  to  get  a 
good  turkey  story.  What  will  the  prices 
be,  how  are  the  birds  classified,  how  does 
the  cost  compare  with  that  of  other 
fowls,  cOTsidering  amount  of  meat  left 
after  dressing  and  cleaning?  A  poultry 
hiisbandryman  may  contribute  timely  facts 
on  how  turkeys  are  raised,  where  the 
local  supply  is  obtained,  etc. — E.F.B. 


\\  hen  news  is  scarce,  write  a  feature 
on  the  experiences  of  the  telephone  opera- 
‘or  in  your  own  office.  You  will  find 
'he  has  exasperating  things  to  contend 
with,  such  as  people  calling  for  the  scores 
of  baseball  or  football  games,  when  they 
do  not  even  know  who  the  home  team 
IS  playing.— L.D.C. 


_  Have  a  reporter  interview  the  proper 
city  officials  regarding  the  town  or  city 
wundaries.  Many  people  know  very 
little  regarding  the  limits  of  their  home 
town.  A  good  reporter  can  work  up 
quite  a  good  story  if  he  travels  to  the 
outskirts  of  the  city  on  the  lesser  trav¬ 
eled  roads.  He  can  also  note  the  con¬ 
dition  of  the  bound  posts.  Years  ago 
the  keeping  of  the  bound  posts  was  con¬ 
sidered  so  important  that  in  Massachu- 
s^ts  a  law  was  enacted  requiring  the 
officials  of  each  town  to  walk  the  bounds 
once  every  five  years. — T.E.P. 

“Tfte  Direct  To  You'* 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

i  FIRST 


International  Service 
76,  Rue  des  Petits-Champs 
PARIS 


Cable  Addreai;  Rlrantallr  Pari* 


URGING  LOCAL  COPY 


Linen  Supply  Group  Sending  Mata  to 
Members  in  Promotion  Drive 

Announcement  was  made  this  week 
that  the  Linen  Supply  Association  of 
America,  an  organization  representing 
500  distributors  of  linen  to  customers  on 
a  rental  basis,  is  spending  a  quarter  of 
a  million  dollars  on  an  educational  and 
publicity  campaign.  A  small  amount  of 
advertising  will  be  placed  in  trade  papers. 

The  association’s  publicity  committee, 
in  addition  to  promoting  an  inter-associa¬ 
tion  educational  campaign,  is  also  furn¬ 
ishing  advertising  copy  to  members,  who 
will  place  their  own  advertising  in  local 
newspapers.  It  is  the  plan  of  the  asso¬ 
ciation  to  eventually  run  a  national 
advertising  campaign  in  newspapers  and 
magazines  on  a  cooperative  basis. 

Joseph  M.  Callner,  Chicago,  is  presi¬ 
dent  of  the  association.  Members  of  the 
publicity  and  educational  committee  are: 
Abraham  Papp,  Boston,  Albert  Dresser, 
New  York,  H.  W.  Buhler.  New  York, 
Brace  Helfrich,  Wichita,  Kan.,  and  A.  P. 
Shupe,  Qeveland.  The  purpose  of  this 
committee  is  to  present  the  “aims  and 
aspirations’’  of  the  association  to  its 
members  and  the  public. 


COURT  GRANTS  ORDER 


Dollar  Pullers 

One  Dollar  vnll  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


64  apartments  For  Rent  — .\r- 
ranged  by  Price  and  Location’’  is 
the  new  heading  being  used  by  the  Bos¬ 
ton  Post  in  listing  apartments,  according 
to  price  ranges  such  as  $ltX)  and  over, 
$75  to  $100,  $60  to  $75,  etc.  Then  the 
apartments  are  listctl  under  these  head¬ 
ings  alphabetically  according  to  location. 
The  new  listing  is  meeting  with  increas¬ 
ing  approval. — P. 


“.\  Get  .Acquainted  Contest’’  is  being 
conducted  by  the  Birmingham  (.Ala. I 
Post.  Business  addresses  of  a  number  of 
concerns  are  listed  in  an  advertisement 
and  prizes  offered  for  the  persons  giving 
the  correct  names  of  the  firms,  the  man¬ 
agers  and  some  item  of  merchandise 
feature. — G.Il.W. 


As  a  new  service  for  advertisers,  the 
Boston  Transcript  lists  on  its  classified 
pages  the  initials  of  all  blind  advertise¬ 
ments  to  which  answers  have  been  re¬ 
ceived  up  to  9  a.m.  of  that  day. — L.D.C. 


Permit*  Service  of  Paper*  in  Suit  by 
Nailing  Them  to  Door 

A  New  A'ork  County  Supreme  Court 
order  was  obtained  on  Nov.  7  to  serve 
John  A.  Hennessy,  chairman  of  the  board 
of  trustees  of  the  New  York  Press  Oub 
by  publication  in  connection  with  a  suit 
brought  by  the  New  York  Information 
Bureau,  Inc.,  seeking  $1()0,0(X)  damages 
for  libel. 

The  affidavit  of  a  process  server  stated 
that  he  had  been  trying  to  serve  papers 
in  the  suit  on  Mr.  Hennessy  for  more 
than  two  weeks,  but  that  he  was  evading 
service.  The  court  order  permits  the 
process  server  to  achieve  his  end  by  nail¬ 
ing  the  documents  to  the  door  of  his 
home  on  Albermarle  Road,  Brooklyn. 

The  suit  is  a  counter-action  following 
the  institution  of  a  $150,0(X)  libel  action 
against  the  Information  Bureau  by  the 
Press  Club.  The  Information  Bureau 
had  attacked  the  worthiness  of  its  Annual 
Frolic.  _ 

ASSOCIATES  HONOR  BURCH 

B.  F.  Burch,  of  the  St.  Louis  Times, 
and  Mrs.  Burch,  held  two  celebrations 
last  week.  Monday,  Nov.  2,  was  the 
golden  anniversary  of  their  wedding,  and 
the  Times  force  gave  them  a  dinner  and 
a  silver  service,  and  Nov.  4  was  Mr. 
Burch’s  seventy-fourth  birthday.  Air. 
Burch  conducts  a  column  “Fifty  Years 
Ago’’  in  the  Times.  He  has  been  in  the 
newspaper  business  61  years,  starting  as 
a  printer’s  devil  in  Humboldt,  Kan.,  in 
1871.  .After  running  papers  of  his  own 
in  Pana,  111.,  and  Paris,  Tex.,  he  joined 
the  staff  of  the  St.  Louis  Globe-Democrat, 
where  he  was  night  editor  of  several 
years.  He  was  with  the  Globe-Democrat 
for  20  years.  He  has  been  on  the  edi¬ 
torial  staff  of  the  Times  for  ten  years. 

Columbian 

Newspaper 

Inks 

The  Beat  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 
Artbur  S.  Tb«mp*on,  Manager 


“Guaranteed  Service’’  is  the  caption 
over  a  group  of  classified  advertisements 
in  the  New  Haven  (Conn.)  Times. 
Those  using  space  in  the  section  pledge 
themselves,  according  to  explanatory 
matter,  to  adjust  any  complaints  through 
cooperation  with  the  times. — C.B. 

Comparison  of  today’s  commodity 
prices  with  those  of  last  year,  placed  in  a 
box  on  the  marketing  or  shopping  page, 
will  prove  of  interest  to  shoppers  and 
will  draw  attention  to  the  various  daily 
advertisements.  A  single  article,  or  a 
group  of  articles  may  be  used — prices  be¬ 
ing  obtained  from  last  year's  file.  The 
standing  head  may  read :  “Last  Year 
You  Paid  $ — —  for  a  bushel  of  potatoes; 

$ -  for  six  cans  of  pineapple ;  $ - 

for  three  cans  of  milk.  See  today’s  ad¬ 
vertisements  for  savings.” — R.R.C. 


.As  winter  approaches,  start  a  “first 
snowfall”  advertising  page.  Solicit  copy 
from  dealers  in  snow  shovels,  overshoes, 
sleds,  and  the  like,  and  hold  the  page 


Have  You  Overlooked 
These  Buyers? 

Their  average  age  is  30.  You'll 
find  them  on  the  copy  desk,  in 
the  slot,  at  the  managing  edi¬ 
tor’s  desk,  in  the  publisher’s 
chair,  on  the  street. 

If  you  want  to  speak  to  these 
men — the  present  and  future 
caliphs  of  newspaperdom — you 
can  get  at  them  in  a  compact 
body,  eager,  attentive,  willing  to 
listen,  in  THE  QUILL. 

THE  QUILL  is  published  by 
and  for  the  progressive,  forward- 
looking  element  in  journalism. 
Its  pages  are  as  lively  as  the 
minds  of  the  editors,  cubs  and 
executives  who  contribute  to  it. 

THE  QUILL'S  circulation  now 
averages  more  than  3,000.  Its 
readers  buy  everything  from 
pencils  to  presses.  Include  them 
in  your  advertising  plans  for 
1932. 

For  rates,  write  or  wire — 

A  MAGAZINE  fO# 
WRITERS, EDITOffS. 
AND  PUBLISHERS 

836  Exchange  Avenue,  Chicago 


until  such  a  date  as  the  first  snow  flurry 
rushes  into  your  city,  reminding  people 
that  the  time  has  arrived  when  they  will 
have  to  buy  for  the  winter. — E.W.H. 


Interest  in  the  city’s  employment  cam¬ 
paign  brought  a  double-truck  advertise¬ 
ment  to  the  Berkeley  (Cal.)  Gazette 
presenting  copy  from  paint  men,  a  firm 
doing  chimmey  sweeping,  hardware 
stores,  a  gardners’  supplies  firm  and 
furniture  store.  All  of  the  copy  stressed 
products  and  services  the  installation  or 
use  of  which  would  provide  part  time 
c>ccupation. — W. 


A  good  bet  for  automotive  accessories 
is  to  tie  up  helpful  safety  accessories  with 
an  effective  community  advertising  ap¬ 
peal  to  protect  school  children.  Actual 
sales  messages  in  small  copy  with  an 
effective  layout  and  safety  for  children 
appeal  will  be  of  more  real  value  than  a 
signature  page. — M.K. 


^  Cline  •Westinfl'house  d 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  u$ed  by 

Buffalo  Evenins[  News 

Buffalo,  N.  Y. 

Atk  tham  mbaat  U 

CLINE  ELEC.  MFC.  CO. 

Chlcafoi  111  W**t  W**biB*taa 
Streat 

New  Yorkt  Daily  New*  Bldg. 

220  Eaat  42nd  SL 
San  Franclacoi  Fir*t  National 
1.  Bank  Building 

_ _ _ d 


UNITED  PRESS 
news  coverage 
is  world- wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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LAYING  BASE  FOR  UPTURN, 
SAY  EDITORS 

(Continued  from  page  11) 

Urges  Gift  of  Space 
for  Huge  Ccunpaign 

SINCE  the  depression  is  world-wide 
it  is  going  to  rejquire  a  world-wide 
remedv  to  be  rid  of  it.  That,  of  course, 
does  not  relieve  the  individual  nor  any 
particular  country  from  its  own  contri¬ 
bution. 

Conditioned  first  of  all,  and  as  a  major 
premise,  on  world-wide  disarmament,  or 
at  least  a  naval  holiday  and  a  sharp  cur¬ 
tailment  of  armaments,  I  am  in  favor  of 
cancellation  of  reparations  and  war 
debts.  Speaking  of  confidence,  that 
would  have  more  to  do  with  restoring 
it  than  anything  1  can  think  of. 
Coupled  with  this,  however,  should  be 
a  heavy  reduction  in  the  American  pro¬ 
tective  tariff,  which  has  been  one  of  the 
large  contributing  factors  in  diminishing 
our  foreign  trade,  and  that  in  turn  has 
shut  down  factories,  decreased  payrolls 
and  thrown  many  men  out  of  work. 

Armament  reductions  and  cancellation 
of  debts  would  materially  cut  Uxes  in 
all  countries.  That  would  give  the 
people  greater  hope ;  it  would  start 
them  to  buying ;  lower  tariffs  here  would 
enable  them  to  sell  their  goods  here  and 
give  them  money  to  buy  our  commodi¬ 
ties.  Thus  the  wheel  would  again  start 
to  turning  and  new  lifeblood  would  be 
injected  into  industry.  Cancellation  of 
war  debts  would  not  hurt  us  much  in 
this  country.  We  have  never  received 
anything  but  interest,  and  that  at  a 
very  low  rate.  We  are  not  getting  any 
principal  and  probably  never  will, 
whether  the  debts  are  cancelled  or  '>ot, 
so  that  dropping  these  obligations  would 
not  put  us  out  any  more  than  we  are. 

I  should  like  to  make  this  proposal, 
also,  as  a  contribution  of  the  American 
press  toward  relieving  conditions  in  our 
own  country.  Editor  &  Publisher  last 
week  had  a  proposal  for  the  raising  of 
a  $25,000,000  pool  for  a  tremendous 
advertising  campaign  to  restore  confi¬ 
dence.  That,  to  be  sure,  would  to  wme 
extent  bolster  the  coffers  of  the  indi¬ 
vidual  newspapers,  but  to  ask  industry 
to  make  up  the  pool  which  would  benefit 
the  press  directly  in  dollars  and  cents 
seems  to  have  a  trifle  of  selfishness  in 
it  For  one,  I  should  like  to  see 
the  press  throughout  the  country  donate 
its  space  to  this  end.  Let  the  advertis¬ 
ing  experts  and  the  agencies  make  up 
the  copy  and  furnish  the  mats  as  their 
contribution,  and  then  ask  the  news¬ 
papers  to  run  them  without  charge,  in 
page  or  half-page  sizes  each  week. 

Advertising,  which  has  worked  such 
miracles  for  industry  in  sales  and  pro¬ 
duction,  could  do  the  same  thing  in  re¬ 
storing  confidence  in  the  people.  I  be¬ 
lieve  it  would  be  a  good  investment  for 
the  newspapers,  just  as  I  believe  pm- 
cellation  of  war  debts,  on  the  basis  I 
have  suggested,  would  be  a  wonderful 
investment  for  this  country. — Henry  A. 
Dennis,  editor,  Henderson  (N.C.)  Daily 
Dispatch. 

Search  for  Easy  Way 
a  Threat  to  Recovery 

HEN  prices,  wages  and  interest 
”  rates  have  become  adjusted  to  a 
lower  price  level  the  world  will  emerge 
from  the  present  depression,  and  recov¬ 
ery  will  proceed  along  lines  familiar  to 
those  who  have  traced  the  rise  and  de¬ 
cline  of  previous  depressions  of  similar 
character.  The  greatest  threat  to  a 
gradual  and  solidly  based  restoration  of 
normal  conditions  comes  from  attempts 
to  find  a  quick  and  easy  way  of  solving 
the  economic  problems  of  the  United 
States  and  the  rest  of  the  world,  ther^y 
escaping  the  painful  necessity  of  cutting 
production  costs  in  order  to  accommodate 
them  to  reduced  returns  trom  business 
enterprise. 

Ambitious  efforts  to  maintain  prices  in 
the  face  of  lessened  demand  by  restricting 
productive  output  have  only  served  to 
enhance  the  demoralization  of  world 


markets  and  to  increase  the  severity  of  the 
current  depression.  Resistance  to  wage 
cuts  has  also  delayed  emergence  from 
depression  in  this  country  and  elsewhere 
and  added  to  the  volume  of  unemploy¬ 
ment  in  the  leading  industrial  cewntries 
of  the  world.  High  rates  of  interest 
on  investment  capital  have  constituted 
another  serious  obstacle  to  a  general 
lowering  of  production  costs.  Long-time 
interest  rates  are,  however,  now  declin¬ 
ing  and  in  the  absence  of  interference 
will  eventually  reach  a  level  at  which 
an  expansion  in  investment  demand,  in¬ 
dispensable  to  economic  recovery,  will 
undoubtedly  be  encouraged. 

The  hardships  that  are  inseparable 
from  all  these  deflationary  adjustments 
may  be  mitigated  by  intelligent  and  pub¬ 
lic-spirited  efforts  to  prevent  price  de¬ 
clines  in  commodity  and  security  markets 
from  leading  to  a  collapse  of  values  that 
does  not  accurately  reflect  basic  condi¬ 
tions  of  demand  and  supply.  Neverthe¬ 
less,  losses  and  sacrifices  are  inevitable. 
They  cannot  be  avoided  by  resort  to 
panaceas,  such  as  currency  inflation,  one 
of  those  alleged  short  cuts  to  prosperity 
that  would  undo  the  progress  already 
made  in  the  direction  of  a  better-balanced 
price  structure  and  introduce  fresh  con¬ 
fusion  into  contractual  relations  of  all 
sorts. 

Unquestionably  there  are  many  import¬ 
ant  problems  of  a  specific  character  that 
call  for  attention  at  the  present  time. 
Revision  of  inter-governmental  debts, 
radical  reduction  of  reparations  payments, 
and  rationalization  of  tariff  systems  are 
required  to  permit  of  a  more  unhampered 
operation  of  the  economic  forces  that  are 
now  at  work  helping  to  bring  about  re¬ 
covery.  What  the  world  needs  is  less 
interference  with  these  natural  corrective 
agencies  and  more  faith  in  the  capacitv 
of  private  industry  to  effect  its  own  sal¬ 
vation  within  the  framework  of  a  private 
capitalistic  system  that  is  based  upon 
freedom  of  initiative. — New  York  Jour¬ 
nal  of  Commerce. 

COMMITTEE  HEADS  NAMED 

Heads  of  committees  to  aid  in  wel¬ 
coming  distinguished  visitors  to  Cali¬ 
fornia  for  the  Olympic  Games  in  1932 
were  announced  Nov.  5  by  George 
Hearst,  publisher  of  the  San  Francisco 
Examiner  and  general  chairman  of  the 
state-wide  welcome  committee.  The 
executive  committee  includes  Mr.  Hearst, 
K.  C.  Ingram  of  Lord  &  Thomas  and 
Logan  and  F.  Q.  Tredway,  general  ad¬ 
vertising  manager  of  the  Southern  Pa¬ 
cific  Railway.  John  B.  Long,  general 
manager  of  the  California  Publishers’ 
Association,  was  named  chairman  of  the 
Southern  California  press  sub-committee 
and  James  Adam,  veteran  newspaper¬ 
man,  head  of  the  Northern  California 
press  group.  John  Cuddy,  manager  of 
Californians,  Inc.,  was  named  head  of 
the  Northern  California  sub-committee 
on  advertising  and  cooperation  of  ad¬ 
vertising  agencies. 

NEW  BUILDING  DEDICATED 

Memorializing  the  late  John  Morton 
Eshleman,  former  lieutenant-governor  of 
California,  the  University  of  California 
opened  Eshleman  Hall,  new  $250,000 
home  of  the  student  daily  and  other 
campus  publications,  with  appropriate 
ceremonies  Nov.  5.  Half  of  the  cost  of 
the  building  was  granted  by  the  State 
and  half  was  met  by  funds  from  the 
student  body  treasury.  John  Francis 
Neylan,  general  counsel  for  William 
Randolph  Hearst  and  first  vice-president 
of  Hearst  Consolidated;  U.  S.  Senator 
Hiram  Johnson  and  Dr.  Robert  Gordon 
Sproul,  president  of  the  University,  were 
among  speakers. 

“CURLING  IRON”  DINNER 

Girl  reporters  and  wives  of  Memphis 
newspapermen,  who  have  always  been 
barred  from  the  annual  gridiron  dinner 
of  the  Memphis  Newspaper  Men’s  Club, 
held  a  “curling  iron’’  dinner,  Nov.  10, 
at  the  same  time  the  men  held  their 
annual  “roast  fest.”  Mrs.  J.  P.  Alley, 
wife  of  the  Commercial  Appeal’s  cartoon¬ 
ist.  was  “Boastmistriss.”  Ridley  Wells, 
editorial  writer  for  the  Commercial 
Appeal,  was  “Roastmaster”  at  the  men’s 
dinner. 


ERIE  DAILY  SUED 

A  suit  for  breach  of  contract  has  been 
started  in  the  New  York  County  Supreme 
Court  by  Henry  F.  Klemens,  of  New 
York,  against  the  Record  Publishing  Co., 
of  Erie,  Pa.  The  defendants  are  pub¬ 
lishers  of  the  Erie  Dispatch-Herald. 
Klemens,  who  is  designated  in  the  com¬ 
plaint  as  the  assignor  of  the  Consolidated 
Press  Association  of  Washington,  D.  C., 
states  that  the  defendant  contract^  for 
a  leased  wire  service  from  April  15, 
1929  to  Oct.  3,  1931.  The  plaintiff 
charges  that  there  is  a  balance  due  of 
$4,3m  for  the  service  which  the  defendant 
refuses  to  pay. 


$100,000  UBEL  SUIT 

A  suit  asking  $100,000  damages  for 
libel  was  filed  in  the  New  York  Count)- 
Supreme  Court  on  Nov.  5  by  Frank  F, 
Lovell  against  Harner  &  Brothers  and 
Albert  Payson  Terhune  the  novelist.  Tht 
complaint  charges  that  on  April  1,  1930, 
the  defendants  published  a  book,  “To  tht 
Best  of  My  Memory,”  written  by  Mr. 
Terhune.  In  it  Terhune  says  he  wrote 
“The  Fighter,”  and  “first  and  last  1 
never  received  one  cent  of  it  from  LovelL 
He  went  out  of  business,  his  publishing 
firm  collapsing  before  the  first  annual 
royalties  were  due.”  Mr.  Lovell  terms 
this  false  in  his  complaint. 


Supplies  and  Equipment 


cJld/ustable 

^HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  J  H.  P.  chain 
drive.  Shaves  plates  up  to  I9'X26' 
Send for 

Folder  J2D  which  tells  ALL  about  it, 
GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

Ntw  voar  CHICAGO  SAN  raANCitco 


Stereotype  Room 
Efficiency 

Meant  quick  prodnetion  of  good 
plates  and  the  elimination  of  n- 
easts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  G)rk  Blankets 
Heayy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaet) 

Space  Packing  Felt 
4  'Thicknesaea  —  No.  25, 
No.  35,  No.  40,  No.  50 

Emoy  to  tear,  quick  to  ploeo 

New  England  Newspaper 
Supply  Company 
Worceater,  Maaa.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Use  Editor  &  Publisher 
classified  columns  for  results. 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

^eed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
T)rpe  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 

Complete  Lina  of  Accassoriet 
and  Supplies 

Send  for  the  latest  Hoe 
Stereotypers*  Catalog. 

R.  HOE  &  CO.,  Inc. 

General  Ofloee 
138tb  St.  and  Eaat  River 
V  New  York  City  I 


MATRIX 

SHEARS 

WITH  PACKING  FELT 
CHOPPER  ATTACHED 

Packing  Felt  Pasting  Machinsi 
Steel  Work  Benches 
Portable  Electric  Routers 
Scorchers  and  Formers 

American 
Publishers  Supply 

P.  O.  Box  131 

West  Lynn,  Mass. 
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pedlar  describes 
early  advertising 

Agency  Chief  Say*  Copy  Featured 
Style  Appeal,  Ignored  Mechanic*, 
in  Addre**  Before  New  York 
Time*  Cla** 

Instances  of  how  advertisers  of  years 
back  used  a  style  appeal  to  indicate 
quality  were  told  by  Louis  C.  Pedlar, 
president  of  the  Louis  C.  Pedlar  adver¬ 
tising  agency,  speaking  recently  before 
the  York  I'iiitcs  class  in  national 

advertising  in  newspapers. 

Kecalling  how  he  had  come  to  New 
York  Wn  a  newspaper  job  20  years 
ago  with  two  weeks’  salary  to  go  on,  and 
had  found  a  place  with  the  Calkins  & 
Holden  agency,  he  cited  the  early  work 
of  that  agency  for  Pierce-Arrow  automo¬ 
biles,  Arrow  collars  and  other  accounts. 
Pierce-.\rrow,  he  said,  was  advertised 
with  emphasis  on  beauty,  in  class  maga¬ 
zines,  with  occasional  back  pages  in  color. 

“I  don't  remember  one  advertisement 
that  featured  engines,  valves,  etc.,”  he 
said.  “There  were  no  explanations  of 
mechanics.  The  car  was  supposed  to  be 
impeccable  as  it  was  produced.” 

The  “Arrow  collar  men”  were  created 
by  Joseph  Leyendecker,  well-known  art¬ 
ist.  to  establish  this  jiroduct  Iteyond  price 
appeal.  “The  collar  people  had  been 
cutting  each  other’s  throats,”  he  said, 
"not  with  starched  edges,  hut  with  prices 
and  objectionable  methods.”  The  illus¬ 
trations  were  used  in  newspapers,  maga¬ 
zines.  car  cards  and  billboards. 

Speaking  on  “How  I  would  advertise 
a  High-Price<l  Prinluct,”  Mr.  Pedlar 
said ; 

"I  have  found  that  the  vertical  will 
express  dignity-conservatism — like  Greek 
pillars — while  the  parallelogram  is  not 
so  impressive. 

"To  me  one  of  the  best  formulae  for 
make-up  of  an  advertisement  is  to  quote 
the  words  of  the  late  Ben  Sherbow — 
’Make  it  easy  to  read.’ 

“Then  there  is  the  matter  of  letter¬ 
ing.  You  find  that  script  has  a  flowing, 
graceful,  distinctive  touch  that  goes  well 
with  higher-priced  advertisements.  What 
we  call  ‘stud  horse’  lettering  expresses 
machinery,  mechanics  and  strength.  Y’ou 
can  sec  for  yourself  that  logically,  by 
the  judicious  selection  of  type  faces,  you 
can  materially  enhance  or  lessen  the 
chanyter  of  an  advertisement. 

“Now  as  to  the  matter  of  selecting 
media.  1  don’t  believe  in  scattereel  ef¬ 
fort.  I  prefer  to  concentrate  on  one 
magazine  or  newspaper — carefully  se¬ 
lected  for  its  appropriateness  to  the 
poKluct. 

"I  also  consider  it  better  to  have  a 
go<Hl-sizc<l  advertisement  in  one  adver¬ 
tising  nuxlium  than  a  small  one  in  sev¬ 
eral  meslia.  Of  course  one  good  reason 
for  limitations  in  the  advertising  budget 
of  a  higher-priced  product  is  the  limited 
number  of  prospects.” 

RADIO  APPLICATIONS 

Burlington  (Vt.)  New*  A*k*  for  Full 
Time — Other  Petition*  Withdrawn 

(SfreioJ  to  EniT(i«  S-  Pt  BLlSHER) 

W  ashington,  D.  C,  Nov.  11.— The 
Riirlnititoti  fVt.)  Daily  A’cic.v,  operator 
of  station  \yC.\X.  has  applied  to  the 
Federal  Radio  Commission  for  additional 
broadcasting  facil'ties.  The  station  now 
shares  time  on  the  L200-kilocvcle  fre¬ 
quency  with  WNRX,  of  Springfield.  Vt., 
and  uses  100  watts  of  power,  and  the 
is  asking  for  full  time  on  the 
l..t4()-kilocycle  frequency  with  .“iOO  volts 
"'tu  watts  at  night. 

The  commission  announced  also  that 
the  applications  of  the  Progressive  Pub- 
u  Company,  of  Muscatine,  la.,  and 
the  Press  Publishing  Company,  of  Shev- 
ron  gan,  \\  is,,  bad  been  returned,  tfie 
former  for  the  reason  that  it  does  not 
comply  in  every  request  with  the  com¬ 
mission  s  regulations  and  the  latter  at  the 
request  of  the  applicant.  The  Iowa  firm 
askwl  for  a  permit  to  erect  a  new 
station,  while  the  Press  Publishing 
Company  asked  for  an  increase  in  the 
hours  of  operation  of  station  WHBL, 
which  It  owns. 


MARKMANSHIP  CONTEST 

The  Salt  Lake  Telegram  is  sponsor¬ 
ing  a  shooting  exhibition  with  police¬ 
men  and  others  qualifying  for  ratings 
and  prizes. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUA'nONS  (Cash  with  Ordar) 

1  Tin*  —  .50  pmr  lin* 

3  TImM  .40  p«r  Hiis 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  Time  .7S  par  lina 

4  Timaa  .60  par  llna 

C«unt  six  words  to  tba  lina 

Whita  apaca  charga  at  aaraa  rata  par  lina 
par  insertion  at  earned  bjr  fraquancr  of 
inaartion.  Minimum  apaca,  thro#  llnaa. 
The  Editor  A  Publiahar  reaarraa  the  right 
to  claaaify,  adit  or  reject  any  copy. 


28  Dailies  for  Bale  -KaiiRaa.  Colorndo,  Nehraaka. 
lown,  MiNRonri,  IlIlnoiR,  ArkatiRna.  Oklahoma. 
South  Dakota  find  Tevna.  Wo  RpoofaliEo  In 
Daily  proportloH  linvlnt;  sold  nineteen  daily 
daily  nownpjipert*  aiiioo  June  1.  liiU",  Clyde  11. 
Knox.  Hrynnt  Dld^..  KniiHna  City.  Mo. 

Very  Desirable  ovoninir  paper  and  Job  plant. 
exoliiKivo  hold.  Hplondid  plant,  onrniiifr  handaonio 
diviflonda.  Not  over  priced.  Some  *ro<Ml  noini- 
wooklioH  ami  woeklloa.  J.  D.  Shale,  Tlinen 
Diiilding.  Now  Y<»rk. 


Photographs  Wanted 


Syndiraled  Display  Service 

•WANTED  TO  BUY 

photogriipliH  tniitiilip-  fur  ihIvitHkIiil’  piiriwiKfs. 
Mention  t»ul»ject*<.  etc.  Mu»*t  l*e  nioile«tly  priced, 
('an  hIho  d  'iphiy  ndviTtiKini:  IDEAS  tliat 

have  UEAL  MERIT,  or  have  i»e«‘n  siiccesHfnlly 
pixaliiced.  D(»x  C-»52l. 


Circulation  ConHiiltanI 

Newipaper  Circulation  Consultant  -If  your  cir¬ 
culation  needa  a  Mtiniiilant.  don't  Are  your 
circulation  manager,  enll  in  an  oxt*erlenced  out¬ 
sider  to  look  your  plant  over  for  a  week  or 
a  month.  t»et  adviae  from  a  different  angle. 
15  yearn’  experience  Circulation  Manager  Metro¬ 
politan  Morning  Sunday-Evening;  0  yearn*  ex¬ 
perience  manager  wholenale  newapaper  delivery, 
handling  over  twenty  different  daily  and 
Sunday  publicationa.  Jnmen  McKernun,  2'-i 
Fourth  Ave.,  Dr<H»klyn,  N.  Y. 

Cirrulnlion  Priimotitm 

Our  *‘Better  Timet"  Campaignt  have  une(|uaMed 
paychoiogical  ap|»eal.  Hold  5-year  Auieric.in 
record  for  ca»»h  bu-ilneHR  on  a  nliigle  drl^e. 
Hudson  De  Driest,  240  Fifth  Ave.,  New  York. 

The  W.  8.  Kendall  Company,  lOt  N.  Halley 
Ave.,  Ixiulaville,  Ky. --Circulation  Itiiilders — 
Creators  and  sole  owners  of  The  Kendall  Flan. 

Over  907r  of  all  circulation  campaignt  on  daily 
newspaiiers  in  the  Fntted  States  and  ('anada 
are  conducted  by  The  Charles  Dartlowe  Com¬ 
pany.  The  dependable,  aelf-flnancing  PART- 
IXAVE  I’T.AN  campaign  la  absolute  insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  wiiiaijed  In  circula¬ 
tion  building.  l*artlowe  added  circulation  is 
clean  circulation.  Every  subscription  verified 
by  the  publisher  ef  your  Circulation  Depart¬ 
ment.  No  suliscrlption  accepted  unless  paid 
for  in  full  by  tlie  siibscrRier.  A  collect  wire, 
or  letter  will  give  you  a  free  Dartlowe  scientific 
survey  of  your  field  and  an  Intelligent  estimate 
of  Its  possihilltles — without  obligation.  The 
Charles  f*artlowe  Company,  Occidental  Bldg.. 
Indianapolis. 

Capital  to  Invest 

Young  man  with  ten  years’  general  newspaper 
and  advertising  experience  would  like  to  Invent 
$15,000  and  services  In  dally  newspatier.  Ad- 
dreaa  C-500,  Editor  A  Publisher. 

Newspaper  Wanted 

Three  suburban  weekly  newspapers  and  Job 
printing  plant  in  uietropiditnn  New  Jersey.  An¬ 
nual  gross  business  net  annual  profit 

$12.0<*0.  Territ(»ry  gr<»wiiig  rapidly.  K^iulpment 
includes  cylinder.  linot.vi>e,  jobt>ers,  folder,  etc. 
in  i>erfect  eondltion.  Price  $25,tK)0.  Box  C-019, 
Editor  &  Publisher. 


Help  Wanted 

Advertising-Man  or  organixation  wanted  to 
handle  advertising  for  siiecial  publication  ap- 
p(‘Hling  particularly  to  women.  Only  men  or 
conc<>riis  with  established  recortl  need  apply. 
Give  details  first  letter.  Box  C-622,  Editor  A 
Publisher. 

Advertising  solicitor,  reporter  and  society  edi¬ 
tor  wanted  for  leading  weekly  near  N.  Y. 
COOO,  Editor  A  Publisher. 

Classified  Advertising  Manager  Wanted;  middle 
western  city,  Permanent  connection 

for  man  able  to  build  linage  constructively. 
Stute  age,  experience,  present  salary.  Replies 
confidential.  Box  C-tkM,  Editor  A  Publisher. 

_ Situations  Wanted 

Advertising  Man — Hx.  tingle,  18  yeara*  aucceaaful 
record  aa  copywTiter.  advertising  manager  and 
advertising  salesman  with  new'spapera  In  North 
and  South,  ranging  in  site  from  little  paper  at 
Hattiesburg.  Miss.,  to  second  largest  evening 
pai»er  in  Fnited  States,  ]ocate<l  In  Chicago. 
“Write  your  own  ticket"  as  far  as  my  starting 
salary  la  concerned.  Address  A.L.D.,  care  P.O. 
Box  151.  New  Orleans.  J.a. 

BUSINESS  EXECUTIVE 
Who  has  had  fift<*en  years'  experience  and 
trainings 

Who  has  Worked  on  newspapers  varying  from 
a  eiuintry  weekly  to  a  Metn»iMditan  daily — 
Who  is  thoroughly  versed  lii  the  technical 
proldeins  of  prcMliictloii  — 

Wlio  is  an  able  advertising  salesman  and 
dir»*etor — 

Who  <’nn  <iualify  in  .\NY  newspaiKT  business 
capacity — 

Who  can  furnish  uh  referenees  a  niimlN-r  of 
otitstandiirg  newspaper  exei-utives  - 

And  who  is  years  old.  healthy  and  cheer¬ 
ful.  is  available  January  first, 

lie  lias  also,  my  hearty  indorsement,  and  I 
will  gladly  answer  inquiries. 

James  Wright  Brown 
c/o  Editor  A  Publisher 

Advertising  Salesman  and  c<»py  writer.  24.  six 
years  display  and  classified  ex|K*rlence.  Single, 
gi*  anywhere.  References.  Consider  conitnissUni 
t»nly.  “go-getter."  Box  C  t*l7,  Editor  A 

Publisher. 

Advertising  Man.  nine  years  experience  on 
iiietro|Ndifnn  newspapers  selling  b»cal  and  na¬ 
tional  ndverrisitig.  making  market  surveys, 
advertising  manager  and  biter  business  manager. 
Fniversity  grad-iate.  Iteginnlng  salary  very 
reasjuiable  If  <qqHirtiinItv  for  advancement, 
r  .W  Editor  A  Publisher 

Advertising  and  Business  Manager,  now  em- 
pl<»yed.  desires  ^tosition  with  newspat>er  In  west 
or  South  Dec.  1  or  Jan.  1.  Tlioroly  exi»erlenced 
In  every  department.  Would  consider  small  in¬ 
vestment.  Training  both  small  and  large  news- 
pa^iers.  Write  C-592.  Editor  A  Publisher 
Advertising  Solicitor,  versatile  copywriter,  w*anta 
Jol).  12  years’  newspaper  experience.  Re 
ferences.  Midwest  preferred.  C-5b8.  Editor  A 
Publisher. 

Advertising  Man — Not  a  “high  (towered  go 
getter”  Believe  in  building,  rather  than  yank¬ 
ing.  Work  slowly,  intelligently  and  with  a 
view  of  niakiiig  regular  customers.  Know*  ad¬ 
vertising.  E.^pcrience  covers  newspapers,  de¬ 
partment  stores.  HfHM'inlt.v  stores  and  agency 
work.  American  U>rn.  Scotch  ancestry. 
Protestant.  Fifty  seven  >e:irs  old.  Healthy. 
Can  manage  advertising  depiirtnient  or  handle 
Recounts.  Want  position  in  medium  sir.eit  city 
and  with  piildisher  w  lio  has  his  feet  on  the 
ground  and  wuits  steady,  profitnlde  business. 
Will  not  I'ohsider  new*spa|HT  that  has  secret 
rates  or  any  “fiiiiny  business."  Address: 
C-.*i8r..  Editor  A  |•ul*lisher. 

Circulation  Manager.  riiMrotigldv  e\|»4>rtenced  in 
all  pliases  i.f  rirctila t ion  to  Mingetnent  young, 
aggressive,  can  nmititain  dopartmont  on  least 
|H>ssnde  cost  and  ioiild  cireulation  Know 
systems  and  tinani'e  I’inpbt.ved.  luit  desire 
change.  Can  sliow  |ro^en  record  from  present 
employer.  W  rife  C  r.K?,  i:ditf»r  A  Publisher. 
Credit-collection  manager-*  Eight  consecutive 
years'  newspaper  trade  magaxitie  ex|N*rier»ce’ 
gave  birth  to  two  siii-ce’*sful  credit-collection 
departments  during  f<*iir  yi'ars  last  two  employ¬ 
ers:  seeks  similar  opportunity  with  publisher 
desirous  liije«*ting  new  idorsl  Into  financial  end 
of  luislness  with  certainty  results  achieved  will 
l»e  well  worth  trv  Age  ’JH:  married.  C-rjl.5. 
Editor  A  Publisher. 


Situation*  Wanted 


CircuUtion  Manager:  With  ini-opaaful  rrcortl  on 
thre«  Eastern  new'spa(>ers,  now*  employed,  de¬ 
sirous  of  making  connection.  Fifteen  years  ex- 
l>erieDce  as  bead  of  department.  Economical 
administration  and  builder  of  permanent  home 
delivery.  Excellent  references  as  to  character 
and  ability.  Motlerate  salary  requirement. 
Correspondence  strictly  confi<lentiaL  Age  30 
and  married.  C-618,  Editor  A  Publisher. 


Executive 

MR.  PUBLISHER  OR  BUSINESS  MANAGER 
Young  Man.  32.  single,  nniterHity  graduate 
tbiisiness  administration  and  Journalism),  has 
fitted  self  to  assist  overburdeiieti  publisher, 
handling  details  and  controlling  o|H>rating  costs. 

Twelve  years  practical  experience,  medium 
and  metropolitan  newspapers,  practical  printer, 
nu'chanlcal  executive,  office  manager,  assistant 
luisiness  manager,  secretary,  then  assistant  to 
publisher  largest  chain  in  country. 

Thoroughly  understand  organizations'  financial 
structure,  budget  control,  business  and  editorial 
isdicy. 

Effected  saving  $100,000  yearly  one  property. 
Desire  to  assist  an  individual  publisher 
prompts  change.  Nothing  too  large  or  small. 
Starting  salary  secondary.  Nt»w  East,  go 
wherever  real  npimrtunity  exists.  Best  refer¬ 
ences.  Box  C-02.‘l,  Editor  A  Publisher. 

London  Correspondent,  ten  years  exclusive 
American  newspaper  service  is  In  position  to  act 
for  several  American  papers  at  minimum  cost 
to  palters.  Prepared  to  handle  all  assignments, 
etc.  References  on  reiiuest.  Walter  H. 
Millgate,  22  St.  Andrews  Avenue.  Wembley, 
London.  England. 

Reporter,  young  woman,  all-around  worker,  com¬ 
munity  palter.  Three  years  ex|ter1ence,  daily, 
city  8.00b.  C-586.  Editor  A  Publisher. 

Stereotyping  Foreman  who  also  knows  nB  me- 
clianlcal  «M|uipment  of  iiewspaiHTs.  avnllnltle  any¬ 
where.  Employed,  but  desire  clintige.  Outline 
of  ex|terleiice  on  reipmst.  Box  C-Olfi.  Editor  A 
Publisher. 

Mechanical  Equipmenl  For  Sale 

For  Bale  -82  page  Iloe.  complete  with  rollers, 
color  fountain,  double  folder.  F^xtra  rollers  and 
complete  sfereoty|»e  equipment.  Press  has  been 
ill  o|K»rition  to  Septemiter  first  and  is  in  fine 
condition  Can  be  operated  on  dcinenstratlon. 
F'fiiir  Intertvpes  and  other  eqiilpinent.  Decatur 
tlllinolsi  Herald  _ 

Four  Wesel  Routers.  $2.54i.(Nt  each.  One  Wil- 
llauts  Littyd  Sunsitb-Shaver.  one  Type- 

High  Planer,  $iUK>.bU:  one  Daniels  Planer. 
$20().(N);  one  Oitss  heavy  duty  dry  mat  roller, 
$84>0.4iO.  All  machinery  rebuilt  and  fully  guar¬ 
anteed.  Miles  Machinery  Company,  4H<tA  West 
Broadway,  New  York  City, 

Two  Linotype  Magazine  Racks,  with  swinging 
iirtns,  cucli  rack  holding  eight  full  size  inaga- 
zlnes.  As  gmsl  as  new'.  $r»btM»  eaidi,  check 
with  order.  Thomas  W.  Hall  Company,  Stam¬ 
ford.  Colin. 


NEWSPAPER 

PROPERTIES 

Bought,Sold  and  Appraised 

All  nagotiatioru  confidential 

Palmer,  Suter  &  Palmer 

Bii*ln***  E*t«bll*h*d  In  1899 

too  Madlaon  Ave.  New  York 


ee  service  ror 

e  W  S  P  a  P  e  r  m  e  n  if  you  are  jobless  and 

'  *  can  furnish  safistac- 

lory  references  as  to  your  ability,  we  will  be  very 
glad  to  have  you  register  with  our 

CLASSIFIED  SERVICE 

This  department  is  in  close  contact  with  newspaper 
employers  and  if  you  will  send  in  a  brief  outline  of 
your  experience  it  will  be  filed  until  it  can  be  used 
to  your  advantage.  If  we  are  able  to  put  you  in 
touch  with  an  opportunity,  there  is  positively  no 
charge  for  the  service. 


i'/’ 


EDITOR 


PUBLISHER 


If 
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By  MARLEN  PEW 


ON  the  occasion  of  his  75th  birthday 
anniversary,  occurring  yesterday, 
Louis  Dembitz  Brandeis,  Justice  of  the 
United  States  Supreme  Court,  received 
congratulatory  letters  and  telegrams 
from  what  accurately  may  be  described 
as  a  cross-section  of  American  society, 
ranging  from  the  President  in  the  White 
House  and  many  distinguished  persons 
in  the  professions,  industry,  the  arts  and 
letters,  through  a  list  of  men  and  women 
deeply  interestetl  in  the  condition  of 
working  i)eople  and  social  and  economic 
justice  and  a  host  of  individuals,  more 
or  less  obscure,  feeling  themselves  bene¬ 
ficiaries  of  Justice  Brandeis’  life-long 
devotion  to  human  welfare.  These 
tributes  must  have  been  gratifying.  Mr. 
Brandeis’  life  has  been  given  to  good 
causes,  often  unpopular.  He  has  never 
lieen  a  self-seeker. 

*  *  * 

JUSTICE  BRANDEIS  is  a  striking 
figure  in  American  life.  In  him  are 
combined  qualities  of  soul  and  mind  rare 
among  men.  He  possesses,  for  instance, 
the  gentle  teniiierament  of  the  humani¬ 
tarian,  sympathetic,  tolerant,  amiable,  yet 
the  legal  profession  knows  no  more 

merciless  analyst  and  logician.  His 
prodigious  reasoning  powers,  plus  in¬ 

formation,  plus  courage,  have  made  him 
the  terror  of  special  privilege.  He  is 

the  outstanding  American  debunker  of 
modern  political  and  economic  life.  The 
ways  of  the  world  are  to  him  an  ojien 
book.  Great  is  his  contempt  for  powers 
that  prey.  However,  Justice  Brandeis 
is  not  emotional,  utters  no  harsh  word. 
His  thrusts  are  with  the  rapiers  of  in¬ 
tellect.  In  15  years  this  Justice  has  lived 
to  see  his  dissenting  attitude  on  the 
U.  S.  Supreme  Court  bench  become 

majority  opinion,  and  in  no  instance  has 
this  been  so  conspicuous  as  in  the  case 
of  the  defense  of  the  rights  of  free 

speech  and  free  press.  The  full  respect 
of  the  legal  profession  has  been  won 

through  decisions,  never  dogmatic,  but 
keen,  thorough,  penetrating,  appealing  to 
reason.  A  liberal  by  nature,  feeling  for 
the  underprivileged  masses,  his  passion 
is  for  a  rule  of  justice.  He  is  no  mere 
partisan.  The  original  tenets  of  de¬ 

mocracy,  he  holds,  apply  with  full  force 
to  conditions  governing  the  modern  day. 
For  this  he  has  fought  and  is  fighting. 

*  *  * 

OR  many  years  Justice  Brandeis  has 
been  on  friendly  terms  with  many 
working  newspapermen.  The  dixirs  of 
his  office  and  home  have  always  swung 
open  to  them.  He  understands  what  the 
“free  press"  means  and  values  it.  Better 
than  most  men  in  inihlic  life  he  compre¬ 
hends  the  harassments,  dangers  and 
sacrifices  that  are  involved  in  free 
journalism.  His  kindly  counsel  has 
helped  many  a  struggling  reporter  over 
tight  places.  They,  in  turn,  have  con¬ 
tributed  to  his  astounding  fund  of  in¬ 
formation  concerning  conditions  of  life 
among  the  iieople.  I  had  the  honor  of 
his  acquaintance  and  friendship  in 
Boston,  years  liefore  there  was  any 
thought  that  he  might  some  day  be  a 
memlier  of  the  United  States  Supreme 
f'tnirt.  He  was  much  in  the  news  of 
Boston  and  New  England,  in  my  day 
there,  for  he  was  our  most  brilliant 
lawyer,  always  willing  to  make  jiersonal 
sacrifices  to  espouse  uniHipular  causes 
when  they  apjiealed  to  his  sense  of  right. 
Benign  influence  flowed  in  many  direc¬ 
tions  from  his  fertile  mind  and  checked 
numerous  misuses  of  jiower  in  our  city 
and  state.  On  Sunday  evenings,  in  the 
quiet  of  his  Otis  Place  home,  often  he 
discussed  with  me  possible  editorial 
courses  of  the  newspaper  I  was  then 
editing,  his  viewpoint  lieing  that  of  a 
disinterested  citizen  anxious  to  see  the 
public  well  served.  Incidentally,  he 


wished  for  my  success.  He  knew  his 
Boston  and  I,  a  comparative  stranger, 
was  vastly  benefitted. 

*  »  « 

HE  cause  of  labor,  its  right  to  pro¬ 
tect  itself  by  united  bargaining,  was 
always  very  real  to  Mr.  Brandeis.  I  re¬ 
call  hearing  him  discuss,  for  hours  one 
Sunday  evening,  the  inevitable  plight  of 
the  workers  of  this  country  if  they  did 
not  take  action  to  protect  their  interests 
against  the  fast-moving  invasion  of  labor- 
saving  machinery.  Then,  more  than  20 
years  ago,  he  clearly  perceived  the  situa¬ 
tion  which  is  the  problem  of  this  hour 
— oversupply  of  machine-made  merchan¬ 
dise  and  undersupply  of  work  for  human 
hands.  I  recall  that  his  discourse  made 
such  an  impression  on  my  mind  that  I 
suggested  he  speak  on  the  subject  to 
union  workers.  This  he  consented  to  do. 
On  Monday  I  suggested  it  to  the  Presi¬ 
dent  of  the  Boston  Central  Union  Coun¬ 
cil  and  on  the  following  week  Mr.  Bran¬ 
deis  addressed  that  body.  His  remark¬ 
able  prophecy  was  unheeded,  of  course, 
but  is  fully  realized  by  intelligent  capital 
as  well  as  intelligent  lalior  in  this  tense 
day.  At  that  time  Mr.  Brandeis  was 
moved  by  working  conditions  among  the 
steel  and  iron  lalxirers  of  Pennsylvania. 
He  told  me  he  had  received  his  first  in¬ 
formation  concerning  the  12-hour  work¬ 
ing  day  in  the  steel  mills  from  a  small 
item,  sent  over  a  press  wire,  published 
inconspicuously  in  a  Boston  newspaper. 
He  was  outraged  and  set  out  to  organize 
a  reform.  He  exposed  the  business. 
This  sort  of  service  to  humanity  natural¬ 
ly  earned  for  him  the  bitter  resentment 
of  bankers,  railroad  operators  and  in¬ 
dustrialists,  who  could  not  understand 
why  he  should  “mix  into  our  affairs  and 
tell  us  how  to  run  our  business.’’  Of 
course  his  idea  was  that  a  12-hour  day, 
and  a  seven-day  week,  constituted  an  in¬ 
human  exploitation  of  steel  workers. 
The  men  seemed  to  have  no  power  to 
correct  the  abuse  heaped  upon  them.  He 
t(X)k  up  the  cudgels  without  thought  of 
recompense.  Scores  of  such  instances 
might  lie  related,  explaining  to  a  nicety 
the  howl  that  went  up  from  seats  of  the 
mighty  when  President  Wilson  aston¬ 
ished  the  country,  and  incidentally  the 
friends  of  Mr.  Brandeis  by  nominating 
him  for  the  high  liench. 

♦  »  * 

f  T  is  not  generally  remembered,  but 

the  fact  is  that  President  Wilson  when 
first  elected  greatly  desired  that  Mr. 
Brandeis  lx*  a  memlx:r  of  his  cabinet, 
preferably  to  take  the  .Attorney  General’s 
!>ortfolio  He  would  have  been  ideal  at 
the  jwst  and  would  have  saved  the  Wil¬ 
son  administration  from  the  dark  blot 
of  reaction  left  by  A.  Mitchell  Palmer. 

I  notice  that  Ray  Stannard  Baker,  now 
writing  in  AVic  York  Herald  Tribune, 
comments  on  Mr.  Wilson’s  great  faith 
in  the  ability  and  honor  of  Mr.  Brandeis 
and  shows  how  the  President  was  talked 
out  of  appointing  him  by  the  agents  of 
the  Powers  that  Were.  Mr.  Baker 
writes : 

“It  is  |x?rfectly  certain  that  Wilson 
would  have  been  gratified  to  have  had 
Brandeis  at  the  council  table,  either  as 
.Attorney  General  or  as  Secretary  of 
Commerce,  but  Brandeis  was  bitterly  at¬ 
tacked  and  opixised.  The  strongest 
objections  came  from  the  ‘upper  sixrial 
crust’  and  wealthy  business  men  of  Bos¬ 
ton  .  .  .  Some  of  the  objections  were 
based  on  professional  charges,  others 
were  no  doubt  due  to  hidden  racial  pre¬ 
judice,  for  Brandeis  was  a  Jew.  On  the 
•  other  hand  there  were  distinguished  men 
who  rushed  to  Brandeis’  defense  and 
urged  that  he  lie  included  in  the  official 
family.’’ 

Three  years  later,  when  the  President 
finally  named  Brandeis  as  a  justice,  he 


said  he  had  previously  investigated  all 
of  the  charges  that  had  been  made 
against  him  as  candidate  for  the  cabinet, 
and  “found  they  proceeded  for  the  most 
part  from  those  who  hated  Mr.  Brandeis 
because  he  had  refused  to  be  serviceable 
to  them  in  the  promotion  of  their  own 
selfish  interests,  and  from  those  whom 
they  had  prejudiced  and  misled.” 

*  « 

TJ  IS  most  bitter  open  antagonist,  at 

that  time,  was  Clarence  W.  Barron, 
proprietor  of  the  Boston  News  Bureau 
and  later  publisher  of  the  IVall  Street 
Journal.  It  is  a  comic  fact  that  a  book 
“They  Told  Barron”  has  been  published 
since  the  death  of  Mr.  Barron,  depicting 
scandalous  get-rich-quick  methods  of 
many  of  the  heads  of  industry  at  the  time 
that  Barron  was  fighting  Air.  Brandeis’ 
judicial  appointment.  The  evidence  of 
that  book  a  thousand  times  justifies  the 
Boston  lawyer’s  fight  against  predatory 
exploitation  of  labor  to  swell  private  for¬ 
tunes.  Knowing  what  he  did  of  the  in¬ 
side  workings  of  the  politico-industrial 
oligarchy  Mr.  Barron  might  have  been 
the  stoutest  defender  of  his  townsman's 
claims  to  the  Supreme  Court  bench; 
however,  his  opposition  didn’t  matter  be¬ 
cause  nobody  “in  the  know”  was  fooled 
alxiut  the  source  of  the  opi»sition  and  the 
Senate  confirmed  the  nomination.  Presi¬ 
dent  Wilson  thus  gave  to  the  highest 
court  a  distinguished  member  whose  de¬ 
cisions,  often  concurring  with  those  ot 
Justice  Holmes,  have  for  15  years  acted  as 
a  balance  wheel  of  national  sanity  in  the 
crazed  era  leading  up  to  the  inevitable 
crash  of  1929. 

*  *  * 

HEN,  last  Winter,  the  infamous 
”  Minnesota  “gag”  law  case  was  ar¬ 
gued  before  the  Supreme  Court,  it  was 
Justice  Brandeis  who  went  directly  to 
the  root  of  that  matter.  He  understood 
clearly  that  it  was  possible  that  there 
might  exist  in  an  American  city  an  un¬ 
holy  combination  lietween  thieves,  mur¬ 
derers  and  panderers  and  sworn  officials 
of  the  local  government.  He  did  not 
hold  up  his  hands  in  mock  horror,  but 
acknowledged  the  fact  as  probable.  Of 
the  defendant  newspapermen,  who  in  their 
little  “scandal  sheet”  had  professed  a 
willingness  to  expose  criminal  combina¬ 
tions  with  corrupt  officials,  he  said: 
“What  these  men  did  seems  like  an  ef¬ 
fort  to  expose  such  a  combination.  Now. 
is  that  not  a  privileged  communication,  if 
there  ever  was  one?  How  else  can  a 
community  secure  protection  from  that 
sort  of  thing  if  people  are  not  allowed  to 
engage  in  free  discussion  of  such  mat¬ 
ters?”  Justice  Brandeis  admitted  that 
there  was  defamation,  in  the  Saturday 
Press,  and  of  it  he  said;  '‘You  cannot 
disclo.se  evil  without  naming  the  doers  of 
evil.  It  is  difficult  to  see  how  one  can 
have  a  free  press  and  the  protection  it 
affords  in  the  democratic  community 
without  the  privilege  that  this  act  seeks 
to  limit.  You  are  dealing  here  not  with 
a  sort  of  scandal  too  often  appearing  in 
the  press,  and  which  ought  not  to  appear 
in  the  interest  of  any  one.  but  with  a 
inatter  of  prime  interest  to  every  Amer¬ 
ican  citizen.  .  .  .  What  sort  of  mat¬ 

ter  could  be  more  privileged?”  Mr. 
Brandeis  wanted  to  know  why,  if  the 
matter  complained  of  constituted  criminal 
libel,  the  defendants  were  not  prosecuted. 
He  said  thev  had  acted  with  “great  cour¬ 
age"  and  “if  that  is  not  one  of  the  things 
for  which  the  press  chieflv  exists,  then 
for  what  do#;  it  exist  ?”  Later  the  ma- 
joritv  opinion,  written  by  Chief  Justice 
Hughes,  brought  out  clearly  all  of  the 
points  which  Mr.  Brandeis  had  sensed  at 
the  hearing.  Newspapermen  who  were 
aware  of  his  feeling  in  regard  to  the 
rights  of  the  free  press  felt  sure  the  Min¬ 
nesota  gag  law  would  never  pass  his 
eagle  eve. 

*  ♦  ♦ 

Tl’.STICE  BR.ANDEIS  is  a  tall  man, 
J  something  more  than  six  feet,  with 
massive  head,  sensitive  features,  incisive 
manner.  Years  ago  his  friends  noted  his 
resemblance  to  Lincoln.  His  Boston 
home  was  simple.  Mrs.  Brandeis  and  the 
two  daughters  took  a  lively  interest  in 
Mr.  Brandeis’  miblic  works.  Tn  Wash¬ 
ington  the  family  has  occupied  a  modest 
apartment,  the  justice  working  in  a  room 
set  apart  as  an  office.  Their  dining 
fable  is  long  and  the  places  usually  filled 
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with  friends,  the  scene  of  animated  dis- , 
cussion  of  idealistic  themes. 

I  cannot  resist  the  temptation  to  relate 
here  an  incident  in  my  life  which  depicts, 
better  than  any  formal  encomium,  the 
nature  of  this  great  American  jurist 
Following  my  departure  from  the  Boston 
newspaper  field  in  1912,  I  took  editorial 
charge  of  a  little,  new  Scripps  newspaper 
in  Philadelphia  called  the  News-Post. 
Its  mission  was  to  make  a  fight  for  the 
underdog.  Philadelphia  was  a  large  ken- 
nel.  The  Penrose-McNichol  political  ma¬ 
chine  in  the  pre-war  era  was  well  oiled, 
running  with  perfect  precision.  Soon 
came  a  time  when  my  little  paper  must 
draw  its  tin  sword  to  slay  the  monster, 
particularly  because  of  gangster  monkey-  ' 
business  with  the  sacred  courts  of  the 
City  of  Brotherly  Love.  I  had  all  of  the 
right  on  my  side,  you  may  be  sure,  but 
the  big  and  little  ring  politicians  had  the 
keys  to  all  of  the  local  jails.  They  suc¬ 
ceeded  in  getting  me  into  one  of  their 
steel  coops,  for  six  hours,  one  night,  on 
a  framed-up  charge  of  criminal  libel,  the 
same  being  based  on  an  article  I  had 
written  about  a  crooked  judge.  I  had  • 
ample  evidence,  but  nobody  would  listen 
to  it.  Philadelphia,  “corrupt  and  con¬ 
tented,”  was  like  that.  E.  W.  Scripps 
wired  from  the  Pacific  Coast  that  he  was 
with  me  “right  or  wrong  to  the  last  dol¬ 
lar.”  Other  friends  thought  me  much 
abused.  I  hammered  away  at  the  crooked 
judge.  The  gang  piled  up  the  bail.  For 
months  I  repeated  the  alleged  libel  in 
print,  time  and  again,  and  demanded  that 
the  district  attorney  bring  me  to  trial. 
Nothing  happened.  They  didn’t  care 
about  trying  the  issue,  preferring  to  tame 
the  new-come  editor  by  much  safer 
means.  I  had  not  heard  from  Mr.  Bran¬ 
deis  for  more  than  a  year,  but  one  day 
he  unexpectedly  dropped  into  Philadel¬ 
phia  to  inquire  into  my  condition.  He 
liad  heard  of  my  fight.  Carefully  he  went 
over  the  evidence,  giving  benefit  of  his 
friendly  advice.  He  was  not  displeased 
with  the  case,  but  urged  me  against  ex¬ 
posing  myself  unduly.  From  that  time, 
until  the  end  of  that  exciting  little  jour¬ 
nalistic  episode,  which  naturally  evapor¬ 
ated  into  thin  air  since  there  had  never 
been  any  serious  intention  to  prosecute, 
this  kindly  man  of  the  law  gave  freely  of 
his  time  and  talent  to  steer  through  the 
legal  maze  an  editor  who  was  trying  to 
produce  a  6-day  fighting  newspaper  in  a 
great  city  with  a  staff  of  only  one  copy- 
reader  and  three  reporters. 

♦  ♦  • 

Last  Sunday  New  York  Times  car-? 

ried  an  article  appraising  Justice  j 
Brandeis,  written  by  R.  L.  Duffus,  able 
and  understanding  author.  I  make  bold 
to  quote  its  conclusion  here : 

“As  a  teacher  and  as  a  student  of  his 
time  he  (Justice  Brandeis)  is  superbly  i 
equipped.  Those  who  know  him  well 
testify  that  he  has  an  almost  uncanny 
knowledge  of  economic  and  social 
trends,  both  at  home  and  abroad.  They ! 
tell  one  enthusiastically  that  what  Jus- 1 
tice  Brandeis  talks  about  today  w’ill  ^  j 
familiar  to  students  of  the  subjects  in  j 
six  months  or  so  and  to  the  men  in] 
the  street  in  perhaps  a  year. 

“But  Justice  Brandeis,  as  the  causes! 
he  once  was  able  to  espouse  as  an  at-' 
torney  and  reformer  show,  is  no  cold  j 
thinking  machine.  Essentially  he  is  a: 
Jeffersonian  Democrat,  with  the  faith  in 
humanity  and  the  warm  sympathy  with] 
it  which  go  with  that  philosophic  atti¬ 
tude.  He  views  his  fellow  men  with 
wide  tolerance  and  with  a  kind  of  j 
humor  which  expresses  itself  in  apt  ^ 
comments  rather  than  in  anecdotes,  i 
When  he  is  ironic  he  redeems  his  iriinyi 
by  his  smile.  Because  he  sees  mankindjj 
as  a  unit  and  history  as  a  whole  he  I 
loves  to  deal  in  analogies,  and  to  meas*i| 
nre  the  America  of  19.11  by  medieval  f 
A’enice  or  ancient  Rome  and  Gre 
Because  he  docs  thus  measure  the 
temp<irary  .scene  he  is  patient  and  liop 
ful. 

quiet  but  extraordinarily  powerfo 
influence,  reaching  out  along  the 
nomic  and  social  threads  of  the  nation’s] 
life  in  many  ways,  official  and  other,! 
and  certain  to  go  on  for  many  yean 
after  its  possessor  has  passetl  behial 
the  veil — such  is  one’s  impression  of  I 
Justice  Brandeis  on  his  seventy-fif 
birthdav.” 


s.g 


